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same smart designing which won the 


for Webster's 


famous Wolff award 
Micrometric package will make this new 
Star Brand item a fast mover in your 


store. 


GREATER PROFITS 
FROM A COMPLETE LINE 


Every Webster dealer knows the im- 
portance of ‘“‘repeat’’ business, the 
importance of satisfied customers. A 
quality product is, of course, necessary, 


and this you have in Webster typewriter 


ribbons and carbon papers. But in addi- 


ment and the varying touche 


eh SL 
‘ 






iG Meter kinds 

_ 
typists each requires spegial dt 
carbon paper and typewriter: ribbons. 
That's why the famous Webster slogan, 
“A kind for every purpose,” means 
more sales and extra profits for Webster 
dealers. You know you have the product 
which exactly fills the need. In getting 
new business, too, the completeness of 
the Webster line is useful. 

Webster salesmen are trained to help 
you. Ask your local Webster represen- 
tative how to sell “A kind for every 
purpose.” It will pay you richly in re- 
peat business and a larger sales volume. 
Or if you prefer, write for further in- 


formation. 


F. 5. WEBSTER COMPANY 
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4 OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

No person, firm or corpora- 
tion, either directly or in- 
direetly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjeats fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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two $4.00. Foreign, 
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office or Express Money 
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THE ADVERTISEMENTS 





These advertisements present the ioedusts of the leading manu- 

facturers in each division of the industry. Because of the ground 

for honest differences of opinion, the publishers obviously can- 

not undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their service in resolving 

any disagreements which result from relations established 
through the journal. 


A L 
Acco Products, Inc. céun oe Lefebure Corporation.....152 
Ace Fastener Corp coe phe 130 Loose Leaf Metals Co....151 
Acme Staple Co........ 166 Lynn Paper Products Co..151 
Adams, Henry T., Mfg. Co.170 Lyon Metal Products, Inc.147 
Ree Gs Wee CBOccccccs 167 M 
Alien Calculators, Inc.... 77 Majestic Lounge Co...... 136 
Dt Mik. «ne eecceeees 165 Manifold Supplies Co..... 72 
DT, Wee CMs ccccscsce OF Marber Company ........ 169 
Allen-Wales Add. Mch. (p.171 De CE cob encenecuses 166 
All-Steel-Equip. Co.......153 Markwell Mfg. Co....123, 124 
Dr Glcn dk cccecéés 156 Martens Type Cleaner Co.171 
American Can Co......... 104 Meilicke Systems, Inc....168 
Amer. Number. Mach. Co.166 Meilink Steel Safe Co....108 
Amer. Writing Mach. Co. .126 Metal Office Furniture Co. 90 
Ames Supply Co... i 89 Meyer & Wenthe......... 168 
Artility Met. Produc ts, Ine.119 Milwaukee Chair Co...... $2 
Art Metal Construc tion Co. 97 Mimeograph, The ........ 69 
Art Steel Co., Imc........ 159 Mitchell Binder Co....... 152 
Auto.. Mastergr. Dupl. Co.166 Mittag & Volger, Inc..... 133 
Autopoint Company .....155 Mohican Pencil Co....... 149 

B Moore Push-Pin Co....... 169 
Bankers Box Co.......... 76 Munson Supply Co....... 164 
Barkley, C. L., & Co......150 Murphy Chair Co... ..+164 
Rassick Company ....... 110 N 
rn Pn 6s nc oe eae 141 Nagel-Chase Mfg. Co..... 151 
Beach Publishing Co.....167 Nat'l Brief Case Mfg. Co.160 
Bentson Mfg. Co......... 156 Nat'l Business Show Co..118 
Bickett, L. M., Co........150 Neva-Clog Products, Inc. .138 
Blaisdell Pencil Co....... 169 New Indiana Chair Co....144 
Bright Chair Co... neeee Niagara Duplicator Co....113 
Bristow, Stanley R.......168 Nu-Mark Office Equip. Co.136 


Brown, L. L., Ppr. Co.105, 106 
Rrowne-Morse Co 


°o 
-.1 Oxford Filing Supply Co.. 79 
Ruckeye Ribb. & Carb. Co.15 
S 


oray 
o— 


Pacific Cb. & Rib. Mfg. Co.137 
Cameron, Cal. ..........-167 Parrot Speed Fastener Cp.148 
Carter’s Ink Co., The “117 Peerless Key Co., Inc..... 157 
(‘el-U-Dex C orp. ne daseaese 171 Peerless Steel Equip. Co. .140 
(Champion Paper & F. Co.135 Pelouze Mfg. Co.. eoconee 
Clarotype Co., The.......168 Perfect Peerless Cldr. Co.164 
= Container Co ee fe Perfect Rbbr. S. Cushn. Co.160 
(‘odo Mfg. Corp oe 155 Phillips Process Co... .169 
pe ne wy A Nay ont -132 Pittsburgh Dry Stencil Co.131 
Columbia Rib. & Carb. Co. 93 Pronto File Corp......... 2 
Columbia Steel Eq. Co... .135 Pruitt. ine. — ie bls Rhy 
Colytt Laboratories ..... 163 Q. 
Corona Typewriter 71 Quality Park Env. Co..... 88 
Pal yey gine’ 4 « Pp. z= Queen Ribbon & Carb. Co.160 
Do A oO 
Currier Mfg .. tenes 170 Regal Typewriter Co..... 169 
Ds uo = teliable Tw. & A. M. Corp.109 
oe Mr “= . i temington Rand, Inc..... 121 
Dick. A A re ‘orp. er > Rishel, J. K., Furniture Co.147 
boil . ‘ eed : tivet- ‘“ 3 
Dictaphone Sales Corp...112 ph an Wate fe ee 
Doppelt, Chas., & Co......168 Fockw ell-Rarnes Co : 81 
Dorson Time Instrum. Co 120 toosen. H. D.. Co........ 171 
Downey, C. L., Co 170 oe l Tvpewrit 7 pias: 72 
Dunham-Watson Co 166 _ a _— peel 
Eaton Paper Corp 163 supcers Mtg. — ee eee +33 
Mi ET > 72 S é oe : Dee eeeeeses Se 
- eee ge AY . kc rs 165 Sengbusch S-C Ink St. Co.134 
. a —- Shaw-Walker Company...167 
Faber, A. W.. Inc 87 Sheaffer, W. A., Pen Co...171 
Faultless Caster Corp 92 Sheppard, C. E., Co... Co a 
Fawn Brands. Ltd 168 Sherman-Manson Mfg. Co.115 
eR. Mfe Co 170 Shipman-Ward Mfg. Co...111 
Fibroin Stencil Corp. eee “158 Smith, Bradner, & Co..... 144 
Frits-Cross Co : 100 Smith, L. C., & Cor. Tw.Inec. 71 
Fulton Specialty Co 154 speed me? Mtg. Os were: age 
Speed-O-Print Corp....... 127 
General Fireproof Co 74. 75 opencerian Pen CO... sees 161 
Globe-Wernicke Co...128, 129 Stabro Mfg. Co...........167 
Graff. Geo. B.. Co Nites Stein Brothers Mfg. Co...143 
Graphic Duplicator Co. || _156 St. Johns Table Co....... 147 
(jregory Ink Co 96 em a M., wr ir Co et 
a e & . 4 - 4 . urgis ,osture 1air o. 
uide System & Supp. Co.114 Sundstrand...73, Back Cover 
H. A. Ink Eradicator Co. .169 t 
Hall-Welter Co 2 . ; . : < +44 Technygraph, The ....... 168 
Hanson Scale Co... 170 Tiffany Stand Co. ain te te ee 162 
Harriman-Welts Prod. Co.171 Toledo Metal Furn. Co.... 78 
Harter Corp., The.. ; 98 Triner Scale & Mfg. Co...159 
Heyer Corporation “478 Trussell Mfg Dh ~atetseun 148 
Higgins, Chas. M., & Co. .161 ' v 
Hillsberg, Co ed 167 Underwood-Elliott-Fisher 
Hotchkiss Sales Co ak 102 73, Back Cover 
Howell Co a U. Ss. Tw Rib. Mfg. Co...166 
I United Typewr. & A. M.C.166 
Imperial Desk Co 4 bd 


4 
2 Vail Manufacturing Co...107 


Imperial Mfg. Co 15 
Imperial Methods Co 125 Victor Safe & Eq. Co..... 169 
Indiana Desk Co : 144 w 
Ink Specialties Co 160 Wabash Cabinet Co......116 
Invincible Met. Furn. Co. .161 Wagemaker Co. ........- 162 
. Zz Se CO, Mes amnvdcceouss 152 
Jasper Chair Co 80 Warshaw Mfg. Co........ 155 
Jasper Desk Co .1382 Wee. Is Mae COs ccccnse 2 
Jasper Office Furniture Co.164 Weeks, Frank 'A., Mfg. €o.153 
Jasper Seating Co se 84a Weis Mfg. Co.....83, 4, 5, 6 
Josephson Mfg. Corp 155 Wholesale Typew riter Co.139 
x Wiggins, John B., Co : 156 
Kahn, David, In ; 148 


Y 
Kilian Mfg. Corp 148 Yawman & Erbe Mfg. Co.103 


For the ts ~ of the subscribers the lines adveriiecd are here 

classified. Many of the requirements of the modern business 

office are represented. Should subscribers be interested in any 

article of office equipment not listed here, they are cordially in- 

vited to communicate with the service bure au, through which 

the information will be promptly and cheerfuily furnished by 
letter, without obligation: 


Adding Machine Parts Casters, Caster Bearings, Slides 









Ames Supply Co. .......cseseeeeee 89 Bassick Company .........+..+s+% ll 
Adding Machine Rolls and Paper Darnell Corp. ......-.«ssseeees «+147 
Lynn Paper Products Mfg. Co. ....151 Faultless Caster Corp. .......++++ 92 
Rockwell-Barnes Co. .........«++. 81 Kilian Mfg. Corp. ...........006. 148 
Smith, Bradner & Co. ........++. 144 Celluloid Envelopes 
Adding Machines i oo péeboces acsvetense 166 
Allen Calculators, Inc. .........+. 77 Chair trons 
ac abenunceeess 99 Bassick Co. .-..--eeeceeesseeenes 110 
Allen-Wales Add. Mach. Corp. 171 Collier-Keyworth Co. .......-+++++ 132 
Remington Rand, Inc. ....... 121 Chair 
Sundstrand ... 73, Back é over — ie BA Mice CB. cccccccceces . 150 
Adding Machines (Stylus) | 
Reliable Typewr Corp. ..109 areility saad Products, Inc.......119 
Adding Machines, Hebuitt and Used Cameron, Cal. ....---.seecceeeees 167 
Dt baced¢pentunarts cneene 154 Fritz-Croas Co., The ..........+.. 100 
Reliable Typewr. & A. M. Corp...109 General Fireproofing Co. .. 74, 7h 
Wholesale Typewriter Co. ........ 139 PE pen ngcuteoveoee sees ete 158 
Adding Typewriters Damme GON Od... oc cccccccvccceses 80 
Underwood, E. F 73, Back Cover Jasper Seating Co....... OO GIEE 
Adhesives Lyon Metal Products, Inc......... 147 
(See Inks, Adhesives, etc.) Majestic Lounge Co..............+. 136 
Arch and Clipboards Milwaukee Chair Co............+- 3 
Globe-Wernicke Co. .........128, 129 Murphy Chair Co. .........+++++- 164 
Rockwell-Barnes Co. ...........+. 81 New Indiana Chair Co........... 144 
Shaw-Walker Co. ... are Sturgis Posture Chair Co......... 157 
Ash Trays, Office Chairs (Posture) 
Ee 158 Artility Metal Products, Inc... 
Nagel-Chase Mfg. Co a svctenee Fritz-Cross Co,., The........ 
Bankers’ Note Cases General Fireproofing Co 
Art Steel Co iateedes EE Harter Corp. 
Currier Mfz. Co re Howell Co. .... sees 
General Fireproofing Co. ......74, 75 Jasper Chair Co. ....ccseseeess . 
Globe-Wernicke Co. .........128, 129 Jasper Seating Co. ......eeeesee5s 
Victor Safe & Equip. Co. ....... 169 Milwaukee Chair Co..............-- 82 
Billing Machines Sturgis Posture Chair Co.........157 
Remington Rand. Inc 121 Toledo Metal Furniture Co....... 78 
Underwood, E. F 73, Back Cover Check Protectors and Writers 
Binders, Catalog and Periodical Hall-Welter Co. ......-seessseees 159 
Acco Products, Inc binneiacks 91 Check Protectors and Writers, one 
Aigner, G. J., Co. ..... . ~- 167 Pruitt, Inc. ..... ooo se 154 
Mitchell Binder Co. | sdaccaenee Reliable Tw. "& A. a “Corp. Leeseds 109 
Binders, Permanent Storage Checks, Stamped Metal 
Bankers Box Co. ........... ——. Meyer & Wenthe ............se05 168 
Binders, String Coin Bags, Trays and Wrappers 
Bankers Box Co (iteindanedele Damme, GC. Ta. Coc cccccccccccess 170 
Blank Books Copyholders 
Rockwell-Barnes Co b4cc00ne a ASSO PveGets, IMC. ..ccorsccccce 91 
Blotting Paper COMTI, GER ccccccccccccccccsee 167 
Smith, Bradner, & Co ..144 Be BE GOT. ccccccccceccesss 150 
Blue Print and Pian File Cabinets Crayon 
All-Steel-Equip. Co. ............. 152 Markwell Mfg. Co. . —r- 
Art Metal Construction Co. ....... 97 Cushions and Pads, Chair 
eae een aco caened 171 Mo naan caue 150 
Columbia Steel Equip g agen s 135 Perfect Rubber Seat ‘Cushion Co. ..160 
Corry-Jamestown Mfg. Corp. ..... 139 Cuspidor Mats 
General Fireproofing Co. ...... 74, 75 Bickett, I. M., Co. .......00+-000-)50 
Globe-Wernicke Co. .........128, 129 Dating Stamps 
Shaw-Walker Co., The............ 167 Amer. Saher in Gi. oncvecencle 
Yawman and Erbe Mfg. Co. ...... 103 Fulton Specialty Co..............154 
Bond Boxes Meyer & Wenthe................:. 168 
Art Steel Co. ..... ee a 159 PU nvccnedcececvess 163 
General Fireproofing Co. ....... 74, 75 Desk Calendar Pads 
Globe-Wernicke Co. .........128, 129 Perfect Peerless Calendar Co......164 
Book Cases Weeks, Frank A., Mfg. Co........153 
All-Steel- Reuip ee eee 153 Desk Pads 
SE EE  “Scrwenccaneccstuect 156 Aigner, G. J., Co...... inseecnnl 
Art Metal Coustrec tion Co. ...... 97 SD) ee eee 150 
Browne-Morse Co. .............. 171 Desk Pending-Letters Holders 
Corry-Jamestown Mfg. Corp. .....139 Acco Products, Inc. ........ sess 
General Fireproofing Co 74, 7! Desk Pen & Ink Sets 
Globe-Wernicke Co. . 128, 129 Guegery BRE Co. .....ccccrcccccces 96 
Shaw-Walker Co Perrier | Sengbusch 8-C Iinkstand Co.......134 
Wabash Cabinet Co. ............. 114 Desk Trays 
Weis Mfg. Co 83, 84, 85, 86 I ME oe a te etme ds 167 
Yawman and Erbe Mfg. Co : 103 Art Metal Sunatres tion Co........ 97 
Book Rings Art Steel Co., Imc..........-se0e 159 
Adams, te oor &... Bile. OR cccces 170 Corry-Jamestown Mfg. Corp....... 139 
Bookkeeping Machines General Fireproofing Co.......... 74,5 
Underwood, FE. F 73. Rack Cover Globe-Wernicke Co. ..... ee i 
Box Letter Files Imperial Methods Co...........+. 125 
Art Steel Co er 300 0 k® Shaw-Walker Co. ......... «++ 167 
Globe-Wernicke Co .....128, 129 We BE Gicncccccccccces 83. 4, 5, 6 
Rockwell-Barnes Co . 81 Yawman and Erbe Mfg. Co.......105 
Wels Mfe Co 83, 84. 85, 86 Desk Work Distributors 
Brief and Zioper Cases Art Steel Co.......... secccssounn 
Doppelt, Charles, & Co. ......... 168 Bristow, Stanley R.. eeweaden 168 
National Brief Case Mfg. Co. ....160 Currier Mfg. Co. .......c0eseeeee0k0O 
Stein Bros. Mfg. Co. . ME Globe-Wernicke Co. . . 128, 9 
Business Shows Lyon Metal Products, Inc... on 
Nat’l Business Show Co 118 Victor Safe & Equip. Co..........169 
Calculating Devices pan i  Gihvesasccece ces 85, 4, 5, 6 
Metlicke Systems, Inc — . 
Reliable Tw. & A. M. Corp.. 199 Alma Desk ©0........-sesssseeees 156 
Art Metal * COS m Co one 
Calculating Machines Browne-Morse Co 7] 
Allen Calculators, Ine weinnack Te Cameron, Cal ot eee 171 
~ — 4 » Cameron, Cal. ..... cece 167 
Allen, S. W., Co 99 Columbia Steel Equip. © 137 
Allen-Wales Add. & Mach. Corp. .171 Goumieenonen, tale 0. pbtehebts 
Sundstrand .. 73, Back Cover orry~cemenown Ble. Corl +2138 
General Fireproofing Co.... eS 
es Machines, Used one Globe-Wernicke Co -  j98° 9 
>ruitt ne te 15 _ ; |: Eeetotgealalaahane ‘ 
Reliable Tw. & A. M. Corp.......109 ~ Desk Co “Aaa pbalaaeg es < 148 
United Typewr. & A.M. C. . 166 Invincible Metal Furn. Co........101 
Wholesale Typewriter Co. . .. 139 Jasper Desk Co 13° 
Carbon Papers : Jasper Office Furniture Co........ 164 
(See Ribbons and Carbons) Metal Office Furniture Co......... 90 
Card tndex Boxes and Trays Rishel, J. K., Furniture Co......147 
All-Steel-Equip. Co es Shaw-Walker Co., The ......... 167 
Art Metal Construction Co oa, ae 6 6b nea Gann nen te 162 
Art Steel Co. ...... ee Weis Mfg. Co.... 83, 4, 5, 6 
Bentson Mfg. Co . ocseces 156 Yawman and Erbe Mfg. CO. cccvcsdee 
Cameron, Cal. . thi-enbeonhe 167 Dictation Machines 
Columbia Steel Equi D. Co ovccckae Dictaphone Sales Corp............112 
Corry-Jamestown Mfg. Corf. 139 Duplicating Machines 
Currier Mfg. Co ...170 Autmtc. Mastergraph ae. Co... .166 
(iobe-Wernicke Co 128, 12% Dick, A. B., Co..... veesesocunana 
Guide System & Supply Co ..114 Graphic Duplicator el 
Imperial Methods Co. .. 125 Heyer Corporation, The....... 17 
Invincible Metal Furn. Co ae Mimeograph, The . . 69 
Metal Office Furn. Co : ow Niagara Duplicator Co............11% 
Shaw-Walker Co., The a Pe Ul énseccesscbeecewe 163 
Warshaw Mfz. Co ..- 155 Smith, L. C., & Corona Tws 7 
Wels Mfg. Co 83, 84, 85, 86 Speed-O-Print Corporation soc 
Yawman and Frbe Mfc. Co. . .103 Duplicating Machines, Used 
Cash Boxes DE P. Sancccesetsassetes o 154 
Art Steel Co.. Inc voeussonaue Duplicating Machine Supplies 
General Fireproofing Co. .. 74, 75 Columbia Ribb. & Carb. Co...... 93 
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meek, BS. Bis Gboeccsecs sind, tite 
Dunham-Watson Co. ..........++- 166 
Pe. 2. cesdenee bie 168 
Fibroin Stencil Corp oueaee 158 
Graphic Duplicator Co............156 
Heyer Corporation, The Se 
Ink Specialties Co oevedseekell 160 
Mimeograph, The se scotcoeu ae 
Mittag & Volger, Inc «eke 
Niagara Duplicator Co Sebpeoutt 113 
Pittsburgh Dry Stencil Co........ 131 
Roosen, Bg Gio ccces err 
— lL. C., & Corona Tws 7 





“O-Print Corporation 


Store 2 Civssccheve 167 

Teehnygraph, The .............. 168 

Victor Safe & Equip. Co 169 
Engraving, Copper Plate 

figgins, The John B., Co........156 

Envelopes 

Globe-Wernicke Co. ........... 128, 9 

Josephson Mfg. Corp.. coccen dee 

Quality Park Envelope Co........ &8 

nvelopes, Celluloid 

BEATERS OB, cccccccccccsssccccecs 166 
Eradicators, Ink 


Carter’s Ink Co., The. 

H. A. Ink Eradicator Co 

Heyer Corporation, The 
Erasers, Rubber 





Daber, A. W., IMC... .....ccccccce 87 
Roberts, Weldon, Rub. Co........ 95 
Exhibitions 
Nat'l Business Show Co.......... 118 
Expense xr 
Beach .167 
Eyelets Pat Eontet, Poctenias Machines 
Bates Mfg. Co. ..... oéken seneedia 141 
a Mf, 123, 4 
| Peep 163 
File Boxes, Collapsible Corvus. 
anes Box beinen 
, & _ epg aioe 150 
Globe. lemmicke Co. ......+:. .128, 9 
Guide System & Supply Co ....114 
Oxford Filing Supply Co......... 79 
Pronto File Corp................+. 142 
Weis Mfg. Co..... 83, 4, 5, 6 
File Boxes, Metal 
Art Metal Construction Co........ 97 
Art Steel Co..... eer 
Corry -Jamestown Mfg. Ost®. .«<ssee 
Currier Mfg. Co....... ey 170 
— K -" : 81 
Victor Safe & a 169 


ra > + -"¢ and Rotier aaings| 
Cor wes 
Filing AM Metal 


All-Steel-Equip. Co. pie deamieni 153 
Art Metal Construction Co........ 97 
At BtOGE GO... ccccccccsccscccccccs 159 
Bentson Mfg. Co.............+- 156 
Browne-Morse Co, ...............171 
Cameron, Cal. .. rer 
Columbia Steel Equip. ‘Co cocckee 
Corry-Jamestown Mfg. Corp....... 139 
General Fireproofing Co. ........74, 5 
Globe-Wernicke Co. ........... 128, 9 
Invincible Metal Furn. Co. -.e+101 
Metal Office Furniture Co......... 90 
Peerless Steel Equipment Co..... 140 
Remington Rand Inc.............. 121 
Shaw-Walker Co., The............ 167 
Victor Safe & Equip. Co.......... 169 
Yawman and Erbe Mfg. Co...... 103 
Filing Cabinets, Wood 
Globe-Wernicke Co. ....... 128, 9 
imperial Methods Co, ..........-- 125 
Wagemaker Co. .....0..0e0sseeees 162 
Weis Mfg. Co............. 3, 4, 5, 6 
Yawman and Erbe Mfg. Gh stakes 103 
Filing Supplies 

Acco Products, Inc. ..........+6: 91 
BE, GR, Mee GA 6 0s0ce sc vevccees 167 
Art Metal Construction Co........ 97 
Barkley, C. L., & Co........... 150 
Browne-Morse Co, .....-..6-+es0. 171 
COMRGIOM, CBb. occcccccccccccsccce 167 
Corry-Jamestown Mfg. Corp....... 139 
General Fireproofing Co......... 74,5 
Globe-Wernicke Co. ee 
Guide System & Supply i eainatal 114 
Imperial Methods Co.............. 125 
Josephson Mfg. Corp...........«+- 155 
Metal Office Furniture Co......... 90 
Oxford Filing Supply Co.......... 79 
quaiity Park Envelope Co......... 88 

ell-Barnes Co aceccevense 81 
Shaw-Walker Co., The ........... 167 
Victor Safe & Equip. Co.......... 169 
Wabash Cabinet Co............... 116 
WET GE, co cececcoccscqenes 162 
Warshaw Mfg. Co. ........ .- 65 
Wels Mfg. Co. ...... 83, 4, 5, 6 


Yawman and Erbe Mfg. Co.......103 
Folders (See Filing Supplies) 
Fountain Pens 
Autopoint Company seone ..155 
Carter’s Ink Co., The 7 
Esterbrook Steel Pen Co 
Kahn, David, Inc... coccccen 
Sheaffer, W. A., Pen Co we 
Gummed Cleth nee 
Graff, Geo. B., ee ¢uben wide 
Warshaw Mfg. Co beoéee : 155 
index Card Signals 


Ct, GD Bs GD cc osicccncess 171 
Victor Safe & Equip. Co..........169 
Index Tabs 
Aigner, G. J “e 167 
Barkley, C. L., & Co 150 
Cel-U-Dex Corp. ...... 171 
Globe-Wernicke Co 128, 9 
Guide System & Supply Cicciane 
DE GEE, wencecece ee 
Shaw-Walker Co., The Pe 
Victor Safe & Equip. Co........ 169 
inks, Adhesives, Etc. 
Carter’s Ink Co., The.............117 
Harriman-Welts Prod. Co......... 171 
Higgins, Chas. M., & Co.......... 161 
Ink Specialties Co..............6. 160 
PUES? BE OD, 0.000 ccccsccvccace 163 
Sanford Mf i Rhass connoane .122 
Sheaffer, _P en Mfg. Co..... 171 
Inkstands 
h Self- ro Inkst. Co......134 
Frank A., Mfg. Co........152 
Leads for Mechanical Pencils 
pusopoin Sensecocecesece 155 
Faber . a deedeneet 7 
Sheaffer W. 2. ta On... 171 








a o> , a os pore es Eee. BOR, wcccteess 4 
»ppelt, Charles, Gass cncccee 6 *arrot stener Corp....... 
National Brief Case Mfg. Co...... 160 Victor Safe & Equip. Co.......... 169 
eee EO, Te Ci acusens vese<s 143 Paste (See Inks, Adhesives, Etc.) 
Leather Upholstered Furatture Pencil Sharpeners 
Bright Chair Co. ........ sccve ll Graff, George B., Co............- 171 
COE GOED Gb. ree sé cake bacticeets 80 ST GU easncénbewscotsonecccs 169 
Majestic Lounge Co......... 136 Pencils, Paper, Wound 
Hp ay (See Desk Trays) me Rs abstcacens 169 
neils, eal 
Wiggins, The John B., Co........ 156 Demet, A. We, MiB cccrccccccccces 87 
Li Equipment Mohican Pencil Co..........-..+. 149 
All-Steel-Equip. Co. ............+. 153 Pencils, Mechanical 
Art Metal Construction Co agen Autopoint Company .............. 1 
BERET, 00 6hnn 5 a60sceckeians 159 Carter’s Ink Co., The...........++ 117 
Corry-Jamestown Mfg. Corp....... 139 Esterbrook Steel Pen Co........ --165 
General Fireproofing Co........ 74,5 Kahn, eo } : song 
Globe-Wernicke Co. ............ 128, 9 8 heaffer, pen Mfg. ‘Co....171 
Shaw-Walker Co., The ........... 167 Penholders ai 
ay x = yh Cabinets _ 9 Gengbuses Bar cl. Inkst, Co......134 
- “EQUIP. UO. «nce ccc c eee e edie ens 
Art Metal Construction Co........ 97 Esterbrook Steel Pen Co.......... 165 
od —©- saprepeseseessstupen 44 | ee oe 7 + Inkst. Co...... os 
wyme-Moree Co. ......csesscecs 7 n MG ccoccsscecvese 
Corry-Jamestown Mfg. Corp. ..... 139 Pm a s 
General Fireproofing Co......... 74,5 SE EOD. ve wcrcecst cove 169 
Globe-Wernicke Co. ........... 128, 9 Pins and Pin Contain 
ye — Furn. : SSeS 2 anufacturing ©o............ 107 
on Meta Products, i +eececcond Platens, Typewriter 
| ae eee CO ecocncces B —y — hy Mach. Co...... 1s 
“ 2S Sues ee eee eeeeee ‘ Ames Supply CO......««. ere eeeeee 
Yawman and A , tt tease 103 Shipman-Ward Mfg. Co. ......... wt 
Wholesale BOP CBr ccesecces 39 
Adams, nots T., Mfg. Co....... 170 —— 
WE GE Gan Gh ccc ccccccccccess 167 
F. B. Mig. Go ** "170 ae = = eet eereeceereees a7° 
om YB ., ““"t59 ss Pelouze Mfg. Co. .......--se0e+e: 
Sheppard, The ©. 145 Triner Scale & Mfg. Co........... 159 
_ Trussell Mig. Co... eee ae — " 
oose Leaf Envelopes, Celluloi ‘ M82: OE. 
yn | of werden 166 2B. Pate iS 
come Sat a Mitchell Binder Co...) 152 
Adams, Henry T., Mfg. Co........ 170 ~ , upadegceic:taeos: , 
Seem tact Metals Co............ 151 ~~ BERS. GO. ccccccccccccccee 163 
Mail Distributors Push Pins " 
Bristow, Stanley R..... Moore Push-Pin Co.............. 16 
Globe-Wernicke Co a —y aoe Carbons 
Victor Safe & Equip. C MM BOB, ncccccccccccccecccces 165 
Map Tacks oa Suppiy Piavsascasien seeeeee 
Graff, George B., Co...........00- 171 Buckeye Ribbon & Carbon Co..... 159 
Moore Push-Pin Co...........ses- 169 Carter’s Ink a" TRS. ..cccccecers 117 
Matched Office Suites Codo Mfg. Corp. ....-..--ee+eeeee 155 
Art Metal Construction Co........ 97 Columbia aw rg Cc. Mfg. Co ppt socee 93 
General Fireproofing Co. nce Crown Ribbon & Carb. Co......... 163 
Globe-Wernicke Co, ............ 128, 9 Imperial Mfg. Co. .........s00005 152 
Memorandum Books oe | GUO OR, 6nscnduccoce 72 
Rockwell-Barnes Co. ............. 91 Mittag & Volger, Inc. ........... 133 
SE ME GD os cose casoceues 148 Hew Carbon Wy eee OBscccce prof 
Memorandum Devices ps Process Co. .........6.++ 
4) & eee 141 Queen Ribbon & Carbon Co....... 160 
Bristow, Stanley BR. .....ccc.seees 168 Remington Rand Inc.............. 121 
Colytt Laboratories ...... cio Royal ont. DOio Bcc csvescese 172 
Currier Mf. Co. .....ccccceess 170 — .' . eeu EB «64000 aus 
Mending Tape torms, is wecesnaeadh Gone 
ee meee, GO... cc encsadeccan 155 oo ~R. ii, cs f Bae Cus 
Moisteners Ss pewr ter. «. Co 
Colytt Laboratories .............. 163 Webster, F. &., Co........eseeee 
Rivet-O Mfg. Co. ......... -» 168 Rubber Bands 
Sengbusch Self-Cl. Inkstand Co...134 Faber, A. yy is cee bsccshebied 87 
Numbering Machines Rubber Stam 
American Numbering Mach. Co... .166 Meyer & Wenthe ececevecccvececes 168 
DP Ch, ecanenteebanehessss 141 Rubber Type Outfits 
Office Partitions and Railings Fulton Roecialty ih cubaleemeeste 154 
Globe-Wernicke Co. ......... 128, 9 Safes 
Pace. Ftumee a al 8 Art Metal Construction Co........ 97 
Pp gente BIMES CO. ...+++-eeeeee 81 General Fireproofing Co........ 74,5 
=r ; . ae Globe-Wernicke Co. .......... .128, 9 
Brown, L. L.. Paper Co........ 105, 6 DONE MI. bc iccucusanabacvoxt 167 
Champion Paper & Fibre Co. vo ee 135 Meilink Steel Safe Co............. 108 
Eaton Paper Corporation.......... 163 Remington Rand Inc 121 
Rockwell-Barnes Co. ............. 91  Oacegtrtceagrahpmece’ + 3 
~o . Schwab Safe Co............cese0s 143 
Smith, Bradner, & Co. ........... 144 Shaw-Walker Co.. The............ 167 
ty ~ A, —- ae a Victor Safe & Equip. Go......... 169 
Esterbrook Steel Pen Co......... 165 Yawman and Erbe Mfg. Co....... 103 
Paper Clips Scales Scale Cx 170 
Acco Products, Inc. .............. 91 on Beale Oo........0++-0+0 1 
Fulton Specialty Co............. 154 yn Co...... eee ae 1 1 
Graff, George B., Co... ..... me onan & Mis. Co.......++. u 
Josephson Mfg. Corp..............155 c . 
Vail Manufacturing Co........ 107 Higgins, Chas. M., & Co...... 161 
Paper Fastening Machines Seals, Notary and Corporation 
Ace Fastener Corp........... ee Meyer & Wenthe............0055. 168 
Acme Staple Co........ ee Secreta Desks 
SOUS BD, TOM, cncuccceséseecedsss 141 Art yh 2, ae Fa 
( VERA 00 seeungwenane 7 General Firepreofing Co......... 74, 5 
Hotchkiss Gales a isucanituuaene 102 Globe. Wernicke Co. . dae atieae i28, 9 
Markwell Mfg. Co. ..........+. 123, 4 Wabash Cabinet Co............... 116 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of desirable agents and 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. Subscri 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have evidence of its proved value. Subscribers’ 
requests for catalogues to Seles their files up to date, 
or to replace the file in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 
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Nat a Show Co......... 118 
N ~Chase Mfg. Co. .......+5++ 11 
Sorti 
Be, GBs cccccccasscces .-170 
Stam 
Bates Mf De scapceseccsce cccco eel 
s Co., The..... ecccoceokee 
Fulton oc OD. . cecesecs «++ 164 
Meyer & Wenthe......... errr 
Rivet-O Mfg. Co. ......++++ csccoceee 
~Barnes Co, ....+.+-++0++ 81 
Victor Safe & Equip. Co........ ..169 
Office ines 
Te te Co. ..6. 























q ay eg ocestoccece 
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Nu Mark Otiice Bauifenent Go....238 
Sherman-Manson Mfg. Co..... ooo kl 
Sturgis Posture Chair Mi coseckobae 
‘any Stand Co.......... ««eek62 
Toledo. Metal Furniture Co........ 18 
Sta 
A . o «eee, 180 
Markwell Mfg. a7 Ceamient 4 
Staaten and Stapling Machines 
Fastener Corp.......- eosveeeelO 
home Stapte Co Lc ecoescoseoe oeeee e166 
Cameron, coccconee 
Hotchkiss Sales Co..... obvcceeenas 102 
Markwell Mfg. Co...........- -123,4 
Neva-Clog Products, Inc...... «++ 188 
Fastener Corp....... 148 
Vail mg mo DBrcccoscccoes 107 
Stationery, Engraved 
Wiggins, ad John B., Co........ 156 
a iy 
. Frank A., Mfg. Co........ 152 
sunette, 
Meyer & Wenthe.............++ «168 
’ Note Book 
- GA oddccecdcscce 
Trussell Mfg. C0. .... 66. eseeeneee 148 
Harter Corp., The... ......+++«+. . 8 
Serge Posture Chair Go.. ° . 157 
Tol Metal Furniture Co........ 78 
ri S: i . Transfer Cases oss 
. teel Equip. Co. ........ 
etal Construct Co. 97 
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J aay eeee Te 
Barkley, C. L., & Co 150 
Bentson Mfg. Co. 156 
Browne-Morse Co. .-1T1 
aw = Steel E 35 
Corry- 
General 5 
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Guide System & Supply 14 
Imperial Methods Co...... 125 
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Metal Office Furniture Co. . 00 
Oxford Filing Supply Co..... . 7 
Peerless Steel Equipment Co. 40 
File Corp..... 142 
ell-Barnes Co 81 
Shaw-Walker Co., The 167 
Wels Mfg. Co...........5.- 83, 4, 5, 6 
Yawman and Erbe Mfg. Co....... 103 
Store Fixtures and Equipment 
All-Steel-Equip. Co, ..........665 
General Fire fing Co, ........74,5 
Globe-Wernicke Co. ........... 28, 9 
Strong Boxes, Fire Protected 
Walz, Geo, J... .cccccccuncee ooee e152 
Swinging Typewriter Stand 
Globe-Wernicke Co, .........5. 128, 
Weis Mfg. Co, 2... 0. ccccnns 83, 4, 5, 6 
Tables 
Art Metal Construction Co........ 97 
Ast BeeGk OO. cccsscceccesccnecsses 159 
Browne-Morse Co. ......6..0see0. 171 
Corry-Jamestown Mfg. Corp....... 139 
General Fireproofing Co......... 4,5 
Gilobe-Wernicke Co, ........-+.. 128, 9 
Lyon Metal Products, Inc. ........ 147 
— uy wf S,, — peeee sebeate ier 
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CLASSIFICATIONS—from page 5 Shipman-Ward Mfg. Co 





soaseed ae Th, bbteceeeeooececs 122 Wholesale Typewriter Co . a 
‘ebdeter, F. S.. Co + @ Typewriters, Mfrs. of 
Typewriter Cushion Keys Corona Typewriter . 7 
Munson Supply Co. - 164 Remington Rand In : zi 
aa ke los ‘ in = you Co, . 1 l7z 
peed Key Mig. O0..........s+0+. . mit i Coron ws. 71 
Typewriter Cushion Knobs and Bases Underwood, &. F...... "TS, Back Cover 
—- by ayy Machine Co. i. Typewriters, Rebuik and Used 
Bickett, upoly, Co 7 a "150 American Writing Machine c: iz 
Peerless Key Co ere ssees 157 Pruitt, Inc. ..... teterees 14 
Typewriter Parts and Tools Reged Typewriter Co ~~ 
American Writing Machine Co 126 Reliable Tw. & A. M. Corp -- 109 
Ames Supply Co ioe 0 Shipman-Ward Mfg. Co ‘ lll 











OFFICE APPLIANCES 
United Typewr. & A. M. C..... 166 Corry-Jamestown Mfg. Cort : 139 
Wholesale Typewriter Co...... - 139 General Fireproofing Co.. oe if 2 
Globe-Wernicke Co 28, 9 
by wy De siea 167 Shaw-Walker Co. . cocsenee 
Art Metal Construction Co 9; Waste Baskets 
Globe-Wernicke (Co 128, » \merican Can © 104 
Remington Rand Lr iz! Art Steel Co ; . 154 
Shaw-Walker Co Ite ‘‘ameron, Cal ° . 167 
Sheppard, C. E., Co 4 Cleveland Container Co. id 
Vietor Safe & Equip. Co . 16! Corry-Jamestown Mfg. Corp »- 189 
Yawman and Erbe Mfg. Co 105 General Fireproofing Co 74. 
Wardrobes tilobe-Wernicke Co. ....... 128 
All-Steel-Equip. Co 15. Metal Office Furniture Co ow 
Art Steel Co. .. aeee . 150 Shaw-Walker Co., The 167 


_WANTS AND LOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60 


SITUATIONS WANTED 


SALES EXECUTIVE well known to the trade | wants to make a new con- 
nection Several years’ experience with manufacturer selling to office 
supply and equipment trade Also similar experience with commercial 
stationer Proven record of progress for past five years in present em- 
ployment For personal reasons, wishes to make a change. Can furnish 
references from coast to coast. Address F-147, care Office Appliances, 


Ghicago 


OFFIC E SPECIALTY MAN who has served as branch "manager for lead- 
ing typewriter company in two Canadian cities and now is in different 
field, has the urge to get back into office equipment. Would like to 
contact manufacturer with view to becoming wholesale representative for 
Canada or branch manager in one of the more important cities. At pres- 
ent located in Toronto. Well acquainted with Canadian business. Address 
F-154, care Office Appliances, Chicago. 


SALES MANAGER. Competent | loose leaf man, with managerial and sales 
experience, desires connection with manufacturer. Well acquainted with 
dealers throughout the country. Has specialized in loose leaf but could 
adapt experience to other lines sold by the stationery trade. Address 
F-148, care Office Appliances, Chicago 

SALESMAN—Exceptionally well qualified by actual successful experience 
as city—local or traveling, in office equipment, office supplies, office sys 
tems, printing and lithographing. Especially experienced in loose lea! 
and filing equipment; having excellent experience selling both consumer 
and dealer. Address your reply to F-146, care Office Appliances, Cc hicago 


TYP EWRITER MEC HANIC, twelve years’ experience with manufacturers 
and dealers all makes, young, married, desires connection with midwest or 
western dealer, Smith or Royal preferred Address F-145, care Office 
Appliances, Chic ago 


TRAVELING SALES } EXECUTIVE, whose large acquaintance with the 
trade in eve ry section of the country and successful record insures high 
type of representation for manufacturer of office equipment or stationery 
items. Address F-151, care Office Appliances, Chicago 

SALESMAN ; Ten years’ experience selling § Steel Furniture, Typewriters 
and Visible Equipment desires position with reliable firm. Thirty-two 
years old, married, prefer East. Address F-152, care Office Appliances, 
Chicago. 








CARBON PAPER MAN. Twenty-five years’ experience. 
edge making carbon paper, raw material to finished sheet 
care Office Appliances, 100 East 42nd Street, New York 


-‘ SALESMEN WANTED 


rYPEWRITER SALESMAN WANTED in a desirable ‘Southern California 
city by a well established dealer acting as representative of manufacturer 
Must be man of experience and ability. The major portion of his time 
will be given to the sale of new standard size machines. Territory well 
developed. Successful applicant will be expected to hold present excellent 
volume and add to it. A first rate opportunity for an A No. 1 typewriter 
man who wants to locate in California. Send full particulars to T-133, 
care Office Appliances, Chicago. 


SALESMAN WANTED to represent leading office furniture manufacturer 
in southern territory Must have complete working knowledge of ail 
branches of office furniture including files, filing supplies, desks, chairs, 
tables, bookcases, etc. The line is composed of quality merchandise only 
and requires quality presentation. It offers an opportunity for an ener- 
getic salesman with the right background. Send full particulars to T-129, 
care Office Appliances, Chicago. 





Complete know!l- 
Address F-153, 














SALESMAN W ANTED in the following territories by an established man- 
ufacturer of stationers’ leather goods. Northwest states—parts of south- 
ern states and southeastern states. Line consists of medium priced high 
grade Brief cases, Zipper Portfolios, etc. Well advertised. Liberal com 
mission and full co-operation. Address T-135, care Office Appliances, 
Chicago. 


SALESMEN W. ANTED to © sell high class Office Specialties direct to con- 








sumer. Items used in every office, retail $1.00-$6.00. Liberal commis- 
sions. Give references and other lines carried. Address T-127, care Office 


Appliances, Chicago. 








REPRESENTATIVES WANTED 


IF YOU SELL DIRECT to offices, you can sell our high grade Typewriter 
Specialty profitably. Liberal profit on each sale Protection given 
Quickly becomes a major line. Write for details giving territory you 
cover. Address T-125, care Office Appliances, Chic ago 


DESK PAD MANU FACTURER ¥ wants commission salesmen to sell to deal- 
ers. Interested particularly in Middle West territory but will consider 
letters from other sections. Address T-130, care Office Appliances, Cc hicago 


ATTRACTIVE SIDE LINE for carbon- ribbon | or office supply men with 
following. Give full particulars on present connection. Address T-134, 
care Office Appliances, Chicago 


























New and fastest selling utility. Every 
Address T-132, care Office Appliances, 


IF YOU SELL DIRECT to offices. 
one a prospect 
Chicago 


No competition 


REPRESENTATIVES AVAILABLE © 








SALE SM. AN WITH LONG experience as branch m manager for typewriter 
manufacturer plans soon to enter another branch of office appliance in 
Prefers to act as agent for some specialty manufacturer. Lo 
cated in live Massachusetts city and will cover nearby counties. Close 
contact with business men in that section. Ready to entertain proposals 
from manufacturers of live specialties and to show a fine record of suc 
cess. Address F-150, care Office e Applis ances, Chicago. 


DIRECT SALES ORG ANIZATION | in California, with ) headquarters in 
San Francisco, selling a duplicating machine, is open for one more first 
grade product. Has well developed sales crew, each member of which 
is trained and equipped for first-class work. 


dustry. 











Can give good representa 
tion to some manufacturer seeking to enlarge his California volume. Ad 
dress F-149, care Office Appliances, Chicago. 

SALESMAN traveling Oklahoma, Texas, Louisiana and Arkansas selling 


one of leading lines ‘steel filing equipment wants known line office chairs 
or wood desks to sell in connection Address F-144, care Office Ap- 


pliances, Chicago. 
WANTED 
ship and collect 
Tennessee 


take signed orders, you 


Office Specialties on Commission I 
Box 328, Nashville, 


What have you. Jack Morton, 


ENGINEER WANTED 


THERE IS AN OPENING in the engineering department of an impor. 
tant office machine manufacturer. Successful applicant must be a man 
with good background of mechanical engineering experience, be capable 
of creative and inventive work on development of new machines as well 
is improvements on present equipment Must be an inventor who can 
work out details of his ideas for practical production Remuneration 
will be commensurate with ability. Should be under forty-five years o! 
ige, preferably under forty. Complete particulars to T-128, care Offic: 
Appliances, Chicago. 


FOUNTAIN PEN REPAIRING 


~ PENS REPAIRED for the since 1904 


ALL MAKES FOUNT AIN trade 


Standard prices—regular trade discount. All work guaranteed. Prompt 
service. Send all makes to one place—saves postage and time. Send a 
trial package today. Welty Pen & Repair Co., 38 S State | St , Chicago 








SALES LETTERS 


For years I have built letters that pull 
Send me your data for new 
Particulars on request 
Santa Fe, N. Mex 


LETTERS WILL BUIL D SALES 
sales. You need them more than ever now 
letters, or unsuccessful letters for reshaping 

Address H. M. Goldthwait, 123 Washington Ave., 


ADDING MACHINE PARTS 


REMANUFACTURED 
Dehn, Jr., 


MACHINE PARTS YEAR TYPE—KE\ 
1450 102nd Ave.. 


Write for latest price lists. I. A 
Calif 


ADDING 
rOPS 
Oakland, 


BUSINESS OPPORTUNITIES 
WANTED Proven 
tory use. Exclusive 
merchandising facilities 
dress T-126, care Office 
INTERESTED IN BUYING all or controlling interest in office equipment 
or stationery business of moderate size in Middle West or East. Give full 
particulars. Address T-136, care Office Appliances, Chicago 


articles of merit for stationery trade, office and fac 
royalty only Our progressive manufacturing and 
established over ten years can help you Ad 
Appliances, Chicago 








MECHANICS WANTED 


TYPEWRITER REP AIRMEN and dealers employment service available 
Type writer Repairmen’s Nat’l Assn., P. 0. Box 22, Richmond, Indiana. 


FOR SALE AND WANTED TO BUY 


Patents on a » movable scale for copyholde rs and a device 
index cards. The scale will be of interest to some copy 
holder manufacturer and should become an integral part of the device 
because it will add greatly to its usefulness. The other device is de 
signed to prevent the scattering of cards while they are being used for 
addressing lists or filling-in purposes. Also useful for holding envelopes 
For information address T-131, care Office Appliances, Chicago 


ELLIOTT FISHER MACHINES—Burroughs—Moon Hopkins—Adding Ma 
chines—Addressographs—bought and sold. Chicago Office Appliance Co 
533 S. Dearborn, Chic ago. 


ELLIOTT- FISHER billing ‘and bookkeeping machines, also all office ma- 

chines, bought, sold and rebuilt Teeter-Warsh Co., 309 W. Kilbourn 

Ave., Milwaukee, Wisconsin 

ELLIOTT- FISHER machines, typewriters, adding 

equipment, bought and sold. W. J. Crowley Company, 

Milwaukee, Wisconsin ; 
FOR SALE AND WANTED TO BUY—Cont'd Top Page 7. 


FOR SALE 
for holding 











machines—all office 
434 Caswell Bidg 





JUNE, 1936 


FOR SALE AND WANTED To BUY—Cont'd from Page 6 





DALTON “ADDING AND BOOKKE EP ING Machines sold, exc hanged, re 
paired, overhauled, rebuilt. Will buy Underwood Fanfolds, Comptometers, 
yuote prices, serial numbers, models Peter Paul Mechanical Service, 


136 South De arborn, Chicago 


Adding, Cal 
Accounting 


BU RROUG HS ‘Bookkeeping, Moon-Hopkins, Comptometers, 
culating Machines, Dictaphones, Kardex, bought and sold 
Machines _ Corporation, 343 8S. Dearborn St., Chicago 

2300 and 


Ww ANTED- »—BU RROU GHS ‘Bank Class 


1300. C hattanooga Type writer Co., 


Bookkeeping Machines 
Chattanooga, Tenn. 


Universal and AC 


‘BUR LROUC GHS MOTORS’ Complete with transmission, 





for all style machines. Adding Machine Sales & Service Co., 1004 Su- 
perior Ave., Cleveland, O 

ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, 
Folders, Typewriters, Adding Machines. Write for FREE Money Making 


Chicago 


( ircular. 
DIC TAPHONES, EDIPHONES—rough or re built 
Increase your sales and profits—write us. 


Pruitt, 527 Pruitt Bidg., 


special prices to deal- 
American Dictating Ma- 


ers. 





chine Co., 1141 | Broadway, New York City. 
DICTAPHONES, EDIPHONES, SUPrLIES — headquarters — machines 
bought, sold—Wholesale, Retail—Write us. Chicago Dictating Machine 


Co., 19 S. Wells St., Chicago. 


EXPORT STATISTICS BY THE UNITED 











United States Exports of Metal Office Lockers. Etc. 
6129 6130 
Sheet Sheet 6131 
* metal metal Sheet 6132 
lockers shelving metal Sheet- 
and and filing metal 
storage wall cases not cabinets, 
cabinets. bins. insulated. insulated. 
Countries No Value. Value No. Value. No. Value. 
a. 3 8 44 sadn 125 $ 2,318 8 $ 334 
Czechoslovakia ..... see secre ecce 12 245 ee 
Denmark ........ 128 ° 
Estomia ..... ees ee ose yess 16 998 
WEEE essccsccee an pean wees t 585 ee cone 
France .... l 3 «6S 408 1 60 1 100 
Irish Free State eead ll 152 ese 
MO ceccesece eee see sees TT 3 124 esee 
Netherlands .. oe ° eee ceee 292 44 1,490 2 92 
NGEWOP cess _— ees 2ees owe 17 602 32 1,267 
Portugal .... keod cin op enka 3 105 12 5s4 
: neucccescés —_ oces cove 3 168 eee esse 
Spaim ..0.- nas o*e peat eke 9 238 4 259 
Sweden ..... bua ee : ae 27 867 ‘ oe 
United Kingdom... 101 2,020 27 4 847 24 1,165 
Yugoslavia ........+- ’ ths asta oe os 4 195 
OS eS 181 1,306 268 338 21 840 
British Honduras... eee owen ocves l ° ccee 
Coste, Bics...-ccccss 7 ° ecee 
Guatemala eee 
Honduras .. oe , — aaae 5 . eos 
Nicaragua coos TT cece 1 . esee 
TUE soecétccces a2 2t 316 26 ° eeee 
BORVRGSE c.cccccces sees 16 eess 
Mexico ... ‘ : 69 you 25 8 6,148 
Newfoundland and 
Labrador ....... 5 57 seen oca ee oe cece 
sermuda ......- l¢ 259 , ; an cece 
Jamaica ... ° iat ‘ 4 276 eves 
Trinidad and Tobag: - —— 14 659 cee 
Other British West Indies. ‘ 5 302 cece 
Cuba ..... Saeeecoceses 22 125 60 1,340 cose 
Dominican Republic : . as 2 144 2 229 
Netherland West Indies... f 28 40) 27 577 eves 
Haiti, Republic of....... lf 256 oece reg: ‘ o<ne 
Argentina .......00.:. - l 21 os cece ee 1 37 
tolivia ... pneema — “ 19 556 2 
tt iunesblanebensedé 3 12 734 3 2,.06 
GED scosteeesccoeeccesec . eT 15 i4 514 esse 
Colombia ....... oscoee 58 ees 97 856 18 890 
Eeuador .... cebess . oe eee 14 405 a0 cess 
British Guiana.......... iene oees ocee ees cess 2 86 
TUN secvesce eeee oe oe ° ones 57 1,1%5 ees 
Uruguay ....... eeee . sees seee 9 147 cece 
Venezuela eee 30) 126 o« 20 681 
Saudi Arabia e6ee . , cece 1 61 eee cece 
British India oveve ° e606 ’ 563 30 1,349 
British Malaya : — . see 4 109 eee osa5 
evlon ... be ae ee ° . oe 6 250 
«hina ee we ; . os . 1 35 15 300 
Netherland India retin ; 8 87 1,397 3 176 
French .sndo-China : - ghee 
Hong Kong....... 5 77 5 1 20 ote ones 
Palestine ....c00s. . 120 ’ 7 227 2 136 
Philippine Islands... 12¢ 2,530 9 167 3,303 31 1,963 
TUNED cecceocess ehes oes 20 n48 4 189 
Other Asia. 1 1 130 eees 
New Zealand. “B l 14 se ose - oe 
Union of South Africa.... & 728 bis 185 5,325 334 
Mozambique . : onus seus 12 392 ees cece 
Other Portuguese Africa... . én obese pote oese 13 740 
Canary Islands 2 19 cove 3 96 e 
| erry - oe $9,320 $1,421 1 7 $38,010 380 $20,578 
Shipments to: 
Hawaii . woe. 192 $1,938 § 726 174 $ 3,304 6 $ 166 
Puerto Rico.... eee 7 52 eeee 139 2,161 oe 
Virgin Island 2eeceh 42 
United States Exports of Adding-Calculating, Billing Machines and Cash 
Registers, March, 1936 
775 7753 
Listing- Typewriter- 7756 
adding- bookkeeping- Listing- T7757 
bookkeeping billing adding Calculating 
machines. machines. machines, machines. 
Countries No Value. No. Value. No. Value. No. Value. 
Austria . 1 $ 423 1 $ 993 32 S$ 3,161 3 $ 866 
Belgium ee 8,427 4 1,382 ‘ 4792 49 5,498 
Czechoslovakia ..... 5 4 7 5,983 187 2,216 23 4,331 





EE eee. cag coe a ahaha 2 138 dad ney 


7 


100 McMillan Automatic Shift Visible Binders No. 2150A-— 
1000 Duplex IVI panels for 4%” and 5” card, 500-8” panels 
lots of 25. Visible equipment, all makes, dictating, ad- 
duplicating machines bought and sold. Hanover Office 
80 Greenwich St., New York City. 


FUR SALE 
$7.50 each, 
$1.00 each in 
dressing and 
Equipment Co., 


VISIBLE EQUIPMENT bought and sold—Kardex, Acme, Postindex, etc. 


1000 ‘‘6x20’’ Acme panels for flexoline or tubes, 1000 ‘‘5x20"’ Kardex 
duplex panels, 1000 “‘8x24"" I.V.I. panels with channels, all at $1.00 
each. Special attention to dealers and detailed information furnished. 


Commercial Card System Co., 401 Broadway, New York. 





MULTIGRAPH RIBBONS re-manufactured. Duplicator inks and type- 
writer ribbons. Established over ten years. Write us, save money. Lewis 
Co., 953 N. 4th St., Milwaukee, Wis. 





WANTED: Kardex, Acme, Postindex, Comptometers (Models F-H-J) Rem- 
ington No. 23 Bookkeeping machines. Universal Office Equipment, 434 
Broadway, N. Y. C. 








CASH for New or Used Office Equipment and Furniture—such as Kardex, 
Acme, Visible Cabinets and Equipment, Portable Typewriters, Adding 
Machines, Calculators, Comptometers. Send particulars. Elman’s, 308-0A 
West Madison, Chicago. 


STATES DEPARTMENT OF COMMERCE 


951 


Estonia 














etececes ss esse 10 eee vt 
PRD 006: cencaee eee l 600 7 6,316 14 2,225 
DU ceecocceetes 8 57 31,884 237 23,916 84 11,178 
Germany .......+++ eee cece 1 99 eeee @ees 
GORD cecccncesceee vi ena 2 1,902 1 150 
eas 5 2,109 2 261 eee oeee 
Irish Free State.... ... 4 2,235 6 1,968 6 1,890 
AO cocne, coosccese 12 13,818 18 10,592 212 23,814 138 23,683 
Netherlands ....... 1 423 «il 6,095 43 3,587 4 540 
GD . uisces cates ‘ oe 7 3,819 63 4,421 4 612 
Poland and Danzig. .. Skee 3 2,943 33 4,368 1 250 
aaa bias 688 cose 22 1,649 cece esse 
Rumania ...... vee ion wee eose 2 172 5 1,506 
SPO ccodcctéec. 1 1,035 ... oeen 40 3,802 cece 
Sweden . 2 2,000 3 681 226 16,240 . cess 
Switzerland ........ 5 3,662 6 4,398 22 4,519 7 370 
United Kingdom. . 19 20,343 106 9,907 271 33,552 255 49,021 
Yugoslavia ..6...... « os02 ess ll 702 o2ee eeee 
Canada ...seee---- 4 1,769 17 6.620 76 9,465 140 7,877 
Costa Rica......... cece oie 7 10 1,772 7 900 
Guatemala ........ cece 6 440 eee 
Nicaragua ......... scée ee omar am 2 170 
Panama ......+++.-+ iene 008 7} 3 “ay . eoss 
MeKICD cccccccessss 4 3,401 3 1,102 186 6=-: 10,570 70 5,792 
EEE wcvedsciees paen . Cab ose ove eces 487 
Trinidad and 
T ShasGeoese weed a 319 pees eeee 
GUBR cocecgocccescs eces 35 3. 9 1,425 
Dominican Republic. ... Saas aie 7 351 3 80 
Argentina 3 3,896 2 1,512 72 6,478 39 0,427 
Bolivia .... oo ens <a va saan cae nae 3 630 
BOGE scccccccccees 2 1,002 5 5 121 7.732 1 167 
GOED cccccccccccces see isee ° 21 982 be espe 
Colombia ........+. ve - 31 2,834 3 37 
DORREEE 1646546s008. 200 pane 23 2,256 149 
— Guiana..... se see 2 110 . ecee 
ececcccccccece 1 1,156 1 123 - esse 
Uruguay ercecccees paw espe 2 1,116 16 864 
Venezuela ......... 25 1,136 4 1,189 
British India....... 2 480 25 4,759 
British ames besos 7 597 coos @eee 
CEBS nccccaccccces eve . cos aes es oeee g& 973 
Netherland “India: wei e500 1 789 36 3,070 4 340 
Japan ..... S sen ease ecg vests 12 2,715 8 2,346 
Palestine .......... oes pose 1 1,086 2 141 oss ees: 
Philippine Islands.. 2 1,155 4 1,979 93 5,388 ll 1,209 
BEER ccccccceccesce ove - os 2 199 omepes 
SE escecs 1 75 eees 
Other Asia......... eee puae ead cess 1 180 cece eoee 
Australia ........+.. meee heed il 8,360 75 10,807 87 9,383 
New Zealand....... 208 pia 3 1,118 29 5,171 61 
Belgian Congo.. . : cose 3 276 eees 
— L South 
12 1,030 9 2,107 
other British ‘South 
ASTIAR. coccscecs ° sas ‘ es 2 200 ends 
DE asccasness aoe éwee 1 827 4 240 2 270 
Other French Africa Stee 68% nee 3 130 87 
Mozambique . sean cGae ‘ies eeee 11 878 ouce 
Canary Islands..... ... abe - 466 oeue 6 284 ° 
Total . .. 73 $67,896 281 $105,770 2,504 $233,789 1,051 $153,284 
Shipments to 
Hawaii .. oeqnde 8° ae «6 ones 53 $ 6,124 13$ 4,7le 
Pustte BicO..ccce ces bee0 1$ 799 4 347 6 1,486 
7761 
Parts 
775 7760 for ac- 
Card- Other adding count- 7765 
punching, and calculat- ing and Parts 
ing machines, calcu- for 
including lating cash 
tabulating used and ma- 7764 regis - 
machines, t. chines. Cash sters. tes, 
Countries No. Value. No. Value. Value, N slue. Value 
MEE scccivecsces —_ es 6 $ 240 $ 192 15 $ 2,899 73 
DUNNE. odcevensesen one oguney ae 1,982 13,422 43 9,371 620 
Czechoslovakia “eee 2 $ 2,816 30 1,426 843 7 755 164 
Denmark ...... ¢- 008 ene tie bone 27 e060 cece eeee 
DEE 6sccosecess ove one os nani 180 ail sie ease 
rere een hae 20 1,577 435 24 1,668 417 
France ...... .. 82 30,065 156 16,082 9,311 86 8616, 462 507 
Germany ....... 18 2,496 ... ove 4,320 ses oeak 1,206 
GHURED cccccccces cos sete ove sese esee 1 403 ease 
re eer 1 1,906 ... cae 34 Lent Jane 305 
DARE bn00 sencwosces ll 14,454 5,826 2,424 22 7,750 1,312 
Netherlands ....... 1 5,000 il 1,967 3, 301 70 12,852 i 
TREE .cocceesccce she 1 125 229 95 2,599 78 
Poland and Danzic. 1 1,863 . . 786 sews . nih‘ 
Portugal . os 6 ; . 5,110 42 4.044 wees 
Rumania .......++. ees gees 1 126 oove oene o0ee coos 














Ww 
“2 
7761 
7759 7760 
Card Other adding count 7765 
unching, and calculat- ing and Parts 
orting, ing machines, calcu for 
and including lating cash 
tabulating used an ma ut aie, 
nachines retmuilt hine (asl gister -8 peu 
(ounmtrie No. Value N Value Valu No \ alu Value 
u. Ss & R 
(Russia) 7,600 I ee 
Spain 2157 si 13,882 180 
Sweden 10 4,704 540 
Switzerland ; } 49 Lys 6 16,795 171 
United Kingdom ] 177 55 10,836 3,755 
Yugoslavia i24 1,230 - 
Canada i 4,00 12 5 f 24 797 30,049 
(‘osta Rica lv ee eee 
Honduras . yt eee 61 
Nicaragua 1 54 eens 
Panama 2 lv 10 83 
Mexico wot ’ 1,081 1, S6t is 7,032 143 
Barbados 4 eee eess 
rrinidad and 
Tobago l 41 es 0 
Cuba s i2 v 13 136 
Daminican HKepubl 1 35 eeee 
Netherland West 
Indies ‘ 6 390 


Due to an error in the makeup of the export tabula- 
tions of the March issue the headings of the Typewriter 
Classification were transposed with the statistics for 
exports of Carbon Paper, Filing folders, Index Cards 
and Duplicating Machine Supplies. They are shown 


correctly here 





Carbon Paper and Office Supplies, November, 1935 a7 
0a 
Dupli 
cating 
ma- 
4750 chines, 
Filling Folders, parts, 
ndex cards, 395 and 
and other 2 Typewriter supplies 
form Carbon paper ribbons, for. 
Countrie lA Valu la alue Doz Value. Value. 
Austria 149 «6§ iY 184 $ 459 eaae 
Belgium ww 6 14 l i ‘1 89 $ 836 
Crechoslovakia SUS ee oses 73U 
Denmark . 8 44 . 199 
Finland 1.082 1,039 , OT 116 cece 
France 7s 2f l i4 694 1,562 441 
Germany 75 
Cireece l l " 442 
Iceland 48 l 3 108 
Irish Free State ° . 81 159 
italy ° ; 12¢ 90 ° ‘ 5 136 
Malta, Gozo, and 
Cyprus 134 
Netherlands . 2,203 SS 2,062 l 53 1,389 2,707 
Norway 475 ‘ 1,109 4 400 1,000 858 
Poland and Danzig 17.374 1,957 . 
Portugal 19 li4 : 
Rumania ‘ . 103 812 
Spain 43 79 l ) . . 
sweden ; 8 1,566 1,447 499 1,115 2,277 
Switzerland 428 140 1,034 07 297 108 621 
United Kingdor 47 $80 «=: 10,010 7,995 48 6,211 3,902 
Yugoslavia 74 i 170 74 - 
Canada 14,125 1,671 7,22 7 78 1,454 6,057 
British Hondura 40 . 
Costa Rica 141 18 10 6 
Guatemala ) loud 14 18 107 46 130 
Honduras . 4,468 1,651 20 2 ) I 72 
Nicaragua ‘ Tt 197 5 29 I 4 15 
Panama 1,589 1,524 145 zt sv 725 
Salvador . 18 29 . 3 13 eee 
Mexico s 498 l 7 2 71 623 
Miquelon and St 
Pierre Island l f . eoee 
Newfoundland and 
Labrador 41 22 18 128 90 
sermuda Sl4 21 . 
Jamaica 878 i74 44 10 24 
Trinidad and Tobag 412 7 ] 
Other British Ws 
Indies : 114 } i l ees 
Cuba 2.128 SOU L7lé 1.31 8 840 6,153 
Dominican Republi 265 222 212 13 lt 57 80 
Netherland West Indies. 1 ”) 601 10 28 
Haiti, Republi f . Love 405 
Argen ina ;, Se 45806 ¢ 408 S57 ee 
Bolivia 85 49 1 4) t 131 170 
Brazil : ° l 1,07 1,14 8 74 2,038 
Chile 19 1,01 24 10 29 567 
Colombia 5 } 636 194 01 89 319 353 
bhceuador i71 SI 1,064 
British Guiana 4 
French Guiana ] 
Paraguay 148 ecee 
Peru : l l il 112 41 
Uruguay ° U t eece 
Venezuela ° AS / 4 80 " 316 
Aden j l 
Saudi Arabla i ! 
British India 460 ! it 1,00 
British Malaya 
Cevion ° 
China l ‘ il l 8 s 9 
Netherland India t 1s 529 
Hong Kone j : "08 : 40 122 
iraq 12 i? 
Japa l °4. 648 1% we 245 
Palest ine oN 68 Hs 
Philippine Island ) 4 8.08 8 07 S28 960 
Turkey i 6t 
(ther Asia 491 
Australia 4 sus 78 -650 826 S40 
French Oceania x8 69 on 
New Zealand 41 31 
felgian (Cong 31 
British East Africa j ? 67 oN 31) alten 
Union of Ss h Af a ‘ be t 191 2,350 
Egypt sees 
Liberia i f 
Morux ‘ 4 l 24 
Mozamt 42 147 
Total 5 $ ) 894 $47.8 10,061 $ S $37,278 
Shipmen 
Hawai! 61.704 $20,742 1,968 $ 1,217 4 $ 27 $ 1,610 
Puerto Rico 20.333 5.182 5.562 a4 301 628 1,260 





Argentine .csesssss 
Brazil ..esceess 
MUS ncccscccesssss 
Colombia . 0 
Ecuador ..+-eees++s eee 4 
Surinam ceeee . 
Peru 
Uruguay 
Venezuela 
British India 
China 
Netherland 
Japan 
Palestine 
Philippine 
Slam 
Turkey 
Australia 
New Zealand.. 
Union of South 

Africa 
Algeria 
Mozambique . 
Canary Islands . l 


India I 


Islands 


li 


- 


Total ...s.+++- $118,92 
Shipments to 
Hawali .....+.++- eee 3 
Puerto Rico.. ecee ec 





United States Experts of Typewriters, 
770 
Standard 
typewriters, 
new. 
Countries No. Value 

Austria .... 93 $ 6,310 
Azores and Madeira 

Islands .... 
Belgium .... 194 
Czechoslovakia . 337 
Denmark ... 2 
ESTONIA seees ) 
Finland .... ; 
France ; 120 
Germany .... 25 
Gibraltar 
Greece ... : 8 90 
liungary ‘ 
Ieeland .... . 2 146 
irish Free Stats 26 1,458 
ORF ccccces oe l 50 
Malta, Gozo, and 

CYDTUS cscccseeess 1 75 
Netherlands ee 187 13,907 
Norway ceceece . 165 11,516 
Poland and Danzig. 58 4,009 
Portugal ..«e+s ececes 48 020 
Rumania ......- 8 659 
U. 8. S. R. (Russia, 

Europe and Asia).. 
SDAIN .cccceceeeceee 
Sweden ..sccsssvees 
Switzerland ....++.. 

Albania ececceceee 
United Kingdom..... 
Yugoslavia ...sese«- 
Camada ..ceccees 
Costa Rica.. 
Guatemala ....++«. 
Honduras 
Nicaragua 


Panama 
Salvador 

Mexico ose 
Miquelon and St 





Pierre Islands.. 
Newfoundland and 
Labrador ....++-. 4 75 
SerMuda ...ss++06 cece i 18 


Jamaica eee 
Trinidad and Tobago 
Other British West 











Indies 2 
CUBR ccccess 94 
Dominican Republic : 8 
Netherland West Indies 12 
French West Indies _ 2 
Haiti, Republic of ° 5 
Argentina 416 
Bolivia 10 
Brazil 279 
chile 78 
Colombia . 91 
Ecuador eee ° 2 
Surimam ......«- . 3 
French Guiana.... 1 
Paraguay ° 
Peru 71 4,098 
Uruguay ....-+ , 33 O89 
Venezuela 16 1,141 
Aden eee 
Saudi Arabia 
British India 19 18,269 
Rritish Malaya 68 4,708 
Ceylon 11 785 
China . 40 2,841 
Netherland India 5 40" 
French Indo-China 29 2,030 
Hong Kong.... 6 350 
Iraq . ° 
Japan 83 5,315 
Kwantung e 
Palestine 24 
Iran . aU 
Phillppine Islands 124 
BEAM cccccceccs + 4 
Syria . i 
Turkey »S 
Other Asia. i al 
Australia 15 0,02 
French Oceania l 70 
New Zealand 47 M41 
telgian Congo 
British East Africa 
Union of South Africa Uy) 1 ‘1 
Other British Sout! 

Africa 
Gold Coa 

geria ll 77 
Egypt . Low f 
Algeria and Tunisia 
Madagascar i 2Ni 
Other French Africa I Ne 
Liberia e ° 2 129 
Morocco ee 11 2 
Mozambique ‘ 537 
Canary Islands 2 161 
Other Spanish Africa 8 324 


Total ..... » OF 
Shipments to: 
Hawaii 
Puerto Rico.. 
Virgin Islands 





(Continued 
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Duplicating Machines, 

















OFFICE APPLIA 





576 932 25 645 
48 454 174 11,297 
61 i24 51 
84 5 21 4,542 
140 2 42 
- , i 1,0 7 

ie +! 

' 1 7 

" s 09% 
1,24 

1 1 Jt 3,138 
1X2 
14 1,5 2 147 

0 7,950 
517 117 11,582 
: 4 66u 
21 
at 53 5 bUS 

830 $181,746 1,167 $177,301 
282 $ 133 11 $ 1,101 

Ss 110 14 63y 


Typewriter 





Portable Used and 
pewriters rebuilt 
new typewriters 
Value No Value 
i $1 41 $1,251 
8 
206 Lie 4,2 
09 l 709 
17 : 
$l 40 1.251 
4s 219 8,185 
18 ~ 
I t li 
41 ” 
l is 
2? 897 
460 
2,147 242 6,02 
5,956 él > 40 
3,830 l 820 
5 7,856 
1 
543 108 498 
83 92 30) 
265 27 192 
6 F 
675 607 16,121 
77 26 1.006 
18 145 3,989 
"g 20 
3 114 
12 355 14 64 
140 12,616 1 Sil 
1 40 98 
° l 5 
l 25 
2 62 l 
1 35 
2 40 154 4,451 
1 47¢ 
6 30 1 mu 
1 7 1 75 
123 «4,160 0128) 4,179 
I 3 
182 200 
116 20 g60 
63 7 194 
iz 4 200 
10 "380 
7 2,618 5T 1,681 
66 1,806 5 165 
175 5,608 7 26% 
2 78 
4 172 
72 22,656 134 5 00 
13 464 
10 40 
4) 1,157 23 18 
9 255 1 40 
15 540 
4 162 > 1.068 
24 664 
12 424 0 2.140 
L aU) ** 
19 578 14 551 
60 © 105 
102 3 B45 4 2.20 
I 40 200 
10 12 10 7 
1,00 
2 6,388 42 1.560 
l 540 " 
1 33 
at 620 j 
18h 4 G26 »e 1 
7 O4 
74 2.484 
ine 
l 408 
160 4,378 430 
I aL) 
17 478 ) ) 
a 44 
89 $245,193 890 $91,146 
: 1,109 158 $ 4,930 
a4 1,204 4 
4 144 4 ’ 
Page 158 








NCES 





$47,962 


$ 1,178 


Ribbons, 


aan 5 
Type 
writer 
parts 


Value 


wn 
x 


"610 


4l 








1, 
9,300 
26 
23,337 
120 
50 
21 
24 
“10 





498 
$ 442 
466 
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PATENTS 





Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., 


for ten cents each im cash postoffice 
money orders oF ne check. Stamps and 
personal checks not accepted. 


2,037,178. Typewriting and similar machine. Lorenz 
Rohrer, Munich, Germany (assignor to Paul Emil 
Schoenfeider, Munich, Germany). Application Nov. 22. 
1934. Serial No. 754,227. in Germany Dec. 15, 1933. 
———- April 14, 1936. 

2,037,192. Visible inventory and sales recording de- 
vice. Henry Booth, Yonkers, N. Y. Application Jan- 
wary 31, 1934. Serial No. 709,094. Granted April 14, 
1936 

2,037,223. Tongs for removing and putting in place 
the key rings of typewriting machines and the like. 
Otte Fischer, Berlin, Germany (assignor to Withelm 
Dreusicke & Company, G. m. b. H., Bertin, Germany). 
Application Nov. 7, 1934. Serial No. 751,906. In Ger- 
many, Oct. 4, 1933. Granted April 14, 1936. 

2,037,254. Process of printing advertising on rubber 


hands. Howard G. Miller, Baldwin, N. Y. Application 
wee. 15, 1934. Serial No. 757,647. Granted April 14. 

936. 

2,037,270. Pa fastener. Oscar A. Ross, New York. 
N. Y. Aemiees m June 26, 1933. Serial No. 677,574. 
Granted April 1936. 

2,037,408. Writine implement. Frank C. Deli, Chi- 
cago, Il. (assignor to Autopoint Company, Chicago, 


i., a corporation of Illinois). Application July 15, 
1935. Serial No. 31,335. Granted A A 14, 1936. 
Stapling machine. William Drypoicher. 
Valley Stream, N. Y. (assignor to Lou Obstfeid, Brook: 
lyn, and Abraham |. Obstfeld, New York, N. Y. 
Application May 0, 1934. Serial No. 724,917. Granted 


936. 

Filing folder and method of manufactur- 
ing the same. Frank D. Jonas, East Williston, N. Y 
(assignor to Oxford Filing Supply Company, Brooklyn 


N. a partnership). Application April 26, 1934. 
Serial "No. 722,452. Granted April 14, 1936. 
2,037,605. Sorting machine for punched cards. Cor- 


nelis Hendricus Stuivenberg, Amsterdam. Netherlands 
(assignor to WNaamloze Vennootschap ‘‘Kamatee,"’ 
Amsterdam, Netheriands). Application Feb. 1, 1933. 
Serial No. 654,743. In the Netherlands Feb. 5, 1932. 
one April 14, 1936. , 
2,037,690. Operating mechanism for typewriters. 
Georg Baier, Altenberg, near Muremberg, Germany. 
Application April 18 (935. Serial No. 17,078. In 
Germany May 2. 1934. Granted April 21, 1936. 
2.037.699. Pen and method of making same. Leon 
Heh! Ashmore, Collingswood, N. J. (assignor to The 
Esterbroek Steel Pen Manufacturing Company, Cam- 


den, N. J., a corporation of New Jersey). Applica- 
-, bey 27, 1934. Serial No. 737,307. Granted April 
21. 

2, O37, 569, Typewriting and ltike maohine. Elbert S 
Dodge, Ilion, N. . Cassignor te Remington Rand 
inc., Buffalo, N. Y., a corporation of Delaware). Ap 
plication Jan. 30, 1935. Serial "No. 4,119. Granted 
April 21, 1936. 

2,037,881. Cabinet. James R. Clark, Rochester, N. 


Y. (assignor to The Yawman os =. ge a Sm 
Company, Rochester ation of New 
York). Application june ti, 1934. “Serial No. 729,976. 
Granted April 21, 1936. 

2,038,073. Typewriter. Harry Bates, New York, N. 
Y. (assignor to Bates Laboratories, Inc.. New York, 
N. Y., a corporation of New York). Application Jan 
19. 1934. Serial No, 707,258. Granted April 21. 1936 

2,038,243. Means for producing raised printing for 
the blind. Samu-el itsh-Shalon and Otte |. Bloom. 
New York, N. Y. Application Nov. 2, 1935. Serial No 
47.921. Granted April 21, 1936. 

2,038,278. Manufacture of metal stock (for forming 
pen points). Raiph F. Gibbs, Norton, Mass. 
to The Improved Seamless Wire Company. 
R. |., a corporation of Rhode Island). Application Oct 
25. 1934. Serial No. 749.960. Granted April 21, 1936 

2,038,338. -~gl- -—, for hand stamps. Leo- 
peld Baumgarten ashington, D. C. (assignor to The 
Hill- Independent Company, Philadet- 
phia, Penna.). Application April 23, 1935. Serial No. 
17,845. Granted April 21, 1936. 

2,038,339. Process of manufacturing a stencil (metal). 
Murray C. Beebe, Cheshire, Conn. (assignor to Scovill 
Manufacturing Company, Waterbury. Conn., a corpo- 
ration of Connecticut). Application july ti, 1934. 
ary Ne. 734,677. Granted April 21, 1936. 

038,468. Hinged card. Albert A. Ainsworth, 0Os- 
me m. we Application Nov. 25, 1933. Serial No. 
699, 780. April 21, 

2,038,573. Loose leaf binder. Erik L. Krag, Chi- 
cago, Ill. Application Nov. 17, 1933. Serial No. 698,- 
432. Granted April 28, 1936. 

2,038,685. Typewriting machine. Burnham C. Stick- 
ney. Hillside, WN. (Sectpner to Catwasee Elliott 


Manufacturing 


Fisher Company, New York, N. poration of 
Delaware). Application aay 56 29, "1933. or Serial No. 
673,428. Granted April 

2.038.706. Inking F Arnold Beckman, Alta- 
dena, Calif. (assignor to National . I Labora- 
tories, Pasadena, Calif., a corpora of California) 


oration . 
Aocmeeston May 8, 1934. Serial No. 724,517. Granted 
April 28. 1936. 

2,038,717. Calculating machine. Raymond A. Chris- 
tian. Dayton, Ohio eesoeer on The National Cash 
Register Company, — hie, a corporation of 
Maryland. Application uly 28, 1932. Serial No, 626,- 


152. Granted Apri 

2,038,907. vos ? 4*~ Walter R. Pag San 
Francisco, Calif. (assignor to Schiage Lock Company. 
San Francisco, Calif., a corporation of California 
ae og Jan. 10, 1934. Serial No. 706,049. Granted 
or 

2,039,018. .™ or money chest. William C. Miller. 
Canton, Soy oes te The Diebold Safe & Lock 
Company, a corporation ef Ohio). Application June 6 
1932. Serial No. a5. 698. Granted April 28, 1936. 

2,039,116. Indexer and leaf protector. Edgar Whit- 
man Rice, New York, N. Y. Sw et January 29, 
1935. Serial No. 3,949. Granted April 28, 1936. 

2,039,164. Seale. Marius H. Fa Ky Chicago, tl 
(assignor te Hanson Scale Company, Chicago. Hil., a 
corporation of tilinois). Application one 18, 1932. 
Serial No. 629.258. Granted April 28, 

2,039,245. Typewriting machine. Frederick P. Gorin, 
Seattle, Wash.: Seattie Trust Company, executor of 
said Frederick P. Gorin, deceased. Application March 
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2t, 1933. Serial No. 661,877. Granted aun 28, 1936. 
2,039,326. Pen (chromium alloy Hiram 
Stanhope Lukens, Philadel oy Pek “Cassignor t te 


C. Howard Hunt } a Camden, N. J., 
). Neo illustration. A plication 
Jan. 20, 1934. dorian No. 707,502. Grant May 5, 


1936. 

2,039,466. Pencil. John C. Wahl, Chicago, Ili. (as- 
signor te The Aldine Corporation, a corporation of 
ttlinois). 
052. Renewed . > . 

2,039,566. Check signing and endorsing mechanism. 
pater A. a Chicago, til. 


Perforator mpany, Chicago 
tien of tga vvApoication ‘May 7 1954. bectal 
©. 726,098. e 
2,039,752. Filing c or loose teaf. Frederick 


Thomas, Philadelphia, Penna. (assignor to Keystone 
index Card Company, Philadelphia, Penna., a corpo- 
ration of $3. Granted 1+. = 19, 1934. Serial 


19 
‘check machine. Nelson C 
Philadelphia, Ctonn. Application Oct. 21, 1980. Serial 


1936. 
Otto Haas, Pieterien, Switz- 


2,039,991. Typewriter. 
erland. — March 3, 1934. Serial No. 713,- 
- In Germany March 9, 1933. Granted May 5, 
i 
2,040,247. Gravure grentics process. Arthur a 
wen, Queens Village. Y. Application February 9 
Renewed October 2, 1935. 


1933. Serial No. 655,930. 
oe May 12, 1936. 
2,040,248. Typewriter keyboard. Anges 
William L. Dealey, Seattle, Wash. t] 
21, 1932. Serial No. 612,738. Granted 
2,040,424. Typewritin 
ner, Buffato, N. Y. 


pication may 
1936. 


(assignor to Remington T. 
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Company, ition, N. Y., 


Application Janu em i7, 1934. Serial No. 706,995. 
Granted May A. 7 36. 


2,040. 437. ng plate machine. William 
. a, Alchmond t. n Y .— — nor te R. Hoe 
ne. nw. ¥., of N 


New ew 
A stheation. , 2% 25, 1933. Serial No. 


a corporation of New York). 


York), 
699,732. ranted May i2, | 8 

2,040,443. Paper > > Pashoian 
coster, ‘Mass. Application July” Pa 1935. Serial No. 
31,216. Granted May 12, 1936. 

2,040,647. Stapling. machine. George J. Fedor, South 
orwalk, Conn. 7 April 27, 1935. Serial 
No. 18,620. Granted May 12, 1936. 


aie Dictating machine. John E. Renheldt. 
geport, Conn. (gotoner te D 
fom New York, N. Y., ition of ork). 
Appiication October 30, 193, jal No. S72 eis. Re- 
newed March nted M 2,1 


2,040,827. Mi , hes’ putts oer ints on 
printing cylinders. Jules J. Brell, New Y N.Y. 
Application orn 12, 1935. Serial No. 6,179. 


~~ 
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poration of New le == wtciPelteat 3, rt 
Serial No. 36,609. rt ie 
2,041,097. Calen a ugg yg 
Yorks Neves tr American Cater Celery company rn 
» Be Veo & ° 
tion August 16, 1935. Serial No. Whe. sete. "Rpolen: 


May 19, 1 

n Patent te, nS +4 min H. P 
bert, Evansville, ind teperlal Desk 
pany, Evansville, gy A pt een 2, ‘Sse. 
Serial No. 61,901. Granted May 5, 1936, 
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Executives of the National Typewriter & Office Ma- 
chine Dealers Association and Chairmen of Con- 
vention Committees 


Top to bottom: Theodore Schafer, United Typewriter Company, New 
York, N. Y., president: C. Elmer Anderson, Anderson Typewriter Com- 
pany. Pasadena, Calif., vice-president: Elmer Young, Young Office 
Equipment Company, Chicago, Ill., treasurer: Anton P. Pohl. Jr.. New 
York, N. Y.. executive secretary: Lamont H. Wood, Midwest Typewriter 
Company, Kansas City. Mo., chairman of convention committee, and 
Arthur B. Froehlich, Reliable Typewriter & Adding Machine Corpn.., 
chairman of publicity committee. Background: Muehlebach Hotel. 
Kansas City, convention headquarters. 


(See page 21) 
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Drawing the Sting of Price 
Discrimination 


grag ODD thing, if you stop 
to think of it, about the 
sprint in Congress toput 
straight-jackets on commercial 
price policies, was its sudden- 
ness. Ordinarily, it requires 
years to work up serious sen- 
timent in the national le gis- 
lature in favor of any revision 
of business regulation. Take, 
aS a case in point, the long- 
drawn effort to rewrite the 
Pure Food Act. Or, the peren- 
nial project to provide a differ- 
ent kind of protection for orig- 
inal designs in industry. But, 
behold this plot for the regi- 
mentation of discounts, and 
Congress is off to a flying start. 

Examine the under-cover sit- 
uation closely and the quick 
get-away at the law factory is 
not quite so mysterious as it 
appears at first glance. For one 
thing, inspiration came, in con- 
siderable measure, from an epi- 
sode that was not immediately 
impressive, viz., the Chain 
Store Investigation. More to 
the point was the political equa- 
tion in a campaign year. Scores 
of Congressmen, with many in- 
dependent merchants and rela- 
tively few chain stores in their 
respective districts, are eager 
for any sop to hard-pressed 
constituents. Finally, we won’t 
ignore the growing disposition 
at the Capitol, since the col- 
lapse of NRA, to further extend 
the long arm of the Federal 


| By Waldon Fawcett 





Trade Commission. Nor, in- 
deed, dare we forget that not 
a few business men acquired an 
itch for compulsory price regi- 
mentation as a result of the ex- 
periments in price control un- 
der NRA Codes. 
Clayton Act Amended 

Many members of the office 
equipment trade family must 
have wondered what all the 
shooting was about when sev- 
eral different bills were sprung 
in Congress to scotch “unlaw- 
ful monopolies,” supposedly due 
to price manipulation. In the 
jockeying at the outset, one 
school of opinion held that the 
proper caper would be to put 
over a wholly new Bill,—a Fair- 
Trade Act, to resurrect a 
threadbare title. In the end, 
though, the formula that was 
approved undertook the amend- 
ment of Section 2 of the Clay- 
ton Act. The plan for an an- 
nex to a going statute had the 
advantage that the Clayton 
Act, as administered by the 
Federal Trade Commission, has 
been sustained in the courts 
and damages have been recov- 
ered for violations of that Act. 

What has raised the thickest 
fog regarding the new version 
of price regulation is the ques- 
tion of relationship of the 


amendment to the earlier edi- 
tion of Fair Trade sanctions. 
The main purpose of the fresh 
Bills in Congress is to make it 
unlawful for any person en- 
gaged in commerce to discrimi- 
nate in price or terms of sale 
between purchasers of com - 
modities of like grade and qual- 
ity. Many a bystander jumped 
to the conclusion that this was 
merely another way of saying 
what had so often been tenta- 
tively said in the Capper-Kelly 
Bill. The experts, if you give 
them a chance, will explain that 
there is a vital difference, in 
that the Capper-Kelly Bill con- 
templates the fixing and en- 
forcement of resale prices. 
Whereas, the latest models of 
Clayton Act accessories allow 
tradesmen to sell at any prices 
they please so long as they 
don’t sell below cost, nor dis- 
criminate in selling. 


Directed Against Monopoly 


For the sake of proper per- 
spective, it should be noted 
that, in the news dispatches 
from Washington, certain de- 
tails of the corrective program 
have had more publicity than 
the main stem. For example, 
much has been made of the use 
of the new instrument to out- 
law “loss leaders.’’ And the de- 
vice to suppress pseudo-adver- 
tising allowances. Actually, the 
intention is to provide a rather 
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broadly applicable and elastic 
addition to the antitrust laws 
which will insure, in so far as 
is practicable, equality of op- 
portunity in business. The in- 
tention is to strike at any prac- 
tice which plays favorites or 
creates a monopoly. Which is 
why the new prohibition strikes 
at the basing point method of 
sale in the same breath that it 
shuts down on brokerage allow- 
ances, except for services ac- 
tually rendered. 

The justification in Congress 
for tinkering, at this time, with 
the Federal antitrust laws is 
that neither the Sherman Act 
nor the Clayton Act goes far 
enough. These acts have been 
in effect for over twenty-one 
years and they do not cover all 
the subterfuges with which 
competition has been spiced in 
the lapse of time. For example, 
the price jugglery which is ac- 
complished, not by direct con- 
cessions in prices but by sep- 
arate and perhaps secret allow- 
ances to favored customers. 
Furthermore, it is claimed that 
jokers in Section 2 of the Clay- 
ton Act as it stands have ma- 
terially weakened that man- 
date through undue license in 
allowing sellers to select their 
own customers and permission 
to quote prices that make due 
allowance for differences in the 
cost of selling and transporta- 
tion and the necessities of 
meeting competition. 

Some Latitude Allowed 

Even in the present more 
sweeping attack upon price dis- 
crimination, certain exceptions 
are made. Thus, price differen- 
tials are condoned according to 
whether the purchaser buys for 
resale to wholesalers, retailers 
or consumers or for use in fur- 
ther manufacture. This alibi 
has been so drawn that there is 
nothing to prevent consumers 
when buying codéperatively or 
otherwise in quantities char- 
acteristic of retailers, or retail- 
ers when buying in quantities 
characteristic of wholesalers, 
from being accorded the same 


prices as those dealers respec- 
tively so long as their prices 
are justified within their own 
class. 

Latitude in pricing that 
merely reflects cost differen- 
tials likewise has an O.K., al- 
though this exemption is drawn 
more tightly than in the past. 
The intention now is to leave 
the door open for improve- 
ments and economies in proc- 
esses of manufacture, methods 
of sale and modes of delivery. 
But to wink only at bona fide 
differentials actually arising in 
operating or overhead cost. 
Proof of sure-enough differ- 
ences would have to be pro- 
duced on demand and there 
could be no cutting of corners 
by granting supposed allow- 
ances for overhead where the 
overhead represents facilities 
or activities inseparable from a 
seller’s business as a whole and 
not attributable to particular 
lines or the business of par- 
ticular customers. 

May Limit Price Differentials 

A new principle in price reg- 
ulation is presented in the 
proposition that the Federal 
Trade Commission shall fix, as 
to particular commodities, 
quantity limits beyond which 
quantity price differentials 
shall not be permitted, even 
when supported by cost differ- 
ences. This deadline on sliding 
scales of prices is intended, of 
course, to block the super ad- 
vantages that might otherwise 
be enjoyed by concerns of over- 
shadowing size. Congressmen 
have been a bit chary of flatly 
setting boundaries to quantity 
discounts. Since, in many lines 
there is no need to put a brake 
on differentials for volume; and 
may never be any such need. 
So the scheme is to merely give 
the Trade Commission power 
to act when need arises. Not, 
at that, carte blanche authority 
to regulate quantity discounts 
without rule or guide but rather 
power in an emergency to halt 
run-away discounts that carry 
risks of monopoly. 
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One of the distinctly new 
phases of the current program 
and a tribute to the march of 
business strategy is the gesture 
in limitation of “service allow- 
ances.” The warrant for inter- 
ference in this quarter is that 
the practice of large buyer cus- 
tomers to demand special al- 
lowances in purported payment 
of advertising and other sales- 
promotional services is capable 
of producing oppressive dis- 
criminations. Law makers on 
the Committee of the Judiciary 
have taken seriously the charge 
that in the subtraction of serv- 
ice charges credits have been 
given for many a service not 
rendered and that, time and 
again, the deduction has been 
grossly in excess of the value 
of the service supplied. So a 
purge is plotted by making 
service sops available to all 
competing customers on equal 
terms. But, with fingers crossed 
against interference with legiti- 
mate trade association service 
activities, such as the sale of 
space at trade association ex- 
hibitions. 

One of the subtle touches in 
the stiffening program of busi- 
ness ethics is the move to 
tighten up on the heretofore 
unlimited privilege of discrimi- 
nating in price to meet com- 
petition. By the new rule a 
seller is allowed to meet local 
competition, but he is not per- 
mitted to cut local prices until 
his competitor has first offered 
lower prices. And then he can 
go no farther than to meet 
those prices. If he goes further 
he must give the same break to 
all his customers. In other 
words Uncle Sam will not take 
necessity to match competition 
as an excuse for a race in price 
cutting. 

Question Price Concept 

For all the hurrahs by chain- 
harried merchants and the 
sighs of relief by marketers 
who feel the pinch of mail-or- 
der volume, there is no pretense 
that the business community is 
unanimous in endorsement of 
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the plan to make prices and 
discounts toe the mark. Some 
business men, who are not lack- 
ing in sympathy for the fair- 
price crusade as a whole, can- 
not swallow comfortably the 
definition of “price’’ as mean- 
ing the amount received by the 
vendor after deducting actual 
freight or cost of other trans- 
portation, if any, allowed or 
defrayed by the vendor. The 
intention is to get around sus- 
pected inequalities in inclusive 
prices by defining price in terms 
of the amount realized by the 
seller as distinguished from the 
amount paid by the buyer. 
Critics say that this specifica- 
tion would prevent any allow- 
ances to customers for special 
distribution services. And they 
predict that, as a result, indus- 
tries will have to create new 
and expensive intermediate or 
secondary facilities for distri- 
bution. 

Other unbelievers are wor- 
ried over the possibility of a 
deluge of private brands and 
house - specials, extending, in 
some instances, to full lines. 
They argue that if the law 
forces large distributors to be 
content with small discounts 
on their quantity purchases of 
standard, nationally-trade- 
marked goods, they will seek 
an escape in own-label goods 
obtained from subsidiaries or 
exclusive sources of supply. 

Leaders in Congress who 
have fathered the movement to 
plug the holes of price discrimi- 
nation pooh pooh the idea that 
the effect of leveling quantity 
discounts will be to discourage 
efficiency in distribution and re- 
ward inefficiency. They insist 
that there is no warrant for the 
prophecy that prices to con- 
sumers will be increased. Nor 
will they admit that there is 
anything to prevent a seller 
from passing along to custom- 
ers, including ultimate consum- 
ers, any savings he may effect. 
Whether these economies result 
from more orderly processes of 
manufacture or from the elimi- 


nation of unnecessary sales- 
men, unnecessary travel ex- 
pense, unnecessary warehous- 
ing, or unnecessary trucking 
or other forms of delivery. 
Ban Dummy Brokers 

If there is one count on which 
the Congressmen responsible 
are particularly proud of their 
crusading activities it is in the 
attack on the brokerage func- 
tion as distorted for purposes 
of discrimination in trade. The 
Washington idea, as it finds ex- 
pression in the legislation at 
hand, is that the true broker 
serves either as the represent- 
ative of the seller to find him 
market outlets or as the agent 
of the buyer to contact sources 
of supply. Whichever way 
around, brokerage is a definite 
expense in a business deal, and 
it is not supposed that dis- 
counts in lieu of brokerage will 
be granted to buyers who deal 
direct with sellers, since each 
such transaction must bear its 
due share of the seller’s cost of 
selling. 

Given this conception of the 
brokerage status and the re- 
formers were due to go gun- 
ning for the practice whereby 
certain large buyers demand 
the allowance of brokerage di- 
rect to them upon their pur- 
chases, or to dummies set up in 
the guise of brokers. The draft 
decided upon to put an end to 
such perquisites permits the 
payment of compensation by a 
seller to his broker or agent for 
services actually rendered in 
his behalf. Likewise by a buyer 
to his representative for serv- 
ices actually rendered in con- 
nection with the purchase of 
goods. But a ban is laid upon 
the direct or indirect payment 
of brokerage except for such 
services rendered. No allow- 
ance by a buyer direct to a 
seller nor by a seller direct to 
a buyer. Ditto, no brokerage 
fee by either seller or buyer to 
any agent or intermediary act- 
ing for or subject to the direct 
or indirect control of the other 
party. In short, the summons is 
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for brokerage pure and unde- 
filed. 

While the conscientious ob- 
jectors haven’t deterred the 
lawmakers in the saddle at 
Washington it is conceded on 
all sides that a new Constitu- 
tion of price rights will require 
a vast amount of executive and 
judicial construction and in- 
terpretation ere it will be 
shaken down into smooth work- 
ing order. Already, individuals 
who are on the anxious seat are 
coming forward with more or 
less pointed questions. One in- 
terest has already poised the 
conundrum whether a manu- 
facturer, who is wont to place 
demonstrators in strategic 
stores to introduce new prod- 
ucts, must henceforth plant his 
demonstrators in all stores, or 
in none. In like position are the 
large mail order houses that 
operate retail stores all over 
the country. Prices in the 
stores have ruled higher, per- 
haps ten or fifteen per cent 
higher, than in the catalogue. 
Already, worried mail order 
captains have put out feelers at 
Washington to ascertain 
whether they must charge the 
same price in the stores and on 
orders from catalogue. 

In the interest of a frank 
statement of conditions, it 
should be noted that the whole 
fabric of the anti-price-discrim- 
ination movement, as it 
emerges at Washington, is shot 
through with encouragement to 
the codperative movement at 
both wholesale and retail 
levels. Whether retailers act- 
ing codperatively in their pur- 
chasing activities will be class- 
ified as wholesalers or retail- 
ers will depend upon whether 
their codperative organization 
functions as a separate entity, 
taking title and reselling to re- 
tailer members, or merely as 
representing them severally in 
their dealings direct with sell- 
ing sources of supply. In neither 
case will the law demand higher 
prices for one classification 
than for the other. 
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Australia Limits U.S. Typewriter Sales 


© On a visit to our office on May 25, Mr. Syd- 
ney A. Stott of Stott & Underwood, Ltd., Sydney, 
Australia, read a cablegram announcing that the 
Australian government had placed limitations on 
certain articles of foreign trade by which the trade 
balance of Australia and United States, so much 
in favor of the latter, would be adjusted. Aus- 
tralian imports of automobiles, motion picture 
films and oil amount to an immense sum in excess 
of U. S. purchases there. Among the foreign 
articles of which reduction in volume has been 
ordered are typewriters, typewriter parts and 
printing machines. The quota for U. S. type- 
writers is seventy-five per cent of imports for the 
year ending April 30 last. Purchase limitations of 
the U. S. machines mentioned will be of advantage 
to English and Canadian manufacturers. 

The necessity of closing the forms for this issue 
does not permit time for detailed information. 


_ o> 


Time Payments for Portables? 


© The first finance company in the furniture 
field was announced May 19 by Frank D. McKay 
of Berkey and Gay Furniture Company, Grand 
Rapids, Mich. The furniture company will have 
complete control of the new organization, which 
will finance dealers’ sales on a twelve to eighteen 
months’ basis. Mr. McKay expressed the opinion 
that the new plan could increase the business of 
the dealers six or sevenfold. Last February Of- 
fice Appliances presented suggestions of a widely 
experienced office furniture man for a plan to ex- 
tend the market for fine office furniture by time 
payments handled by a national finance company. 
Now comes a reader with the question—why not 
a plan for time payment sales of portable type- 
writers with transactions handled by the manu- 
facturers of the machines? The time may not be 
far distant when sales of standard models for 
business use will be principally replacements. A 
large volume of business to be sure, but not sub- 
ject to great expansion. The field for portables 
is another matter. 

The value of the typewriter to small children 
has captured the interest of parents, educators, 
and distributors. And the logical machine for 
children is the portable. If children can use it to 
advantage, its place in the home becomes increas- 
ingly obvious. Older brothers and sisters, and 
fathers and mothers, too, can use it. The Amer- 
ican public is not embarrassed by the thought of 
two cars to a home. How many portable type- 
writers should there be? That there is a rich po- 
tential market is apparent. The opinion is held 


that it could be developed to maximum advantage 


for dealers, manufacturers, and customers by a 
deferred payment plan, properly designed and 
maintained. 

Time payments are successful in supplying de- 
pendable people their automobiles, electric refrig- 
erators, radios, sets of books, and expensive mu- 
sical instruments. Manufacturers must market 
their goods. The dealers in the field are the log- 
ical distributors. Could typewriter dealers ex- 
pand their business under a deferred payment 
plan for portables, with the manufacturer carry- 
ing the accounts and making the collections? 

Probably many persons who desire a portable 
typewriter lack the cash for the purchase. A pay- 
ment plan would make possible, in many cases, 
the fulfillment of that desire. 

Properly cared for, and viewed on a compara- 
tive basis, the typewriter has all the survival ca- 
pacity of a good motor car. For those who study 
or write, or carry on a business, it is as practical 
as a refrigerator to a housewife. To those of ap- 
propriate culture it is as fine an example of design 
and construction as is a piano or clarinet. And 
the parent who will spend money on good books 
from which his family may read will be inter- 
ested also in providing a good machine on which 
they may write, provided he is offered a deal he 
can handle. 

Dealer Benefits 


Many dealers throughout the country sell ma- 
chines on time payment, but usually the amount 
of time payment business the individual dealer 
may be capable of carrying is limited. Such con- 
tracts may run into big money in a comparatively 
brief time. If the dealer is conservative—and the 
value of conservative policy has been stamped in- 
cisively into the minds of many by the experiences 
of recent years—he will forego a good many sales 
that might be quite safe. A deferred payment 
plan financed by manufacturers would save this 
business for him and for the manufacturer. It 
would help the dealer to keep his capital liquid, 
and it would increase his receipts. 

Under present conditions, the dealer is not un- 
like the motorist who carries no automobile in- 
surance. He must operate with care. He knows 
that his capacity to protect his reasonable rights 
is limited. Unscrupulous people may attempt to 
take advantage of him. Seeming threats of cir- 
cumstance hamper his free action. With insur- 
ance, he does not cease to be a careful driver. He 
becomes a better one, for he is relieved of a big 
load of mental hazards. 

To be effective, the plan must be one fair to all 
concerned, buyer, dealer, and manufacturer. It 
must be safe. The dealer would have the respon- 
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sibility of determining the risks involved. These 
he could measure against the larger strength of 
the manufacturer, rather than in terms of his own 
personal limitations. The dealer is in a position 
to know his prospective customers, or find out 
about them. The manufacturer would have the 
responsibility of financial and moral support, 
which, because of his position, he could supply ef- 
fectively. The dealer would know that his errors 
in judgment would come back to roost on his own 
porch. The manufacturer would realize that fail- 
ure on his part—to project the poultry figure a 
little further—would reduce the crop of golden 
eggs he wishes to gather. 

A properly organized deferred payment plan, 
such as the reader who put the question suggests, 
with the manufacturer playing the role of accept- 
ance corporation, would provide dealers with a 
form of merchandising insurance that would ben- 
efit all concerned. 

So thinks the writer whose suggestions opened 
the subject. Other opinions are invited.—C. 


or od 


Resurrecting the Boot-Strap 

4 “If all business machines were abolished, 
such as adding, billing, and calculating machines, 
1 million white collar workers could be put back 
to work.” Mr. Frank Finney, New York adver- 
tising agent, made that statement during a pro- 
gram of America’s Town Meeting of the Air, 
WJZ, April 16. The subject of the program was 
“Will the Machine Dominate Man?” 

Conceding that the elimination of these ma- 
chines would result in the displacement of 13,000 
workers who make them, and “the concerns who 
use them would lose a tiny bit of their profits,” 
Mr. Finney maintains that if his idea were gen- 
erally applied “enough work can be taken away 
from labor-saving machines to provide 11 million 
jobs and thus wipe out unemployment and the 
colossal waste of the dole and restore courage, 
hope, and happiness to twenty-two million suf- 
fering hearts.” Presumably every unemployed 
person has a dependent spouse. 

Mr. Finney may be approximately right about 
the number of workers engaged in the production 
of these mechanical enemies to society. The num- 
ber of white-collar workers who would gain em- 
ployment if the calculating machines were re- 
moved is of course an estimate, and may or may 
not be correct. One point that casts a shadow 
of doubt over it is the fact that thousands—per- 
haps a hundred thousand adding machines are 
used in small offices where accountants have 
hardly enough work to occupy all their time. Tak- 
ing away the machines would not create a need 
for more workers; it would merely add a load of 
needless human worry. Anyone who has enjoyed 
the sense of security derived from non-erring, 
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mechanical computation will appreciate that, 
whether he is a teacher concerned with the in- 
tangibles known in the trade as grades, or a book- 
keeper reckoning in hard cash. 


Motivating his thought, Mr. Finney has a con- 
sciousness of eleven million unemployed. Well 
aware that these people represent a challenging 
human problem, one suspects that to Mr. Finney 
they are rather a nebulous abstraction. For how 
does his mind work? He sees that eliminating 
the mechanical calculator will put thirteen thou- 
sand workers out. These are real people, inden- 
tified in specific jobs. They and their employers 
are about the first people one would think of on 
hearing this proposal. To Mr. Finney they seem 
to be the last as well as the first. He overlooks a 
vast array of other men and women who get their 
living because these machines are being manu- 
factured. If he can be as dim in his thought as 
he is about these, how clear is he likely to be about 
the unemployed themselves? These who are 
working are just as real as those who are not, but, 
to anyone who gives only a superficial thought to 
such problems as this, just as hard to realize in 
concrete terms. Like the unemployed they exist 
for the most part in vague spaces outside of the 
areas we know intimately. Anyone who has a 
disciplined imagination, however, can soon get on 
the trail to these outer areas, to find there the re- 
serve forces who second the efforts of the direct 
producers. They are engaged in sales and serv- 
ice. Closely related to the men in the factory are 
men who serve in the basic industries, making 
available the raw materials needed, and men who 
keep trucks, barges and trains moving steadily 
from the good earth—producer of ores and also 
of the versatile soy bean—to the sinful factories. 


The world today is a fabric of threads like sen- 
sitive nerves, which under varying conditions con- 
duct, or refuse to conduct, impulses designed or 
accidental. A careless remark over the radio may 
lead to some discovery of fossil remains in Ari- 
zona; the same remark by another devious route 
may cause the arrest of a dangerous criminal in 
some great city. Unexpected interrelations be- 
tween facts and ideas, and the interdependence of 
people and institutions must not be overlooked for 
the sake of reaching easy conclusions to difficult 
problems. Eliminate a factory, and you don’t 
merely turn the workers out. You cut the loads 
of the street cars that served the plant. You 
reduce the advertising value of the car cards. 
Less expensive photographs supplant work once 
done by commercial artists. ... The shock of 
the first blow is transferred in all directions just 
as surely as the sudden application of brakes in a 
loaded freight train produces banging couplers 
all the way back to the caboose. Granted the 
crashes gradually grow less. But it must not be 
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forgotten that the consequences of one destruc- 
tive step in our economic program will run out in 
many unpredictable lines, with impacts upon peo- 
ple and organizations at every turn. Mr. Fin- 
ney’s proposal to create work for a million white 
collars at the necessary sacrifice of 13,000 over- 
alls would probably result only in displacing a mil- 
lion other folk of both overall and white collar in- 
Nor would this bloodless revolution in 


signia. 


Old Friends Help Sidney Collins 
Celebrate Anniversary 


On May 4, forty-six years ago, young 
Sidney Collins got himself a job in the 
stationery store of Cameron-Amberg 
Company in Chicago. Which was a 
good thing for the stationery business as 
anyone may know who will read the 
story of its development since the year 
1890. 

Young “Sid’s” job was to make him- 
self generally db 4 And run a few 
errands on the side. A note to Charles 
Stevens, then employed by the George 
E. Marshall Company, was the first er- 
rand. Another on the same day was to 
deliver a blank book to Joseph Hild- 
reth, salesman with P. F. Pettibone. 
Mr. Hildreth’s explosion upon discovery 
that the wrong book had been brought, 
made young Sid think “that the end of 
the world had come.” Later on he got 
so well acquainted with Joe Hildreth 
that they would go together to . . . but 
that’s another story. 

Young Sid made his advent into the 
field with but faint ideas of the business. 
And only remote conceptions of the dif- 
ference between “list” and “net” prices. 
But he was ambitious and a demon for 
work. And so he gradually became ac- 
quainted with the several thousand 
items which composed the stock and 
could match wit with any buyer or seller 
who entered the establishment. Some 
of the old boys among the sellers re- 
member their encounters. 

Twenty-eight years on the first job. 
Most of the time sitting under those 
eminent preceptors, Mr. Daniel R. 
Cameron and Mr. John Amberg, from 
which experience a receptive mind would 
be bound to learn how to navigate the 
shoals and deeps of the stationery bus- 
iness. Capital equipment to take up a 
new line of work in 1917 when Mr. Col- 
lins joined the Automatic Pencil Sharp 
ener Company of Chicago, to become its 
president and general manager eight 
years later, a post he now holds. 

May 4, 1936 being the forty-sixth an- 
niversary of Mr. Collins’ entry into 
business, he invited five old friends to 


Here and There 


the lunch table by way of celebration. 
Chief of the guests was Charles A. 
Stevens, president of Stevens, Maloney 
& Company. Then John F. Holmes, 
manager of the printing department of 


Cameron-Amberg; Al Amberg, present 





Sidney E. Collins 


head of the same concern; Harry Shaffer 
of Horder’s Inc. and Evan Johnson of 
Office Appliances. 

The event was increased in importance 
by the day being the birthday of Al 
Amberg, the “baby” of the party, with 
the mere thirty-four years of service to 
his credit, out of his total of fifty-four. 

Charles Stevens began his stationery 
career on October 1, 1885—the day he 
joined George E. Marshall & Company 
at 124 Monroe street, becoming in time 
the stationery manager and buyer. 
Leaving sixteen years later to establish 
Stevens, Maloney & Company. He 
threw open his doors April 1, 1901 at 
143 (mow No. 5 South) LaSalle street. 

Mr. Stevens was one of the early 
promotors of loose leaf. He joined with 
others to send the late Erik Kraig, sales- 
man with the George E. Marshall Com- 
pany, to Copenhagen to secure the right 
to manufacture the Tengwall binder. 
The group formed the Kraig Manufac- 
turing Company in 1897. 

Harry Shaffer entered the field in 
1889, landing a job with the George E. 
Cole Company. The store was at 118 
North Dearborn. A good deal of bus- 


iness was transacted with the attorneys. 
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office practices, which would finally leave us about 
as we were, take place without a great deal of 
loss of various kinds. Business would be slowed 
up to a paralyzing degree, especially big business 
now employing millions. We who do not have an 
overweening confidence in our ability to figure 
things out prefer to retain the unsentimental me- 
chanical calculator. 
be tugging at the obsolete bootstrap.—C. 


Mr. Finney seems to us to 


They viewed “loose leaf” with Black- 
stonian suspicion. Were convinced that 
the device was illegal and would never 
amount to anything. 

George E. Cole Company was ab- 
sorbed by Horder’s Inc. in 1926. Mr. 
Shaffer is still a member of the staff. 

John F. Holmes holds the longest 
record in the trade of any in the group, 
having his first job with John W. 
Walker & Company, London, England, 
in 1881. Emigrated to Canada three 
years later. Ventured across the boun- 
dary line to U. S. and in 1885 made a 
connection with Cameron-Amberg. And 
Mr. Collins had the pleasure of making 
his acquaintance five years later. To 
discover that—“in John Holmes Scot- 
land produced one of the greatest 
judges of paper. John used to make 
salesmen marvel by telling the weight, 
texture and make of the ion of paper 
from the touch.” 

Mr. Johnson started his career with 
the trade press of the field in 1896, be- 
coming associated with the Lockwood 
Trade Journal Company in New York, 
one of whose publications, The Amer- 
ican Stationer, was merged with Office 
Appliances some years ago. 

Mr. Collins’ five guests were unani- 
mous in establishing the “anniversary” 
as an annual event, with Mr. Collins as 
host. Mr. Holmes suggested that it be 
entered on the date books of the group 


for the next twenty years. 





American Writing Machine Ad 
Inspires “Grandma” 


Officials of the San Francisco News 
and the Bay City branch of the Amer- 
ican Writing Machine Company, are 
still trying to decide whether they are 
the victims of an elaborate spoofing 
match or whether they have provided 
entertainment for a ninety-three year 
old grandmother. Here’s the how of it: 

Last month the News offered tickets 
to a local theatre to readers who sent 
in the best story on why certain adver- 
tisements in the news columns of the 
paper appealed to them. Hundreds of 


letters were received and a large num. 
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ber of tickets to a local play house were 
sent out, two of which were included for 
the writer of the following letter: 

“Dear Sir:—Herewith I enclose the 
necessary parts for winning a pair of 
tickets. The typewriter advertisement 
is the best because it gives a picture 
of the machine and is neatly arranged. 
I do so hope I win because I haven’t 
been to the show since back in °’29 or 
before. The last time I went to the 
show Wally Reid was playing in ‘Dusty 
Rhodes.’ Now isn’t this a coincidence, 
my, my. 

“Just call me ‘Granny,’ Mr. Mana- 
ger, because I’m ninety-three.” 

But the part of the letter which had 
the officials all wondering was a post- 
script which read: “P. S. I'll use 
the other ticket to take my papa.” 





Royal Typewriters for Royalty 


Having been shown a number of the 
leading typewriters of the day, H. R. H., 
the Crown Prince of Norway, chose a 
Royal standard, Victory model. 

That the Royal machine is well liked 
at the Royal Palace is evidenced by the 
fact that Royals have been in use there 
for a quarter of a century. In the 
words of a Norwegian correspondent, 
“The First Lady in Waiting is insep- 
arable from her little Royal Portable.” 





Baldwin Revives Old Stenograph 


From our old friend D. C. Baldwin 
of Fort Smith, Arkansas, comes the 
accompanying photograph of the Steno- 
graph—a machine for writing shorthand 
in code by upright dashes—which he 
owned for about forty years before rele- 
gating it to the limbo of outmoded 
things. 


With the picture Mr. Baldwin sent 


This Is Leonard 
Moore Who, When 
Not At His Job 
with The Globe- 
Wernicke Co. 
Amuses Himself by 
Making Parachute 
Jumps from Planes. 

He has made 
forty jumps since 
he began in 1933 


an interesting description of the ma- 
chine as well as a dam, containing a 
specimen of the work done by it. The 
Stenograph was equipped with four 





This Old Stenograph Did Faithful Duty 

for D. C. Baldwin for Forty Years As 

a Shorthand Artist.—It never talked 

back, was never late and did not chew 
gum. 


round keys about the size of a five-cent 
piece on each side of the spacer and cen- 
ter key. All the keys together onl 

made five different characters whi 

were vertical dashes. Use of the Steno- 
graph was taught quite extensively dur- 
ing the 80’s and 90’s and the operators 
could read each other’s notes which, 
as Mr. Baldwin naively said, pencil 
stenographers do not seem to be able 


to do today. 





Texas Centennial Almanac 


A 512 page compilation, indexed, the 
Texas Almanac and State Industrial 
Guide has just been published by the 
Dallas Morning News in a special, re- 
vised Texas Centennial Edition. It con- 
tains a large, detailed map of the state. 

Office Appliances printed an an- 
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nouncement of the Exposition last 
month. Those interested will find the 
Almanac full of useful facts, well-or- 
ganized. Copies are to be had for fifty 
cents, or sixty-five cents, postpaid. The 
issue supplied this office was received 
through the courtesy of Frank N. Wat- 
son, Director of Promotion of the Ex- 


position. 





Fourth Generation of Sholes 
Takes Up Typewriters 


Marking the fourth consecutive gen- 
eration of the noted Sholes family to 
take up work connected with the type- 
writer, Miss Kathleen Sholes is learn- 
ing stenography at the Fordman Drake 
School, New York. 

Miss Sholes is the great-granddaugh- 
ter of Christopher Latham Sholes, in- 
ventor of the first commercially prac- 
tical writing machine which is the ts 
lineal ancestor of the present-day Rem- 
ington typewriter. 

The girl, who is a graduate of the 
College of New Rochelle, is reported to 
be making great strides in her chosen 
profession and is particularly fond of 
her great grandfather’s famous practice 
line: “Now is the time for all good 
men to come to the aid of their party.” 

Miss Sholes’ pet boast is that both her 
grandfather and her father were prom- 
inently associated with Remington. 





“May His Tribe Increase” 


Though totally blind, Robert Brown, 
of Johnstown, Pa., has preserved a 
cheerful and optimistic spirit, and, as is 
indicated by the Crown Tattler, pub- 
lished by the Crown Ribbon & Car- 
bon Manufacturing Company, Roches- 
ter, N. Y., built up a substantial office 


supply business. 
He lost heavily in the flood and 


and is a member of 
the Parachute 
Jumpers  Associa-* 
tion. Mr. Moore’s 
‘chute carries a 
spectacular lettered 
advertisement for 
GW for whom he 
had worked for sev- 
eral years. 
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after twenty-four hours in the dark 
and cold, he and his wife were rescued 
by plane from an upper story of a 
«A reek house, which stood on higher 
ground than their own. His late trials 
bring to mind words from an address he 
delivered: 

“When the winds of adversity blow, 
compensation may seem to grow out of 
the havoc left in their trail, but it is the 
sterling deposits of character, hidden be- 
neath the surface over which these 
tragic playwrights of sense merely skim, 
that rehabilitate.” 

Troubles borne gallantly by the un- 
fortunate shame those who complain 
about petty grievances, and put heart 
into the feeble-spirited. Many an un- 
sung hero and heroine merit the kind 
of honor that fell unexpectedly upon 
Abou Ben Adhem, whose name “led all 
the rest.” 





Noiseless Is No Racket ! 


Because of its sinister significance, the 
term “racket” has hitherto been denied 
admittance to the pages of Office Ap- 
pliances. But the “wise crack” of E. H. 
Campbell, sales manager, agents depart- 
ment, Remington Rand, Inc., lifts the 
latch 

“How are you coming out with your 
typewriter racket?” queried an acquain 
tance, meeting our old friend the other 
day. 

“This ain’t no racket!” was the in- 
dignant flash back. “We sell noiseless 
typewriters!” 





Muller Re-Elected Rotary 
Secretary 


Charles C. Muller, manager of the 
printing, stationery and book depart 
ment of The State Company, has been 
re-elected secretary of the Rotary Club 
of Columbia, S. C. Mr. Muller has 
served in this capacity for a number of 


years. As one Rotarian aptly put it: 
“There wouldn’t seem to be much of a 
club meeting if Charlie Muller wasn’t 
sitting there as the ‘recording angel”. 


JW 





12,000 Words Daily on an 
Underwood 


Twelve thousand words daily is the 
incredible record of Arthur J. Burks, 
well known “pulp” magazine writer, 
who recently told of his wordage ac- 





Arthur J. Burks 


complishments to the UEF News, house 
organ of the Underwood Elliott Fisher 
Company. 

“That’s a lot of words,” Mr. Burks 
explained, “and every one of them is 
written on my Underwood No. 5. My 
Underwood was second-hand when | 
bought it fifteen years ago and I have 
never had it overhauled or repaired. | 
clean it once in a while but not often 
and I use it too much to give it up long 
enough for a general overhaul.” 

Mr. Burks estimates his total annual 
output of words at about one and one 
halt million for an audience of pulp 


ARE YOU FIGHTING THE INEVITABLE? 
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magazine readers numbering close to 


25,000,000 strong. 





Selling by Pigeons 


The proprietor of a German whole- 
sale house, a trainer of carrier pigeons, 
conceived the idea of using them in his 
business. He sent them out in ex- 
pensive containers, adequately venti- 
lated and with food, with a sales letter 
to the prospective customer, telling of 
some special purchasing opportunity. 
Instructions are provided to explain 
how an order can be sent by the pigeon. 
The recipient is asked to release the 
bird, in case he wishes to send no order, 
and dispose of the container as he 


pleases._-_ERB 





Butterfield Heads Rotary Club 


Sidney Butterfield, president of 
Smith & Butterfield, office supplies, 310 
Main street, Evansville, Ind., has been 
elected president of the Evansville Ro 
tary Club by its board of directors to 
serve the ensuing year. Mr. Butter 
field has been a member of the club for a 
number of years. His late father, A. S. 
Butterfield, was a charter member of 
the dub. The Rotary Club was the first 
luncheon club organized in the city of 
Evansville and it has a large member 


ship.— WBC 





Bosse Named Democratic 
Delegate 


Gilbert H. Bosse, vice-president of the 
Imperial Desk Company, Evansville. 
Ind., and city controller of that city, has 
been selected one of the delegates to the 
democratic state convention at Indian- 
apolis in June from Vanderburgh 
county. Mr. Bosse has been attending 
these state conventions for many years. 
He is enthusiastic over the business out 
look in southern Indiana._-\WBC 


When Elias Howe's sewing machine was first being introduced, it was de- 
nounced as a menace to the thousands of men and women who worked in the 
shops where cheap clothing was manufactured. Efforts to install it were fol- 


lowed by sewing machine riots. 


were forced to abandon its use. 
The first automobiles were hooted as they passed, or tried to pass along the 


streets. 


Machines were wrecked and factory owners 


But then, the bowmen of the middle ages resented the introduction of the 
musket. Sedan-chair carriers would not allow hackney carriages to be intro- 
duced. Boatmen seized Dr. Papin’s first rude model of a steamboat. Cartwright 
had to abandon his power loom for a long time because of the animosity of the 


weavers. 


But the better method inevitably succeeds in the end and proves, on the whole, 
a benefit. Usually it even benefits those who fought it, unless they are so stub- 
born as to refuse to admit its final success. 
What progressive thing are you opposing, or at least condemning and declin- 
ing to support?—Frank Farrington. 


(All rights reserved) 


“Cease and Desist” 


ALIFORNIA, New York, Ohio 

and several other states have 
put a “fair trade” law on their 
statute books. One of the objects 
of these laws is to maintain retail 
prices fixed by manufacturers for 
identified commodities. The Cali- 
fornia law provides that manufac- 
turers and dealers may enter into 
compact to maintain prices. Vio- 
lators of the compact are subject 
to penalty. 

A few months ago, the Station- 
ers Association of Southern Cali- 
fornia announced its intention to 
push the products of manufactur- 
ers who entered into the compact 
“with the object of increasing the 
sales of these lines, the prices of 
which are stabilized through the 
California Fair Trade Act.” 

Twenty-five members of the sta- 
tionery trade in California at- 
tended The National Stationers 
Association convention in Kansas 
City last October, bringing with 
them an attorney who addressed 
the convention to explain the fair 
trade law and urge manufactur- 
ers to enter into its agreements to 
enforce maintenance of retail 
prices. A recent decision of the 
Supreme Court of the state of 
California upholds the fair trade 
law of that state. 

Aside from the fair trade laws 
passed by several states, two or 
three bills designed in part for 
price maintenance have been pre- 
sented for consideration of the 
United States Congress. Advocates 
of these measures contend that 
price cutting is destructive to gen- 
eral business and therefore detri- 
mental to national welfare. A 
high official of the Federal Gov- 
ernment in the early days of the 
present administration  intro- 
duced the term “chiselers” as a 
reproach to price cutters who 
were charged with undermining 
the business of the country. 

In view of the facts cited, it 
would appear that a sales policy 
which would achieve a result ap- 
parently so much desired, and 
without entailing any expense to 
tax payers and without any se- 
cret agreements between producer 
and distributor and without col- 
lusion with other manufacturers 
would be generally approved. 

Practically from the beginning 
of its business, the W. A. Sheaffer 
Pen Company of Fort Madison, 


Ia., has operated under a sales 
policy designed to maintain fixed 
retail prices for pens and pencils 
bearing the “Sheaffer” name and 
to limit the number of retail out- 
lets for its products. In which 
there was and is nothing illegal. 
Nor does any law prohibit sellers 
of merchandise from selecting 
their own customers or from re- 
fusing to sell to any because they 
are price cutters or for any reason 
whatever provided such acts are 
the seller’s individual free act and 
deed and not the result of co- 
operation with others to deprive 
some person or persons of his or 
their rights. 

In belief that its procedure was 
in every way legal and to the ad- 
vantage of its distributors and the 
public, the W. A. Sheaffer Pen 
Company has maintained its 
policy through the years. 

“Cease and Desist” 

But on April 22, 1936, the Fed- 
eral Trade Commission issued a 
“cease and desist” order against 
the price maintenance methods 
of the company, the Commis- 
sion’s facts being presented in 
fourteen single spaced typewritten 
pages. The Commission’s inter- 
pretation of the facts were 
summed up in four paragraphs of 
the order to “the W. A. Sheaffer 
Pen Company, its agents, repre- 
sentatives, servants and employees 
to cease and desist from”-— 

(1) “Entering into, either di- 
rectly or indirectly, contracts, 
agreements or understandings, 
with its dealer purchasers, that re- 
spondent’s products, or any of 
them, are not to be advertised, of- 
fered for sale or sold by such pur- 
chasers at prices less than those 
specified or fixed by respondent, or 
procuring such result, either di- 
rectly or indirectly, by promises or 
assurances on the part of such 
purchasers or by codperative meth- 
ods between respondent and its 
dealers.” 

(2) “Maintaining or seeking to 
maintain uniform resale prices on 
respondent’s products, or any of 
them, by procuring, either directly 
or indirectly, from dealer pur- 
chasers, contracts, agreements, 
understandings, promises or assur- 
ances that respondent’s products, 
or any of them, are not to be sold 
by such dealers to other dealers or 
to others for resale.” 


(3) “Maintaining or seeking to 
maintain uniform resale prices on 
respondent’s products, or any of 
them, by furnishing show cases or 
other articles of value to its deal- 
ers without cost to them or definite 
obligation to pay for the same, but 
with agreements or understand- 
ings under which respondent may 
reclaim such show cases or other 
articles of value, or demand pay- 
ment for the same, in the event 
such dealers, so furnished such 
snow cases or articles of value, fail 
to maintain the prices fixed by re- 
spondent at which its products are 
to be sold.” 

(4) “Utilizing any other equiv- 
alent means of enforcing or main- 
taining uniform resale prices 
specified or fired by respondent.” 

On page four of its facts, the 
Commission referring to the W. 
A. Sheaffer Pen Company as re- 
spondent states: 

“Respondent continually receives 
from many of its dealers reports 
of price cutting by other Sheaffer 
dealers. These are not solicited by 
respondent directly but are en- 
couraged by respondent’s efforts to 
maintain its resale prices and the 
information furnished dealers that 
respondent will and does cut off 
dealers who cut prices. Such re- 
ports are acted upon by respond- 
ent, after verification in some 
cases, by cutting off the price cut- 
ter from receiving further orders.” 

If a manufacturer have the right 
to refuse to resell retailers who cut 
his named retail prices and have 
the right to advertise his deter- 
mination to do so and if he estab- 
lish such policy of his own free 
will and deed, may he enforce it 
only when information of viola- 
tions come from certain sources? 

And when soliciting business for 
his products from a dealer un- 
aware of his price maintenance 
policy, is he prohibited from ad- 
vancing information about it lest 
the dealer express his intention 
to maintain the prices? And by 
the mere expression establish an 
“agreement”? And if a sale be 
made to such dealer without men- 
tion of the price policy and the 
dealer cut the prices, can the 
manufacturer do nothing but ter- 
minate the relations and give rea- 
son therefor? And if such dealer 
say to the manufacturer that he 
knew nothing of the policy, that 
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he wishes to continue to handle 
the goods and will maintain the 
prices, must the manufacturer 
decline further business with that 
dealer because the latter’s state- 
ment would be an “agreement” 
in restraint of trade? And would 
the manufacturer be party to an 
“agreement” when informed by 
some dealer against his urgent re- 
quest to the dealer not to do so, 
that another dealer has cut the 
manufacturer’s price? 

Even without public announce- 
ment of such a price mainte- 
nance policy, would it not grad- 
ually become known in the trade? 
Would the existence of such a pol- 
icy amount to encouragement or 
solicitation of reports on price 
cutting? And would a manufac- 
turer therefore be under the 
necessity of abandoning the pol- 
icy? 

“Selling” Resale Policy 

On page eleven of its report, the 
Commission states “Respondent 
instructs its salesmen that in op- 
ening an account with a retailer 
they are to ‘sell’ the dealer its re- 
sale price policy but are also to 
avoid the words assurance, codp- 
eration and understanding. Sales- 
men are also instructed not to so- 
licit any promises or assurances 
that resale prices will be main- 
tained and that if promises or as- 
surances are given or volunteered 
they cannot be accepted. In many 
cases dealers do give such promises 
or assurances in response to the 
salesmen’s statements in regard to 
resale price maintenance. As a 
general rule such accounts are ac- 
cepted and orders filled after the 
customer is informed that his 
promise or assurance cannot be 
accepted. The same is generally 
true as regards old customers 
where questions of price cutting 
have arisen. If assurances of co- 
operation are given, the customers 
are notified that such assurances 
cannot be accepted but neverthe- 
less they are frequently continued 
as dealers unless there have been 
unexplained instances of price cut- 
ting. Respondent continually cau- 
tions its dealers in correspondence 
with them not to give promises.” 

Can it be that a manufacturer 
is without the right to “sell” such 
a policy? That is—to convince 
dealers if he can that such policy 
is to the advantage of all con- 
cerned? 

On page twelve of the findings, 
the Commission states—“Respond- 
ent’s salesmen were, in effect, 
charged with the responsibility of 
seeing that dealers in their respec- 


tive territories observed resale 
prices as fixed by respondent. Such 
result to be achieved was plain to 
them and was well known to re- 
spondent’s dealers. The fact that 
the words ‘promise,’ ‘agreement,’ 
‘understanding,’ ‘assurance’ or ‘co- 
operation’ might have been 
avoided, generally speaking, in ac- 
cordance with instructions, would 
not, as a consequence of such 
avoidance alone, negative the fact 
that implied agreements, under- 
standings and codperative efforts 
resulted regardless of the particu- 
lar words used. The results to be 
obtained were clear to all and they 
were in fact obtained. No distinc- 
tion can be made between cus- 
tomers’ approval or acceptance of 
a resale price policy expressed in 
any manner sufficiently to satisfy 
the salesman that such policy will 
be followed and any other method 
of securing implied agreements, 
assurances and cooperative efforts. 
Respondent’s constant reiteration 
and insistence that no promises 
were solicited or would be accepted 
and its repeated instructions di- 
rectly to the trade and through its 
salesmen necessarily carried the 
implication that assurances were 
desired in some manner or form 
but merely with the avoidance of 
the particular form of expression 
specified. The practical object to 
be attained was evident to all con- 
cerned in all cases. The result was 
the same and as effective as if the 
forbidden words were used. Tacit 
understandings, under such cir- 
cumstances, resulted and were in- 
evitable.” 

What was the “result to be 
achieved” which “was plain to 
them (respondent’s salesmen) 
and well known to respondent’s 
dealers” mentioned in the para- 
graph quoted above? Simply the 
maintenance of the prices of the 
products of a single manufac- 
turer. The object was in itself 
certainly legal and to the over- 
whelming majority of retailers 
who handle the lines, highly de- 
sirable. 

Price Maintenance Is Discussed 

Price maintenance is freely dis- 
cussed among dealers in very 
many fields. It is probably the 
most discussed angle of business 
and the hope of achieving it is 
one of the inspirations of all fair 
trade laws. 

Does the fact that discussions 
about price maintenance by deal- 
ers and their awareness of the 
policy of a manufacturer to de- 
cline to resell to dealers who cut 
the prices preclude that manu- 
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facturer from selling his goods to 
such dealers because their pur- 
chase of his goods with knowl- 
edge of his policy would consti- 
tute a tacit “agreement” that 
would be “in restraint of trade’’? 

On page twelve of its report, 
the Commission states — “More- 
over, respondent has not been con- 
tent to merely cut off price cutting 
dealers but constantly through its 
literature, correspondence and 
salesmen publicised the fact that 
it did and would cut off dealers 
who cut the Sheaffer fixed resale 
prices. This became a continuing 
threat and had the effect of put- 
ting dealers under coercion and 
resulted in codperative action in 
maintaining prices.” 

It is probable that the right to 
discontinue business relations be- 
cause of price cutting and the 
statement by a manufacturer that 
it would so act, might impel some 
dealers to maintain prices which 
would otherwise be cut. And it 
may be assumed that publicizing 
the fact might amount to a con- 
tinued threat. 

But if a manufacturer has the 
right to cut off price cutting deal- 
ers from further supplies of his 
goods—is there not, inherent in 
that right, the further right to 
proclaim his seller’s intention to 
do so? 

However that may be, a recent 
announcement by the W. A. 
Sheaffer Pen Company to its 
dealers included the following: 

“This order to cease and desist 
will mean no change in our funda- 
mental policies of price main- 
tenance and restricted retail out- 
lets. Our right to refuse to sell 
and to cut off price cutters re- 
mains unimpaired. We will con- 
tinue to go as far as we can le- 
gally go and will spare neither 
time nor expense in our efforts 
to protect the independent deal- 
ers of this country. Even though 
we do not concede that the Fed- 
eral Trade Commission’s findings 
of fact are in all respects justified 
by the evidence or that the Com- 
mission’s legal conclusions are in 
all respects sound, we neverthe- 
less believe that we can continue 
to maintain the price on products 
bearing the Sheaffer name with- 
out violating any of the provisions 
of this order. So we shall make 
every effort to comply with this 
order unless and until the order is 
set aside or modified by our Fed- 
eral Courts. 

“A year ago we sent to all of 
our dealers a statement entitled 

(Turn to page 26, please) 
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Typewriter Dealers Set For Big 


ITH all final plans and prep- 

arations completed and dele- 
gates buying tickets and making 
reservations, there only remains 
the first rap of the gavel to usher 
in the eleventh annual convention 
of the National Typewriter & Office 
Machine Dealers Association in 
Kansas City on June 15. 

The three-day meeting is con- 
fidently expected to bring out a 
record crowd of delegates, their 
employes and their families. Like- 
wise indications are that a large 
number of manufacturers’ repre- 
sentatives will be on hand for all 
of the sessions and specially-ar- 
ranged entertainment features of 
the conclave. 

The convention will open on 
Monday, June 15, with registration 
at the Hotel Muehlebach in which 
convention headquarters have 
been established. 

Promptly at 10 o’clock the morn- 
ing session will begin with Lamont 
H. Wood, chairman of the national 
convention committee, presiding. 
Then will come an address of wel- 
come read by the Hon. Col. Ruby 
D. Garrett, who will be followed by 
President Theodore Schafer, who 
will deliver his greeting to the as- 
sembled delegates. Following will 
be the reading of the secretary’s 
and treasurer’s reports by Secre- 
tary Anton P. Pohl, Jr., and Treas- 
urer Elmer Young. 

Three noted speakers will ad- 
dress the morning session after the 
appointment of committees is out 
of the way. They will be John J. 
McCormick, sales manager of the 
portable division, L. C. Smith & 
Corona Typewriters Inc., who will 
speak on “Selling Portable Type- 
writers”; Frank C. Cooper, presi- 
dent, Codo Manufacturing Com- 
pany, whose subject will be “Sell- 
ing Ribbons,” and Milton Wiener, 
division manager, Allen-Wales 
Corporation, whose address will 
be “Merchandising Adding Ma- 
chines.” 

Monday Afternoon 

While the ladies are guests at a 
tea given in their honor following 
an inspection of the William Rock- 
hill Nelson Art Galleries and Art 
Institute, the delegates will open 
the afternoon session at 2:30 
o'clock, with Harry E. Russell, 


Convention 


Outline of Program 
Scheduled for the Elev- 
enth Annual Gather- 
ing at Kansas City on 
June 15, 16 and 17. 








president, Office Equipment Com- 
pany, Des Moines, Iowa, presiding. 

The speakers and their subjects 
for this session will be: Clyde 
Jungbluth, sales manager, portable 
division, Underwood Elliott Fisher 
Company, “Merchandising Port- 
ables”; J. M. Hackney, general 
sales manager, Woodstock Type- 
writer Company, “Merchandising”; 
W. H. Beckwith, advertising man- 
ager, Royal Typewriter Company, 
“Does a Dealer Cross a Bridge?”; 
W.S. Arant, advertising manager, 
Panor Shoe Company, Des Moines, 
“Knowing Your Customer”; R. C. 
Moore, sales manager, western di- 
vision, Columbia Ribbon & Carbon 
Company, “Quality Merchandise.” 
Adjournment will follow this ad- 
dress. 

Monday evening will witness the 
first of a series of entertainment 
features which has been arranged 
for the delegates, according to 
Arthur Froehlich, chairman of the 
publicity committee. The affair 
will be held at the Mayfair and 
will be a combined dinner dance 
and floor show. 

Tuesday Morning 

James P. Ward, Sr., president, 
Shipman-Ward Manufacturing 
Company, will be the chairman of 
the Tuesday morning session for 
which another program of speak- 
ers, each bearing important mes- 
sages to the delegates, has been 
arranged. These will include: 

M. S. Stevenson, sales manager, 
portable division, Remington 
Rand, Inc., whose subject will be 
“Selling Portable Typewriters”; 
Joe Karbush, manager, All Makes 
Typewriter Company, Omaha, 
“Report of the Nominating Com- 
mittee”; William F. Clausing, pres- 
ident, International Typewriter 
Exchange, Chicago, “Report of the 
Resolutions Committee” (discus- 
sion to be deferred on both re- 
ports); Gordon Laurence, assist- 
ant to president, Allen Calculators, 


Inc., “Possibilities in Adding Ma- 
chines”; Anton P. Pohl, Jr., execu- 
tive secretary of the association, 
“Do We Need an Association?” 
Tuesday Afternoon 

On Tuesday afternoon the dele- 
gates will split into two factions, 
one heading for the golf tourna- 
ment at 2 p. m., at the Mission 
Hills Country Club, for which pri- 
vate buses will be supplied, and the 
other to participate in a sight-see- 
ing tour of the beautiful boulevard 
system of Kansas City, including 
Penn Valley park, Country Club 
Plaza, Mission Hills Country Club, 
Swope park. William Rockhill Nel- 
son Art Galleries and Cliff. 

Both the golf tournament and 
the sight-seeing tour have been 
arranged to return the delegates 
to the Muehlebach hotel at 5:30 
o’clock with plenty of time to dress 
for the eleventh annual banquet 
which will be held in the air- 
cooled ballroom of the Muehle- 
bach. 

Wednesday Morning 

On Wednesday morning Mr. 
Clausing will preside at the session 
which will consist of a discussion 
of resolutions and an open forum. 

President Schafer will wield the 
gavel at the last meeting on 
Wednesday afternoon which will 
witness the election of officers and 
selection of the next convention 
city. Following these two impor- 
tant events the meeting will take 
up unfinished business before 3:30 
o’clock brings the adjournment 
and official closing of the eleventh 
convention. 

Delegates who have never before 
visited Kansas City will find an 
imposing number of places of in- 
terest well worth a visit. These in- 
clude the famous Kansas City Art 
Institute, the Ivanhoe Masonic 
Temple, the parks, old world stat- 
uary and the beautiful residential 
districts. 

Swope park and the lakes, with 
their paved shoreline roadways, 
club houses and bathing beaches 
will prove strong attractions for 
the visitors as will a score of other 
outstanding features of this thriv- 
ing city. 

N. Y. Group Schedule 

According to reports received by 
Mr. Froehlich, many cities are 
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or 


planning to send their delegates to 
the convention in a body. Of these 
the New York group had worked 
out the following schedule which 
will take its members to Kansas 
City via Dallas and Galveston: 

8 p. m., Saturday, June 13, 
leave New York. 

June 14, 5 p. m., arrive Chicago. 
9:15 p. m., leave Chicago. 

June 15, 8:30 a. m., arrive Kan- 


sas City. 

June 18, 3 p. m., leave Kansas 
City. 

June 19, 6 a. m., arrive Dallas 


June 20, 11 p. m., leave Dallas. 

June 21, 9:30 a. m., arrive Gal- 
veston, Texas. 

June 22 and 23, at Galveston. 

June 24, 3 p. m., leave Galveston. 
Via steamer through the Gulf of 
Mexico. 

June 30, 8 a. m., arrive New York. 

Other cities said to be showing 
considerable enthusiasm among 
association members include Chi- 
cago, Minneapolis and Cleveland. 
Oklahoma City, Waco, Houston, 
Austin, Tulsa, Lincoln, San An- 
tonio, New Orleans and Texarkana. 
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Considerable strength was given 
to the urging of dealers to be pres- 
ent by an invitation Mr. Pohl, in 
his capacity as secretary of the as- 
sociation. The message read in 
part as follows: 

“T wish to extend a cordial in- 
vitation to every dealer in the of- 
fice machine industry, whether you 
are a member of the National 
Typewriter & Office Machine Deal- 
ers Association or not, to be pres- 
ent at our annual convention to be 
held in Kansas City, Mo., on June 
15, 16 and 17. 


“Prospecting Dealer Finds 


F I were a professional business 

writer, what a “Wow” of a 
story I could write on what a 
prominent and successful dealer 
told me about his business when 
he was in New York a few days 
ago. I asked him to what he at- 
tributed his success, and what 
particular plan he used, if any, 
because regardless of business 
conditions, his business and prof- 
its were constantly on the up- 
grade. His story sounded so good 
that I am passing it on without 
any trimmings, and here it is: 

“Business with me has been 
right good all along. I am doing 
a bigger business month in and 
month out the past three or four 
years than I have ever done and 
the same goes for my profits. You 
know that I have been buying 
more typewriters than I have ever 
bought and you are getting your 
money promptly. 

“At the low point of the depres- 
sion, I sat in my store and fol- 
lowed the old procedure that I 
had followed for years, but some- 
how or other there was just no 
business, and when I talked to 
other merchants, their story was 
no different than mine. All that 
we were doing was crying on one 
another's shoulders. 

“Business not coming in to my 
store, I thought I would start out 
and find what the trouble was, if 
I could; it was really nothing else 
but canvassing, and this I did for 
several days, calling on some of 
my old customers to ascertain 
why they had not bought any 
thing, and at the same time call 
ing on business houses, store-to- 
store and office-to-office. At the 


Gold Mine” 


By Marcus Harwitz, 

General Manager, Re- 

gal Typewriter Com- 

pany. Inc., New York, 
N. Y. 








end of a few days of this kind 
of intensive canvassing, I was 
amazed to find the large number 
of business houses, small and 
large, that had obsolete and worn- 
out office equipment, actually 
waiting for somebody to come in 
and make them some kind of 
proposition. If somebody had 
told me that so much obsolete 
equipment was in use, I would not 
have believed it. So, I immedi- 
ately started not only regular in- 
tensive canvassing, but in addi- 
tion, I started circularizing every 
business house in my territory, us- 
ing every list of names that I 
could get hold of, starting with 
the classified telephone directory. 
The slogan that I adopted was: 
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‘Trade out your old typewriter.’ 

“T felt that a new typewriter was 
out of my field so I took the near- 
est thing to it, factory rebuilts. 
With these I could stress the ‘sav- 
ing angle, trading-out old type- 
writers which gave me low-priced 
trade-in machines to sell to those 
prospects who only had a certain 
amount of money to spend for a 
typewriter. 

“Ever since I have kept on plug- 
ging and digging; this has not 
only brought back my old cus- 
tomers but has given me a lot of 
new ones. The momentum that 
started, plus the constant new 
business that I am getting, is your 
answer to why I have experienced 
practically no depression since I 
started going after business in- 
stead of waiting for it to come to 
me.” 

The above is practically word- 
for-word conversation that took 
place. This man evidently found 
a gold mine of business right in 
his own territory that was there 
all the time. This same gold mine 
exists in every city and town in 
the United States, providing the 
dealer will start prospecting. This 
man brought out one strong point: 
Unconsciously, he actually had 
been in a rut and by going out 
prospecting, he realized that con- 
ditions had changed but he 
hadn’t, which was really the cause 
of his business decline, and that 
a different kind of effort was re- 
quired; that, where formerly, any 
kind of product could be sold, he 
now had to have a quality prod- 
uct, and by going after business 
with a quality product, he had no 
trouble to get it. 


Making Window Displays Pay 


NE of the main factors to 

enter into the problem of en- 
gineering window displays which 
are not too costly, are attractive to 
those who pass by and can be de- 
pended upon to impel people to 
enter your store and buy, is 
thought! 

Thought! The one word, I be- 
lieve, to adequately aid a store 
window in fulfilling its objective. 
The window is there for a purpose 
—to display your merchandise in 
such a manner that a person, with 
no previous desire to buy anything 
in your line, is first attracted and 
then impelled to purchase that 
which attracts him, 

Basically a window is a visible 
recess in which one may display 
any line of goods he sees fit. 
Whether or not the display is one 
which makes pedestrians and 
shoppers stop and look is depend- 
ent upon the thought expended by 
the dealer in arranging his dis- 
play. And included in this thought 
should be such elements as: Is 
the display seasonable? Do the va- 
rious pieces dovetail? Are they 
displayed as they are used in re- 
lation to each other? Is there suf- 
ficient variety to attract atten- 
tion? 

All of these angles and more en- 
ter into the proper distribution of 
merchandise for display purposes. 
And, too, all of them must be given 
serious thought if we wish to make 
the cash value of our windows suf- 
ficiently high. 

Related Items 

My first thought in window dis- 
play is exhibition of various pieces 
as they are related to each other. 
A desk set looks far better on a 
desk. A ledger looks better open 
than closed, as a typewriter is 
greatly improved on a good-look- 
ing stand. So, then, our first job 
is to ascertain the relationship be- 
tween articles and exploit it. 

In a window comfortably full— 
but not crowded—I have found 
that better results are obtained 
when each and every piece is 
plainly priced on small cards. I 
particularly prefer small cards for 
the reason that they are not so apt 
to distract attention of shoppers. 
In this relation, the manufacturer 
could do untold good by distribut- 
ing small but good-looking signs 
along with his merchandise. 

A stationery window — like a 


Being an Explanation of 
the Art of Window 
Dressing to Attract Cus- 
tomers—By Edward 
Shapiro, Stores Super- 
visor, Horder’s, Inc., 
Chicago 








hardware store display — attracts 
because of its variety and novelty. 
People will stand and gaze in a 
stationery store window a consid- 
erable length of time and the 
dealer who bears this fact in mind 
will play to this fascination by ex- 
hibiting as great a variety of mer- 
chandise as is consistent with his 
display space and avoidance of 
crowding. 
Seasonal Displays 

Seasonable displays is another 
factor. Holidays, graduation time, 
special days, all have their partic- 
ular types of merchandise and it 
will be found to be a good policy to 
exhibit quite a range of the various 
types in seasonal displays. But 
plenty of thought; plenty of study 
of the merchandise must be made 
by the dealer who expects his win- 
dow to bring them in. 

As an example I will cite one 
case. We once had a very large 
number of automatic pencils to 
sell at twenty-five cents each. For 
some reason they would not sell— 
not even when we reduced the 
price to seventeen cents. But a 
little careful thought did the trick. 
I ordered the pencils removed from 
the cards which held them in 
dozen lots and made a new dis- 
play, placing a few of the pencils 
in an attractive pattern on a piece 
of rich plush, at the same time 
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raising the price again to twenty- 
five cents. In a week we sold every 
pencil we had in stock of that par- 
ticular type. And I have found 
that the same methods work 
equally well with any item han- 
dled by stationers. 
Educationa! Windows 

Sandwiched in between our sea- 
sonal window displays we often 
make a showing of educational 
windows. That is to say, educa- 
tional as far as office executives 
and employes are concerned. Any- 
thing new in loose leaf or filing 
equipment generally goes to make 
up the principal feature of these 
window exhibits. Again, too, we 
show a wide range as a means of 
appealing to customers of all sorts. 
Thus, with filing, we show sizes va- 
rying from pocket-size to trays 
and cabinets—always open and al- 
ways showing the index equip- 
ment. 

It is our custom to change the 
displays at regular intervals, de- 
pending upon the location of the 
store and the type of customers in 
the district. Our eleven stores have 
a total of sixty-two windows half 
of which are changed every ten 
days and the remainder every two 
weeks. A number of the displays 
shown are known as “specialties” 
and are moved from store to store 
intact. 

These “specialty” windows are 
often quite elaborate and take a 
great deal of thought and prepara- 
tion which, however, is more than 
compensated by the interest dis- 
played by the shopper and passer- 
by. One of the most successful, we 
find, is a “specialty” designed to 
sell typewriter paper. In this we 
exhibit the various stages of paper 
making from beginning to end. 
This, of course, is tied in with a 
suitable display inside the store to 
hold the interest created by the 
window display. 

Another good one pertains to 
leather goods. In this we show 
the various stages of leather start- 
ing with the raw hide, down 
through the grains and grades and 
ending with the finished article of 
leather office item. 

We regard windows and their 
display as an important source of 
income and one which cannot re- 
ceive too much attention and, 
above all, too much thought and 
planning. 
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The Chicago N. S. A. Convention 


LANS which are being formu- 

lated for The National Station- 
ers Association convention to be 
held at the Palmer house in Chi- 
cago, September 21 to 24 inclusive, 
will make the convention expenses 
of members and visitors an invest- 
ment which will pay good divi- 
dends. 

President B. J. Bristoll, General 
Manager Charles P. Garvin and 
the Chicago committee have set 
out to make the convention profit- 
able and educational and inter- 
esting in both business and social 
features. Subjects of importance 
to every member of the industry, 
regardless of his place in the field, 
will be covered by speakers of 
practical experience in the Trade. 
The program, which will be an- 
nounced later, will challenge the 
interest of all who expect to at- 
tend. The displays of goods in ex- 
hibit hall will be a new feature 
which will be the center of attrac- 
tion at certain times. 

An unusually large attendance 
is predicted. Because of the di- 
rect value features, it is suggested 
that all members who can do so 
bring a member of their sales 
staff. Quite a number appreciat- 
ing the educational value to their 
employees and therefore its profit 
to their business follow this prac- 
tice. Always there is something 
to be learned which proves of ad- 
vantage in the battle of profit and 
loss in which the legions of the 


stationer are always engaged. The 
visitor to the convention who 
takes home just one good con- 
crete example of how to improve 
his business, or an idea to adapt 
or a plan to apply to the solution 
of a vexing problem is amply jus- 
tified for his expense. 

The display in exhibit hall will 
be more than a mere exhibition of 
merchandise. It will include dem- 
onstrations of selling and mer- 
chandising, window display dem- 
onstrations in which blank 
windows will be dressed by experts 
at definite scheduled time. Along 
with the main attraction of the 
convention itself, Chicago offers a 
wealth of entertainment and di- 
version. And usually, ideal 
weather conditions in September. 

Within the city’s boundaries are 
acres of parks, among them some 
of the largest in the country, of 
which Chicagoans are _ justly 
proud. Its bathing beaches, play- 
grounds and places of amusement 
are world-renowned. 

Among the points of interest— 
many of which are unparalleled— 
are the Planetarium, the Art In- 
stitute, the Field Museum, the Mu- 
seum of Science and Industry, the 
Shedd aquarium, the Chicago His- 
torical Society and the Oriental 
Institute. Then, too, there are the 
vast reaches of Lake Michigan 
upon which water enthusiasts en- 
joy boating and sailing on a par 
with that available to sportsmen 
fortunate enough to reside in ter- 


ritory bordering the Pacific and 
the Atlantic Oceans. 

Travel and transportation fa- 
cilities are of the best in Chicago. 
Surface cars, busses, and an ele- 
vated system reach out in every 
direction from the world-famous 
Loop, while the suburbs and sur- 
rounding communities are served 
by railroads among which is the 
famed [Illinois Central electric 
system. For the “convention- 
vacationer” are every type hotel 
and apartment-hotel in and out- 
side the Loop. Nearly all of the 
downtown hostelries, including 
the Paimer House, are within a 
stone’s throw of the Michigan 
avenue and State street shops. 

Modern motion picture houses, 
theaters and night clubs are there 
in abundance and offer varied 
types of entertainment, while 
Wrigley Field is the Mecca of 
thousands of fans during the 
baseball season and a number of 
golf courses are within short dis- 
tances of the downtown district. 

Because of the elaborate pro- 
gram of entertainment which is 
being arranged for visitors to the 
convention, delegates may profit- 
ably arrange their schedules to 
allow a few days in Chicago before 
or after the meeting. In this man- 
ner they may take advantage of 
an opportunity to combine a 
happy vacation and most profit- 
able business meeting such as may 
not occur again for many years. 


NATIONAL STATIONERS ASSOCIATION 
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Cultivating Foreign Trade 


HE MAY issue of Office Ap- 

pliances, in “Sketches from a 
Traveler Abroad,” printed a com- 
ment reported by their corre- 
spondent, J. G. Nolph, Jr., dropped 
by A. V. Goodale of Singapore. 
Mr. Goodale has been managing 
director of Roneo, Ltd., for nine 
years. A writer for the English 
“Export Review” and a contribu- 
tor to Office Appliances, as well 
as a successful executive in the 
field, he merits consideration, par- 
ticularly by Americans, when he 
says that he “has necessarily di- 
gested the idea that American 
firms care but little for foreign 
business (the words are from Mr. 
Nolph’s article, page 68) as his 
many inquiries to such firms as 
have advertised in this magazine 
have, for the most part, been un- 
answered or replies carried ex- 
treme lack of interest.” 

Mr. Goodale’s impression may 
have derived from unfortunate 
experience, not typical of most 
American business. But Mr. Nolph 
has encountered also in Japan a 
business man who seems to sec- 
ond Mr. Goodale’s view, Mr. Teijiro 
Kurosawa. To quote Mr. Nolph 
again, “This gentleman is dis- 
mayed with the degree of dic- 
tatorship assumed by American 
firms in terms of desired methods” 
—the methods being those which 
American business men want the 
Japanese to employ in the distri- 
bution of their American goods. 
It is not unreasonable to assume 
that practices which bring results 
in this country will bring sim- 
ilar results in others. That is 
what some American firms have 
apparently assumed. But second 
thought may argue contrariwise, 
and reach the opposite view, that 
American methods may not work 
at all in Japan or in many other 
foreign lands. A very old adage 
urges the visitor in Rome to fol- 
low Roman ways. Its acceptance 
as a commonplace shows that 
theoretically at least people are 
aware of other lands and other 
customs. Practically, however, the 
more strange a land is, the less one 
is likely to be aware of it. That 
is a natural paradox. The man 
who knows something of ancient 
Rome is more clever at being a 
Roman than is the man who, 
knowing little of modern Japan, 
attempts to be a Japanese. 

As historians consider time, 
Japan has emerged from feudal- 


ism into contact with the outside 
world but very recently. Until 
1871 the samurai— Japanese 
knights of Japanese Round Tables 
—bore two swords apiece, and the 
authority to put commoners to 


death. The samurai traditions 
still live. Tradition in Japan is 
strong. Where an insult to the 


emperor or an affront to national 
honor may be protested by the 
self-destructive act of hara-kiri— 
where a recent issue of an Ameri- 
can publication was banned be- 
cause it carried a reference to the 
emperor which impugned his 
divine attributes—there are ear- 
nest convictions and viewpoints 
radically different from those of 
the western world. The best ef- 
forts of a lifetime in sympathetic 
study of the language are required 
before the subtleties that express 
the thoughts and feelings of the 
Japanese people can be fully 
understood. American business 
men who wish to deal with them 
—or with any people of foreign 
lands—would do well to follow the 
advice so generally given to the 
new sales representative—‘Know 
your prospect.” Foreign groups in 
America represent markets to 
which are sent representatives 
who understand the foreigner, 
know how he thinks, know his 
language. Should there be any 
less consideration extended for- 
eigners who live abroad? 

The British Empire, with its in- 
terests all over the world, has of 
necessity learned many lessons in 
psychological geography. By rep- 
utation, John Bull is very fond 
of his own ideas and ways. Per- 
haps he has become so to prevent 
himself from being absorbed in 
the diverse cultures with which 
he has been associated. Perhaps 
their very diversity has caused it. 
However that may be, he has 
learned something about inter- 
national policies that are success- 
ful and something about policies 
that are not. Thus the view of 
J. Reid Adam, director of sales for 
Kendrick and Jefferson, Ltd., West 
Bromwich, England, should be of 
interest. In contrast with the ap- 
parent indifference of some Amer- 
ican exporters, as indicated by 
Mr. Nolph’s reports, Mr. Adam ad- 
vocates that companies wishing to 
sell to foreign firms make their 
approach in terms of the for- 


eigner’s own currency, figures to 
include costs of shipment and 
tariff. The potential buyer in 
London—or Barcelona, or Reyk- 
javik—is not interested in the 
price of an office machine in Chi- 
cago or New York, cities of which 
he has heard. He is still less in- 
terested in merchandise, however 
good, manufactured in some city 
he does not know at all. He is too 
busy to study shipping costs, im- 
port duties, and currency prob- 
lems. Mr. Adam’s argument gains 
force if one puts himself in the 
foreign buyer’s place, and con- 
siders how he will himself react 
in a similar situation. 


Steps in Export Selling 


How does the selling of exports 
get started? The potential pur- 
chaser sees an advertisement in 
some foreign trade journal. It 
may be a brief notice, but so 
phrased as to awaken his interest. 
It may represent a promise of 
some value he cannot get from his 
usual sources. If language diffi- 
culties are not too great, he may 
send an inquiry. He waits, then, 
anywhere from a week to months. 
Finally he gets a reply. If he 
learns from it only that the goods 
in which he was interested are for 
sale in its native city, about which 
he knows little, at a certain sum 
in coins he knows still less, his 
interest will not be whetted. 
Rather, the time that has elapsed 
since he sent in his inquiry will 
have permitted his ardor to have 
cooled. But if he learns what the 
goods will cost, delivered to his 
office, in the money he handles 
every day, he will be favorably 
impressed, and likely to order at 
once if the price suits him. The 
“ifs” involved are numerous 
enough under the best possible 
circumstances. Mr. Adam’s point 
is assuredly worth considering. 

There is another side to it, of 
course. An export manager for 
fifteen years with a company hav- 
ing considerable foreign business 
follows procedures that vary con- 
siderably in terms of the different 
situations encountered in the dif- 
ferent countries with which he 
has business. Usually he gives 
little consideration to import cus- 
toms. These are in general under- 
stood locally better than they can 
be understood by the exporter. It 
is to the importer’s advantage to 
know details of specific tariff 
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charges levied on various classes 
of merchandise, and he is in a 
much better position to know 
the conditions affecting his own 
country and business than is the 
exporter, who deals with cus- 
tomers in several foreign lands. 
This experienced exporter says 
that prices in American money are 
usually as acceptable to buyers as 
are quotations in their own coin. 

From Singapore, from Japan, 
and from England have come sug- 
gestions, comments, and argu- 
ments which indicate that there 
may be some room for improve- 
ment in international business re- 
lations. There are apparently 
some obvious courses that could 
be followed, and are not being fol- 
lowed, by business organizations 
confronted by opportunities in 
foreign trade. A sense of propor- 
tion should prevent one from as- 
suming that failures, neglect, 
tactlessness, etc., are character- 
istic of many because they are 
manifested by a certain number. 
Nor can it be likely that these ob- 
jectionable ways are peculiar to 
any nationality. Probably at the 
bottom will be found a general 
human inclination to overlook 
some matters because of pressing 
interest in others. Business peo- 
ple who are successful in manag- 
ing large enterprises cannot be 
stupid, and they are not likely to 
be boors. For business compels 
the growth of a certain kind of 
social culture, which derives from 
the necessity all men and women 
in the practical world must meet: 
that of understanding each other, 
of meeting minds, of sensing feel- 
ings. Perhaps it should be called 
human culture. The best litera- 
ture of business—and of industry 
-tends, like any good literature, 
toward simplicity and directness. 
That is not because those who 
must read it are simple, but be- 
cause they are busy people, people 
with many problems on their 
minds. It would be well if their 
critics could be put into their 
places, to show how long they 
could carry on without errors of 
oversight or neglect. 

What are some of these obvious 


things that merit mention? One 
is the simple matter of promptly 
answering inquiries. They do not 
all lead to immediate profits, but 
answers help to build up the in- 
tangible value of good will. In- 
sistence that all inquiries be an- 
swered should establish desirable 
attitudes and habits in the per- 
sonnel of an organization. Per- 
mitting neglect will probably have 
the opposite effect. It is worth 
adding that responses should be 
adequate. An inquiry from a firm 
in East Africa involved a corre- 
spondence that extended over a 
period of nine months because the 
first response was not to the point. 
The buyer and seller were a dis- 
tance apart which, measured in 
time, amounted to six weeks. 
There were three exchanges of 
communications, or, in other 
words, the path between buyer 
and seller was traversed six 
times. The last brought the goods. 
Nine months were used to con- 
summate the deal, and the steps 
taken were (1) an inquiry and an 
inadequate answer, (2) a second 
inquiry, answered in full, and (3) 
an order for merchandise, which 
was delivered. Well-written let- 
ters, accompanied by well-selected 
printed matter, save time where 
time is an important factor when 
they are used for foreign business. 


The Cost of Ignoring Instructions 
Another obvious point has to do 
with accepting the letter of the 
foreign prospect at face value. A 
South American firm wanted some 
carbon paper. It was to be packed 
in tin cases, of certain definitely 
prescribed size. With the laud- 
able purpose of saving the pur- 
chaser money, the instructions 
were ignored. The results can be 
imagined when two points the 
shipper did not know are cited. 
That carbon paper had to be un- 
loaded from a ship to a lighter 
in rough water. It had to be trans- 
ported inland by pack train, two 
containers to a llama. 

When a firm in a foreign land 
takes the trouble to write an 
American in English, it would 
seem a courteous act to answer in 
the foreigner’s language when 
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that is possible. Very often it is. 
Taking thought in such instances 
helps to build international good 
will. J. Reid Adam, whose views 
were discussed above, declared in 
Office Appliances for January, 
“Cooperation between business 
people all over the world was never 
more necessary than at the pres- 
ent time.” It may be added that 
his company itself represents such 
cooperation, for it has business 
interests of its own all over the 
world. Individual business peo- 
ple in contact with foreign trade 
can collectively exert a wholesome 
and powerful influence. Speaking 
to a group of Chicago exporters 
May 20, Dr. A. V. Dye, director of 
the United States Bureau of Do- 
mestic and Foreign Commerce, de- 
clared that unless world powers 
are able to keep economic peace 
among themselves, there is little 
hope that they will be able to 
maintain peace of any sort. (Chi- 
cage Tribune, May 21.) 

It is the obvious duty of each 
individual, in whatever country 
he lives, to do what he can toward 
the establishing and maintenance 
of international harmony. It is 
apparent that the exercise of that 
duty by business will work in the 
long run toward definite advan- 
tages for business, and, as duties 
well-done have a way of doing, 
evolve into opportunity that will 
bring satisfaction to all concerned. 
It is human nature to read the 
minor accidentals in life as key- 
notes; one wayward minister’s son 
or one unscrupulous attorney can 
call down the wrath of the public 
on all organized religion or the 
whole legal profession. The whole 
of international trade suffers from 
the inappropriate policies or un- 
fortunate attitudes of a compara- 
tively small group. Business ex- 
ists as a means of promoting the 
livelihood of human beings, in 
whatever countries they operate. 
The importance of good will is 
recognized by everyone. Although 
specific practices May vary con- 
siderably, good will in foreign 
business calls for the application 
of much the same principles as 
are followed in domestic trade. 


(“Cease and Desist”—Continued from page 20) 


‘A Re-Statement of W. A. Sheaffer 
Pen Company’s Policy of Price 
Maintenance and Limited Retail 
Outlets.’ On that statement we 
stand. That statement should 
have made it clear that Sheaffer 
dealers are under no sort of obli- 
gation, either legal or moral, 


either express or implied, to main- 
tain Sheaffer prices; but that 
statement should also have made 
it perfectly clear that we will con- 
tinue to cut off any dealer who 
cuts the prices on products bear- 
ing the Sheaffer name or violates 


our policy of restricted retail out- 
lets. We are forced to adopt this 
seemingly arbitrary attitude and 
these apparently arbitrary meth- 
ods, because the Federal Trade 
Commission will not permit us to 
enforce these policies in any other 
manner.” 
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No Summer Slump Here 


UMMER! Magic weather! 

Sunshine, flowers! Torrid 
days, languid days—days in which 
even the thought of work is work; 
days when the temperature goes 
up and the business thermometer 
generally goes down, when every- 
body wants a vacation; when the 
hot summer sun sends many to the 
seaside and mountain resorts — 
when sales generally drop off and 
something is necessary to boost 
volume. 

“This summer slump business ifs 
just a disease with most of us,” 
Says a typewriter dealer recently 
interviewed in Washington, D. C., 
who keeps fit playing golf three 
days a week, never takes a sum- 
mer vacation, and who keeps on 
plugging during hot weather. 

“Like Topsy, it just growed up. 
In the old days we thought there 
was nothing we could do about it 
except grin and bear it, and that, 
like a fever, it had to run its 
course. 

“As with the fever, sometimes we 
were robust enough to weather the 
high temperature and regain our 
normal condition. We're glad to 
say, however, the times have 
changed. In ye olden days the 
typewriter man did no business be- 
cause he thought he had no one to 
do business with. But the good old 
summer time is no longer a handi- 
cap to us. 

“During the summer portable 
typewriters have been good sellers 
because we feature them in the 
windows and in the store and mer- 
chandise them. Going away? Take 
along a portable! becomes a happy 
selling phrase. We put every dif- 
ferent make that we have in our 
windows, with a sign telling them 
that We Sell or Rent them by the 
day, month or week. 

“People are interested in auto 
trips, so we tie up the window with 
Summer travel and the out-of- 
doors, typical of the prevailing 
activities of the season. We set 
it up like a camping ground, with 
a wax model of a man sitting on a 
camp stool, with a portable type- 
writer on his lap. There is a small 
tent in the window and the back- 
ground of trees and a lake helps to 
create a realistic scene. We have 
logs and leaves and grass matting 
in the window. Cut timber stacked 
to make a camp fire, and with a 
red light underneath, adds realism 
to the scenic depiction. 


By Fred E. Kunkel 





“Summer is the best season to 
sell and rent portables, and this 
window attracts passers-by tre- 
mendously. We also sell carbon 
paper and ribbons, with a display 
sign which reads: ‘We sell all col- 
ors of carbon paper—ribbons for 
all typewriters, old fashioned and 
portables, new and old.’ 

“Another window which is 
equally effective is to put a me- 
chanic dressed in overalls in the 
window who fixes typewriters and 
who works there just like in the 
back of the store. This makes a 
good window display, with a sign: 
‘Have Your Typewriter Repaired 
While You Are Taking Your Vaca- 
tion.’ And as a result of this sug- 
gestion it makes many people real- 
ize that they will not be needing 
their typewriters while they are on 
their vacations, and many ask us 
to call for their machines and re- 
pair them. Others, seeing this win- 
dow, brought them in right away 
for repair, because they wanted to 
take them along. 

“Then in late August and early 
September, students and teachers 
begin to think about school again, 
and it is a good time to sell porta- 
bles and rent large standard type- 
writers. Most college students and 
teachers want portables but high 
school students want large ma- 
chines to practice on. So we fix 
the window like a room in a college 
dorm, with an open trunk, books 
on a table, background walls deco- 
rated with pennants, a portable on 
a small stand and a banjo or uku- 
lele to add a student touch, placed 
on a cot with a display sign in the 
window: ‘Going to College—Every 
Student Needs A Portable For His 
School Work.’ 

Making the Summer Slump Pay 

“We don’t admit there is any 
such thing as a summer slump. We 
never let up on our sales promo- 
tion and advertising (principally 
by postcard). We like to go after 
business when the other fellow 
says it is rotten. We keep hitting 
the sales ball on the nose every 
week. 

“We put out a circular of ‘Happy 
Playgrounds’ with the title ‘Where 
Shall We Go? Here’s a helpful list 
of 71 places, reached by motor, 
train or ship, easily accessible, and 


all of interest, where you may 
leave dull care behind for a week 
or a week-end. Keep it for refer- 
ence, and when you use it, take 
along our wishes for a wonderful 
time.’ 

“The idea is to give people some- 
thing useful— something which 
they will keep and not throw away, 
and a map of roads and a layout 
of how to reach these playgrounds 
near Washington is something 
they cherish. Of course, the circu- 
lar contains our advertising and 
pushes portables, general type- 
writers, carbon paper, ribbons, etc. 

“This kind of a circular is nat- 
urally kept and not thrown away. 
The front tells them where to go 
and what to do, the inside folds 
tell them what to buy to take 
along to make their vacation more 
enjoyable—how much easier it is 
to write to friends on a portable, 
etc. The circular lists river trips, 
ocean trips, points to be reached 
by motor, mountain points, lake 
resorts, bay points, river points, 
ocean resorts, also listing country 
club and golf courses as a tie up 
with golfers. 

“These circulars are wrapped up 
with each package sold in the 
store taken out or delivered, or 
every typewriter delivered 
(whether new sale or repair), and 
are also sent out with the monthly 
charge accounts and to a regular 
mailing list of customers. We do 
not hand out these circulars to 
people coming into the store, al- 
though we do place them conven- 
iently so they can help themselves 
if they want to, but we prefer put- 
ting them in packages so they get 
to the office or home. 

“We feel that if we handed them 
out in the store they might simply 
glance at them and throw them 
away. But if they get it when they 
get home or at the office, they will 
take time to read what we have to 
Say and so give our advertising 
message an opportunity to win a 
Sale. 

“We also play up ‘Service by Par- 
cel Post’ and the headline reads: 
‘Have you forgotten something? 
If so, don’t worry when on vaca- 
tion, just write us, and we will 
mail it by parcel post insured to 
arrive safely. You will find Uncle 
Sam a marvelous connecting link 
between yourself and us. We'll 
charge it and bill you on your re- 
turn.’ ” 
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Applying Coats of Beauty 


Note.—The following discussion 
is comprised of excerpts from an 
article written by Mr. Hamilton for 
the May, 1936, issue of the Du Pont 
Magazine, under the title, “Modern 
Office Equipment.” It contains 
practical information of a tech- 
nical character which the alert 
salesman may be able to use to ad- 
vantage in his daily endeavors to 
turn prospects into customers. 


RECENT advertisement for 

wood filing cabinets had as its 
theme, “Beauty may be efficient 
and efficiency can be beautiful.” 
This aptly indicates a definite 
trend in modern business equip- 
ment. Many improvements have 
been made in design, con- 
struction and finish, as well 
as manufacturing proc- 
esses. As a result, office 
equipment is now more at- 
tractive, has greater utility 
and gives better service 
than ever before. 

Among the noteworthy 
developments, special men- 
tion must be given to ma- 
terials and methods used in 
finishing. In this work the 
Du Pont organization has 
pioneered and given indus- 
try new and better paints, 
enamels, varnishes and lac- 
quers 

At the Globe-Wernicke 
plant, finishing operations 
are given careful attention, 
for the finish must last as 
long as the equipment 


Beauty in Application. -Here 
is shown a workman spraying 


By Clarence W. Hamil- 

ton, Sales Promotion 

Manager, The Globe- 

Wernicke Co., Cincin- 
nati, Ohio 








itself, which usually remains in 
service many years—often a busi- 
ness lifetime. Therefore, it is nec- 
essary to use tested materials with 
qualities that will result in a 
smooth, durable, attractive and 
lasting finish. 

In finishing steel office furniture, 
the metal must be thoroughly 
cleansed of grease, dirt, oil and 





fingermarks before applying a 
prime coat of high-grade enamel 
that will positively adhere to the 
surface. After baking, a plastic 
oil-base filler is used to eliminate 
spot-weld marks, scratches or 
slight surface irregularities, caused 
by handling in manufacture. This 
filler is also baked and the entire 
cabinet sanded for the finishing 
coats. 

Whenever it is practical, prime 
coats are dipped. The equipment 
is usually of the automatic type, 
where conveyors carry the mate- 
rial through the enamel, then over 
a space for dripping and into ovens 
from 100 to 150 feet in length with 
temperatures of 250° to 
400° F. After cooling, the 
material is removed from 
the conveyors. Intermedi- 
ate and finishing coats are 
then applied by spraying 
and baking. 

The methods described 
are usually followed for 
plain color finishes, such as 
olive green. However, spe- 
cial equipment and meth- 
ods are required to repro- 
duce wood finishes. Most 
plants use plates of wood 
or copper which print an 
exact reproduction of the 
graining on steel. Wood 
plates are usually treated 
with a potash solution or 
weak sulphuric acid to etch 
the pores so that a sharp 
impression can be taken 


paint on an otherwise finished 
piece of steel equipment. 
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The copper plate is made by a 
photographic and etching process 
which gives improved results. The 
exact graining and other features 
in the wood are reproduced nat- 
urally. For example, a panel may 
have light and dark sap streaks, 
knots, burls, or some figure in the 
wood. With a wood plate, if these 
characteristics are on the same 
plane with the rest of the board, 
there is no way to make a heavier 
or lighter deposit of ink; conse- 
quently they are not reproduced. 
However, on a copper plate, the 
etchings show these character- 
istics in the minutest detail. 

In reproducing a wood finish on 
steel a ground coat is applied, after 
the object is primed, filled and 
sanded. Obviously, the material 
used must be of good quality and 
exactly the right color, for it be- 
comes the background for the 
grain impression, and any varia- 
tion in shade might result in a 
pronounced difference in the fin- 
ished panel. 

The next operation is similar to 


Glimpses of a Fine Installation 
Made Recently by the Standard 
Office Supply Company, Okla- 
homa City, in the WKY Radio 
Station of the Same City._-Top: 
Section of the advertising depart- 


STANDARD MAKES RADIO 
INSTALLATION 

The Standard Office Sup- 
ply Company, Oklahoma 
City, recently made a large 
installation of Leopold fur- 
niture and equipment in the 
WKY radio broadcasting 
station, also of Oklahoma 
City. Of the twenty-nine 
rooms which make up the 
WKY layout, the ten offices, 
inner and outer lobbies and 
two ante-rooms were com- 
pletely equipped with Leo- 
pold flat-topped desks and 
tables of solid walnut with 
Swivel chairs, arm chairs, 
costumers, waste baskets 
and letter trays to match. 
Several studio davenports, 
made to match the rest of 
the installation, were placed 
in the lobbies, audition 
Studios and several of the 
offices. 

A feature of the installa- 


printing. A filler of ink is spread 
over the plate and the graining is 
transferred to a soft rubber com- 
position roller, which is then 
passed over the steel object leav- 
ing the surface with an exact pho- 
tographic likeness of the original 
wood. The grained finish is thor- 
oughly baked before the final coats 
of varnish or lacquer are applied. 


Finishing Wood Products 

Entirely different methods are 
used in finishing wood products. 
First, the wood is stained with the 
color or shade desired, after which 
the pores are filled to provide a 
smooth, even surface. Until re- 
cently, water stains were consid- 
ered more durable than those with 
either a spirit or oil base. How- 
ever, both of the latter types have 
been greatly improved and now 
have definite advantages. 

The texture of wood varies, 
coarse pieces absorbing more water 
stain than others which are finer, 
with a result they become darker. 
To a large extent this difficulty is 
avoided when spirit or oil stains 
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are used. The result is a more uni- 
form color, especially on large jobs 
where it is almost impossible to se- 
lect wood of even texture. 

After the wood is stained and 
filled, priming or sealing coats of 
shellac or lacquer are used and the 
final rich, durable finishing coats 
applied. Shellac is used for seal- 
ing, when finished with varnish; 
lacquer, when the product has a 
lacquered finish. 

Many attractive combinations 
or variations are possible to bring 
out the beauty, charm and pe- 
culiar characteristics found in dif- 
ferent kinds of wood. It is neces- 
sary to adhere to standard meth- 
ods and to use the best possible 
materials, because additional units 
are often ordered later to match 
original installations — occasion- 
ally after several years have 
passed. 

In modern office furniture of 
wood or steel one can suit his pref- 
erence for the severe simplicity 
of disciplined line or the gentler 
influences of graceful curves. 


ment; center: advertising man- 
ager’s office; lower: the confer- 
ence and audition room. The 
entire organization is furnished 
with Leopold furniture and Gen- 
eral Fireproofing filing systems. 


tion, according to Frank M. 
Hughes, president of the 
Standard Office Supply 
Company, was the arrange- 
ment whereby the suite out- 
fitted blended harmoniously 
as one whole. The chairs 
and davenports are uphol- 
stered in the finest top- 
grain leather, some of them 
being in a shade of light 
brown, while others are in 
combination blends of ‘red, 
green, or blue. Additional 
equipment furnished by the 
Standard Company included 
Smokadors, desk and table 
lamps, steel filing equipment, 
and 250 leather-seated, steel 
folding chairs. 

In all of the offices, as well 
as the large filing room, Gen- 
eral Fireproofing Company’s 
Super-Filers were installed 
on orders of the radio com- 
pany executives.—EVH 








Owens-Illinois & 
Glass Company of 
Bridgeton, N. J. In- 
stalls G. F. Equip- 


ment. 


MAKES G. F. INSTALLATION AT BRIDGETON, N. J. 

A recent and attractive installation of General Fire- 
proofing Company furniture on a large scale was made 
last month by Shaner & Knauer, Atlantic City, repre- 
sentatives of The General Fireproofing Company in the 
new office building of the Owens-Illinois Glass Com- 
pany at Bridgeton, N. J. 

The installation consisted principally of General 
Fireproofing metal desks and aluminum chairs which 
are shown in the accompanying illustration. These 
were augmented by other General Fireproofing furni- 
ture and equipment including storage and transfer 
cases, tables, telephone stands and filing supplies. 

The building in which this installation was made 
represents an entirely new type of modern office con- 
struction. Both interior and exterior walls are largely 
constructed of glass cube blocks which are opalescent, 
permitting the daylight to show through without glare. 
No windows are installed in the building, thus eliminat- 
ing drafts, and the structure is entirely air-conditioned. 
It is also equipped with a new type heating system 
which does not require radiators. The ceilings are en- 
tirely soundproof, the floors of dark and light brown 
Masonite block, and all lighting is indirect. 


—_—_<g— 
ADVERTISING PLAN TIES IN WITH SOFTBALL 
TEAM 


Tying in of a unique advertising plan involving sev- 
eral office equipment manufacturers with the forma- 
tion of a softball team was the clever idea recently 


“Your Office Boy” Team 

of Office Stationery & 

Supply Company, Med- 

ford, Ore. On the backs 

of the jersies are the 

names of firms repre- 
sented. 
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Installation by 

Shaner & Knauer 

of Atlantic City. 
N. J. 


worked out by Sam Colton, owner of the Office Station- 
ery & Supply Company, Medford, Ore. 

After forming his nine Mr. Colton dressed each 
player, including himself, in a handsome white sweater 
on the back of which was lettered the name of his firm 
and, on the front, the name of a principal item handled 
by the company. 

As shown in the accompanying photograph the items 
thus advertised at every ball game played were: 

“Weis Folders,” for the Weis Manufacturing Com- 
pany; “Waterman Pens,” for the L. E. Waterman Com- 
pany; “W-J Loose Leaf,” for the Wilson-Jones Com- 
pany; “Multikopy Carbon,” for The F. S. Webster Com- 
pany; “Carter’s Ink,” for the Carter’s Ink Company; 
“B. P. Blank Books,” for the Boorum & Pease Company; 
“Berkshire Bond,” for the Eaton Paper Company; “Ti- 
conderoga Pencils,” for the Joseph Dixon Crucible 
Company, and “Dennison Tags,” for the Dennison Man- 
ufacturing Company. 

The team has adopted the name of “Your Office 
Boy,” a slogan of the Office Stationery & Supply Com- 
pany and a capital cognomen for a team every mem- 
ber of which is a living advertisement of a different 
though allied product. 

The team which, as Mr. Colton proudly points out, 
is as yet unbeaten, faces a strenuous series of games 
as a member of the Medford Kitten Ball League. We 
are boosting for the “Office Boys,” and expect to picture 
them with the pennant at the close of the season. 


The man in the center, 
standing, is Sam Colton, 
proprietor of the Office 
Stationery & Supply 
Company 
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Coming National Business Show 


Officials of Annual Exposition 
Prepare for Record-Breaking Event 


gry recovery of American business in general and 
of the office equipment industry in particular will 
be reflected this year when the National Business 
Show opens on October 19 at the Port Authority build- 
ing, New York, N. Y. 

That much was revealed last month by Frank E. 
Tupper, managing director of the exposition, in a 
statement in which he declared that even as early as 
May more office equipment manufacturers are making 
preparations to exhibit their merchandise at the Show 
than ever before. 

Because of the indications of a record number of 
booths and exhibits those in charge of the Business 
Show plan to likewise make allowance for a record- 





F. E. Tupper 


shattering total of visitors to the event which is one 
of the major attractions of New York each year. 

As a barometer of business conditions, the National 
Business Show is an ideal set-up. Commerce Hall, lo- 
cated in the Port Authority building, has a tremen- 
dous floor space which, Mr. Tupper declares, will be 
jammed to capacity, indicating ever-increasing manu- 
facturing, ever-increasing circulation and export and, 
therefore, ever-increasing sales. 

The spirit of optimism exhibited by Mr. Tupper and 
his associates is more than exemplified by factors 
other than the Business Show total reservations and 
attendance, the managing director points out. 

There is, he said, every reason to believe that 1936 
will go down in office equipment history as a record- 
breaking year of outstanding sales records. 

Investigation and surveys throughout the country 
definitely show that thousands of concerns, from the 
smallest individual merchant to the large corporations 
are able to include in their regular budgets definite as- 
signments for renewal and purchase of office machines 
and equipment which, for the past several years, have 
been held in abeyance in favor of other budget re- 
quirements. This fact, paradoxically enough, is held a 
certain indication of better business and better busi- 
ness is equally prophetic of a better Business Show. 

At the same time Mr. Tupper points out that repair- 
ing and scant buying of office equipment on the “just to 
get along” theory is being replaced everywhere with 
complete re-equipping and fitting out. 

“With business better able to equip and re-equip it- 
self than it has been for many years,” he explained, 
“more concerns than ever before are making prepara- 
tions to demonstrate their products directly to the 
market at the Show this year. Not since a good while 
back in what some like to call the good old days have 
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we been so far advanced on our schedule as we are right 
now. Without question the industry is going to make 
the best showing in a long time. It is a real inspira- 
tion to see the leaders in this great field ignore fear, 
hesitancy and doubt and forge ahead to come out far 
in the lead in the climb back to sound recovery.” 

The National Business Show, which lasts until Oc- 
tober 24, for years has afforded a common meeting 
ground where problems and conditions can be treated 
and explained by direct and “seeing is believing” dem- 
onstration. Previous exhibitions have shown that this 
direct personal means of proving the worth and some- 
times essential need of new products is one of the 
prime compensating features for the exhibitor and the 
buyer alike. 

—_—_~_—_—- 
AMERICAN PERFORATOR SENDS 
TO COLOMBIA 

Filling what is described as the largest order ever 
received in the United States for such an item, the 
American Perforator Company, Chicago, last month 
sent 5000 perforators to Colombia, South America. 

According to C. S. McAlister, general manager of 
the company, the large order was received after his 
firm sent a sample of the perforator from Chicago 
to Bogota, Colombia, in two and one-half days by 
utilizing the Pan American International Air Express 
Service. 

Mr. McAlister was enthusiastic in his praise for the 
increased speed of deliveries possible in these times 
by virtue of air travel. 

“The delivery made by us to Colombia would other- 
wise have taken from three to four weeks,” he said, 
“instead of the two and one-half days. In my opinion 
air travel to the countries of Latin America, at a cost 
which is practical, has greatly stimulated the growth 
of that branch of foreign commerce.” 


5000 MACHINES 


——_~>—_ 

ZELLERS HEADS SALES EXECUTIVES CLUB 
Urged by a committee of one hundred independents 
to become a presidential candidate in the election of 
the Sales Executives Club of New York, John A. Zellers, 





John A. Zellers 


vice-president and assistant general manager of Rem- 
ington Rand, Inc., was elected May 19, defeating the 
two formally nominated candidates, Bruce R. Allen, 
general sales manager of the Western Union Telegraph 
Company, and Paul Ryan, sales counsel, by ballots on 
which voters wrote in the name of Mr. Zellers. 

The independent committee, of which Sherman L. 
Parmenter, eastern sales manager of the American 
Crayon Company, was chairman, supported Mr. Zellers 
with an intensive and well-organized campaign. 

Mr. Zellers was recently elected vice-president of the 
Advertising Club of New York. 








ENEW MACHINES AND DEVICES 





REMINGTON CARBON RIBBON TYPEWRITER 

Remington Rand engineers have produced a special 
machine for use in the preparation of material to be 
reproduced by photolithography. It is called the Rem- 
ington Noiseless special carbon ribbon typewriter. Em- 
ploying the Remtico carbon ribbon, it produces copy of 
unusual distinctness. Two ribbons are made, one for 
sharp and one for extra sharp impressions. 

The ribbon is made in lengths of 210 feet, as the best 
work results from using it only once over the same 
writing track. The length makes frequent changing un- 
necessary. 

With its special pressure printing principle and pres- 
sure regulating mechanism, the Remington Noiseless 
offers a satisfactory machine with which to use this 
ribbon. The special carbon ribbon model is particularly 
adapted for it. The tension on the feed rolls has been 
tightened. A bail and bail lock have been designed for 
the specific purpose of holding the metal lithographic 
plate tightly against the cylinder. Type action has 





Carbon Ribbon Noiseless Typewriter 
Introduced Recently by Remington 
Rand 


been relieved of several points of pressure so the type 
will touch the plate lightly, and special provision has 
been made to prevent excessive indentation when 
punctuation marks are used. 

The carriage of this machine may be moved back and 
forth without affecting the carbon ribbon. But when 
a type bar strikes, the ribbon moves one full typing 
space. Thus each impact makes a clean impression 
from virgin ribbon. 

Dealer inquiries may be addressed to Remington 
Rand, Inc., 465 Washington Street, Buffalo, N. Y. 

ae 
POSTURE CHAIR BY FRITZ-CROSS 

Eff & C posture chair No. 1 for stenographers and 
clerks, designed by the Fritz-Cross Company, St. Paul, 
Minn., has a number of attractive features. It is stur- 
dily built and easily adjusted. The height may be 
varied from seventeen to twenty-one and a half inches. 
Genuine leather is used for upholstery; the seat cushion 
is of sponge rubber one and three-fourths inches thick. 
A cushion two inches thick can be specified by order- 
ing chair No. 10. 

Ball-bearing casters and swivel make it easy to move. 


black, or green. 





It comes in olive green, flat walnut or mahogany, and 
black enamel finish. Leather may be had in brown, 
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Eff & C Posture Chair No. 1 


Mohair may be chosen if it is pre- 


The Eff & C chairs are distributed on an exclusive 
dealer policy. 


— 


WALZ CHEST IMPROVED 


The Walz Security Chest now may be chosen with an 
inside finish of white or mottled walnut. It is guaran- 
teed unconditionally to protect its contents in any fire 
for one hour. 
allowing a discount which he states is very generous. 
Dealers can get information about the chest, prices, 
and terms by writing for it. 

It is reported by the manufacturer, George J. Walz, 


For the present the manufacturer is 





The Walz Security Chest 


112 Wesley avenue, Oak Park, Ill., that sales for 1936 
have already advanced beyond those made in any year 
since 1929, and that the company is taking larger quar- 





JUNE, 1936 


LEFEBURE IMPROVES LEDGERS 


The Pronto Posting Rack is a new feature of the 
Flash Lock Binder manufactured by Lefebure Corpo- 
ration, Cedar Rapids, Iowa. Made of steel, it lies flush 
in a recess of the cover when the ledger is not in use, 
but opens easily and serves as a rigid support to hold 
the covers open at a convenient angle when the ledger 
is being examined. The new device does not interfere 
with the stacking of ledgers one on top of another, or 
with standing them side by side. 

The Flash Lock Binder itself is a sturdy structure 
designed for long service, and convenient to handle. 
Pressure on the back cover at the binding edge causes 
it to open and expand automatically. Since the back 
of the binder is perfectly flat, it can be placed open on 
a table with the covers at a convenient angle, sup- 
ported by the Pronto Posting Rack. The sheets are 
cut with a “bottle-neck” punch which enables the oper- 
ator to remove them easily and quickly, but does not 
permit them to fall out, slip down, or creep up. Pres- 
sure on the front cover at the binding edge locks the 
binder. 

The capacity of the Flash Lock Binder is from two 
and a half inches to four and a half, providing ample 
expansion. Binders are made for sheets that measure 
from six to twenty inches along the binding edge. 
Black leather grain fabricoid covers bound in alumi- 





Lefebure Flash Lock Binder with Pronto 
Posting Rack in Function 


num rims are used on one type; bakelite covers and 
covers of vulcanized fiber, without metal rims, are 
also made. 
—— 
NEW ALL-METAL DUPLICATOR 

Niagara Duplicator Company, 5815 Third street, San 
Francisco, Calif., announces a new all-metal duplica- 
tor. The electric-drive cabinet and machine base are 
all-steel; the duplicator and slip sheeter are all-metal. 
Both beauty and strength have been incorporated in 
the new design, which has a modern crackle finish. 
Improved appearance and rigidity are accompanied by 
improved capacity. The new duplicator has four 
speeds which are said to turn out from sixty to 125 
copies per minute. The steel cabinet is to be distrib- 
uted from San Francisco and from the company’s new 
office in New York, in the General Electric Service 
Building. Equipped with AC motor, it will retail for 
$115; with DC motor, $125. Prices are F. O. B. factory 
point of shipment. 

Wood cabinets in walnut finish will be supplied for 
the present, at prices lower than those charged for 
steel, unless steel cabinets are definitely specified. 


| 


33 


HEYER ANNOUNCES NEW LETTERING GUIDES 

The Heyer Corporation, Chicago, manufacturers of 
the Heyer line of stencil and gelatine duplicators and 
supplies, has just brought out an attractive new line 
of lettering guides especially suited for lettering on 
stencils. The complete line consists of six type styles 
and twenty-eight sizes. Each style is distinctive and 
modern in design. 

The accompanying illustration shows the full line: 
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1234567890 $&¢?/) ABCDE 


SERIF’ FACE 


123456789-ABCDE 


Jhe New SWASH Letter 
| 123456789-$%¢(6)!?D 


SrIADOW 
123°45°S7890—34(2)s, 


OUTLINE 


12345678 
MODERN STYLE 


123456789 =$€?"(0)A 











Heyer Stencil Lettering Guide and Facsimiles of Type Styles 


Shadow in five sizes; Outline in one size (alphabet 
and numerals on separate guides and offered only as 
a set); Modern in seven sizes; Italic in seven sizes; 
Serif in six sizes; and the new Swash letter, a beau- 
tiful script design in two sizes. The last, reported very 
popular, combines upper and lower case letters. 

There are two new styli for use with the guides. 

———_ > - --- 
HOTCHKISS IMPROVES STAPLING PLIERS 

The new Hotchkiss stapling pliers H52 will supplant 
model H54, which will no longer be sold. 

Model H52, finished in nickel, takes special H52 
chisel pointed staples which come in strips of sev- 
enty. It is effective in a range up to one and one-half 
inches. It has a new patented front plate, a new pat- 
ented handle spring assembly, a new feeder and fol- 





Hotchkiss Stapler H52 


lower, enclosed springs, solid sleeve screws, new hard- 
ened pin and roller, an all-steel frame, and a heavier 
anvil. Throughout it is more sturdy in construction 
than was the H54. 

Designed for light duty in home, office, school, store, 
and factory, the H52 stapling pliers will encounter 
considerable demand, according to the anticipations 
of the Hotchkiss Sales Company, Norwalk, Conn., who 
say orders now are outstripping production. 
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PLUS—THE FLY-WEIGHT COMPUTER 


An adding-machine that weighs only five pounds and 
a quarter—six pounds in its case—is offered by the 
S. W. Allen Company, Orange, N. J. Dimensions: eight 
and three-quarters inches wide, six inches deep, and 
four inches high—about those of a medium-sized 
breakfast-food carton. Reports indicate that it works 
very easily and with exceptionally high speed. It has 
forty-two keys arranged in five tiers, the two upper 
tiers containing nine, and the rest, eight. Numerals 
from one to five are employed, as these are the only 
ones necessary for skilled operators. When its maxi- 
mum count is reached, it registers a row of nine nines: 
9,999,999.99. The keys are laid out in alternate blocks 
of black and white. The machine has a dust-proof 
Bakelite finish. 

~~ 
NEW NU-MARK STAND 


The Nu-Mark Metal Office Equipment Company has 
made several improvements in the typewriting stand 
which was introduced to the market some months 
ago. Considerable thought has been given to increase 
its attractiveness. At the same time, possibilities of 
bettering it from the engineering standpoint were 





Improved Nu-Mark Machine Stand 


not overlooked. The result is a new stand, more pleas- 
ing to the eye and of increased rigidity. 

It is of all-steel construction, save for the top. 
This, in the interest of sound-deadening and sturdy 
construction, is made of five-ply gumwood, finished 
in green, walnut, or mahogany. A special brace, 
patent applied for—insures stability and ample leg 
room. 

The stand has side leaves which may be raised, 
lowered, or detached. It rolls easily on casters. 

Now in full production, it is being retailed for $5 
Dealers can secure particulars from the manufacturer, 
the Nu-Mark Metal Office Equipment Company, 19 
North Seventh street, St. Louis, Mo. 

-- ——~G— —- 
NEW CASH DRAWER-ADDING MACHINE 

A complete line of cash drawer adding machines is 
now being supplied by Allen Calculators, Inc., 22 East 
40th street, New York, manufacturers of adding ma- 
chines of from six to ten column capacity. 

The machines are adapted for use on cash drawers. 
The company does not supply the drawers themselves, 
but has made arrangements with the Indiana Cash 
Drawer Company of Shelbyville, which will supply deal- 
ers direct with a special drawer finished to match. 

Starting with the stock machine, with no extra fea- 
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tures, a number of styles are available. Style 1 incor- 
porates a departmental label strip on the left side, and 
the keys at the extreme left, instead of registering 
figures, carry letters which print the department in- 
dication on the tape. 

Style 4 is a complete cash register and adding ma- 
chine combined, which registers department, clerk, re- 





Allen Cash Drawer Adding Machine 


ceived on account, paid out, charge, sub total, and 
total sales. It is equipped with paper housing, rewind 
device, dial window shutter, key and total lock. Any 
model R. C. Allen, starting with the popular model 66, 
retailed at $55, may be adapted for cash drawer use. 
A “Garage Special” which registers gallons of gasoline, 
high or low lest, or gallonage by pumps and quarts of 
oil, is also available. 
-—- - ~<— —— 
ONE HAND OPENS NEW HIGGINS BOTTLE 


The new Higgins drawing ink bottle is being received 
with satisfaction by users of drawing ink all over the 
country. Its improved design incorporates a new fea- 
ture that is simple but practical. It precludes the 
temptation to leave the bottle open while in use, sub- 





Newly Designed Bottle and Stopper for 
Higgins Inks 


ject to the effects of evaporation and possible acci- 
dental spilling—with irretrievable damage to sketch or 
tracing. For the new bottle does not skid about on 
the table when it is opened with one hand. Three 
fingers or even two can hold it firmly in place by pres- 
sure on its concave shoulder, while the other finger 
and thumb remove the stopper. 
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NEW RECORDEX VISIBLE FOLDERS 


The need for practical visible-record equipment of 
small capacity has been met by the new Recordex vis- 
ible folder, which offers unusual flexibility at a new 
low cost. 

Letter size, Recordex is a 25 point pressboard folder 
with a one-inch expansion gusset bottom of linen. It 
contains twenty eight-by-five visible pockets in an 
aluminum frame. Like those in regular visible cab- 
inets, the pockets can be removed and interchanged. 

The Recordex folder can be indexed and filed in any 
letter drawer. It has a one-third cut metal tab in the 
center, containing a removable blank paper insert and 
green celluloid window. It can be carried in a port- 
folio or kept flat on a desk. 

The visible margins of Recordex are protected by 
transloid, and can be used to signal follow-up dates 
and other factors pertinent to the record. All eight- 
by-five visible cards or half-cards and title inserts can 
be used. Thus these folders are very practical for per- 
sonal notes and records of business or professional peo- 
ple. Recordex is useful for a desk tickler, for work or 





Victor Recordex Visible Folder 


production schedules, or for dividing payrolls and other 
records by departments. 

Dealers can secure details from the Victor Safe and 
Equipment Company, Inc., North Tonawanda, N. Y. 

EH 
CORONA STANDARD IS IMPROVED 

An improved Corona Standard model, with a new 
long line space lever, is now available. The Corona 
Standard, one of the most popular of the four Corona 
models now on the market, has floating shift and pro- 
tected touch selector. Other desirable features in- 
clude: hinged paper table, right and left margin stops, 





improved Corona Standard Portable 
Typewriter 


enclosed dust-proof design, easy piano-key action, 
standard four-row keyboard, variable line-spacer, two- 
color ribbon, large right and left platen knobs, crown- 
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less key-rings, non-glare key-tops, double margin re- 
lease, right and left carriage release, graduated front 
scale, positive linelock, and automatic ribbon reverse. 


—_—_—_g———— 
STATIONERY CABINET FOR TYPIST STANDS 


A new cabinet of steel, with four compartments for 
stationery and two for envelopes, has been produced 





Sherman-Manson Stand Equipped with a 
Stationery Cabinet 


by the Sherman-Manson Manufacturing Company, 
621-631 South Kolmar Avenue, Chicago. 

It is designed for use with their tubular steel stands, 
and may be attached under either a left or right shelf. 
When not in use, the shelves may be lowered as usual, 
the cabinet swinging down out of the way. It is fin- 
ished in standard green, walnut, or mahogany. 

When installed, the cabinet provides ready access to 
stationery supplies, which no longer need occupy space 
on the shelves of the stand itself. 


——_ —_—_——_ 
IMPROVED MARKWELL STAPLERS 


After months of research and developmental work, 
Markwell Company, 200 Hudson street, New York, has 





Markwell Stapler No. RFI 


made available two improved stapling machines, 
“RF1” and “RF2.” They are reported to be of excel- 
lent design, made to serve long and efficiently. The 
company announces that although arrangements for 
increased production had been practically completed, 
the demand for their goods has resulted in their car- 
rying their facilities to still higher levels of effective- 
ness, to the end that they may be able to give dealers’ 
orders prompt attention. 
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Sketches from a Traveler 


Abroad 


By J. G. Nolph, dr. 
Special Correspondent 





VIA 


‘Oriental Express” 


or 
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IN THE LAND OF THE RISING SUN 


N 1853 Commodore Perry of the United States Navy 

opened Japan to the commerce of the world. Previ- 
ous to that time no foreigner had been allowed to 
land in Japan, except for a brief period in the 16th 
century. Neither had the Japanese people been per- 
mitted to leave, which doubtless accounts for the 
wealth of indigenous culture and art so apparent to 
visitors to Japan. Within the past thirty years Japan 
has taken her place as one of the four leading powers 
of the world. To see Japan is to acquire a sense of 
deep respect for her people, for their task has not been 
easy as they patiently toiled through the years, wrest- 
ing their living from the narrow mountainous island 
which Nature gave them for a home. 

Tokyo, situated at the head of Tokyo Bay, is the 
capital of the Japanese Em- 
pire. It is now the third 
largest city in the world, 
having an aggregate popula- 
tion of more than five and 
one-half million people. The 
terrible devastation wrought 
by the earthquake fires of 
1823, which practically lev- 
eled it to the ground, was 
not so much a work of de- 
struction as a preparation 
for construction .. . recon- 
struction along modern lines 
quite worthy of the city 
holding the place of Mother 
city of an Empire. It is to- 
day a thriving emporium of 
all major industry in the 
Orient. 

The shopper looking for 
office equipment and sup- 
plies is amazed at the va- 
riety offered. On a par with 
this degree of wonder is the 
Startling fact that very few 
American manufacturers are 


Land of the Rising Sun.—Top 
picture shows Teijiro Kura- 
sawa in his office in Tokyo, 
Japan. (Lower) New model 
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represented, though the skeleton outlines of Japanese 
and American products are surprisingly similar. The 
writer strolled through the major shops of Tokyo, 
Yokohama, Kobe and Osaka and on examining the 
various departments found that hardly five per cent 
of the stocks could be identified as American. Foun- 
tain pens are the feature item, and the retail price 
ranges near to 1 Yen (about 30c) for the better pens, 
though pens may be purchased for 50 sen (50 sen is 
the equivalent to 15c U. S. currency). Filing equip- 
ment is used extensively by even the smallest inde- 
pendent merchant, but its design is so different from 
the conventional American styles that its sale in Amer- 
ica would be impossible. Space is at a premium in the 
Japanese home and shop and that fact is immediately 
reflected in the comparative size of their equipment. 
American pencil sharpeners are found on sale, though 
it was explained that their sale had been reduced by 
the new Japanese “Lion” sharpener, which is sold at 
about half the price of the imported machine. 

(Ed. Note.—Within recent months, however, exports 
of American pencil sharpeners have increased substan- 
tially.) 

The writer was impressed with the fact that in 
Japan, and Japan alone of all the Orient, American 
manufacturers’ products are not represented by Ameri- 
can supervision. Doubtless, the lack of fertility of the 
market in general does not warrant direct representa- 
tion. Probably the most popular office equipment item 
in Japan is the Underwood typewriter. Remington, 
L. C. Smith and Corona, and Royal are all represented 
by large Japanese firms in Tokyo and Yokohama. The 
cash register has been practically monopolized by na- 
tive firms, the largest of which is the Nippon Cash 
Register Company. Their machines apparently func- 
tion satisfactorily and are in appearance so similar to 
the American machines that their lower price gives 
them dominating place in the market. It was ex- 
plained to the writer by the Nippon and National Cash 
Register agents that the sale of the American machine 
did not longer necessitate 
their stocking more than a 
few at a time. Their dis- 
plays included but one such 
piece of equipment. 

Abacus Still in Use 

Concerning adding ma- 
chines, one is amazed that 
the century old wirebead 
style so characteristic of the 
Orient is almost exclusively 
used by even the largest na- 
tive business houses. With 
the coming of such Ameri- 
can firms as Ford and the 
various banks, American 
style machines have been in- 
troduced and are finding 
favor in many centers. Cal- 
culating machines were in- 
troduced many years ago 
and found immediate favor 
in the Orient. Today, repli- 
cas of some American ma- 
chines are manufactured by 
a well-known Japanese 
manufacturer, and the com- 


of one of the Japanese type- 

writers sold by Mr. Kurasawa. 

His business is one of largest 
in Japan. 
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Some Interesting Scenes from 
Siam.— (Upper left) Royal 


Typewriter Company represen- 
tatives in Bangkok. The office 
operates under the trade name 
of Sattadara Stan and is man- 
aged by a woman, Madame 
Napphorn Svetleka, seated at 
desk. (Upper right) Home of 
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plete machine sold for 185 
yen or $55.00. 

The Maruzen Company 
of Tokyo represent the 
Royal Typewriter Com- 
pany and have a well 
established reputation in 
their various lines. Mitsui 
Bussan Kaisha, Ltd., is a 
large import and export 
firm located in Tokyo and 
is the acting representa- 
tive for Remington Rand. 
The language difference is 
probably more keenly felt 
in Japan than in other 
Oriental countries, and 
the firms necessarily must 
spend the greater part of 
time with the large and 
very complicated native 
typewriters. Dodwell and 
Company, Ltd., are the 
Underwood representa- 
tives in Japan as they are 
also in several other coun- 
tries of the Far East. 
Their activities and or- 
ganization are recognized 
everywhere as par-excel- 
lent. 

L. C. Smith & Corona 
Typewriter Company, Inc., 
have the great fortune to 
have as Japanese repre- 
sentatives, Teijiro Kuro- 
sawa Company of Tokyo. 
Mr. Teijiro Kurosawa 
himself has been the ac- 
tive executive of this firm 
for more than thirty-five 
years. The mentioned 
earthquake disaster of 
1923 completely ruined his 
business and cost him 
one-half million Japanese 
dollars. With the pioneering instinct that guided 
his former success, Mr. Kurosawa returned and again 
Started toward the top. 

“Office Appliances,” says Mr. Kurosawa, “has been of 
assistance in my work since its first number, more 
than thirty years ago.” The first issue and the latest 
have been received and read by this loyal subscriber. 
“Many helpful suggestions have been taken from its 
pages,”’ he said, and in that connection Mr. Kurosawa 
asked the writer to publish the following comment: 

A Message from Mr. Kurosawa 

From time to time this well-known business man 
of Japan has written to countless American firms 
with regard to selling their products. On all occasions, 
when the transactions have matured to a certain point, 
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the McFarland 
Company in Bangkok Euro- 
pean section. (Center) Chi- 
nese section of Bangkok. 
(Lower left) New style in 
ricksha equipped with bicycle 
and canopy. (Lower right) In- 
terior of Bangkok stationery 
store where many American 
products are for sale. 


Typewriter 


the firms start a campaign 
of suggestions and restric- 
tions as to what methods 
shall be employed rela- 
tive to the actual selling 
of their products. Mr. 
Kurosawa pointed out 
that the methods that 
must be employed in the 
Orient differ as day and 
night from those of the 
west. Few of those whose 
suggestions are offered 
have ever been in the 
Orient and few know any- 
thing at all of actual con- 
ditions there. “This ap- 
parent attempt to dictate 
is very annoying,” says 
Mr. Kurosawa. He stated 
that he has answered 
many of these dictatorial 
letters but never receives 
a reply. It is not his de- 
sire to pose as an author- 
ity on affairs Oriental, 
but it is his request that 
American firms desirous 
of business in the Orient 
solicit through men who 
are acquainted with the 
Orient. 

The firm of Kurosawa 
was the first business 
equipment company to 
open a retail establish- 
ment in Japan. They are 
today representatives for 
such American firms as 
L. C. Smith & Corona 
Typewriters, Inc., Bur- 
roughs Adding Machine 
Company, and Interna- 
tional Business Machine 
Corporation. The man- 
agement maintains a very complete library in its re- 
tail establishment in Tokyo, and its walls are lined 
with balanced editions of Oriental and American clas- 
sics. Tables are arranged and kept supplied with trade 
journals of the profession in which Office Appliances 
has played an important part for many years. 

Mr. Kurosawa sees but slow progress for American 
typewriters in Japan. The language being the critical 
difficulty. Unlike most of the other Oriental countries 
where English is gaining a firm popularity, Japan 
offers considerable opposition to the teaching of that 
language in public schools. This policy is more than 
mere talk, for the writer encountered far greater diffi- 
culty in getting about in Japan than in any other 
country of the Far East. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially mvited to make the 


offices of this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, 


and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 


St. and Park Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC4. Mr. Jackson’s 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 


‘to cultivate the British market. 


In subscription matters, 


O. Viborg-Larsen, Dalforet 16, Copenhagen, Denmark, is 
the authorized representative of Office Appliances in the 
British Isles. 


This number is put to press with regrets for the omission 
of Mr. Vincent Jackson’s letter from London, which failed 
to reach us up to the time of printing. 


ROYAL WINS THIRD ANNUAL MEET 

For the third successive year, the Great Britain typ- 
ing Championship was won on a Royal typewriter. 

This contest, one of the world’s most important in 
the field of typing, is sponsored annually by the Lon- 
don News Chronicle. It is open to all stenographers 
to determine their all-round typing ability. 

When the original field of 22,000 contestants was cut 
to fifty in the finals, twenty-two were using Royal ma- 
chines. Beside first place, Royals won third, fifth and 
seventh places. 

_ 
U. S.-FINLAND TRADE TREATY 

A reciprocal trade treaty between the United States 
and Finland, signed May 18, provides for tariff and 
duty reductions on a number of exports and imports. 
No quantitative restrictions may be laid on exports of 
the United States during the term of the agreement, 
which will be a maximum of three years. 

The volume of foreign trade involved may be con- 
sidered in the light of the $40,000,000 of 1929, $12,000,- 
000 of 1934, and $21,000,000 of 1935. 

Among classes of merchandise to be affected favor- 
ably are steel desks and chairs. The comparatively low 


rates on office machines will be retained. 
- a ee — 
MOTOR LIGHTS IN FRANCE 
The Modern Engineer (Melbourne, Australia) com- 
mented on a regulation now in effect in France, requir- 


ing that automobile headlights shall be yellow instead 
of white. The authorities hold that the yellow beam 
is safer on the highway than the illumination from or- 
dinary white incandescent lamps, and is less tiring on 
the eyes. 

—_—_——___—_ 

EDITOR RETIRES AFTER FORTY-ONE YEARS 

Mr. H. A. Judd, who has been editor forty-one years 
of The Stationery Trades Journal, has been obliged 
to retire from considerations of health. He has been 
owner since 1932. This publication is issued at London, 
England. 

Mr. S. H. Smyth has acquired the interest of Mr. 
Judd in the publication, and will carry on the business. 
In England, as in the United States, the several pub- 
lications in the field co-operate closely with the re- 
spective national associations of stationers. 

Office Appliances congratulates Mr. Smyth on his 
new relation to The Stationery Trades Review, and 
expresses the hope that his enterprise will thrive and 
prosper. 

— en 
CORRUGATED BOARD HOME DESKS IN GERMANY 

Papier-Zeitung (Berlin) showed an_ illustration 
which indicates that the corrugated board home desk, 
introduced by Remington Rand, Inc., in the United 
States, has become known in Germany. The construc- 
tion of the German desk is substantial enough to per- 
mit its use with a standard correspondence typewriter. 
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J. C. Hussey, Assistant Foreign Sales Manager, Royal Typewriter Company, at a dinner given in his 


honor by the Compania La Camona, Royal dealers in Buenos Aires. 


Marciano, F. Marrone, F. Hesse, J. C. Hussey, G. H. 


Left to right, seated, Miss M. L. 


French, Mrs. J. Naranjo, J. Flores. Standing, P. 


Lueiro, D. A. French, J. F. Barba, A. C. Ullig, F. Hesse, Jr. H. D. French, M. De Nicolas, A. Macfar- 


lane, J. B. Santoro. 


MR. HUSSEY REPORTS ON ROYAL AFFAIRS 
IN SOUTH AMERICA 

Assistant Sales Manager J. C. Hussey of the foreign 
department, Royal Typewriter Company, has just re- 
turned from five months in South America. He left 
New York November 30 on the M. S. Eastern Prince 
for Rio de Janeiro. Visiting dealers in Brazil, Uruguay, 
and Argentina, he gathered impressions and facts 
about business conditions along the east coast. On 
his return he took in cities along the west coast from 
Chile north. His experiences indicate that commercial 
activity in South America is increasing. Orders re- 
ceived by his company from South America bear out 
the conclusion. 

His visits with dealers gave Mr. Hussey opportuni- 
ties to exchange ideas and plans for further sales de- 
velopment. According to report, business and com- 
munications received since his visits show that the con- 
ferences were mutually valuable. 


—— —@—_—_ 


GREEN GUIDE (GUIDE VERT) FOR 1936 PRINTED 


The Green Guide (Guide Vert, the Deschaliers An- 
nual) is now in a 1936 edition. 

The volume is arranged by classifications embracing 
materials, supplies, machines, and tools for printing 
and stationers’ needs; operators in production; mer- 
chandise; appliances; processes of reproduction, en- 
graving, design; manufacturers of paper, cardboard; 
stationers, booksellers, publishers; advertising agents, 
publishers of advertising art, etc. 

It is available for thirty francs in France, forty 
francs abroad, postpaid. Address Guide Vert, Messrs. 
R. and J. Bigot, 27-33 Avenue des Champs Elysees, Paris 
(8e), France. 


——_ in ae —_ 


GERMAN STENOGRAPHERS TO VISIT U. S. 


Deutsche Kurzschrift (German Shorthand) reports 
a plan which will bring a number of German stenog- 
raphers to the United States for the purpose of visit- 
ing the country and becoming familiar with the east- 
ern seaboard of the United States as far as the time 
allotted will permit. These travelers will be enter- 
tained by the Underwood Elliott Fisher Company, 
Gregg Publishing Company, and various nationals of 
Germany interested in personal friends partaking of 
the journey and its educational aspects. 


FRANCE ACCEPTS MORE U. S. TYPEWRITERS 

The new trade pact between the United States and 
France is expected to result in an increase of business 
activity. While it does not eliminate the French quota 
system, it does expand considerably the imports to be 
received from this country. Among other articles 
which will move with greater freedom are American 
typewriters. 








Prosperous Times for Europa.—The accompanying picture shows 

a consignment of machines about to be shipped to Buenos Aires 

by the Europa Schreibmaschinen A.G., Erfurt, Germany. This 

consignment, only one of many in recent months, consisted of 
110 machines and is being loaded at Hamburg. 


—— 


TYPING SPEEDS IN SOUTH AFRICA 


Deutsche Kurzschrift (German Shorthand) pub- 
lished at Kulmbach, Germany, referred to an increase 
in typing speed of stenographers. The large concerns 
require a minimum of 120 words a minute in writing, 
and forty words a minute in transcribing. Both Gregg 
and Pitman systems are used in making notes. 
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Shaw-Walker Equipment Installed by Karl Kamerer of the Baltimore Office. The picture shows 
one of the new offices of the Crown Cork & Seal Company, Baltimore 


LARGE SHAW-WALKER INSTALLATION 
AT BALTIMORE 

When the Crown Cork & Seal Company, Baltimore, 
recently established new offices beside its big plant, 
a large installation of Shaw-Walker Company furni- 
ture and equipment was made by Karl Kamerer, man- 
ager of the Baltimore Shaw-Walker office. 

The decision to use Shaw-Walker products through- 
out was made by officials of the Crown Company after 
Mr. Kamerer, assisted by Carl Fairbank of New York, 
made several demonstrations of the various items 
which make up the “Built Like a Skyscraper” line. 

Included in the installation were 115 Skyscraper 
desks, aluminum chairs, fifty-five drawer files, sixty- 
five counter files, twenty-four files for card records, tab- 
ulating files and all necessary indexes and supplies to 
make the installation 100 per cent Shaw-Walker. 

BLANEY TO HEAD UEF SCHOOL 

Slated to succeed W. D. M. Simmons, who is retiring 
because of continued ill health, W. H. Blaney, whose 
typewriter experience extends back twenty years, has 
been appointed manager of the Underwood Elliott 
Fisher Company school. 

Mr. Blaney possesses an enviable record in the field 
and is well-known throughout the typewriter industry. 





W. OH. 


Blaney 


Before going to New York as assistant to H. J. Crewd- 
son, sales manager of the typewriter division, he was 
branch manager at Birmingham, Ala. 

Office Appliances joins the hundreds of friends of 
Mr. Simmons in hoping that his retirement from ac- 
tive business will result in a speady return to health. 


GEORGE RIMINGTON VISITS STATES 

George C. Rimington genial head of Remanufactured 
Typewriters, Ltd., of London, England, interrupted his 
globe trotting for a fortnight stay in New York City. 

He journeyed from London to South Africa to spend 
some time with his son, who is a doctor. While there 
he was impressed with the commercial activity, par- 
ticularly in Johannesburg because of the coming ex- 
hibition. With the price of gold at its present level, 
the Rand is booming feverishly with mines previously 
too poor to work but now yielding good returns. 

From South Africa he visited Australia, New Zealand, 
and the Philippines, crossing to San Francisco on his 
way to New York. From New York he sailed back 
home. 

Soft-spoken, yet keen and spirited, Mr. Rimington 
has a twinkle in his eye which denotes the humor that 
springs to the surface at every opportunity. We hope 
he will return again soon. 

Siistapiiias 
PARROT OFFERS ADVERTISING SERVICE 

As a means of aiding dealers who wish to employ 
their own advertising mediums, the Parrot Speed Fas- 
tener Corporation, Long Island City, N. Y., last month 
announced the opening of its new advertising service 
department. 

According to D. Donald Rowe, advertising manager, 
the Parrot Speed Corporation plan entails the offering 
of free service including electros, layouts and copy as 
well as sales-stimulating window and counter displays 
of the company’s entire line. 

At the same time Mr. Rowe announced the publish- 
ing of a new catalogue which for the first time fea- 
tures the new Speedway File Fastener. The booklet 
may be obtained by writing to the company’s home 
offices at 37-18 Northern boulevard, Long Island City. 

> 
HORDERS ANNUAL PICNIC REVIVED 

For the first time since the affair was discontinued 
in 1931, Horder’s, Inc., will hold its annual picnic and 
outing for officials and employes on Saturday, June 13, 
at St. Paul’s Park, Linne Wood, Morton Grove Forest 
Preserve. 

As in previous years the event will be a basket picnic 
and invitations will include not only Horder employes 
and their families, but manufacturing associates as 
well. 

Chartered busses and private automobiles will leave 
the Horder building, Jefferson and Quincy streets, at 
9:30 a. m. 
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EXECUTIVE APPOINTMENTS BY ART METAL 


The Art Metal Construction Company, Jamestown, 
N. Y., has appointed several vice-presidents, all men 
well known to the office furniture field through their 
activities in the several divisions of the organization. 
They have occupied important posts in the Art Metal 
organization in past years. 

Carl L. Elofson is made vice-president in charge of 
the direct sales division; E. A. Keeling is vice-president 
in charge of the wholesale division; R. W. Clark is vice- 
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A. Keeling 
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R. W. Clark 


president in charge of the contract division; Charles 
E. Atwood is vice-president of the Postindex division. 

The many friends of these gentlemen in the metal 
office furniture and visible index fields will enjoy the 
news that they have gone higher in the organization. 


— +> = - 
P. N. OSBORN RETIRES TEMPORARILY 


Due to a serious breakdown of health, P. N. Osborn. 
manager of the Springfield, Mass., office of the Royal 
Typewriter Company will retire for a period of several 
months. Mr. Osborn has been active in the business 
many years, is one of the best known typewriter men 


The New Factory Home 
of Friden Calculating 
Machine Company, Inc., 
of Oakland, Calif., now 
under construction. 
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in the country. We hope upon his return he will have 
fully recovered his health and again will be active. 
—~<—_—__ 


TONGUE JOINS CHRYSLER MOTORS 

A. E. “Art” Tongue, formerly advertising manager for 
Underwood Elliott Fisher, last month left New York 
to take over the recently-acquired position of advertis- 
ing director of Chrysler Motors and its subsidiary. 

Mr. Tongue is prominently known as an advertising 
executive and during his career in the office equipment 
industry won hundreds of friends from coast to coast. 
Office Appliances takes pleasure in joining many oth- 
ers in wishing Mr. Tongue success in his new undertak- 
ing. 

. > 


PRIOR JOINS SPENCERIAN PEN 


Otis Prior, well-known in the Eastern sales field, last 
month joined the sales staff of the Spencerian Pen 
Company for which he will cover the Metropolitan 
New York territory. 

For many years Mr. Prior was connected with the 
Carter’s Ink Company and in recent years, the Mutual 
Stationery Company, Inc. 


——_—< > 


FRIDEN BUILDING NEW FACTORY 


Climaxing months of steady growth which is ex- 
pected to result in sales passing the million dollar 
mark in 1936, the Friden Calculating Machine Com- 
pany, Inc., of Oakland, Calif., has started building 
operations on a new factory which will house a staff 
of 450 employes when completed. 

The history of the Californian firm is one of the 
encouraging stories of the office equipment industry 
and dates back to only 1933 when Carl M. Friden, with 
twenty-five years of experience at his command, be- 
gan selling a new calculator. Within a short time he 
had gathered together a staff of experts and depart- 
ment heads, all versed in the calculator business. As 
a result Mr. Friden produced a new model which, in 
turn introduced to the field the “Synchromatic Con- 
trol,” “Rotoflow Drive” and the “Sweep Clearance” as 
its special features. In six months it was found neces- 
sary to double factory facilities and by the end of 1935 
business had quadrupled. 

Another heavy increase in sales resulted early in 
1936 when the company announced its new Model “C,” 
self-normalizing calculator with a new feature which 
relieved the operator of all restorative operations. The 
machine was also equipped to overlap two mathe- 
matical problems simultaneously. At the same time 
the firm introduced a hand-operated machine with 
complete automatic division, eliminating considerable 
hand work. Sales increased accordingly and plans for 
the new factory were drawn. 


Walls Will Be of Glass: 
It Will Be a First Step 
in a Five Acre Project. 
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ELEVEN PROMOTED BY UEF 

Eleven members of the sales staff of Underwood El- 
liott Fisher Company last month were promoted to 
higher posts in recognition of unusual merit and serv- 
ice. 

M. W. Thayer, former branch manager at Buffalo, 
and graduate of Boston University, has been appointed 
to the staff of the accounting machine division under 
Manager Alfred Jensen, while R. A. “Dick” Howard, 
who served on Mr. Jensen’s staff when the latter was 
in charge of the sales training field, was sent to the 
staff of J. D. Donovan, sales educational director. Mr. 
Howard also served in Boston as assistant district man- 
ager and in New Haven as branch manager. 

George E. Bowker started to sell Underwoods in 1914, 
in Cleveland. In 1921 he was transferred to Buffalo 
where he is now branch manager. In addition to his 
many duties he finds time to be actively connected with 
the Rotary Club. 

Another promotion was that of Durand Felter, who 
was transferred from Portland, Me., to Syracuse, N. Y. 
In May, 1923, he was manager of the sub-branch at 
Olean, N. Y., and later went to Jamestown, Brockton, 
Mass., and then Portland. A. N. Kitchin, who succeeds 
Mr. Felter, started his typewriter career in 1915, hav- 
ing as his territory Augusta and Portland. 

H. F. Lyons, who succeeds Mr. Howard as New Haven 
branch manager, first sold typewriters in 1908. After 
several years in Boston he went to New Haven and won 
fresh laurels there. 

Others who step to higher positions are George E. 
Reynolds, who becomes assistant to the branch man- 
ager in charge of adding and accounting machines in 
Buffalo. 

J. D. Higgins is now sub-branch manager at Sioux 
Falls. 

Albert F. Topaz, former service apprentice, and as- 
sistant at the San Francisco warehouse is now an add- 
ing machine salesman in the Bay City. 

M. W. Woodliff was appointed manager of the newly- 
established sub-office at Waco, Texas, and W. T. Tyson 
takes over the managership of the new sub-branch at 
Macon, under Atlanta, Ga. 


i 


TWENTY DEALERS ARE GIVEN 
SHAW-WALKER FRANCHISE 

A score of dealers in cities throughout the country 
last month were given exclusive dealer franchises by 
the Shaw-Walker Company, according to an announce- 
ment of the firm. 

Those appointed were Zion Industries, Inc., Zion, IIL; 
Gover’s Central Supply Company, Mt. Pleasant, Mich.: 
Smith & Butterfield, Evansville, Ind.; Tuttle Stationery 
Company, Rutland, Vt.; Philip Morris & Company, 
Nashua, N. H.; Lehigh Stationery Company, Inc., Beth- 
lehem, Pa.; General Office Supply Company, Lafayette, 
La.; Huson Printing Company, Grand Rapids, Minn.; 
John A. Anderson, Lynchburg, Va.; J. B. Kennerdell 
Company, Kittanning, Pa.; G. Herbert Ervin, Waynes- 
boro, Pa.; Marshall Daily Messenger, Marshall, Minn.: 
San Diego Office Supply & Equipment Company, San 
Diego, Calif.; Woodstock Typewriter Sales Company, 
Bangor, Me.; Jarvis Engraving Company, Wheeling, W. 
Va.; Brown & Saltmarsh, Inc., Concord, N. H.; Spettel 
Office Supply Company, LaCrosse, Wis.; E. F. Ruenzel, 
Racine, Wis., and the Superior Typewriter Company, 
Superior, Wis. 

These dealers will handle all of the Shaw-Walker 
lines including business furniture, record protective 
equipment, filing equipment, systems, and supplies. 
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They will also avail themselves of the newest aid to 
dealers—Shaw-Walker’s “Buyer Guide for the Office,” 
an encyclopedic volume which illustrates, describes and 
prices each of the 400 items which comprise the Shaw- 
Walker “Built Like a Skyscraper” line. 


——_<g——_— 


IMPERIAL ISSUES HANDSOME BROCHURE 


As a means of advertising its new and modernistic 
style of office furniture known as the Temperdesk 
group, the Imperial Desk Company, of Evansville, Ind., 
recently issued a handsome, illustrated brochure. 

Printed in black on white and attractively made up 
in a theme involving gray and light brown decorations, 
the brochure deals with the entire Temperdesk line 
and contains a wealth of detail on the manufacture 
of these twentieth century pieces from the new Mason- 
ite tempered presdwood. 

On an inside page are illustrations of the various 
numbers which go to make up this group while in the 
center is a large plate depicting an ensemble of the 
pieces as they would appear in an office. These in- 
clude a bookcase, telephone cabinet, secretarial desk, 
revolving armchair, costumer, armchair and table. 

Inclosed in the brochure is an additional mailing 
piece composed of three pages of written matter ex- 
plaining in full several important facts about the new 
Temperdesk line. This information is in the form of 
a letter which is signed by Robert C. Hamilton and is 
replete with timely selling and advertising hints for 
dealers. 

According to the letter many sales promotion aids 
are ready for Imperial dealers. These include mats of 
newspaper advertisements, copies of the brochure and 
a five-piece window display. Direct mail and personal 
solicitation will play big parts in the campaign. 

The Temperdesk group was designed by Grover J. 
Daly and is the last word in modern design. The 
heavier pieces, such as desks, bookcases and tables are 
equipped with recessed bases covered with stainless 
steel. The drawer pulls are of chromium. Every de- 
tail and every specification has been worked out to 
combine beauty in a functional office furniture of the 
greatest practical utility. 


= —~_— -_ 
McLEOD TO ESTABLISH BUFFALO OFFICE 


Donald McLeod, vice-president and sales manager 
of the Spencerian Pen Company, is preparing to take 
a leave of absence for the purpose of establishing a 
new type of branch office at Buffalo, N. Y. The office 
will be sponsored by the Spencerian Pen Company to- 
gether with several other well-known companies in 
the industry. 

According to Mr. McLeod one of the principal aims 
of the Buffalo office will be to interpret the sales plans 
of the various manufacturers to the wholesale and 
retail stationers. At the same time every effort will 
be made to assist stationers in the training of outside 
and inside people in constructive salesmanship as it 
applies to the products of the various manufacturers. 


— 


FRANK SEVERANCE RESIGNS 


Frank L. Severance, secretary of The Pitt Corpora- 
tion, Kansas City, Mo., has resigned his position with 
the company. He has made no plans for the future. 
Because of his long experience as sales executive in the 
loose leaf business and his wide acquaintance with deal- 
ers he probably will remain in the stationery field. His 
many friends will hope that he may. 
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Dinner Celebrating 
the Fortieth Anni- 
versary of the Un- 
derwood Type- 
writer in Canada, 
Held in the Crystal 
Ballroom of the 
King Edward Ho- 
tel, Toronto, April 
30, 1936. At the 
extreme left, par- 
tially hidden by 
flowers, is J. J. 
Seitz, president of 
the Underwood El- 


J. J. SEITZ HONORED ON FORTIETH ANNIVERSARY 
OF UNDERWOOD IN CANADA 


A delightful and significant occasion was the dinner 
tendered to J. J. Seitz in the Crystal ballroom of the 
King Edward Hotel, Toronto, on April 30, in celebration 
of the fortieth anniversary of the Underwood typewriter 
in Canada. As a young man of thirty-five, in the year 
1896, Mr. Seitz established the organization now known 
as Underwood Elliott Fisher, Ltd. The four decades in 
which he labored diligently and with skill in his chosen 
field, culminated in the banquet, where 400 employes 
and business leaders of Canada were present to do him 
honor. 

Not only did Mr. Seitz devote his energies to pioneer- 
ing for Underwood. Through the years he was a potent 
force in the promotion and development of the office 
equipment industry in Canada to its present place of 
importance in the economic and business life of the 
Dominion. Indicative of the esteem in which he is held 
by contemporaries in the business world and associates 
in the office equipment industry is the following list of 
those seated at the head table: 

Controller W. J. Wadsworth of the city of Toronto; 
T. Frank Matthews, president, Toronto Board of Trade; 
Elwood A. Hughes, general manager, Canadian National 
Exhibition; M. S. Eylar, vice-president, Underwood El- 
liott Fisher Company, New York, N. Y.; Senator Frank 
P. O’Connor, president, Laura Secord Candy Shops, 
Ltd.; R.S. McLaughlin, president, Gen- 
eral Motors of Canada, Ltd.; T. A. Rus- 
sell, president, Massey-Harris Company, 
Ltd.; George Wilson, Commissioner of 
Finance, city of Toronto; P. McIntosh, 
managing director, Shaw Business 
Schools; S. H. Logan, general manager 
and director, Canadian Bank of Com- 
merce; F. Chalmers, editor, Financial 
Post; F. D. Lehn, export manager, Un- 
derwood Elliott Fisher Company, New 
York, N. Y.; R. A. Stapells, president, 
Canadian Automobile Association; W. J. 
Seitz, general manager, Peerless Carbon 
& Ribbon Company, Ltd.; James Doyle, 
secretary-treasurer, Underwood Elliott 
Fisher, Ltd., Toronto; Lt.-Col. H. R. 








J. J. Seitz 
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liott Fisher organi- 
zation in Canada. 
Miss Irma Wright, 
speed typing 
champion, is shown 
presenting a gold 
plated Underwood 
Noiseless type- 
writer to Controller 
W. J. Wadsworth of 
the City of Toron- 
to, who accepted 
the machine for the 
city in the absence 
of Mayor McBride. 


Alley, manager, British & Foreign Agencies, Gooder- 
ham & Worts, Ltd.; G. F. Morris, president, Interna- 
tional Business Machines Company, Ltd.; Dwight Bis- 
sell, general sales manager, Addressograph-Multigraph 
of Canada, Ltd.; R. A. McDougall, manager, National 
Cash Register Company of Canada, Ltd., and Ernest 
Seitz, concert pianist and son of J. J. Seitz. 


Guests Reminisce 

Each of these guests rose in turn to pay verbal tribute 
to the “old chief” and recall some of the events of 
earlier days. Adding to the reminiscent atmosphere, 
Mr. Eylar told how he had sold Mark Twain his first 
and only typewriter, although realizing fully that the 
humorist wrote most of his best works “with a lead pen- 
cil and lying flat on his stomach.” One of the first 
letters Mark Twain wrote on the typewriter was repro- 
duced in Office Appliances some years ago. 

A unique, perfectly appropriate tribute was rendered 
to Mr. Seitz by his son, Ernest, musician and composer, 
who gave his only public interpretation of his own com- 
position, “The World Is Waiting for the Sunrise,” in 
honor of his father. The younger Mr. Seitz was ac- 
corded an ovation—a happy instance where the son, in 
honoring his father, brought honor to himself. 

To this filial tribute, J. J. Seitz responded with a bit 
of characteristic humor which served to overlay a deep 
and appreciative tenderness, by saying, “The world may 
always be liking to wait up for the sunrise, but as for 
me, I like to go to bed.” 

A feature of the celebration was a 
presentation of a specially finished Un- 
derwood typewriter to the city of To- 
ronto. Glistening in gold plate, with 
the city’s coat of arms and the Empire 
flags engraved upon it, the machine was 
presented to Controller Wadsworth, 
who accepted the gift in the absence 
of Mayor McBride. The presentation 
was made by Miss Irma Wright, former 
world’s speed typing champion, on be- 
half of the employees and executives of 
Underwood Elliott Fisher, Ltd. 

During the evening, Miss Mary Mac- 
Mahon, who has been director of the 
Canadian Underwood employment de- 
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partment since its inception in 1906, presented Mr. 
Seitz with an illuminated address and album contain- 
ing the photographs and signatures of every employe 
in the twenty-one branches and two factories. 

In the printed program of the dinner, on page two, 
appeared a likeness of Mr. Seitz. On the opposite page 
was “A Word Portrait,” delineating a character of 
strength and fineness, revealing a man who had 
achieved true success, earning the approval and respect 
of his associates. The full text of the “Word Portrait” 
is presented in a box on this page. 

As an evening of tributes would not be complete with- 
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T. Underwood had just put on the market. Within a 
few yearS he had established branches in Montreal, 
Hamilton and London, and moved to larger headquar- 
ters in Toronto to take care of the increasing business. 

Promoting speed typing championships, training op- 
erators, and barnstorming across Canada with the 
Underwood Minstrel Show, a non-professional under- 
taking featuring Gene Lockhart, now a prominent 
member of the Hollywood movie colony, Mr. Seitz con- 
tributed largely to the acceptance of the typewriter as 
an office utility. Rapidly increasing sales necessitated 
the construction of a large building in 1913. Today, 


out recognition of the serv- 
ice of employees, the pro- 
gram carried a list of the 
UEF personnel in Canada, 
segregating the names ac- 
cording to length of service. 
Nine are in the thirty year 
category. Fourteen have 
served twenty-five years, 
fourteen twenty years and 
twenty-eight fifteen years. 

Under the title, “A Story 
of J. J. Seitz and How Un- 
derwood Elliott Fisher, Ltd., 
Came to Be,” the program 
carried a terse, compact ac- 
count of Mr. Seitz’ career 
which is inextricably linked 
with the origin and de- 
velopment of UEF in Can- 
ada. Beginning appropri- 
ately with February 2, 1862, 
when Mr. Seitz entered the 
world at Formosa, Canada, 
the story presents interest- 
ing details of childhood and 
youth. How he became a 
nudist at the “Old Swim- 
ming Hole” —and learned 
telegraphy—and resisted 
the lure of a seemingly 
profitable offer made by a 
book agent—and entered 
the service of the Great 
Northwestern Railroad in 
Toronto at the age of 
seventeen—and was trans- 
ferred to Hamilton the next 


A Word Portrait of J. J. Seitz 


His love for you is tops when you're at 
the bottom. 

He looks up when the rest of the world 
looks down on you. 

He lets you step on his toes to help you 
get on your feet. 

He shows you the meaning of friendship. 
not the meanness of it. 

He shoots straight with you, not at you. 

He knows most of your faults, and cares 
least. 

When you're wrong he tells you, not the 
rest of the world. 

He doesn’t complain when you neglect 
him, but beefs when you neglect your- 
self. 

When you achieve success, all he wants 
of it—is to know of it. 

He lets you worry him more than his 
enemies do. 

He is your press agent because he doesn’t 
have to be paid to boost you. 

He works his fingers to the bone to give 
you a hand. 

His friendship is the kind you can’t lose, 
even when you deserve to. 

He stands behind you when you're tak- 
ing bows, and beside you when you're 
taking boos. 

He’s our chief—a real man, every inch of 


him. 


(Reprinted from the Program of the Complimentary 
Dinner to J. J. Seitz, President, Underwood Elliott 
Fisher, Lid., April 30, King Edward Hotel, Toronto.) 


this houses the administra- 
tion office alone. Consoli- 
dation with the Underwood 
Elliott Fisher Company in 
the United States in 1927 
resulted, five years later, in 
the organization of addi- 
tional departments to mar- 
ket Sundstrand, Underwood 
and Elliott-Fisher adding, 
accounting and billing ma- 
chines along with the Un- 
derwood typewriter. In 
1933 Mr. Seitz established 
another factory to manu- 
facture Underwood type- 
writers for export to Em- 
pire countries. 

The organization grew 
from three employees in 
1896 to over 400 in 1936. 
More than a half million 
trained typists have been 
placed in positions since 
1906, when Mr. Seitz set up 
an employment department 
which has continued unin- 
terruptedly to supply sten- 
ographic service free of 
charge. 

Although in his seventy- 
fifth year, Mr. Seitz is full 
of youthful enthusiasm. 
He is active president of 
A. D. Gorrie & Company, 
Ltd., Canada’s largest au- 
tomobile dealers, and Can- 
ada Peerless Carbon & Rib- 
bon Company, Ltd., both of 


year, where he remained as 
telegrapher for sixteen 
years. His daily schedule 
involved rising at six in the morning, walking two miles 
to the office to test the line and two miles back to get 
breakfast. Then two miles in return to the office, 
which opened at eight o’clock. 

Early in the Nineties, Mr. Seitz became interested in 
the typewriter, bought a machine, learned to operate 
it, and used it to transcribe telegraphic messages. He 
was the first in Canada to do so, and his employers 
rewarded his enterprise by raising his pay $2.50 a 
month. 

His own experience with a typewriter engendered a 
confidence in the future of the machine as a tool of 
business. He dropped telegraphy in 1896, opened a 
small office in Toronto, from which he sold, shipped 
and serviced typewriters with a staff of three people. 
In 1898 he journeyed to New York where he acquired 
the Canadian selling rights for the machine that John 





which he founded. Despite 
the volume of affairs which 
engage his attention daily, he finds time also to serve 
as vice-president of a widely known trust company. 


—— 
N. 0. M. A. CONFERENCE AT SWAMPSCOTT IN JUNE 


With the “Present and Future Problems of Office 
Management” as its principal matter of discussion, the 
annual conference of the National Office Management 
Association will be held at Swampscott, Mass., on June 
8,9 and 10. Harold M. Lawson, president of the organ- 
ization, will be general chairman of the convention. 
Among the many interesting topics scheduled for dis- 
cussion when the delegates meet will be the Social Se- 
curity Act in its relation to office work, office routines 
and personnel problems. These and other matters will 
be discussed at length by representatives of many office 
supply and equipment companies in the United States 
and Canada who will appear at the three-day conven- 
tion as guest speakers. 
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STOCKETT-FISKE COMPLETING HALF CENTURY 
IN BUSINESS 


The Stockett-Fiske Company, Washington, D. C., was 
organized December 4, 1886, and started business at 
434 Ninth Street, N. W. This December will mark its 
fiftieth anniversary. The record of its growth and of 
its founder is interesting. It is the story of a boy, 
orphaned at twelve years of age, who rose through 
arduous trials and setbacks 
to the management of a 
thriving business. 

W. E. Stockett was ap- 
prenticed at the age of 
eighteen to learn book- 
binding under John R. Ed- 
wards of Baltimore in 1877. 
That meant four years of 
ten-hour working days, no 
vacations, and weekly 
wages that ranged through 
his term from $2.50 at the 
start to $7.00 at the close of 
the period. Room and 
board cost him $4.00 a 
week; the gap between 
what he earned and what 
he had to spend was filled 
through financial help from 
an older brother. 

Edwards had a reputa- 
tion as a hard master. It 
was his practice to keep an 
apprentice on one class of 
work until he developed a 
high degree of proficiency. 
Then, instead of transfer- 
ring him to other work in 
his trade, he kept the ap- 
prentice on the original 
job, and by charging jour- 
neyman’s rate for the work 
made a long margin of 
profit. All requests by the 
apprentice for instruction 
in other branches of the 
work met with refusal. As 
an apprentice, Mr. Stockett 
worked for a year and a half on the cutting machine, 
turning out an average of $10.00 worth of cutting at re- 
tail price per day. It was necessary for him to threaten 
to sue Edwards for a breach of contract before his em- 
ployer would take him from his assignment at running 
the cutting machine and teach him the other work re- 
quired in his trade. A repetition of this experience 
was necessary for each class of work. By the time the 
apprenticeship had been completed he was a thor- 
oughly trained journeyman in two phases of the book- 
binding trade, forwarding and finishing, and doubtless 
also a young business man able to look after his own 
interests. 

He then worked for about a year and a half in Balti- 
more in a bindery owned by another brother. In 1882 
he received an appointment to the Government Print- 
ing Office. He worked there for four and a half years 
and was then discharged for “incompetency.” It seems 
that a certain political organization then in power 
solicited campaign funds among the government em- 
ployees. Mr. Stockett, not being in sympathy with that 
administration, refused to contribute. Asa result, with 
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many other employees, he was released from the serv- 


ice. 
Chooses Blank Books Instead of Furniture 


He then went to New York City to look for work. 
About this time a man by the name of Dorsey Claggett 
was appointed D. C. Registrar of Wills. Claggett had 
the agency for the Miller-Magee patented flat opening 
blank book, then just being introduced. It was neces- 
sary for him to turn this 
agency over to someone 
else, and he called upon 
James White, Mr. Stockett’s 
foreman at the Govern- 
ment Printing Office, and 
asked his advice as to a 
likely person to handle this 
agency. He suggested Mr. 
Stockett, and Mr. Claggett 
got in touch with him in 
New York. He had just 
accepted a position in a 
furniture business, but saw 
great possibilities in this 
new device and imme- 
diately went to Philadel- 
phia to interview the Mil- 
ler-Magee Company. He 
secured the agency for the 
District of Columbia, Mary- 
land and Virginia. With 
this device were manufac- 
tured the first flat opening 
blank books. He was quite 
successful from the start, 
one day’s sales netting him 
a commission of $140.00. 

Mr. Stockett had trav- 
eled about two months for 
this company when he de- 
cided to open up a bindery 
of his own in Washington. 
He did so, on very small 
capital, and with the pre- 
diction of the other local 
binderies that he would 
stay in business about six 
months. This was the be- 
ginning of the present company. The first address 
was 434 Ninth Street, N. W., occupying an upper floor. 
During the first six months the business lost about 
$1,000.00. By the end of the first year it had broken 
even. 


Manufactures Miller-Magee Blank Books on a Royalty 
Basis 


Retaining the agency for the Miller-Magee patent, he 
manufactured the patented flat opening blank books 
on a royalty basis. Having made the acquaintance in 
the Miller-Magee office of Mr. W. A. Taylor, salesman 
for the Byron Weston Paper Company, Dalton, Mass., 
he secured the agency for Byron Weston papers for the 
District of Columbia, which has been maintained up 
to the present time. Byron Weston’s papers were in- 
troduced in Washington by Mr. Stockett, and to this 
day are well known and deservedly popular in this city. 

In these early days most of the equipment, cutting 
machines, etc., was hand operated. Gas engines were 
just coming into use. A man in the adjoining building 
had such an engine, and by cutting through the side 
wall and installing his own shafting, beKing, etc., Mr. 
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Stockett was able to use power machinery, renting 
power from his neighbor. 

About this time a good many new banks started up 
in Washington, one of the first being the Columbia 
National Bank. Prior to this time most of the bank 
work of the town had been done by Wm. Mann & Com- 
pany, William F. Murphy Co., of Philadelphia, and the 
Steuart Warren Company of New York City. Mr. 
Stockett was asked by the cashier of the Columbia 
National Bank, Mr. Baldwin, to submit his estimate. 
Being new to bank work, he frankly admitted that he 
did not know how to estimate the job. He did, how- 
ever, know how to do the work, and offered to take the 
job on the basis that it would be billed out after com- 
pletion at a price satisfactory to the purchaser. The 
work was required within two weeks and necessitated 
working day and night to complete it within the time 
limit. With the help of apprentices and a friend from 
the Government Printing Office, the work was com- 
pleted and delivered on time. Mr. Baldwin was well 
pleased and told Mr. Stockett what he had been ac- 
customed to paying for similar work at the bank where 
he was formerly associated, and the work was billed 
out at this price, incidentally showing a very nice 
profit. 


Satisfied Customer Recommends Mr. Stockett 


Within the next few years seven new banks were 
started in Washington, and the Columbia National 
Bank recommended to each in turn that Mr. Stockett 
be given the work of making the necessary record- 
keeping equipment. In each case he made recommen- 
dations as to just what equipment was needed, show- 
ing samples of previous jobs. From this time on the 
business grew rapidly until the bindery force numbered 
twenty-eight employees. It was necessary to secure 
larger quarters, and the shop was moved to the corner 
of 9th and D streets, occupying the entire third floor 
of the building. Among the allied trades in Washing- 
ton it was known by the nickname of the “Bee Hive.” 

One of the interesting jobs handled during the early 
period of the business was the binding of the Wash- 
ington City Directory. This job was printed elsewhere, 
and the publisher, a Mr. Boyd, was by reputation a 
very difficult man with whom to do business. Printing 
the job was invariably delayed, and the binding, which, 
of course, was the last operation, was hurried unrea- 
sonably. At this time the order amounted to 2,800 
books. Before the due date for the delivery, Mr. Boyd, 
as was his custom, came storming into the shop de- 
manding that the work be speeded up. His action re- 
sulted in his being ordered out of the shop. The work 
was delivered on time, showed a $500.00 profit, and 
resulted in very effusive congratulations from the pub- 
lisher. Much to his surprise, however, he was told 
that a repeat order would not be accepted as it inter- 
fered to too great an extent with the routine of the 
business. 

Charles Stockett, an older brother, had invested in 
the business at its inception, and did the accounting 
after hours while employed at the War Department. 
Later he was persuaded to resign from the War De- 
partment and take over the office management of the 
business, giving it his full time and attention. 


Commercial Stationery Added in 1901 
In 1901 Mr. Stockett conceived the idea of expanding 


the business by opening a commercial stationery de- 
partment. The building at 413-415 Ninth Street, N. W.., 


was secured, and the stationery department opened, 
occupying the entire first floor and the basement, with 
the bindery on the second floor. 


The third and top 
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floor of the building was occupied by a printing estab- 
lishment owned and operated by Franc E. Sheiry. 

Not long after this a Mr. Harry Jones came to Wash- 
ington introducing the Jones improved loose leaf led- 
ger, the first loose leaf equipment to be sold in the 
District of Columbia. Mr. Stockett secured an exclu- 
sive agency. In these early days of loose leaf there 
was some question as to whether or not the courts 
would approve such books of record. In one of the 
early cases, involving Louis Johnson & Company 
(Traders National Bank), Mr. Stockett was called as a 
witness. He testified that the ledger was not the book 
of original entry and that it was customary for a book 
known as a Blotter or Journal to be used for that 
purpose. This testimony was of considerable value in 
the decision of the case and in removing the hesitancy 
on the part of the public in accepting this innovation 
in the matter of record keeping. 

Another interesting matter of litigation at about this 
period involved a blank book. It was contested that a 
leaf had been removed by cutting near the binding 
edge, leaving a “stub.” Mr. Stockett was called as a 
witness in this case and gave evidence. He explained 
that in the paging of a blank book (work which was 
always done after the book had been bound), whenever 
a leaf was “skipped” it was necessary to cut out the 
leaf skipped and to paste down the “stub.” This evi- 
dence was of considerable value in deciding this par- 
ticular case. 

Among the earlier customers of the business were 
such people of prominence as Secretary Cortelyou, sec- 
retary to President McKinley during the McKinley ad- 
ministration; Mrs. McKinley, wife of the president: 
Albert Pike, a well known figure in Masonic circles; 
and E. Francis Riggs, the owner of the Riggs Bank and 
son of the founder. 


Charles A. Fiske Joins the Business 


On July 25, 1904, Charles A. Fiske, who had been con- 
nected with another Washington stationery house, was 
taken into the firm, and at that time the firm was in- 
corporated under the present name with the follow- 
ing officers: Wm. E. Stockett, president; Chas. A. Fiske, 
vice-president, and Chas. A. Stockett, secretary and 
treasurer. 

In 1906 the company was further expanded by pur- 
chasing the printing plant owned by Franc E. Sheiry, 
already located in the same building. 

In 1909 Mr. Chas. A. Stockett retired from the busi- 
ness. 

The business, now consisting of a printing plant, a 
book bindery and a stationery department, expanded 
very rapidly, and within a few years’ time outgrew its 
location. A building site at 919 E street, N. W., the 
present location, was purchased, and a modern, fire- 
proof building of three stories and basement was con- 
structed. The business moved into its new quarters 
on June 21, 1916. Progress from that time until the 
present has been consistently good. 

W. E. Stockett’s three sons are now active in further- 
ing the interests of the firm. W. E. Stockett, Jr., who 
had been with the business since 1909, was elected sec- 
retary of the company in 1919. Mr. Fiske at this time 
was made vice-president and treasurer. In 1925 Mr. 
Fiske retired from business, and W. E. Stockett, Jr., 
was elected vice-president and treasurer, and Monroe 
H. Stockett, who had come into the business in 1910, 
was elected secretary. Norman J. Stockett came with 
the business in 1922 and was elected assistant treasurer 
in 1931. 
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THE GUEST BOOK 


Cesare Verona of Turin and Milan, Italy, gave us the 
pleasure of a visit on April 29, during his annua! trip 
to the States. Office machine experience of forty-seven 
years with Remington Rand, the last five of them in- 
cluding the Monroe Calculating Machine Company, 
Inc., marks him as a pioneer and veteran. Recalling 
earlier days when the sale of a single machine was pre- 
ceded by a Napoleonic campaign and celebrated as a 
signal victory, Mr. Verona commented whimsically on 
conditions of today, when “some of the boys sell them 
by the thousands.” 

Uncertainties in the minds of many as a result of 
complex world problems affecting international trade 

















Cesare Verona 


were dismissed lightly by Mr. Verona’s expressive hand. 
Well aware of difficulties that exist in the field of in- 
ternational trade he nevertheless looks past them with 
confidence and declares “Italy a great future market.” 
Some of the propaganda he has encountered concern- 
ing conditions in Italy amused him. His reaction was 
summed up in the observation “I would be glad to eat 
in America as well as I do in Italy.” (Missing perhaps, 
the delightful wines of Piedmont vineyards.) 

Mr. Verona is active in the American Chamber of 
Commerce in Italy. His business in Italy employs 
some five hundred workers. In all of whom he has 
keen personal interest and in two of them, particular 
pride: his sons, Dr. Giorgio and Dr. Rino, who have 
specialized in law and commerce. 

His visit “to see old friends and new” was planned 
to include, besides New York and Chicago, the cities 
of Dayton, Detroit and Buffalo. A tentative date for 
his departure was May 29, the vessel being the Compte 
di Savoie. He expects to return next year. 

It was pleasant to converse with Mr. Verona about 
Italy, the scene of so many important events in history 
and the custodian of so many treasures of value to the 
world. And about his long experience in the office 
equipment industry: of the difficulties encountered in 
the days of the introduction of the typewriter and how 
the business was gradually expanded. 

An amiable gentleman, Mr. Verona is a good will am- 
bassador for his country, holding high sentiments for 
his own people and good opinion of other peoples, the 
kind of visitor whose coming is always welcomed and 
whose departure is regretted. 

Jack Ellis of Wichita, Kansas, representative of F. S. 
Webster Company, called at the offices of this publica- 
tion on May 12 accompanied by John Krueger of the 
company’s Chicago office. Jack had just completed a 
trip through the northern part of his territory, which 
includes the Dakotas and Montana. He had many in- 
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teresting tales to tell of incidents encountered in the 
Northwest. He reported a good business volume. 

Bert M. Morris, manufacturers’ representative with 
headquarters in Los Angeles, signed the Guest Book 
May 12. He was on a regular trip to the Middle West 
to see some of the companies whose lines he sells to 
the trade in a dozen or so of the western states. His 
return trip was by automobile, having purchased a 
car at home and picked it up at the factory in Mich- 
igan. In commenting on business in his territory, he 
remarked that his volume last year was substantially 
above that of the year preceding and that 1936 thus 
far is well ahead of the corresponding months of 1935. 

Walter A. Sheaffer, president of the W. A. Sheaffer 
Pen Company, Fort Madison, Ia., and Craig Sheaffer 
looked in on us on May 12. The latter stopping for a few 
minutes only to pick up his father for the return drive 
to Fort Madison. Pleasant conversation with President 
Sheaffer. Upon the certainty of several things. The 
beauty of the spring foliage along the bluffs of the 
Mississippi at Fort Madison. The pen company’s need 
of a new office building on which construction will be 
started soon. And the certainty of the election of a 
president in November. 

Charles L. Mitchell, secretary of Crane & Company, 
Topeka, Kansas, paused between trains on May 14 
while en route from Kenosha, Wisc., to Topeka, to in- 
scribe his name in the Guest Book. He had been in 
Kenosha for the funeral of his mother, whose passing 
is recorded elsewhere in this issue. Mr. Mitchell’s mind 
was glowing with poignant and beautiful memories of 
his mother. He recounted a number of interesting in- 
cidents of his childhood, which were indicative of her 
fine character. It is good to converse with a man pos- 
sessing such comforting memories. 

Milt Shuster of Charles M. Higgins & Company, on 
a swing around from the south and southwest, signed 
the Guest Book on May 19. And reported improved 
conditions in most of the towns and cities he visited. 
Mr. Shuster is working his way east to complete a five 
months’ trip. 

F. A. Chartres of Sydney, having the Remington 
dealership for the whole of the commonwealth of Aus- 
tralia, making his first trip to the United States in six 
years, gave us the pleasure of a call on May 20, look- 
ing about the same as he did on the occasion of his 
previous visit. Proceeding to Buffalo for a conference 














F. A. Chartres 


at Remington headquarters. Thence to New York City 
to look in upon a number of old friends there before 
starting for England, there to view some of the scenes 
with which he was familiar in his youth and which 
have attracted him upon previous occasions. To which 
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a trip across the channel may be added as a bit of 
vacation. In event of no business developments mak- 
ing return via United States desirable, Mr. Chartres’ 
route home will be by the way of Suez and across the 
Indian ocean. 

Mr. Chartres started his career in London in 1885 
with employment in the London office of the Reming- 
ton dealer for New South Wales, Australia, going to 
Australia in 1887. Associated with the Remington 
agent there for a number of years, he later purchased 
the branches in certain states and eventually acquired 
the agency for all of the country. “Australia has 
emerged from depression,” says Mr. Chartres. Although 
the volume of business in all fields is much less than 
in the days of “unprecedented prosperity” there is sub- 
stantial activity. In his look ahead Mr. Chartres sees 
gradual expansion of general business in his country 
in the advantage of which the office equipment indus- 
try will participate. 


Fred Broach, sales manager, The Camel Pen Com- 
pany, Orange, N. J., on a special mission to Chicago, 
gave us the pleasure of making his acquaintance on 
May 20 and displayed a packet of attractive samples 
of the Camel pen and explained its ingenious construc- 
tion. Mr. Broach is enthusiastic over the possibilities 
of the “Camel” which carries an ink cartridge to which 
addition of water when required by self-filling prin- 
ciple affords a year’s supply of ink. And finds encour- 
agement to his expectations in dealers’ receptivity for 
this new and interesting adaptation of long time ink 
supply in a fountain pen. 


Roy C. Clarke, Minneapolis, signed the Guest Book 
on May 22. He represents F. S. Webster Company 
and finds time to serve as secretary-treasurer of the 
Northwest Travelers Club, a task which he has per- 
formed well for a number of years. He was in Chicago 
just one day during which time he visited the com- 
pany’s Chicago office and made a number of other 
calls. He was optimistic about business conditions in 
his territory. 


Sydney A. Stott of Stott & Underwood Ltd., Sydney, 
Australia, general agents for the Underwood Elliott 
Fisher Company, looked in upon us on May 25. Hav- 
ing been on this side for six weeks, going first to New 
York for a business talk with UEF officials. Returning 





Sydney A. Stott 


to the Midwest for a visit with some friends at Dun- 
dee, on the Fox river, near Chicago. And for a call on 
the A. B. Dick Company, for which his company is 
Australian agent. Mr. Stott returns to New York to 
sail for England on something of a combination busi- 
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ness and pleasure trip, but principally to “wander 
about” a country with which he is well acquainted. 

The Stott Australian business has been in the hands 
of three generations. Mr. Stott’s father having been 
its founder and his son now being in a managerial 
position. Despite the distance of Australia from Eng- 
land, the Stotts have been frequent visitors there, both 
Mr. Stott and his son having attended European 
schools. All of them, however, being Australians 
through and through, but with that sentiment for 
England which is characteristic of the colonial British. 
“Every one, of course, wants to go to England occa- 
sionally.” 

In developing their own business, the Stotts had a 
share in Australian commercial expansion. 

“Next year,” says Mr. Stott, “will see a great amount 
of travel from Australia.” Although but six and one- 
half millions of people there, it is predicted that £14,- 
000,000 sterling will be spent for travel in 1937. The 
“coronation” being the event of particular attraction. 


The day of Mr. Stott’s call he received a cablegram 
informing him that the Australian government, in or- 
der to adjust the balance of trade with the United 
States, so much in favor of the latter, had placed pro- 
hibition on imports of certain goods and reduced the 
amounts on others which include foreign typewriters, 
typewriter parts and printing machines. Under the 
new order U. S. typewriter quota is seventy-five per 
cent of the imports for the year ending April 30 last. 
This will increase the volume of trade with England 
which takes most of the Australian products. Mr. 
Stott believes it probable that the order will not affect 
immediate shipments. 


New York Guest Book 


Sidney Gassenheimer, treasurer of the Mercantile 
Paper Company of Montgomery, Ala., was a visitor last 
month at the New York office. He was in New York 
visiting his daughter and looking over the College 
Stores’ exhibit at the Hotel McAlpin. 

Leo E. Alexander, the nephew of E. M. Alexander, of 
Alexander Bros., Honolulu, signed the guest book on 
Saturday, May 16, when he dropped in to pay our New 
York office staff a welcome visit before returning to his 
Hawaiian Island home. Mr. Alexander told us some 
intriguing facts about the “Paradise of the Pacific” and 
added the heartening statement that business condi- 
tions on Oahu are undoubtedly improving steadily and 
substantially. He sailed for home on Friday, May 22. 


———E—— 


“Y AND E” MEN ADVANCED 


C. G. Stiles, former branch manager for Yawman 
and Erbe Manufacturing Company at Detroit, has been 
promoted to the managership of the Chicago branch, 
taking over work done formerly by J. A. Sweeny, now 
with the sales staff in New York. 

Mr. Stiles has been with the “Y and E” sales organi- 
zation since he assumed the duties of Traveler in the 
middle west in 1919. Subsequently he had charge of 
national accounts in Chicago and New York. He was 
given the responsibility for the Detroit branch in 1931, 
and there he demonstrated the executive ability that 
gained him the Chicago opportunity. 

The Detroit vacancy is being filled by the promotion 
of L. R. Addington, of Buffalo. He joined the firm in 
1927 as junior salesman in the Buffalo district. In 
1930, he was made senior salesman; in recognition of 
his achievements in this capacity he was advanced to 
the Detroit position. 
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NEW EQUIPMENT 
(Received too late for classification) 
NEW CALCULATING MACHINE DESK 

Jasper Desk Company, Jasper, Ind., announces a 
new calculating machine desk, No. 48. It is made of 
oak, with a five-ply quartered oak top an inch and 
a quarter thick, or of birch mahogany or birch wal- 
nut, with five-ply top of genuine mahogany or gen- 
uine walnut. 

A recess in the top, which will take any standard 





Jasper Calculating Machine Desk 


calculator, measures nineteen inches in depth, seven- 
teen inches in width at the front, and thirteen inches 
in width at the back. Thus a machine can be set at 
an angle convenient for operation, the keys level with 
the desk top. 

Adjacent at the left is a drawer twenty-two inches 
long, twenty-three inches wide, and two and a half 
inches deep—inside measurements. A shelf useful for 
storage extends across the width underneath. 

The desk is four feet long, thirty inches wide, and 
thirty and a half inches high. It weighs 118 pounds. 
— ——< 
THE QUADREX “FOUNT-O-INK” 

Built especially for public offices and other places 
where considerable pen and ink work is done, a new 
Fount-O-Ink desk set equipped with four pens has re- 
cently been created by the Gregory Ink Company of 
Los Angeles, Calif. 

The new set is named the Quadrex and, like the 
other three members of the same line—the Teller, the 





“Quadrex” Fount-o-Ink Set 


Twin and the Triplex,—carries its supply in ink in an 
inverted bottle fitted securely into an octagonal base. 
The ink flows into a well in the base from which the 
pen automatically charges itself when standing in the 
socket provided for that purpose. 
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Dealers may obtain a descriptive folder containing 
particulars and prices on all four of the Fount-O-Ink 
sets by writing to the Gregory Ink Company at 2652 
Pasadena avenue, Los Angeles. 


Ee 


NAGEL-CHASE ANNOUNCES THE PREMIER 


A new smoker stand of formal lines, the Premier, 
finished in bronze, ebony or ivory, with chrome trim, 
is now being distributed by the Nagel-Chase Manufac- 
turing Company, 2813 North Ashland avenue, Chicago. 

It is suitable for homes, lobbies, reception rooms, 
foyers of public and semi-public buildings, and will 
prove an attractive addition to automobile display 
rooms or other salons. 

Twenty inches tall, with a five inch diameter, it holds 
an easily-emptied container of good size. It weighs 
nine pounds and is packed in an individual carton. 
The list price is $6.50. 

The patented Ash-Away feature by which refuse dis- 
appears at the touch of a button, the fireproof all- 











The Nagel-Chase Premier Smoker 


metal construction and weighted base, together with 
the simple dignity of its design, indicate that the new 
Ash-Away Premier will be received with favor. 


—.¢———— 


MECHANICAL INKING FOR DUPLICATORS 

A German manufacturer of rotary duplicators, the 
Geha Stock Company, Hanover, has introduced a new 
method of inking for two-drum duplicators. The ink, 
in a metal container which moves along the ink platen, 
is expelled by the pressure of a thumb on a pump knob, 
which produces a long or short ink stroke as the oper- 
ator desires. The regular mechanical application of 
ink while the duplicator is running makes possible the 
production of an increased number of good copies at 
high speed.—_ERB 

—_—_——__—_. 


NEW TYPEWRITER MADE IN PALESTINE 
The Office Efficiency Institute in Tel-Aviv, Palestine, 
is now distributing a new machine, the Ivriah type- 
writer. It is made by the Ivriah Company, Tel-Aviv, 
of parts secured from the Olivetti Company, Italy.— 
ERB 
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MURPHY CHAIR TO STAGE EXHIBIT IN CHICAGO 


The complete line of the Murphy Chair Company, 
Owensboro, Ky., including its various styled chairs for 
the office, home, school and institution trade, will be 
placed on exhibition during the semi-annual furniture 
show at the Furniture Mart, Chicago, from July 6 to 
18, inclusive. 

Within recent weeks, the Murphy Company has com- 
pleted the installation of additional new machinery of 
the latest improved type as a means of taking care of 
the ever-increasing output. 

—_ 
REMINGTON RAND PLANT CLOSED FOR 
OVERHAULING 

As a means of permitting the early completion of the 
annual task of renovating and overhauling the ma- 
chinery, the Syracuse plant of Remington Rand, Inc., 
has been ordered closed for a period of two weeks, 
according to Robert Turner, head of the advertising 
department. In former years annual “spring cleaning” 
has been held in later months, but because of the 
urgent need to end retarding of production as early as 
possible, it has been ordered to take place at the pres- 
ent time 
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HOELSCHER SETTLED IN NEW QUARTERS 


With the task of moving its huge stock, equipment 
and office records completed, the Hoelscher Stationery 
Company, Inc., last month settled in its new and up- 
to-date quarters at 210 Franklin street at Huron, Buf- 
falo, N. Y. 


The company staged a four-day business show (de- 
scribed in the May issue of Office Appliances) as part 
of its housewarming and celebration attendant upon 
occupancy of the new establishment. A special fea- 
ture of the exhibition was the appearance of several 
manufacturers representatives who held daily demon- 
strations of their particular lines. Companies in- 
cluded in the event were the General Fireproofing 
Company, W. H. Gunlocke Chair Company, Shelbyville 
Desk Company, Eberhard Faber Company, and the 
McMillan Book Company. 


The Hoelscher Company was formed in 1925 and the 
force consisted of Joseph T. Hoelscher, Louis H. Hoel- 
scher, Joseph T. Hoelscher, Raymond J. Hoelscher, 
John H. Hennig, Fred Gottschalk and Leo Heffner. 





New Orrices or Hoerscuer Stationery Company, Inc., Burravo, N. Y. 
lop, Left, General Office. Top, Right, Commercial Stationery Department. Center, Lobby. Bottom, Left, Steel Office Furni- 


ture Department. 


Bottom, Right, Wood Office Furniture 
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Hoelscher Executives and Members of the Sales Force. 


-L. to R., lower row: Leo Hefner, Louis H. Hoelscher, Joseph T. Hoelscher, 


Raymond J. Hoelscher, and John G. Hennig. L. to R., upper row: Paul Jackson, Fred G, Gottschalk, George Ermer, Ross S$. Lown, 
Charles J. Wehrfritz, George M. Ford, Fred Keenan and Manly I. Green. 


The firm now boasts a staff of twenty-one employes. 

The company carries a complete line of commercial 
stationery, office furniture and equipment and is the 
exclusive agent for the General Fireproofing Com- 
pany, McMillan Book Company, Shelbyville Desk Com- 
pany, Victor Safe & Equipment Company and the 
Gunlocke Chair Company. 

The new quarters in which is housed the stock and 
offices of this growing concern includes the entire 
second floor of a modern structure office building with 
a passenger elevator in front and a freight elevator 
in the rear, adjoining the shipping and receiving de- 
partments. 

The building, which affords the company an area of 
9,000 square feet, is located in the heart of the down- 
town district and is two blocks from Main street. 

—_———<>—— 
CORRY-JAMESTOWN APPOINTS NINE AGENCIES 

The appointment of nine new agencies in various 
sections of the country and the securing of increased 
space for its Los Angeles branch office, was announced 
last month by the Corry-Jamestown Manufacturing 
Corporation, Corry, Pa. 

According to officials of the company, it was found 
necessary to move the Los Angeles warehouse from 
314 West Olympic boulevard, to 1031 Midway place, as 
a means of securing larger quarters in which to house 
a greatly increased stock necessary to serve dealers in 
the Southern California territory. E. G. Wright is 
branch manager of the Los Angeles office. 

The newly appointed members of the Corry-James- 
town organization are as follows: 

W. M. Nicely, W. M. Nicely Company, 124 West Wil- 
low street, Williamsport, Pa.; James H. Milby, James H. 
Milby Office Supplies & Equipment Company, Spring- 
field, Ill.; W. C. McClenathan, The McClenathan Print- 
tery, Inc., 13 East Second street, Dunkirk, N. Y.; H. T. 
Lambright, 999 East Main street, Rochester, N. Y.; 
Robert Lindstrom, Business Controls, Inc., 823 Perdido 
street, New Orleans, La.; R. E. Bryan, Inc., Tyler, 
Texas; A. R. Corrick, A. R. Corrick Books; Stationery, 
General Office Equipment, 527 Fourth street, Santa 
Rosa, Calif.; Mannas Typewriter Company, 236 West 
Jefferson street, Butler, Pa.; and Megeath Stationery 
Company, 1810 Farnam street, Omaha, Nebr. 

om 8 

GERMAN SHORTHAND MEETING AT BEYREUTH 

The new House of the German shorthand association 
was opened the end of May in Beyreuth. At that time 
the official body of German stenographers held a 
meeting. A feature of this gathering was the 1936 con- 


test for championship in typewriting. In connection 
with the meeting there was demonstrated the method 
of instruction available to German students of short- 
hand. 

—_—_——_—— 
REMINGTON RAND FILLS TWO EXECUTIVE POSTS 

Two important executive posts, left vacant by the 
death of the late S. H. Pinkham, were filled last month 
by Remington Rand, Inc., according to announcement 
made recently. 

The first was that of Arthur R. Rumbles, who was 
appointed vice-president in charge of merchandise 
control, a position which formed a large part of Mr. 
Pinkham’s duties for many years. 

Formerly Mr. Rumbles was with the American 





A. R. Rumbles 


Kardex Company and at one time was in the automo- 
tive industry. Since joining Remington Rand his prog- 
ress up the ladder has been steady and he has filled 
important positions with honor. His most recent as- 
signments have been the general managership of the 
Kardex Division and the supervision of the general 
operation of the Systems Division. 

In addition to his many duties Mr. Rumbles has also 
represented Remington Rand in important industrial 
relationships and was largely instrumental in the 
formulation and administration of the Codes of Fair 
Competition affecting the company under the National 
Recovery Administration. 

The second appointment is that of James E. Rey- 
nolds who will be director of purchasing. For a num- 
ber of years he served as executive secretary to the 
president, J. H. Rand, Jr., and he takes a vast amount 
of knowledge and experience to his new job. 





ws 
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BUSINESS SHOW HELD IN PEORIA 


The week of May 18 was marked in Peoria, IIl., by a 
four-day business show held by John C. Streibich Com- 
pany, 301 S. Washington street. Hundreds of visitors 
from Peoria and several nearby cities attended the ex- 
hibition of office equipment. 

Established in 1882 by John C. Streibich, the com- 
pany grew from modest beginnings to “one of the most 
modern and finely equipped in this part of the coun- 
try,” according to the Peoria Journal Transcript, which 
issued a special edition, illustrated, on the business 
show. 

One scene of fifty years ago shows the company’s 
first home, with horse-drawn vehicles standing before 
it. Now a four story building rises from the same 
ground, housing, in addition to modern office supplies 
and equipment, paper products and other materials 
used by building trades. 

Manufacturers of paper, office appliances, and office 
supplies represented at the exposition were Yawman 
and Erbe Manufacturing Company, B. L. Marble Chair 
Company, Shelbyville Desk Company, Faries Manu- 
facturing Company, L. M. Bickett Company, Heyer 
Corporation, National Blank Book Company, American 
Lead Pencil Company, Carters Ink Company, Sampson 
United Corporation, Burroughs Adding Machine Com- 
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tained attractive booths in which to show more than 
100 lines. 

A complete story of the show together with a list of 
exhibitors will be presented in the July issue of Office 
Appliances. 

- —- 
HOLDEN-KAHLER STAGES FINE BUSINESS SHOW 

Aided by a number of manufacturing companies 
which gave their active codperation towards making 
the event a success, the Holden-Kahler Company, sta- 
tioners and office outfitters of Cedar Rapids, Iowa, 
staged a business show at the Montrose hotel. 

The exposition was held for three days beginning 
May 11. Each day the doors were open from 10 a. m. 
to 10 p. m., and hundreds of visitors took the oppor- 
tunity to view the latest models of office machines, 
furniture and supplies on exhibition on the 2300 square 
feet of floor space. 

In announcing the show officials of the Holden- 
Kahler Company made up a mailing list from an old 
one which was revised to provide all the names of of- 
ficers and principals, junior executives, office man- 
agers and department heads of various firms. Four 
days before the show those on the list received mailed 
announcements and on the morning of the opening 
day they received postcard reminders. 





The Staff Which Greeted Visitors at the Holden-Kahler Business Show. 


Culpepper, of Cosby Wirth 


L. to R. Back Row: C. K. 


Manifold Book Company; Robert O’Brien of Holden-Kahler Company; R. V. Maneval of the A. W. Faber Company of Chicago; 
FE. A. Kelley of the Vortex Cup Company; C. L. Roberts of the Mosler Safe Company; Edward Klinger of Holden-Kahler Com- 
pany; T. F. Rentz of the Johnson Chair Company; H. A. Warner of the A. B. Dick Company; O. A. Hug of the F. S. Webster 


Company. Bottom Row: W. M. Mohn of the Holden-Kahler Company; H. E. Bergquist of the Wilson-Jones Company; A. C. 

Norton of the Holden-Kahler Company; E. R. Razner of the Whiting-Plover Paper Company; S. R. Griebel of the Yawman 

and Erbe Mfg. Company; Fred Fenne of the Neva-Clog Products Company; W. R. Kahler of the Holden-Kahler Company; John 

Veix of the Holden-Kahler Company; George DeBeer of the Commercial Furniture Company; George Whitney of the DoMore 
Chair Company. 





pany, Dennison Manufacturing Company, G. J. Aigner 
Company, W. A. Sheaffer Pen Company, Sturgis Pos- 
ture Chair Company, Herring-Hall-Marvin Safe Com- 
pany, National Carbon Coated Paper Company, Ne- 
koosa-Edwards Paper Company, Union Bag & Paper 
Corporation, Menasha Products Company, Individual 
Drinking Cup Company, Brown Company, Badger 
Paper Mills, and Howard Paper Company. 

Pictures illustrating the exhibits will be published 
in Office Appliances for July. 

<a 
ROCKFORD, ILL., BUSINESS SHOW 

Combining with the local branch of the National As- 
sociation of Cost Accountants, the Office Equipment 
and Machine Dealers Association staged a business 
show at the Hotel Faust, Rockford, Ill., on May 25, 26, 
27 and 28. 

The entire ballroom of the hotel was used as an ex- 
hibition hall in which some scores of exhibitors main- 


Two radio announcements and two newspaper ad- 
vertisements were utilized while the outside sales staff 
made personal calls with personal invitations to the 
heads of business organizations in their various terri- 
tories. 

A special feature of the event and one which swelled 
the total number of visitors was the issuance of invi- 
tations to commercial classes of the local schools and 
colleges to attend in bodies at variously appointed 
hours. These visits were arranged for 10 and 11 
o’clock in the morning and 2 and 3 o’clock in the after- 
noons. Of the 1,700 visitors who saw the exposition, 
approximately 500 were students, officials of the com- 
pany declared. 

Among the firms which codperated with the Holden- 
Kahler Company in staging the event were the follow- 
ing: 

Yawman and Erbe Manufacturing Company, Wilson- 
Jones Company, F. S. Webster Company, A. B. Dick 
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Exhibits at Holden-Kahler Business Show. 1, Yawman and 

Erbe Display. 2, General View of One Corner of the Floor. 

3, Office Furniture of Johnson Chair Company and Commercial 

Furniture Company. 4, Exhibit of Neva-Clog Products Com- 

pany. 5, Display of F. S. Webster Company and Wilson-Jones 
Company. 


Company, Neva-Clog Products Company, Johnson 
Chair Company, DoMore Chair Company, Commercial 
Furniture Company, A. W. Faber Company, Vortex 
Cup Company, Whiting Plover Paper Company, Frank 
Mashek Company, Associated Stationers Supply Com- 
pany, Mosler Safe Company and the Cosby-Wirth 
Manifold Book Company. 
——__———— 
IVAN ALLEN WRITES TREATISE ON GEORGIA 
TAXES 


For the express purpose of acquainting southern 
business men with the tax problems facing them, a 
booklet entitled “The Merchant and Taxes,” has been 
written and published by Ivan Allen, as chairman of 
a special committee of the Atlanta Retail Merchants’ 
Association. 

In a letter to the association membership which ac- 
companied copies of the twelve-page booklet, Mr. Allen 
said: 

“If it were known generally among our employes 
and among the public that the mercantile interests 
pay so large a proportion of the tax burden, we would 
unquestionably have their sympathetic codperation in 
getting our taxes in Atlanta and Fulton County ad- 
justed on a more fair and reasonable basis.” 

The booklet is an interesting analysis of the tax situ- 
ation in the territory in which the association operates 
and deals at length with the various types of mer- 
chandise on which the dealer pays city, county and 
state taxes. 

Copies of the booklet may be obtained by writing to 
the Atlanta association at 353-61 Peachtree Arcade, At- 
lanta, Ga. 

pj 
DUNCAN AND PORTER RESIGN AS 
ADDRESSOGRAPH OFFICIALS 


Joseph S. Duncan, inventor of the Addressograph 
machine, and Albert R. Porter, vice-president in charge 
of the European division, resigned at the annual meet- 
ing of the Addressograph-Multigraph Corporation held 
in Cleveland last April 14, the former because of ill 
health and the latter, a resident of London, because 
of his inability to attend meetings regularly. Other 
members of the board were re-elected. 

At the same meeting Secretary Charles R. Battin 
announced that business continues to forge ahead of 
that of the corresponding period of last year—AK 

—_—_~___—_ 
BERT MORRIS APPOINTED REPRESENTATIVE 
FOR CLEVELAND CONTAINER 


Bert M. Morris of Los Angeles, prominent manufac- 
turers’ representative, added a new line when in the 
Middle West last month. He is representative in the 
territory from Denver to the coast for the line of 
waste baskets, waste barrels and mailing tubes manu- 
factured by the Cleveland Container Company, South 
Hermitage avenue and West Pershing road, Chicago. 
Bert was so enthusiastic about the line that instead of 
waiting until he got back into the territory, which was 
likely to mean another week or two, he had samples 
sent on ahead of him to some of his trade. He retains 
the other lines which he has been selling over a period 
of years. 
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L. C. STOWELL NEW UEF VICE-PRESIDENT 
After serving for nine years as president of the Dicta- 
phone Corporation, Leon C. Stowell resigned June 1 to 
become executive vice-president of the Underwood 
Elliott Fisher Company. The change was announced 





A 


L. C. Stowell 


by the president of the latter organization, P. D. Wag- 
oner. 

“Mr. Stowell,” says Mr. Wagoner, “needs no introduc- 
tion to members of the office equipment industry. For 
seventeen years he has been a vital working force in 
this industry, making the force of his energy felt suc- 
cessively as sales promotion manager, sales manager, 
secretary, vice-president, and president of the Dicta- 
phone Corporation. 

“He has served ably as president of the Office Equip- 
ment Manufacturers Institute during the period when 
the Office Equipment Code was being formulated, and 
organized the office equipment industry for the pur- 
pose of adopting a Code. I need not remind fellow 
members of the industry of Mr. Stowell’s splendid work 
on their behalf in Washington nor of his untiring serv- 
ice on the Code Executive Committee.” 

Mr. Stowell took his degree at Harvard in 1914. Dur- 
ing the World War he held a captaincy in the United 
States Army. 

When he became president of the Dictaphone Cor- 
poration, Mr. Stowell was only thirty-five years old- 
one of the youngest major executives in the office 
equipment industry. He is still a young man. His hu- 
man qualities, friendliness, and understanding, to- 
gether with his familiarity with problems of sales and 
management, qualify him admirably for his new duties. 
With his rich experience he will prove an invaluable 
asset to the Underwood Elliott Fisher organization. 


ADD CURRENT CORPORATION STATEMENTS 


George C. Brainard, president of The General Fire- 
proofing Company, Youngstown, Ohio, announced that 
first quarter sales for 1936 of $1,784,275 were fifty per 
cent larger than in the corresponding period of 1935. 
March sales totaling $686,000 were twenty-four per 
cent ahead of the January-February average and 
eighty-six per cent better than March, 1935. The com- 
pany recently reached a new peak in the number of 
its employes, of about 1600, as a result of the greatly 
increased business during the first quarter. Fireproof- 
ing normally employs about 1200 persons. About 1300 
employes are working in the plant and about 300 in 
the offices and in a clerical capacity. A new assembly 
line in the aluminum chair department was largely 
responsible for the increase, together with large or- 
ders in metal office furniture of all types from the 
flooded areas.—AK 

* * * 

Report of Royal Typewriter Company, Inc., and 
domestic subsidiaries for the quarter ended March 31, 
1936, shows net profit of $588,663 after depreciation, 
interest, Federal taxes, etc., equivalent after quarterly 
dividend requirements on 37,698 shares of seven per 
cent preferred stock on which there is an accumula- 
tion of unpaid dividends, to $41.94 a share on 268,618 
no par shares of common stock. 

This compares with $272,772, or seventy-seven cents 
a share on common in March quarter of previous year. 

For twelve months ended March 31, 1935, net profit 
was $1,992,521 after taxes and charges, equal after pre- 
ferred dividend requirements to $46.43 a common 
share, comparing with $931,882 or $2.48 a common 
share in twelve months ended March 31, 1935. (Wall 
Street Journal, April 29, 1936.) 

o cf > 

Royal Typewriter Company, Inc., has declared a 
dividend of seven per cent on preferred and a $7.00 
accumulation, payable June 1 to stock of record May 
27. (Chicago Daily News, May 21, 1936.) 

a > 2 

A plan for consolidation of all present preferred 
stocks of Remington Rand, Inc., into a new $4.50 cumu- 
lative preferred issue bearing common stock purchase 
warrants and for the offering to common stockholders 
of rights to buy additional common was announced by 
James H. Rand, president. Proceeds will be used even- 
tually to retire the new preferred shares. 

Under the plan each share of the present $25.00 par 
prior preferred stock will be exchanged into one-quar- 
ter share of new $4.50 $25.00 par preferred stock with 
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warrants. Each share of the present $6.00 $25.00 par 
preferred stock will be exchanged for one new share 
of the new $4.50 preferred with warrants. 

Warrants on the new preferred will entitle holders 
to purchase one and one-half shares of common for 
each share held at any time for a period of eight years 
beginning September 1 at $27.50 and increasing $2.50 
each year thereafter. The new preferred upon liqui- 
dation or dissolution will be entitled to $100 a share. 
(Chicago Daily News, May 9, 1936.) 


* > * 


American Writing Paper for quarter ended March 31 
net loss $82,298; for same period last year net loss 
$75,481. (New York Herald Tribune, April 29, 1936.) 


> > * 


Sales of Horder’s, Inc., for the first fiscal quarter 
ended April 30 were 12.7 per cent over the correspond- 
ing period in 1935, E. Y. Horder, president, announced 
yesterday. He said a continuance of the estimated net 
profits for this period indicates a rate for the current 
fiscal year approximately thirty-five to forty per cent 
above that shown for the year ended January 31, 1936. 
(Chicago Tribune, May 26.) 

nina 
McINTOSH TO HEAD DICTAPHONE 


Following the resignation of L. C. Stowell last month, 
James L. McIntosh was elected president of the Dicta- 
phone Corporation at a meeting of the board of direc- 
tors of that organization. He assumed his new duties 
on June 1. 

Mr. McIntosh, who has had thirteen years of serv- 











J. L. McIntosh 


ice with the Dictaphone Corporation, was elected to 
succeed Mr. Stowell when the latter resigned his posi- 
tion to become executive vice-president of the Under- 
wood Elliott Fisher Company. In 1923 Mr. McIntosh 
joined the Dictaphone organization as assistant treas- 
urer and won his first promotion twelve months later 
when he was appointed treasurer. In 1927 the addi- 
tional office of secretary was given him. 

As secretary-treasurer Mr. McIntosh was active in 
all phases of the business, having made his headquar- 
ters at the Dictaphone factory in Bridgeport where he 
acquired a thorough knowledge of factory manage- 
ment. In addition to his many other duties, he also 
contributed largely to the organization and develop- 
ment of the International Division of the Dictaphone 
Corporation. 

Born in Edinburgh, Scotland, in 1893, Mr. McIntosh 
was educated at the Boroughmuir School and Heriot- 
Watt College. In 1914 he came to the United States 
where he spent the next two years attending the New 
York University School of Commerce. After serving 
eighteen months in the Canadian Flying Corps during 
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the war, he returned from New York and became an 
American citizen. Shortly after this, Mr. McIntosh 
joined R. G. Rankin & Company, a firm of certified 
public accountants and was given the position of se- 
nior accountant. During his long service with the Dic- 
taphone Corporation, Mr. McIntosh has found time to 
be actively associated with Bridgeport community af- 
fairs. For a number of years he served as a director 
of the Bridgeport Rotary Club and of the Bridgeport 
Manufacturers’ Association. He has been a division 
leader in the Bridgeport Community Chest campaign 
for the past eight years and is a member of the Re- 
search Council of the Controllers’ Institute of America. 
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WE TRANSPLANT A GOOD FRIEND 

In the May issue of Office Appliances, on page 128, 
appeared a story concerning Harris N. Kroll & Com- 
pany, of 804 Pine street, St. Louis, Mo. Unfortunately, 
however, we credited this firm with being in Kansas 
City instead of St. Louis. 

Harris N. Kroll, on behalf of his company, later ex- 
plained that he is quite satisfied with the present loca- 
tion and, despite our woeful mistake, his organization 
IS in St. Louis and IS NOT in Kansas City. 

We apologize. 

—_—<>_—_——_ 
AYLWIN IS NOT WITH SANFORD 

On page 134 of the May issue there appeared a short 
story dealing with the appointment of Hudson Aylwin 
as representative of the Bates Manufacturing Company 
in the southern territory. In the item the statement 
was made that Mr. Aylwin still represents the Sanford 
Manufacturing Company. This was in error, Mr. Ayl- 
win having severed connections with the Sanford Com- 
pany in January. 

Office Appliances regrets the mistake. 

—_-—<>—__—_- 
CUT TITLES TRANSPOSED 

On page 67 of last month’s issue there appeared the 
portrait of R. Norman Baxter, sole owner and general 
manager of the Baxter Steel Equipment Company, In- 
dianapolis, Ind., and a portrait of G. J. Hoffman, plant 
superintendent. By error in make-up, Mr. Hoffman’s 





R. N. Baxter G. J. Hoffman 


name was placed beneath the portrait of Mr. Baxter. 
And the latter’s name beneath that of Mr. Hoffman. 
We reprint the portraits to correct the error and apol- 
ogize to both gentlemen, venturing the hope that we 
may be forgiven by the wives. 








Seen and Heard 
in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach 


ITH the coming of warm, mellow spring days as 

a contrast to the slightly cooler temperatures of 
the so-called rainy season, business has picked up con- 
siderably, and without exception people in this industry 
in and about Los Angeles report substantial advances 
in business over the first quarter of 1935. This increase 
has caused more than one concern to give consideration 
to expansion, and several have already taken additional 
space while others are committed to such action in the 
near future. 

After visiting among the trade and scanning the win- 
dows and other displays in all lines of industry, one 
cannot avoid the belief that California could support 
the nation and still have plenty of room for the hunt- 
ers of the scenic and the picturesque. We turn, for 
instance, from an agricultural and horticultural exhibit 
in a well-placed show window to a dairying scene where 
sleek Holstein and Jersey cows are feeding on grassy 
slopes fed by mountain streams. Turning to resume 
our way we see a display of newspapers, one of which, 
devoted to mining, notes a big gold strike in the Mojave 
desert about 125 miles from Los Angeles. The startling 
announcement is made that the new camp bids fair to 
be one of the greatest gold strikes in history. A little 
later I said to a one-time gold miner, “I see they’ve 
made a big gold strike in the Mojave.” “Yes,” he re- 
plied, “they are always making strikes there. Hereto- 
fore prospectors have worked back in the hills seeking 
the source of the placer gold. Now I understand they 
are working the floor of the desert with good results. 
It wouldn’t be at all surprising if there were to be a 
big strike there.” 

So, we observe that California can furnish the food 
and the drink in abundance, and also the gold for coin- 
age provided men can be found with the enterprise to 
work intelligently at laborious tasks. 


. > * 


Mr. Fellows Recovers. —R. N. Fellows, Los Angeles 
sales agent for the Addressograph and its associated 
lines of machines for the expedition of mail, has recov- 
ered from a recent indisposition which confined him to 
his home for about ten days. His many friends are 
glad that he is again on his feet and getting business 
for the Addressograph organization. 

. > > 


Rand-McNally Agency Reports Good Demand.—W. S. 
Tygerson who is associated with the Los Angeles office 
of Rand McNally & Co., Chicago, reports a satisfactory 
business in road maps, school and study maps, globes, 
guide books and other features of the line. 

R. A. McNally, who represents the house on the Coast 
and several of the western states in the Rockies, is at 
present covering his territory and is finding conditions 
good. 

> > > 

Esterbrook Man Returns from Trip.—Harry F.Homer, 
Pacific Coast representative of the Esterbrook Steel Pen 
Manufacturing Company of Camden, N. J., returned to 
his headquarters in South Pasadena a few days ago 
after finishing a trip to northern coast cities. Mr. and 
Mrs. Homer have resided on the Coast more than eight- 
een years. Mr. Homer was appointed to cover the Pa- 
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cific Coast territory by Harry Sharpe, the company’s 
veteran sales manager, whose death a few years ago 
was deeply regretted. The Homers came out, decided 
they liked the country and in 1918 selected a lot and 
built a house at 1216 Marengo avenue, South Pasadena, 
where they have lived ever since. 

. 7 © 

Ditto Forges Ahead on the Coast.—W. J. Long, man- 
ager of the Los Angeles office of Ditto, Inc., on East 
Sixth street, across from the Pacific Electric station at 
Sixth and Main, is enthusiastic over the new S 10 elec- 
tric rotary machine the company recently perfected for 
heavy duty work. He says the machine is selling well 
in spite of the fact that it costs twice as much as any 
other machine in the Ditto line. But it is declared to 
be worth all it costs to those who need such a machine. 

Mr. Long says that the volume record of business so 
far this year is forty per cent over that of last year at 
the corresponding time. 

* * * 

Prominent San Pedro Stationer Dies.—Charlie Wood, 
president of the Charwood Typewriter Company, 274 
Sixth street, San Pedro, California, died on April 30. 
He was thirty-four years old, and was a man of prom- 
inence in the community in which he lived. He spent 
the last fifteen years of his life in the typewriter busi- 
ness in San Pedro. Surviving him are Helen Wood, his 
widow, a son eleven years of age, and a daughter, 
five. 

Mr. Wood was one of the best known men in San 
Pedro. He was a leader in civic and fraternal affairs. 
He was past president of the Lions Club of San Pedro; 
chairman of the Retail Merchants Association, and a 
member of the leading fraternal organizations, includ- 
ing the Masons, the Elks and others. He was always a 
leader in work for community betterment. 

* . > 

Multigraph Business Expands.— Reverting to the 
matter of expansion, H. L. Hitchcock, sales agent in 
Southern California for the Multigraph, Multilith and 
other machines of Multigraph manufacture, told the 
reporter that he has recently doubled his sales force 
and also his service department, and has added 2,000 
square feet of floor space to the 4,000 feet he already 
had. He said that 1935 doubled the business of the pre- 
vious year. The monthly sales quota has been exceeded 
25 per cent to date—the agency did one-third more 
business in the first four months of this year than dur- 
ing the corresponding period last year. 

Mr. Hitchcock has been connected with the Multi- 
graph for twenty-three years. He has managed the 
Oklahoma City, Kansas City, Dallas and Los Angeles 
offices. When he first became sales agent at Los An- 
geles six persons were employed; now the agency re- 
quires the services of twenty people, and occupies large 
offices at 121 East Sixth street. 

The Addressograph-Multigraph Company at Cleve- 
land has established a school for the training of sales- 
men and service men. Mr. Hitchcock recently sent 
three men to Cleveland to take the training. The 
course for salesmen requires two weeks and that for 
mechanical service men six months. 

° * > 

President of Big Stationery House Visits L. A—James 
H. Schwabacher, president of the Schwabacher-Frey 
Stationery Company, San Francisco and Los Angeles, 
visited the company’s organization here a few weeks 
ago. 

> > > 

Dictaphone Adds to L. A. Staff.—E. J. Murphy, man- 

ager of the Los Angeles branch of the Dictaphone Com- 
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pany, recently added some new men to his sales staff, 
and expects within the next two months to rearrange 
and redecorate the sales and demonstration rooms. 
Business, he says, is picking up. 

* + * 

A Welcome Visitor.—The other day the reporter had 
the pleasure of receiving a visit from Rea Myers, who 
has been in the office furniture business at Long Beach 
for the last fifteen years, ten of which were spent with 


the Pacific Desk Company, and the last five with the 


Western Office Furniture Company. His work merited 
promotion from time to time and he now holds a posi- 
tion of responsibility among the personnel of his or- 
ganization. 

A few years ago when the respective merits of wood 
and steel office furniture were being discussed in these 
pages Mr. Myers ably presented the claims of the hard- 
woods as the most satisfactory vehicle for the expres- 
sion of beauty, taste and practical utility. 

Rea is a son of George Myers, who was formerly vice- 
president of the Pacific Desk Company, 1031 South Hill 
street, Los Angeles. George Myers is now at the head 
of the Mission Cabinet Company of San Gabriel. The 
company manufactures desks, hat racks, telephone 
stands and other utilities. It has been in existence only 
a little more than two years, but nevertheless the fac- 
tory was moved in April last to a roomy two story 
building to accommodate a larger output and take care 
of growing business. 

Mr. Myers has been in the office furniture business 
over twenty-five years. He relinquished the vice-presi- 
dency of the Pacific Desk Company about three years 
ago and organized the Mission Cabinet Company. 

Miss Thurtle Joins U. E. F. at L. A.— Miss Mabel 
Thurtle, for some years associated with the Des Moines, 
Ia., branch of the Underwood Elliott Fisher Company, 
under the management of Mr. Bredimus, recently re- 
moved to Los Angeles, where she is now a member of 
the staff of the company’s local branch. Branch Man- 
ager Johnson is congratulating himself on the acqui- 
sition of an experienced and capable staff member. 

a * ” 

More U. E. F. Quota-Breakers. — Underwood Elliott 
Fisher salesmen who exceeded their sales quotas in 
April are as follows: C. R. Brown, accounting ma- 
chines, 475 per cent; E. P. Baldwin, accounting ma- 
chines, 298 per cent; Richard Shea, accounting ma- 
chines, 200 per cent; E. N. Farlinger, accounting 
machines, 164 per cent; L. C. Carsten, adding machines, 
107 per cent, and E. B. Kamp, typewriters, 105 per cent. 

The Los Angeles office received the first shipment of 
the new standard Underwood typewriter in May. The 
new machines were received with enthusiasm. 

* * ~ 

U. E. F. Branch Managers Confer.—On May 16 Under- 
wood Elliott Fisher branch managers from eleven west- 
ern states held a conference in San Francisco. The 
meeting was presided over by W. M. Coffman, Pacific 
district manager. Harry Crewdson, sales manager of 
the company’s typewriter division, and Clyde Jungbluth, 
newly appointed sales manager of the typewriter and 
accounting machine divisions, were the principal speak- 
ers. Those attending the conference discussed the new 
models and laid plans to get away from the usual sum- 
mer slump. “We’re not going to have one this sum- 
mer,” said Los Angeles Branch Manager Johnson, 
speaking for the entire organization. 

* * ~ 

Santa Barbara Focal Point for Stationers Meet.—On 

Monday, May 18, the stationers of Santa Barbara and 
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surrounding towns held an interesting meeting, opened 
by Secretary Blake Lockard, who made sundry sugges- 
tions. Mr. Lockard is secretary of the Southern Cali- 
fornia Stationers Association. The fair trade law came 
in for mention, and various other matters were dis- 
cussed, completing a profitable day. During the rest of 
the year meetings will be held in other Southern Cali- 
fornia cities. The next meeting may be held at San 
Bernardino. 
* * 7 

Ribbon and Carbon Men to Hear Speaker on Crime.— 
At the monthly dinner meeting of the Carbon and Rib- 
bon Dealers Association in the English Room of the 
Hotel Clark, Los Angeles, on Thursday, May 7, a com- 
munication from the American Bar Association was 
read, asking permission to send a speaker to an early 
meeting to give a talk on the improved administration 
of justice. The request will be complied with. 

C. K. Bland of the Western Carbon Paper Manufac- 
turing Company, gave an illuminating talk on the pro- 
duction of carbon paper, its grades, purposes, etc. 
Every grade of product when honestly made for a 
real purpose is of value and has its own niche. It is 
hardly true to assume that if all salesmen were top- 
notchers nothing but the higher grades would be sold. 

The influence of the typewriter platen—knowing 
what can and can’t be done with given platens—char- 
acter of the tissues—salesmen’s knowledge of their 
lines, etc., were among the topics mentioned. 

Mr. Wilson approved the remarks of the speaker and 
added some pertinent observations. Other speakers 
included Mr. Lawrence of the Royal Typewriter Com- 
pany, Inc., who spoke on billing control work; Mr. Wat- 
ters of the Old Dutch organization gave a short talk 
on stencils, and another speaker discussed the subject 
of ink. Arthur G. Wilson said he had been thirty years . 
a salesman. All his salesmen are fitted out with a book 
of information showing the influence of type-bar action 
on resulting copies. He related an interesting experi- 
ence which showed the influence of sheer prejudice in 
the sale of goods. Never argue. There should be a 
school for ribbon and carbon salesmen. 

Mr. Heck related some of his early experiences in sell- 
ing, and told of a trip he and his wife made to Europe 
a number of years ago. 

President Sibertson agreed that trips abroad are the 
thing to furnish the mind with happy memories. 

Present at the meeting were the following: Presi- 
dent W. E. Sibertson, American Ribbon and Carbon 
Company; George T. Watters, Robert C. Adler and Al- 
fred B. Nuly, all three of the Old Dutch Ribbon and 
Carbon Company; Conrad Waltner, Grimes-Stassforth 
Stationery Company; T. O. Lawrence, Royal Typewriter 
Company, Inc.; E. W. Billings, Jr., Winn-Billings Com- 
pany; C. K. Bland, Western Carbon Paper Manufac- 
turing Company; A. M. Heck, Columbia Carbon Com- 
pany; C. Y. Milward; Nelson Ross, Remington Rand, 
Inc.; R. W. Casey, Miller-Bryant-Pierce; Arthur G. Wil- 
son, Wilson’s Carbon Company, Ltd., and H. W. Martin 
of Office Appliances. 

. > * 

Southern California Stationers Elect Officers. — On 
April 21 the Stationers Association of Southern Cali- 
fornia met and elected the following president and 
executive committee for the ensuing year: 

President, Carl G. Grimes of the Grimes-Stassforth 
Stationery Company. 

Executive Committee: Carl G. Grimes, chairman; 
William F. Johnston, Schwabacher-Frey Company; 
Harry A. Morgan, Stationers Corporation; Norman V. 

(Turn to page 72, please) 
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MEETINGS—CONVENTIONS—DINNERS 


TWENTY-FIRST ANNUAL CONVENTION OF L B.S. A. 

Well over one hundred delegates registered Monday 
afternoon, May 4, and participated in the special social 
activities which preceded the twenty-first annual con- 
vention of the Illinois Booksellers and Stationers Asso- 
ciation, held in Belleville, Illinois, May 5 and 6. Tues- 
day morning the registration figure rose considerably. 
Total attendance was close to 175. 

Following a series of interesting and informative 
business sessions, the delegates assembled accepted the 
report of the nominating committee and reélected the 
entire slate of officers, with one exception. Harry Hor- 
der of Associated Stationers Supply Company was re- 
placed on the executive committee by Matt Dillon, also 
of Associated. The executive staff that will guide the 
association affairs during the coming year, is as fol- 
lows: 

E. A. Nichols, University Book Store, Champaign, 
president; Glen McFarland, Coe Brothers, Inc., Spring- 
field, first vice-president; M. T. Weingaertner, Egyptian 
Stationery Company, Belleville, second vice-president; 
A. J. Markelz, The Book Shop, Joliet, secretary-treas- 
urer, and the following members of the executive com- 
mittee: W.L. Schuster, National Blank Book Company; 
Matt Dillon, Associated Stationers Supply Company, 
Chicago, and Fred H. Tracht, University of Chicago 
Book Store, Chicago. 

The rest of the morning was given over to an address 
by Harry Horder, entitled “Budgeting Your Business.” 
Mr. Horder revealed, by means of charts and verbal 
explanations, just how he is able to forecast the busi- 
ness volume of Horder’s, Inc., and, therefore, have the 
proper information upon which to budget expenses. He 
showed that his experience proves that it is possible to 
estimate sales volume several months ahead with an 
error factor of less than two per cent. A detailed ex- 
planation of the system, accompanied by reduced re- 
productions of the charts, appeared as an article in 
Office Appliances last August. 

After the luncheon Tuesday, members of the Associa- 
tion were guests of the Rotarians, Lions and Optimist 
Clubs of Belleville. At the conclusion of the meal, 
Charles P. Garvin, general manager of the National 
Stationers Association, gave a stirring address on the 
subject of “Public Relations.” His general theme was 
that while conditions may seem bad, and have been 
bad, and are still not so good, that it is up to the Amer- 
ican people to better them. 

In a pleasantly informal manner, R. C. Nichols, treas- 
urer and general manager of the Daniels Company, 
Muskegon, Mich., and brother of President E. A. Nichols, 
spoke on the subject, “Training Your Salespeople.” 

“Your Job in 1936” was the subject of an interesting 
address by C. P. Garvin. 

The afternoon’s program was concluded by a talking 
moving picture made by the Binder’s Board Associa- 
tion, entitled “Bound to Last.” The picture showed all 
of the steps in the making of a book, from the setting 
of the type until it is bound and ready for shipment. 

Tuesday evening’s feature was an informal dinner 
dance at the Elks’ Club. Talent was discovered among 
the delegates so that numbers by the professional en- 
tertainers were interspersed by highly appreciated per- 
formances by members of the association. Louis Blair 
of S. G. Adams Company, St. Louis, gave a cornet solo. 
Mr. and Mrs. Leslie Dunlap of Rockford Printing & 
Supply Company, Rockford, were celebrating their 
tenth wedding anniversary at Belleville and finally 


On THE Oppostre Pace-—-Some Wuo Were SEEN AND HEARD 
\t BELLEVILLE. 

1. E. A. (Bill) Nichols, University Book Store, Champaign, 
Ill.; C. R. Sheaffer, W. A. Sheaffer Pen Company. 

2. Fred Tracht, University of Chicago Book Store; Harry 
Horder, Horder’s, Chicago. 

3. Charles P. Garvin, general manager, N. S. A.; Glenn Me- 
Farland, Coe Brothers, Springfield, first vice-president I. B. 
S. A.; A. J. Markelz, The Book Shop, Joliet, secretary-treasurer, 
I. B. S. A.; E. A. (Bill) Nichols, University Book Store, Cham- 
paign, president, I. B. S. A. 

4. Monroe Weingaertner, Egyptian Stationery Company, Belle- 
ville, LIL; Russell Carpenter, Sanford Manufacturing Company. 

5. John Ramma, Automatic Pencil Sharpener Company; Cort- 
land Horr, Victor Safe & Equipment Company. 

6. Leslie E. Dunlap, Rockford Printing & Supply Company, 
Rockford, Il.; I. R. Cornish, Yawman and Erbe Manufacturing 
Company; A. L. Dunsworth, Dunsworth’s Book Store, Macomb, 
Ill. 

7. J. R. Hatfield, A. L. Burt Company; Mrs. Hatfield; Ralph 
Maneval, A. W. Faber, Inc. 

8. Harold Friedlander of Rand McNally & Company ready for 
a race from the hotel to the exhibit hall. His seconds, reading 
from left to right, are D. G. Brock, Chandler’s, Evanston; W. R 
Blunt, Wilmette; Jared L. Johnson, Chandler’s; S. W. Beck, 
Elgin; Otis Steele, Joseph Dixon Crucible Company. 

9. Harry Prescott, The Marber Company; Art Frey, The 
Globe-Wernicke Co.; Chuck Lofgren, Sanford Manufacturing 
Company. 

10. C. H. Marquis, Woodworth’s Book Store, Chicago; Roy 
Essick, Haines & Essick, Decatur; Fred Tracht, University of 
Chicago Book Store. 

ll. William A. Baeppler, Buxton & Skinner Printing & Sta- 
tionery Company, St. Louis; Gene Mitchell, Levison & Blythe 
Manufacturing Company; I. Voda, Wallace Pencil Company. 

12. R. C. Nichols, The Daniels Company, Muskegon, Mich.; 
Mrs. Nichols; Fred Robb, National Blank Book Company. 

13. Walter Kane, Dave Smith and Nels Geist, all Eberhard 
Faber Pencil Company. 

14. J. A. Wallace and Marion Follin, Jasper Office Furniture 
Company, encouraging Herb Walsh, Southworth Company, op- 
ponent of Harold Friedlander in the race to the exhibits. 

15. E. D. Kofka, Grosset & Dunlap; Homer Jacquin, Jacquin 
& Company, Peoria; Elmer Krumwiede, G. J. Aigner Company 
and Art Steel Company. 

16. John Boland, P. F. Volland Company; Herb Farr, Joliet. 

17. Bill Salm, Eagle Pencil Company; S. E. Gregory, Heyer 
Corporation. 

18. Herman G. Vangelin, postmaster of Belleville; Walt 
Marsh, Marsh Stencil Machine Company. 

19. Left to right: Leslie Dunlap, Rockford Printing & Of- 
fice Supply Company, Rockford, Ill.; W. M. Small, Johnson 
Chair Company; Ike Cornish, Yawman and Erbe Manufactur- 
ing Company; Elmer Krumwiede, manufacturers’ representative. 
\{n impromptu soft ball game. 

20. M. J. Aker, Wilson-Jones Company; George E. Dyson, 
Mittag & Volger, Inc. 


_— om 


were cajoled into swinging out on the floor in a dance 
duet. Harry Kranzberg, of the Soram Company, St. 
Louis, borrowed the orchestra violinist’s instrument and 
demonstrated his skill effectively. 

The first item on the program Wednesday morning 
was an address on “Legislative Trends in 1936” by J. T. 
Meek, executive secretary of the Illinois Federation of 
Associations of Retailers. 

Paul B. Buckwalter, manager of the New York branch 
of the National Blank Book Company was the next 
speaker. Under the title “It Can Be Done,” he pre- 
sented in detail a plan by which salesmen can raise 
their success-quotient. 

Although originally scheduled for presentation dur- 
ing the morning session, lack of time, and willingness 
on the part of the speaker, resulted in Paul J. Wielandy 
of the Blackwell-Wielandy Company, St. Louis, making 
his address at the luncheon. Mr. Wielandy reminisced 
to the great interest and enthusiasm of those assem- 
bled. 
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Craig Sheaffer, sales auditor, of the W. A. Sheaffer 
Pen Company, initiated the afternoon’s program with 
an address entitled, “Merchandising Fountain Pens in 
1936.” He pointed out that it is to the interest of the 
retailers to sell higher priced fountain pens. It is only 
since the introduction of the pens in the higher priced 
bracket that the industry has achieved a recognized 
entity. 

Mr. Sheaffer’s address was followed by a discussion 
entitled “Selling Yourself and Your Product,” by Frank 
J. Mayer, president of the Merchandising Institute of 
Chicago. 

The last speaker listed on the convention program 
was Guy Turner of the Doubleday Doran Bookshop, St. 
Louis, who spoke briefly on “Merchandising Trade 
Books” and led a discussion upon the subject. 

Although not on the schedule, at the suggestion of 
President Nichols and with the unanimous approval of 
the delegates present, C. P. Garvin presented an ex- 
planation of the N.S.A. Yardstick, which he described 
as a kind of buyers’ guide. 

Under the toastmastership of Fred Greenwood the 
annual banquet was held in the Elks’ Club on Wednes- 
day evening. During the dinner the assembly had en- 
joyed several numbers by the saxophone quartet of the 
Belleville Township High School, who recently won a 
national championship by their skill as saxophonists. 

With characteristic energy Mr. Greenwood kept 
things moving. He called upon W. R. Essick of Decatur 
and Will Johnson of Bloomington to rise and take a 
bow, pointing out that they had been present at every 
convention of the association since it started twenty- 
one years ago. Another charter member present was 
John Carroll of Temple & Carroll, Galesburg. A letter 
from C. W. Follett of the Wilcox & Follett Company, 
Chicago, one of the founders of the association was 
read. Recognition was accorded Mr. and Mrs. M. T. 
Weingaertner and Mr. and Mrs. Lance Jones for the 
important parts they played in making the convention 
a success. The Wis-Ill Club also came in for its share 
of approval. 

After introducing the new officers, which by virtue 
of reelection were the same as last year’s executives, 
Mr. Greenwood called upon the speaker of the evening, 
Dusty Miller. 

The ladies were well entertained at Belleville. On 
Tuesday they were taken for an all-day tour of St. 
Louis and vicinity which included luncheon at the Mis- 
souri Athletic Club. Beginning with a one o’clock 
luncheon on Wednesday, they listened to an interest- 
ing book report by Dorothy Godwin, a well-known re- 
viewer. The rest of the afternoon was devoted to bridge. 

Special favors and courtesies were extended to the 
convention by the following: 

Orchestra for the Tuesday night dinner dance, Gib- 
son Art Company; orchestra for annual banquet on 
Wednesday night, Hall Brothers, Inc.; banquet program 
covers, Rust Craft Publishers, Inc.; registration tickets, 
The P. F. Volland Company; convention badges, Belle- 
ville Chamber of Commerce; and material for decorat- 
ing the display booths, The Dennison Manufacturing 
Company. 

During the convention, delegates were recipients of 
copies of the United States Constitution presented by 
the Wilcox & Follett Company, Chicago, and Barnes & 
Noble, Inc., of New York City. Whistles of the siren 
type were distributed by R. F. Fredrickson of the Auto- 
point Company. Scratch-pads were given to any who 
desired them by Don O. Pyke of the Graham Paper 
Company. 

At the annual banquet, the ladies were greeted by 
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representatives of the Wis-Ill Club and presented with 
beautiful corsages. Everyone present received from 
Grosset & Dunlap, Inc., a copy of one of the books in 
the Cameo Classic series recently inaugurated. Each 
banqueter also received a Rand McNally road map 
book. 

A special and appreciated feature of this year’s con- 
vention was a daily paper published under the auspices 
of the Illinois Booksellers and Stationers Association 
and the Wis-Ill Club. Interesting, newsy, watched for, 
the daily was edited by W. J. Dalton, assisted by A. J. 
Markelz. The Mimeographing was done by John Mil- 
ler of Mr. Markelz’s office staff at Joliet. The paper for 
the daily was provided by the Southworth Company. 

Exhibits at the Convention 

Before and after convention sessions, those in at- 
tendance visited the displays of manufacturers set up 
in the gymnasium of Turner Hall. To permit ample 
time to inspect the exhibits, the program was so ar- 
ranged on Tuesday that from five o’clock in the after- 
noon until nine in the evening, time was unscheduled 
except for visiting the displays. 

Brief descriptions of the exhibits follow: 


Ace Fastener Corporation showed various models of the 


Ace, Pilot and Cadet stapling machines and tackers, as well 
as staples and the Ace staple remover. W. E. (Bill) Smith 
and Hy Linden were in attendance 

G. J. Aigner Company featured the Aico-Grip tubular edge 


insertable tabbing. Also shown were desk pads, work classi- 
filers, etc. Elmer Krumwiede, sales manager, was in charge 
American Crayon Company featured its line of art mate- 
rials, including crayons, chalk, charcoal and water-colors 
Bernard Moffett was in charge. 
Automatic Pencil Sharpener Company showed its regular 
line of Chicago, Giant, Premier, Ideal. Dandy, Gem, Wizard 


Jr., Star and Dexter sharpeners. John J. Ramma was in 
charge. 
Autopoint Company showed the complete lines of Auto- 


Also on display were 


point and Realite mechanical pencils. 
dispensers. R. F 


leads for mechanical pencils and lead 
Fredrickson was in charge. 

Binney & Smith Company showed its lines of artists mate- 
rials and school drawing supplies. Carl Lang was in charge 

Blackwell-Wielandy Company showed its lines of Blue-Jay 
composition books, pencils, etc. William H. Ball, Jr., was in 
charge. 

Boorum & Pease Company exhibited the B & P line of 
blank books, loose leaf binders, visible records, indexes, col- 
umnar pads, punches, etc. Also shown were Bing binders 
and No-Tear sheets. In attendance were H. E. Cooper, E. J 
Burke, and T. J. Barthel. 

Carter's Ink Company showed the regular Carter line of 
show card colors, mucilage, inks, carbon paper, inked rib 
bons, stamp pads, typewriter oil, ete. Featured was the 
Carter’s Ideal typewriter ribbon, packaged in a box usable 
as a powder box after the ribbon has been taken out. An- 
other feature of the display was the new Cube Stand, which 
has received general approval by dealers and consumers 
within the past month. L. Gordon Stevens was in charge. 

Dennison Manufacturing Company showed its line of crepe 
paper for various uses. R. H. Lewis was in charge. 

Eaton Paper Corporation displayed its line of papers, in- 
cluding Corrasable Bond, Berkshire typewriter papers, pa- 
petries, etc. L. Morris, representative in the St. Louis dis- 
trict, was in charge. 

A. W. Faber. Inc., displayed the complete Castell line of 
pencils, as well as Polychromos pencils and other lines of 
pencils, erasers, leads, crayons. slide rules, ete. Featured 
was the new 4 in 1 eraser. R. V. Maneval was in charge. 

The Globe-Wernicke Company had on display visible card 
record units, Tri-Guard filing system and equipment, four 
drawer filing cabinets in mahogany and olive-green and a 
steel desk with a chair to match. Arthur R. Frey, of the 
home office. was in charge. 

Graham Paper Company exhibited its lines of adding ma- 
chine rolls, typewriter paper and index cards. Don O. Pyke, 
sales promotion manager, was in charze. 

The Heyer Corporation featured a new self-inking post- 
ecard printer supplied with one quarter pound of ink. so that 
5,000 impressions can be made without reinking. This dupli- 
ecator has an interchangeable closed cylinder with a self 
inking pad. The regular line of Hever stencil duplicators 
and supplies. was also shown. S. E. Gregory was in charge 

Jasper Office Furniture Company exhibited “Jackson” 
desks in walnut and oak. Also tables and other accessories 
Marion V. Follin was in charge. 

Levison & Blythe Manufacturing Company had an exten 
sive exhibit of inks, adhesives, typewriter oil. Hektograph 
duplicators, and Champion work books for schools. Frank 
Palmer was in charge. 

Marber Company exhibited the new Pointmaster vertical 
pencil sharpener in various models and colors. Harry A. 
Prescott was in charge. 

B. L. Marble Chair Company exhibited swivel office chairs 
in oak and leather-upholstered models. Also on display was 
the “Sit-Rite” posture chair. Marion V. Follin was in charge. 

Marsh Stencil Machine Company featured the Marsh line 
of writing ink. Tne regular line of Marsh stencil cutting 
machines, stencils, inks, brushes, etc., was also on display 
Walt Marsh, president, and E. J. Marsh, secretary, were in 
attendance. 

exhibited 


A. C. MeClurg & Company miscellaneous sta- 
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Sr. Lours Was Representep aS Wert as Act Parts or ILLINoIs 


1. Mrs. J. Fred Temple; John Carroll, Temple & Carroll, 
Galesburg; Mrs. Carroll; Fred Temple, Temple & Carroll; 
Mrs. Fred Greenwood; Fred Greenwood, Woodworth’s Book 
Store, Chicago. 

2. Ralph Maneval, A. W. Faber, Inc.; Carl Lang, Binney & 
Smith Company; John Miller, The Book Shop, Joliet; 
Andrew N. Fox, Barnes & Noble, Inc.—All holding copies of 
“The Constitution of the U. 8.” as published by Barnes & 
Noble, Inc., with notes and charts. 

3. H. D. MeFarland, McFarland Office Equipment Com- 
pany, Rockford; Fred Fenne, Neva-Clog Products, Ine. 

t. Martin Aker, Wilson-Jones Company; Glenn Grindie, 
The General Fireproofing Company. 

5. Lou Wingert, General Pencil Company and Defiance 
Manufacturing Company; W. J. Dalton, Noesting Pin Ticket 
Company. 

6. H. E. Hawkins, Stationers Loose Leaf Company; Tony 
Markelz, The Book Shop, Joliet. 

7. St. Louis Group: Front Row, left to right: C. T. Spal- 
ding, William Schmiederer, I. Voda, C. P. Garvin, General 
Manager National Stationers Association; George Dyson, L. 


W. Ruedy. Second Row: Gene Mitchell, Frank Decker, 


Harry Kranzberg, T. J. Barthel, Frank W. Paimer, Jr. E. L. 
Kettenbrink, M. T. Weingaertner. Back Row: H. J. Wantz, 
A. J. Bartens, Harold Duffy, Lou Wingert, Ted Fritz, L. C. 
Goodhand. 

8. Karl Castle, Weis Manufacturing Company; Harry Pres- 
cott, The Marber Company. 

9. Paul Buckwalter, Boorum & Pease Company; R. C. 
Nichols, Daniels Company, Muskegon, Mich. 

10. G. F. Hanson, Wilson-Jones Company; Hy Linden, Ace 
Fastener Company. 

ll. L. C. Goodhand holding a well known trade journal, 
and Clarence M. Flight, Oxford Filing Supply Company. 

12. W. E. Smith, Ace Fastener Company; E. J. Burke, 
Boorum & Pease Company; Milt Shuster, Charles M. Hig- 
gins & Company; Ed. Cooper, Boorum & Pease Company; 
L. G. Stevens, Carter’s Ink Company; Frank R. Simmons, 
Springfield. 

13. Jim Blaul, W. A. Sheaffer Pen Company; R. F. Fred- 
erickson, Autopoint Company; Gene Crone, Business Equip- 
ment Company; Peoria; Fred Coleman, Wilson-Jones Com- 
pany; Jess Sutton, Woodbury Book Company, Danville. 
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Cuarure GARVIN SURROUNDED BY OTHER CONVENTIONITES 


1. Mrs. O. E. Hug, Mr. Hug, F. S. Webster Company. 

2. Virginia Stetzner and Ann Macio.—Young ladies who 
handled the registration. 

3. R. L. Smith, Sam’l Ward Manufacturing Company; Mrs. 
Smith. 

4. Matt Dillon, Associated Stationers Supply Company; 
Mrs. Dillon. 

5. Mr. and Mrs. Herb Walsh, Southworth Company. 

6. Charles P. Garvin, general manager, N. S. A., smiling 
over a 1936 model automobile. 


tionery items, such as note books, ash trays, fans, boxed sta- 
tionery, ete D. H. Sparks, president, was in charge. 

National Blank Book Company displayed the “Schoolbox” 
note book for school trade, as well as a regular National 
line of zipper ring books, Eye-Ease forms, analysis pads 
Tumbler composition and note books, etc. Fred Robb was in 
harge 

Neva-Clog Preducts, Inc., displayed the N-C line of sta- 
pling pliers and stapling machines in various models and 
sizes. Neva-Clog tackers were also shown. Fred Fenne was 
in charge. 

Neesting Pin Ticket Company had a complete display of 
paper fasteners, thumb tacks, pin tickets, price card holders, 
Gem paper clips, round-head brass fasteners, etc we d 
Dalton was in charge 

Oxford Filing Supply Company, featured the new Oxford 
Semi-Steel file and the Oxford Math-Stencil, which is a pro- 
tractor-ruler for measuring and drawing all angles. It is 
punched to fit into any school ring book. L C. Goodhand 
was in charge 

The Parker Pen Company exhibit featured Quink and 
Parker and Vacuumatic fountain pens. M. M. Morrissey was 
in charge. 

Quality Park Envelope Company display included Quality- 
Bilt portfolios, The Executive desk file, clasp envelopes in 
various sizes, Leatheroid and Ropemanila expanding en- 
velopes, file pockets, ete. Harry Balch, who had planned to 
be present, was unavoidably absent because of the death of 
his mother 

Rand McNally & Company had on display coloring books 
for children and similar school supply items in addition to 
road-maps, atlases, etc. H. H. Friedlander was in charge. 

Sanford Manufacturing Company exhibited its line of 
fountain pen inks, ink erasers, library paste, liquid glue, 
typewriter oil, white rubber cement, Solvene type cleaner, 
indelible ink, white ink, drawing ink and water-colors. Rus- 
sell P. Carpenter and C. W. Lofgren were in attendance. 

Scram Company displayed and demonstrated Ink-Scram 
ink remover, Perfectype type cleaner and Envlo-Sealr moist- 
eners. A special offer to dealers resulted in the booking of 
several orders during the convention. Mr. and Mrs. Harry 
Kranzberg were in attendance 

Seripte Manufacturing Company displayed Scripto mechan- 
ical pencils, leads, and Walter H. Doerr was in 
charge. 

W. A. Sheaffer Pen Company f: 


erasers 


itured a Skrip bicycle con- 


te Bn Ee Adams Company, St. Louis; Mrs. 
Adams. 

8. Celsus Orear and Paul J. Wielandy, Blackwell-Wielandy 
Company, St. Louis. 

9. W. M. Small, Johnson Chair Company; Fred Fenne, 
Neva-Clog Products, Inc.; Bob Lewis, Dennison Manufac- 
turing Company; Marion Follin, manufacturers’ representa- 
tive. 

10. Harold Friedlander, Rand McNally & Company; Wal- 


ter J. Doerr, Scripto Manufacturing Company. 


Adams, S. G. 


A bicycle like the one offered in the 
contest was on display. The Servisette and a new floor dis- 
play case were exhibited Sheaffer Feathertouch fountain 
pens, Skrip, Skrip-Grip, Vacuum pens and pencils, etc., were 
also shown. J. P. Blaul was in charge. 

The Southworth Company had an interesting display, the 
central feature of which was a typewriter of a half-century 
ago. It was surmounted by an explanatory sign, carrying 
the following words: “Fifty years of improvement but al- 
ways the highest quality.” Pictures of factory operations 
and samples of papers were also exhibited. H. J. Walsh was 
in charge. 

Victor Safe & Equipment Company 
cils, Mak-ur-own index tabs, Victor 
file, Victor Treasure Chest, Rand angle tab 
Redi-Recipe outfit and a new line of Victor 
cabinets. Cortland B. Horr was in charge. 

The Wahl Company exhibited display 
Eversharp fountain pens and pencils. A. G 
F. Heap were in attendance. 

Wallace Pencil Company showed the Invader and Motif 
black lead, colored and indelible pencils. A line of erasers 
and penholders was also shown. Izzy Voda, middle-western 
representative, was in charge. 

Samuel Ward Manufacturing Company displayed 
eries, photo albums, scrap books, address books, 
tobert L. Smith was in charge. 

F. S. Webster Company displayed MultiKopy and Micro- 
metric carbon papers, R.T.Z. type cleaner, Silk Star type- 
writer ribbons, etc. O. E. Hug was in charge. 

Weis Manufacturing Company presented its line of card 
index outfits, Wizard storage cases, index guides and cards, 
box files, letter trays, scrap books, etc Karl Castle was in 
charge. 

Wilson-Jones Company displayed I-P ring books, Hummer 
punches, columnar ruled pads, Shaw blank books, ring memo 
books, expanding files, summary boards, visible binders, etc 
George F. Hanson, Martin J. Aker and Fred M. Coleman 
were in attendance. 

The following book publishers had displays at the conven- 
tion: E. P. Dutton Company, Grosset & Dunlap Company 
and A. L. Burt Company 

The following greeting card manufacturers showed thei: 
wares in Turner Hall: P. F. Volland Company, Hall Brothers 
and White & Wychoff Manufacturing Company. 


test for boys and girls. 


featured Victor sten- 
one-drawer unit letter 
guides, Rand 
visible solid 


counter cards of 
Bassett and Lyle 


papet- 
diaries 
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SHIPMAN-WARD ENTERTAINS 378 GUESTS 

Three hundred seventy-eight members of the type- 
writer industry were guests of the Shipman-Ward 
Manufacturing Company on May 18 at a dinner and 
entertainment given at the Ivanhoe Club, 3000 North 
Clark street, Chicago. 

The festivities began in the late afternoon, on 
through an excellent dinner served at 6:30 p. m., and 
well into the night. James P. Ward and his two sons, 
James, Jr., and Dick were on hand to welcome the 
visitors to the party which took the place of the reg- 
ular meeting of the Chicago Typewriter Dealers Asso- 
ciation. 

Following the dinner the winners of several valuable 
prizes were announced and the prizes awarded. 

Included among the visitors who journeyed to Chi- 
cago from other cities especially for the event were 
the following: 

From Milwaukee—E. W. Doepke, S. J. Olsen Com- 
pany; E. H. Jones, L. C. Smith & Corona; F. L. Warsh, 
Teeter-Warsh Company; Louis Krueger, Walter 
Lemke, T. J. Terwelp, J. O. Waedekin, American Writ- 
ing Machine Company. From Racine, Wis.—C. Som- 
mers, E. F. Ruenzel, of E. F. Ruenzel Company; G. V. 
Bray, L. C. Smith & Corona. 

From Gary, Ind.—H. H. Kleinschmidt, C. M. Olson, 
M. L. Smith, Gary Office Equipment Company; Richard 
F. Hoyt, Edward W. Burley, M. Kitsberg, Albert 
Schaertl, Paul Gaffney, Bob Wandrey, Dick Hoyt Com- 
pany. From South Bend—M. E. Forbes, Phillip Gar- 
tenberg, Forbes Typewriter Company. From Lincoln, 
Ill—J. H. Schroeder, Lewis Rogers, W. D. Bender, Lin- 
coln Office Supply Company. From Aurora—J. Gerald 
Martin, T. J. FitzGerald, Adding Machine Sales & Serv- 
ice Company. From Waukegan—F. H. Barry, H. A. 
Stuart, D. B. Ford, Keystone Printing Company. From 
Joliet—E. A. Tuppel, S. R. Starmann, S. R. Starmann 
Company. 

From Elgin—Harold L. Mengler, J. O. Sorenson, S. W. 
Beck, Art Albright, D. Van Buren, S. W. Beck Company. 
From Wilmette—R. C. Klehm, Edward H. Harms, Wil- 
mette Stationery Company. From Des Plaines—Vin- 
cent Connor, A. F. Fuller, John N. Bremer, Frank A. 
Bremer & Son. From La Salle—Edward V. Richard- 
son, John L. Hangleitma, Jack Bell, LaSalle Typewriter 
Service. 

Others included H. J. Williams, Iowa Supply Com- 
pany, Iowa City, Iowa; L. H. Wittgraf, Typewriter 
Clearing Company, Minneapolis; Ed Starr, Pioneer 
Typewriter Company, St. Paul, Minn.; Ed. Anderson, 
Kankakee; P. A. Hudon, South Bend, Ind. 

Each guest, as he arrived and registered, was pre- 
sented with a handsome pocket knife containing a 
blade and several useful accessories. This was accom- 
panied by a trick consisting of a wire spiral and ring 
which could be separated from each other—after Mr. 
Ward showed how. 

Another special feature and one which proved ex- 
tremely popular among the visitors and guests was a 
lapel button which identified the wearer as a guest of 
the Shipman-Ward organization and entitled him to 
refreshments of all kinds at any one of the six bars in 
the Club, including the one located in the famous but 
spooky catacombs to which the awed guests descended 
in a large elevator some 300 feet—the attendants said 
—but from which, in some mysterious manner, visitors 
found they could ascend in seven or eight steps. 

asiptiegilaiealiaas 
CHICAGO TYPEWRITER DEALERS PICNIC JUNE 27 

June 27 has been set for the date of the annual pic- 

nic and outing of the Chicago Typewriter Dealers As- 
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sociation. To date $500 has been collected to help de- 
fray expenses of the event, further details of which 
will be announced later. 


a 


TELEPHONE OFFICIAL ADDRESSES CHICAGO 
OFFICE APPLIANCE MEN 


Office appliance managers in Chicago and some of 
their salesmen were given a lesson in selling by Arthur 
Perrow, general auditor of the Illinois Bell Telephone 
Company, at the regular meeting of the Chicago asso- 
ciation held at Medinah Athletic Club May 15. For a 
number of years Mr. Perrow was in charge of methods 
and clerical research for the American Telephone and 
Telegraph Company in New York. He is recognized as 
one of the outstanding accounting executives in the 
country and has had long experience with office equip- 
ment and office equipment salesmen. Using appro- 
priate illustrations, he explained that the right kind 
of attitude plus work will bring results. Every indi- 
vidual, he said, is a salesman whether he be office boy 
or president of the company. He suggested a banner 
reading, “Selling Is King,” and went on to say that 
without selling—the greatest economic force—we 
should have starvation and stagnation. 

The best discovery a man can make, he said, is the 
discovery of self. A development of personality is more 
necessary than ever before to successful selling. He 
told of his practice of seeing every caller and finding 
it interesting principally to know what the caller is 
thinking about. The ability to think, he said, was more 
important than any office appliance. We don’t always 
use our best assets. It is not so much what we say 
about our office appliances that sells; it is our per- 
sonality. We should call on a prospect surcharged 
with basic characteristics, which include personal 
qualifications as well as complete knowledge of the 
product and its application. 

Mr. Perrow’s address was summed up in what he 
called five points essential to success in selling office 
equipment, and which are much as follows: 

First, vision. He quoted the saying that “where 
there is no vision the people perish.” Find all about 
the product you have for sale and picture in your own 
mind what can be accomplished with it. 

Second is sincerity, which includes honesty, frank- 
ness and facts properly presented. 

The third is enthusiasm. If you know your product 
and have sincerity, you have the groundwork for real 
enthusiasm which is the head-light of progress. It is 
necessary. 

The fourth is perseverance, which is so essential in 
selling difficult or obstinate prospects. If you do not 
have perseverance, with the proper foundation under 
it, you do not develop the best fiber of character. It is 
a wonderful quality to develop. 

The fifth is progress. This country has become the 
greatest nation in the world because of the desire for 
progress. We must progress to be successful and we 
cannot go along with the four preceding principles 
without making progress—for ourselves, our employer 
and for all involved. 

The meeting was the largest in the history of the 
association. Seventy-five sat down to dinner, and some 
detained elsewhere in the club came to the meeting 
in time for the address. The next evening meeting 
will be in October. The summer meetings will be golf 
outings. 

W. B. Lawrence of Felt & Tarrant Manufacturing 
Company, president of the organization, presided at 
the speakers’ table. 
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Banquet During 
the Sales Conven- 
tion of the Seattle 
District of the Vic- 
tor Adding Ma 
chine Company. 
Seated Lto R: K. 
M. Andrews, Bel- 
lingham; Morris 


VICTOR SEATTLE AGENCY SETS NEW RECORD 

The Seattle, Wash., branch of the Victor Adding Ma- 
chine Company last month gave the other agencies 
something to shoot at when the sales staff, headed by 
H. M. Rosen, agency manager, attained first place in 
the United States with a 226 per cent of quota. 

The news of the go-getting team was released at a 
banquet held to celebrate the big event in the Pom- 
peian Room of the Washington Athletic Club in Se- 
attle, and the quota winners were all present. Mr. 
Rosen’s shock troops who won sixth, seventh and 
twelfth place respectively in the nation-wide sales 
contest, are M. Fuson and R. O. Brown, of Seattle, and 
R. M. Andrews, of Bellingham. 

—$—~»— 
N. ¥. STATIONERS DRAFT BAINBRIDGE 
RESOLUTION 

A resolution of regret on the recent death of their 
president, Arthur C. Bainbridge, who died on April 20 
following a short illness, was drafted last month by 
the Stationers Golf Association of New York at a spe- 
cial meeting held in the Yountakah Golf Club, Nutley, 
N. J. 

The resolution follows: 

“WHEREAS the Almighty, in his wisdom, has called 
into His presence, our President, Arthur C. Bainbridge, 
and 

“WHEREAS, in his passing, not only has our Asso- 
ciation lost its leader, but each of its members has 
lost a personal friend, 

“Therefore, we, the undersigned directors of the Sta- 
tioners Golf Association, have caused this memorial 
to be engrossed as visible evidence of the deep impres- 
sion which Arthur C. Bainbridge has made on our 
memory 
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Fuson, Seattle; H. 
M. Rosen, agency 
manager; R. O. 
Brown, H. J. Com- 
stock, Seattle. 
Standing are other 
members of the 
Seattle sales staff. 


“By his high sense of honor, his uprightness and loy- 
alty he has inspired each of us as a true leader. We 
hereby tender to his family our sincerest sympathy 
and condolence.” 

— 

HOFFMAN ADDRESSES CINCINNATI DEALERS 

M. Hoffman, assistant superintendent of the Cincin- 
nati Water Works Department, was the guest of honor 
and principal speaker at the regular monthly meeting 
of the Office Appliance Managers Association, Cincin- 
nati, on May 11. 

Mr. Hoffman gave an interesting talk on operation 
of the department of which he is one of the officials, 
and told how, through rigid economy, the annual cost 
had been reduced from $255,000 to $126,000. 

According to H. B. Verbit, secretary and treasurer of 
the association, plans are under way for the organiza- 
tion’s annual outing the date of which is to be an- 
nounced later. The affair, according to Mr. Verbit, will 
probably be in the nature of a golf tournament. 

I 
OEA OF PHILADELPHIA ELECTS OFFICERS 

The Office Equipment Association of Philadelphia 
held its annual golf outing and meeting at the Cedar- 
brook Country Club, near Philadelphia, May 14. Prac- 
tically the entire membership attended the dinner and 
business meeting. The following officers were elected: 
Blain Rawdon, of the Underwood Elliott Fisher Com- 
pany, president; N. Claiborne Hale, of the Dictaphone 
Sales Corporation, vice president; and R. S. Kelley of 
the Kee Lox Manufacturing Company, secretary. 

Congratulations were extended to the retiring presi- 
dent for the success of his administration. Mr. Raw- 
don outlined a program for the coming year, to which 
the members pledged unanimous support. 





Recent Meeting of Stationers Guild of Canada As Described in May Issue of Office Appliances. 


(Photo Courtesy of Book- 


sellers & Stationers, Toronto.) 
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FOURTH DISTRICT MEETING 

Note.—Herewith are reports of pertinent activities 
during the convention of the Fourth Regional District 
at Atlanta, Ga., which were not contained in the story 
of the conclave on page 60 of the May issue due to the 
date of the meeting conflicting with the date of pubii- 
cation of this journal. 

Before the meeting came to an end the following im- 
portant motion was proposed and adopted by the dele- 
gates in session: 

“It is the opinion of the commercial stationers as- 
sembled in Regional Convention at Atlanta, April 24, 
1936, that any manufacturer or supplier to the retailer 
that alters the selling prices of his agents or dealers 
without due notice and conference with said dealer or 
agents is in violation of the Federal Anti-Trust Laws, 
as such action tends to eliminate the competition of 
said dealers or agents and also acts to create mo- 
nopoly. 

“This group notifies all manufacturers and suppliers 
concerned of its unalterable opposition to the principle 
of National Contracting by manufacturers as it con- 
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Company, L. H. McDaniel, Jim Stites, J. W. Cooper, Jr., 
Eberhard Faber Pencil Company, Weis Manufacturing 
Company, Carithers-Wallace Company, Oakville 
Manufacturing Company, Paramount, Inc., Bates 
Manufacturing Company, Victor Safe & Equipment 
Company, Acco Products, Inc., J. H. Harlan Company, 
Parker Pen Company, Yawman and Erbe Manufactur- 
ing Company, General Fireproofing Company, Ace 
Fastener Corporation, Carter’s Ink Company, Art Steel 
Company, Joseph Dixon Crucible Company, National 
Blank Book Company, W. V. Jones Company, Globe- 
Wernicke Co., Boorum & Pease Company, Office Sup- 
ply Company, Ivan Allen-Marshall Company, Foote & 
Davis Company, Arch Ryan, W. H. Silliman, McMillan 
Book Company and the Art Metal Construction Com- 
pany. 
> 
SOUTHERN TRAVELERS CLUB 


The Southern Travelers Club last month held its an- 
nual election of officers and the following men were 
named to head the organization for the current year: 

President, Jim W. Cooper, Jr.; first vice-president, 





This Pictures the Happy and Care-Free Group at the 


centrates the business in certain industrial centers and 

furthermore this group hereby notifies concerned par- 

ties of the purpose and intent of the group to take such 

action legal or otherwise as it may consider necessary.” 
Golf 

Friday afternoon witnessed a spirited golf tourna- 
ment in which the majority of delegates joined. When 
the smoke of battle cleared away the winners, their 
particular achievement, and their prizes were as fol- 
lows: 

First, second and third low gross, Frank Ryan, set 
of clubs; S. D. Acker, golf balls; Ivan Allen, Jr., shoes. 
First, second and third low net, Al Marshall, silver cup; 
Bill Cole, shoes; Jim Stites, raincoat. Most birdies, 
Frank Moore, sweater; most pars, Wilbur Oaks, slacks; 
second most pars, J. J. Lonegan, golf balls; blind bogie, 
Art Hubert, golf balls; low net first nine, “Boots” 
Kaplan, slacks; second low net first nine, J. J. Mc- 
Mahan, sweater; largest golfer, Frank Link, club; 
poorest partner, Woods White, club; worst-dressed 
golfer, A. Skagsett, club; most sevens, Gus McGinty, 
golf shirt; high gross, Bert Black, golf shirt. 

All of the above prizes were donated for the conven- 
tion by the following companies and representatives: 

Sanford Manufacturing Company, Mittag & Volger, 
Inc., C. Howard Hunt Pen Company, General Pencil 
Company, Eagle Pencil Company, American Pencil 


Atlanta, Ga. 


Fourth Regional District Meeting at 


Ben F. McGinty; second vice-president, Jess Haralson; 
secretary-treasurer, Charles Hucke. 

As soon as the election was over, Mr. Cooper deliv- 
ered a message to the club membership in which he 
lauded the work done by the retiring president, Tom 
Riley. Mr. Cooper said: 

“The Southern Travelers Club, under the leadership 
of Tom Riley, has just finished a most successful year. 
Tom did a most excellent job and it is to him that we 
owe the growth and popularity which the organization 
has attained.” 

A special feature of the meeting was the appointment 
of Alex Culpepper, E. H. Clarke & Bro., Memphis, as 
corresponding secretary to the club to succeed E. G. 
Harpold, who left the South to accept a position with 
the J. L. Hanson Company, Chicago. As a token of 
the club’s appreciation of Mr. Harpold’s activity on be- 
half of the organization the club sent him a gold watch. 

Before the meeting adjourned Mr. Cooper told of the 
appointment of eight state secretaries to assist Mr. 
Culpepper in his work on the traveler’s behalf. The 
appointees are: 

W. A. Boren, Florida; Francis R. McCauley, Alabama; 
John B. Courtenay, Georgia; Billie Goldstein, Louisi- 
ana; C. Guy Lowe, Mississippi; W. W. Kale, North Caro- 
lina; W. A. Seybt, Jr., South Carolina, and Albert Perry, 
Tennessee. 








THIRD REGIONAL DISTRICT CONVENES 
AT HARRISBURG 

Another highly-successful and spirited convention 
was held when the third regional district of the Na- 
tional Stationers Association met at the Penn-Harris 
hotel, Harrisburg, Pa., on May 21. 

The meeting was one of the most diversified that has 
been recorded in many years from the standpoint of 
dealer representation. Those in charge said there was 
not a section of the district which was not represented 
at the convention, even to the smaller towns, and the 
attendance was considerably enlarged by local deal- 
ers who were not members of the National Association 
but who live in the district. 

There were 108 registrations when the meeting was 
called to order by Regional Governor J. A. Brown at 
10 o’clock. An address of welcome was made by Ernest 
B. Eppley of the Cotterel Company, Harrisburg, who 
told the assembled delegates he hoped their visit would 
give them a desire to come again. 

Mr. Eppley was followed by Ernest Smith, of the 
Harrisburg Chamber of Commerce who dwelt upon 
the benefits to be derived from such a gathering be- 
cause of the opportunity to exchange ideas as a means 
of solving problems of the business of today. 

A response to the address of welcome was made by 
J. S. Sprott, of The Globe-Wernicke Co. Mr. Sprott 
complimented the gathering on the wonderful spirit 
in evidence and expressed appreciation of the definite 
feeling of welcome exhibited by those in charge. 

After Regional Governor Brown delivered a brief 
address in which he complimented the Harrisburg 
committee on the work done in arranging the meeting 
Charles P. Garvin, general manager of the National 
Stationers Association occupied the speakers stand, 
opening his address with a review of his experiences 
during his recent trip over the field. 

Mr. Garvin reminded his listeners that the codes 
are not dead. As proof of this he cited the many bills 
which are pending before Congress which mean con- 
tinued effort toward governmental control. He touched 
upon the tax situation when he said: 

“We have accumulated a great tax burden. That 
tax burden is paid by the minority in industry and 
therefore, as an association, we must ‘cut our suit to 
fit the cloth, and select our membership and gather 
together the men in the industry who think construc- 
tively and in cooperative spirit.” 
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The speaker urged the delegates to cease looking 
at the future dismally. 

“If you have a problem, get together and settle it,” 
he said. “Develop a pride in your industry, for we 
have fine men and a fine business. If we contribute 
individually what we can give we will carry on and 
build what we all know can be carried on and built in 
direct proportion to what we contribute individually.” 

Mr. Sprott again spoke, prefacing his remarks by 
telling his listeners that he had not come to speak 
to them as a manufacturer but as a man who was in- 
terested in the problems of the retailers. He declared 
that the legitimate manufacturer is just as sincere as 
the legitimate retailer and that it is a mistake to be 
other than honest and frank with each other. 

The speaker touched on another phase of business 
when he said: 

“We must give to the American business man the 
service he is entitled to when he buys our goods. Un- 
ethical business methods must be eliminated for they 
undermine the stability of business.” 

W. F. Block, Victor Safe & Equipment Company, gave 
a brief review of the development of sales through 
specialty selling, during which he defined a specialty 
as “something that saves time, effort. money and mate- 
rial for someone else.” 

He gave an outline of a stationery store of early days 
and pointed out that specialty selling had not only 
changed the type of selling but had changed the com- 
plexion of the character of products sold. 

After the reading of a telegram from W. P. Waddy 
expressing regret at his inability to be present, the 
meeting adjourned for lunch. 

The afternoon session witnessed the presentation of 
an amusement program sponsored entirely by the 
Penn-Ma-Va Club, the feature of which was a humor- 
ous skit entitled “The Amateur Hour of Major Nose.” 
William Cravens played the part of Major Nose and 
was ably supported by Walter Ridgeway, Esterbrook 
Steel Pen Company; Al Williams, Stationers Guild; 
Sol Obstfeld, Markwell Manufacturing Company; A. S. 
Wright, Globe-Wernicke Co.; William Hough, Victor 
Safe & Equipment Company. 

After Mr. Garvin again took the floor to describe 
in detail some of the work being done on behalf of 
the national convention in Chicago next September, 
the delegates listened to an intensely interesting story 
of the damage brought by the recent flood disaster. 
Those who told of the damage were Dan Smith, Wil- 





Those Who Attended the Third Regional District Convention Are Pictured at the Annual Banquet Held on May 
21. at the Penn-Harris Hotel, Harrisburg, Pa. 


JUNE, 1936 


liamsport, Pa.; Mr. Patterson, of Johnstown; Mr. Shep- 
pard, Pittsburgh; Mr. Roder, Wilkes-Barre, and J. A. 
Brown, Pittsburgh. 

The banquet in the evening was featured by a “No 
Speeches” rule which was enforced. Many of the 
visitors stayed over Friday to play golf at the Colonial 
Country Club, but there was no tournament or prizes. 

In the afternoon the convention ladies were taken 
on an interesting tour of the Hershey factory and other 
nearby interesting points, stopping for luncheon at 
the Hershey hotel. 

EO 
PENN-MAR-VA CLUB MEETS 

Featured by a good attendance and election of offi- 
cers, the annual meeting of the Penn-Mar-Va Trav- 
elers Club was held on Wednesday, May 20, at the 
Penn-Harris Hotel at Harrisburg, Pa. 

With twenty-eight members present, the meeting 
opened with Ben Wachtel, Parker Pen Company, pre- 
siding. Secretary W. H. Cravens, of the Walcott- 
Taylor Company, Washington, D. C., read the minutes 
of the last meeting and the treasurer’s report was read 
by Miss Rose Cushman, secretary to C. P. Garvin, gen- 
eral manager, National Stationers Association. 

Following the necessary motions, the secretary was 
instructed to send a letter of good will and congratula- 
tions on his recovery to Walter Stringer of the Joseph 
Dixon Crucible Company, and to send a bouquet of 
flowers to Mrs. William Laskowski, Jr., in recognition 
of her service in helping promote the regional meet- 
ing. Following this action, a nominating committee 
was appointed composed of George Harscheid, Na- 
tional Blank Book Company, W. E. Hough, Victor Safe 
& Equipment Company, and C. H. Everly, of Office 
Appliances. 

Following a speech by retiring President Wachtel in 
which he thanked the officers and members for their 
cooperation and assistance during the past year, the 
nominating committee presented the following ticket, 
each member of which was elected: 

A. E. Petersen, Oxford Filing Supply Company, presi- 
dent; Nelson Bushnell, Alvah Bushnell Company, first 
vice-president; John J. Kerns, Stationers Loose Leaf 
Company, second vice-president; W. H. Cravens, Wal- 
cott-Taylor Company, secretary; and C. P. Garvin, 
National Stationers Association, treasurer. Stanley 
Woodruff, of the Weis Manufacturing Company, was 
unanimously elected to the newly-created office of 
Councilor and Parliamentarian after an impressive and 
eloquent endorsement for the office by John Dwyer, 
of the F. S. Webster Company Pittsburgh office. 

Matters taken care of by the newly-elected officers 
included the sending of a box of candy to the club 
mascot, Miss Jean Stringer, of Philadelphia, and a vote 
of thanks and appreciation for her services to Miss 
Cushman, the vote being accompanied by a check as 
evidence of the organization’s good will. Miss Cushman 
then reported on behalf of Mr. Garvin that the club 
books showed a cash balance on hand of $187.89 and a 
membership total of 104. 

During the meeting the assembled members were 
told that as an incentive in a new membership drive, 
three prizes had been offered by the Globe-Wernicke 
Co., the National Blank Book Company and the C. H. 
Hunt Pen Company. 

Winners of cash prizes in the contest held during 
the meeting were: H. C. Hooks, Moore Push-Pin Com- 
pany; A. S. Wright, Globe-Wernicke Co., and Harry 
Tehan, Charles M. Higgins & Company. 

Before adjournment, Mr. Woodruff was appointed 
chairman of a committee to arrange a club outing this 
summer. 
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WIS-ILL CLUB MEMBERS FACE ACTIVE SEASON 


Under the leadership of Ralph Maneval, of A. W. 
Faber, Inc., who last month was elected the new presi- 
dent of the Wis-Ill Club, members of the organization 
are facing an active season of sports and meetings. 

Part of the season will be devoted to the recently or- 
ganized Chicago Stationers Softball League which has 
been formed by Gordon Kickels, vice-president of the 
club. In addition to the team made up of members of 
the Wis-IIl Club, there are five others in the league 
composed of employees of the following organizations: 

Marshall Jackson Company team managed by Ray 
O’Brien; Stevens Maloney & Company—-Commercial 
Stationery Company, manager Joe Margulis; Reliable 
Stationery Company, manager Joe Pollock; Horder’s 
Inc., manager Gus Amato and A. C. McClurg & Com- 
pany, manager Frank Stiles. 

Results of the three games played Friday, May 15, 
are as follows: Marshall-Jackson won against Stevens- 
Maloney-Commercial Stationery; Reliable Stationery 
trimmed the Wis-Ill Club, and Horder’s beat the A. C. 
McClurg team. 

Meanwhile the golfers of the club are scheduled to 
play the opening game of the schedule arranged by 
Norman Pearce at the Westward Ho course on Friday, 
July 10. The golfers are scheduled to tee off at twelve 
o’clock for an afternoon of playing which will be fol- 
lowed with a dinner and the presentation of prizes in 
the evening. The fee for the dinner and the golf has 
been set at $3.50. 

At one of the May meetings President Maneval an- 
nounced that due to the pressure of business Bill Dal- 
ton of the Noesting Pin Ticket Company had been 
obliged to resign as secretary of the club, a position 
he has held for a considerable time. At the same meet- 
ing the assembled members were introduced to the new 
secretary who is Don Chadduck of the Carter’s Ink 
Company. 

At the meeting of May 22 it was decided that the 
golf tournament will be a stag affair. It will be fol- 
lowed by a baseball game. Appointments were made 
to further the project. John Smythe of Geyer’s was 
made chairman of the prize committee. Harry Balch, 
of Quality Park Envelope Company, was given the 
responsibility of soliciting manufacturers’ donations 
suitable for awards. These, he was advised, were not 
to be inordinately expensive articles. Russ Carpenter, 
of Sanford Manufacturing Company, was made Ser- 
geant-at-arms for the tournament dinner. Bill 
Schuster was put in charge of printing, and Bill Dalton 
was appointed clerk for the tournament. 

The Wis.-Ill. team will play a baseball game at 
Horder’s picnic June 13, announced elsewhere in this 
issue. 

New members of the club are Parle Cooley, of Bates 
Manufacturing Company; Oscar Hug, of F. S. Webster 
Company; H. D. Clark, of Moore Push-Pin Company; 
Karl Kiesel, of Carter’s Ink Company; and P. J. 
Mathieu, of Minnesota Mining and Manufacturing 
Company. 

—_——_—_—. 
GEORGIA STATIONERS ELECT OFFICERS 


Holding its annual meeting on the same day as that 
of the Fourth Regional Convention in Atlanta on April 
23, the Georgia Stationers Association re-elected its 
entire slate of officers, headed by President Henry I. 
Coleman. The other officers are: 

G. A. Booth, Athens, vice-president; A. D. Hubert, Jr., 
Atlanta, secretary-treasurer. Members of Executive 
Committee are: Henry I. Coleman, Savannah, Chair- 
man; Charles M. Marshall, Atlanta; Hollis Oliver, Val- 
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dosta; W. W. Shepherd, Macon; A. D. Hubert, Jr.; At- 
lanta; G. A. Booth, Ex-Officio, Athens. 

The next meeting of the Association will be held in 
Macon on June 12 at the Dempsey Hotel. 

‘. ~ 
CONNECTICUT STATIONERS GOLF TOURNAMENT 

On May 21 the Connecticut Valley Stationers Asso- 
ciation held its annual golf outing and tournament at 
the Wethersfield Country Club. Thirty-eight teed off 
in foursomes for the long trek to the eighteenth hole. 

Although the golfers were unable to conquer the 
difficult course to their entire satisfaction, they re- 
turned to the clubhouse in good spirits in time to put 
away their clubs and be present when mess call 
sounded to reveal that the original thirty-eight had 
been swelled to a total of seventy when the dinner 
began. 

With the usual lack of ceremony which marks these 
gatherings and which pleases the diners, President 
Leo Burt briefly and sincerely welcomed everyone pres- 
ent and then turned the meeting over to Jim Arming- 
ton who did a good job of taking charge of the tourna- 
ment. 

There was plenty of entertainment for the tired 
but happy golfers. Tom Stonehouse did his stuff in 
a big way, singing many of the old favorites while his 
son, Tom, Jr., accompanied him. 

Then Jim Armington read a telegram from Jack 
Kennedy and spoke of a challenge received from the 
New York Stationers Golf Association for a trophy 
donated by the Wilson-Jones Company for perpetual 
competition. Plans were set in motion to play the 
New York golfers at the coming convention at Provi- 
dence, R. I. 

The prizes for first, second, third and fourth low 
net were awarded to the following: Arthur Peterson, 
Plimpton division, U. S. Envelope Company; Ray 
Scheppach, Bradley & Scovill; Steve Mason, Preston 
& Rounds Company; and Percy Jacobs, John R. Rem- 
bert. Walter Conlin, Plimpton’s, and George McGlade, 
of Acco Products, won the kickers handicap and special 
prize respectively. 

After two three-round amateur boxing bouts were 
staged by the former featherweight champion, Kid 
Kaplan, the annual outing came to an end. 

—_—-+»> 
CHI-CO GOLF DATE SET 


The opening golf tournament of the Chi-Co Sta- 
tioners Club of Chicago will be played on June 17 at 
the Navajo Fields Golf Club, 123rd street and Ridge- 
wood avenue. The fee for golf and a dinner to follow 
will be $2.50 and a record crowd of local stationers is 
expected to turn out and officially open the 1936 sea- 
son. 

: _——— 

COMPLETE PLANS FOR DISTRICT NO. 1 MEET 

Completion of the program of business sessions and 
entertainment features for the annual meeting of Dis- 
trict No. 1, to be held at Providence, R. I., on June 25 
and 26, was announced last month by Regional Gov- 
ernor Walter R. Dolliver. 

Among the speakers scheduled to address the con- 
vention are Charles P. Garvin, general manager of The 
National Stationers Association, whose subject will be 
“Fair Trade Acts”; Howard Sanders, who will speak on 
“Dealer’s Credit Problems,” and Al Rebhan, on “Fi- 
nancing Future Conventions.” Twelve other speakers, 
whose names will be announced later and all of whom 
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are New England dealers, will also bring important 
messages to the delegates. 

The principal entertainment features will be two din- 
ner-dances at the Biltmore hotel in which the conven- 
tion headquarters will be established. Mr. Dolliver 
urges delegates to make early reservations through 
Douglas Payne, convention manager of the hotel. 

—_—_——_——_ 
NEW YORK DEALERS MEET 

Marked by an informal discussion of matters per- 
taining to the organization and a further discussion of 
the annual convention to be held in Kansas City, the 
regular May meeting of the National Typewriter and 
Office Machine Dealers Association of New York was 
held at the Hotel Dixie on Wednesday, May 13. Dur- 
ing the meeting it was announced that since the As- 
sociation’s decision to reduce the dues to $5.00 quite 
a number of new members have been enrolled. 

——————~—<— 
ILLINOIS CARBON DEALERS MEET 

On Tuesday evening, May 5, the Illinois Carbon & 
Ribbon Dealers Association held its monthly meeting 
at the Hamilton Club. A large group of enthusiastic 
members were present to hear Howard Rotherick, of 
the Old Town Ribbon & Carbon Sales Company, tell 
of his recent trip to California and the West. 

Mr. Rotherick gave some interesting information on 
what the ribbon and carbon industry is doing on the 
West Coast. As his trip was quite extensive, he did 
not finish telling of his travels but will complete his 
story at the next gathering. 

The next meeting was to be held on Tuesday, June 2, 
with a dinner scheduled to begin at 6:30 p. m. 

a 
OHIO STATIONERS MEETING 

Members of the Ohio Stationers Association held 
their regular monthly meeting on May 15 at the 
Deshler-Wallick hotel in Columbus. Representatives 
of manufacturers and wholesalers were present and 
discussed with interest the problems involved in the 
setting up of a functional plan of operations under 
the Ohio Fair Trade Act. The meeting was presided 
over by William R. Diehl, president of the association. 

—_——~<p_- — 
N. ¥. STATIONERS REVISE GOLF SCHEDULE 

The Stationers Golf Association of New York re- 
cently revised its schedule of tournaments, according 
to Louis Tavernier, who was appointed president of the 
organization following the sudden death of President 
Arthur C. Bainbridge. 

According to Mr. Tavernier the list of games to be 
played this season will be as follows: 


Date Course Host 
June 2 Plandome Tom Rudel 
June 16 Mountain View Julius Kahn 
July 7 Winged Foot Ralph Kennedy 
July 21 Shackamaxon Louis Tavernier 
August 4 Queens Valley Leroy McCready 
August 18 Hackensack W. G. Whittemore 
September 1 Pelham Country J. E. Neary 
September 15 Englewood J. R. Brundage 
October 6 Wheatley Hills Fred G. Huber 
October 20 Richmond Country Louis Tavernier 


The death of Mr. Bainbridge occurred too late for 
the Association to cancel the Yountakah meeting, but 
the tournament was considered as cancelled and no 
points were awarded on the season’s cup. 

—____——_ 
WALLENDER RETURNS TO DESK 

William Wallender, of Wallender & Pennington, De- 
catur, Ill., returned to his desk late last month after 
an illness of eight weeks. 
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PATHFINDERS OF TOMORROW 


When the old pioneers were still trekking into the 








hinterlands, the Mimeograph came as new help to 





young American industry. For more than fifty years 
this company has led the way in the betterment of 


stencil duplication 





and we are constantly exploring 
the field of science to make the process even more effi- 


cient and resultful. Today business needs the urge of 





the pioneering spirit: it needs new roads to greater op- 
7 . , ,* . 4 > _ 

portunity. For you, the Mimeograph Process may mean a 

new world of possibilities. Quickly, easily, privately, and at 


low cost. this modern tool of business and education turns 





out perfect copies of text matter, illustrations, maps, graphs, 
etc., in quantities unlimited. For latest particulars of fine ac- 
complishment in your field write today to A. B. Dick Company, 


Chicago, or see your classified telephone directory for local address. 


MIMEOGRAPH 


















































70 





Edgar M. Berry 
President 


WHOLESALE STATIONERS CONVENTION 

As this number of Office Appliances goes to press the 
annual convention of the Wholesale Stationers Asso- 
ciation is being held in the Statler Hotel in Detroit. An 
ambitious program of addresses, exhibits by manufac- 
turers, a trip through Henry Ford’s Greenfield Village 
and entertainment of various sorts provided three days 
of interest and enjoyment. A large attendance of 
wholesalers and manufacturers was registered includ- 
ing J. F. Moir, second vice-president of the association, 
R. Norman Brown and Fred Smart, general secretary 
of the Stationers Guild of Canada, all from Toronto. 

The convention was called to order by President 
E. M. Berry, who is also president of Loring, Short & 
Harmon, Portland, Maine. After a few preliminary re- 
marks, he introduced Raymond J. Kelly, corporation 
counsel of the city of Detroit, who gave the delegates 
a hearty welcome. Next the visitors stood in silence 
in tribute to Arthur C. Bainbridge, formerly an active 
member of the association. 

The president's report given by Mr. Berry in person 
was one of progress. Business was better, the mem- 
bership larger. Regional meetings inaugurated last 
year were of real value. The past few years he said 
demonstrated the need of the wholesaler. Progress 
was made in helping the retailer. In telling of work 
ahead he said, if you do not shoot at a high mark, you 
will not hit a low one. He thanked his officers and 
particularly commended the fine work of H. C. Whitte- 
more, secretary-treasurer. 

Mr. Whittemore reported finances in good condition 
Both divisions of the organization, wholesale and man- 
ufacturing, increased ma- 
terially. He gave a brief 
resume of the year’s activ- 
ities. R. A. Maish, third 
vice-president, spoke as 
representative of the man- 
ufacturers. He found ita 
pleasure to tie in with the 
board of control in its 
planning “Wherever we 
go,” he remarked, “we are 
going cooperatively. We 
get out of the association 
what we put into it. He 
expressed appreciation of 
the contributions of the 
other officers.” 

An address which pro- 
voked interesting discus- 
sion was presented by 














H. C. Whittemore 
Secretary-Treasurer 





M. C. Pierpont 
First Vice-president 
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R.A. Maish , 
Third Vice-president 


A. Bacourt, professor of marketing and commerce, Uni- 
versity of Detroit. The catalogue should fill a sales 
function, he said, and also be a market analysis. Five 
requirements given for a good catalogue were to secure 
attention, arouse interest, create conviction, produce 
response and impress memory. “If your catalogue,” 
he said, “is your sales representative, why not put your 
complete message in it?” 

In the afternoon with M. G. Pierpont, first vice-pres- 
ident in charge, Morris Popper, New York attorney, 
spoke on legislation—in effect and pending. He re- 
viewed various attempts growing out of the depression 
to regulate industry by N.R.A., agriculture by process- 
ing taxes and other means, attempts to regulate by 
fixing wages and hours and housing experiments. 

The next speaker was Howard S. Saunders, execu- 
tive credit advisor of the Stationers and Publishers 
Board of Trade. On the subject of Loose Credits he 
said that over-expansion of credit in industry leads to 
exhaustion. He said many businesses were ruined in 
recent years by demands of banks for liquidity. An 
over-expansion of banks he held responsible for bank 
losses. Competition is so keen today that if a man 
does not watch carefully he is doomed to financial dif- 
ficulties. He gave character, capacity and capital as 
the three credit essentials. 

The last speaker of the day was E. G. Stacy, sales 
promotion manager for the Spencerian Pen Company, 
whose topic was “Aids for the Independent Retailer.” 
The greatest aid is helping the retailer to promote his 
business, he said. Training salesmen was one method. 
Window trimming was another. He recommended that 
windows be made up in their plants before the manu- 
facturers recommended 
them. Manufacturers and 
wholesalers should coun- 
sel retailers on advertis- 
ing, store arrangement 
and other problems. Some 
forms of retailer aid 
might seem expensive at 
the start but prove profit- 
able later. 

A supplementary report 
of the convention will ap- 
pear in Office Appliances 
for July with a number of 
timely photographs, list 
of speakers, their address- 
es, the registration and a 
complete description of 
the business sessions, en- 
tertainment and sports. 





J. E. Moir 


Second Vice-president 
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“As advertised” 
in current 
national magazines 





".... and can you 
typewrite, my children ?" 
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It’s a Practical World, you see... asks for nimble fingers as well as nimble 
brains ... Book-learning? Check ... but can you also write a neat report?. .. 
can you pinch-hit as secretary?...can you put your ideas down in clear and 
compelling fashion? In short, do you have the Corona habit of neat writing 


that conveys the definite impression of neat thinking? ...TO FOND FATHERS, 





MOTHERS, UNCLES, etc.: It’s never too late, never too early in life, to help 
that youngster acquire this life-long asset— ability to type. Many a career has 


started just that way—on a Corona! 


L C SMITH & CORONA TYPEWRITERS INC GC O 
191 ALMOND STREET, SYRACUSE, N. Y. 







THE IDEAL 
GRADUATION 
GIFT 
For free trial see 
nearest Corona 
dealer— or write 


Visit our booth at Kansas City 
us for booklet. 











“Short Cut” 


BRONZE 
SUPER- 
CARBON 


Quicker-Handling 
for 


SUPER-COPIES 





@ = 'Thas BODY. It lies flat and stays flat. Secretaries 
waste time wrestling with flimsy ruffled carbons. 





It makes COPIES, not travesties. Copies fit for 
clients, officers, heads of departments. You 
haven't time to pore over “treed” copies! 


PANAMA Super—like the canal—is built 
for heavy traffic. It lasts longer. Ideal for two to 


five copies and all secretaries. 










Ask your 
PANAMA man 


@ wew vore 





SEE the difference! 
eseeeee the old way 
— the long way, 


8,066 miles “’out 
of the way.” 


the “short 
cut” through the 
Panama Canal. 
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MANIFOLD SUPPLIES COMPANY 


Manufacturers of 


PANAMA and BEAVER 
188 THIRD AVENUE 





BROOKLYN, N. Y.| 
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(Seen and Heard in Southern California, by H. W. Mar- 
tin—-Continued from page 59) 


Horton, Zellerbach Paper Company; W. L. Lindsay, 
West Coast Stationery Company; R. V. Campbell, In- 
dustrial Printing and Stationery Company; A. D. Shel- 
don, Vromans, Pasadena; L. E. Thomas, Hollywood Cit- 
izen; W. A. Eichorn, Floyds’, San Pedro; I. O. Stein, 
Stein’s Stationery Store, Santa Ana; George Rinehart, 
Los Angeles Rubber Stamp Company. 
Secretary-Treasurer, Blake Lockard, Los Angeles. 
a 7 * 

U. E. F. Takes More Space.—The Underwood Elliott 
Fisher Company is adding more space to its Los An- 
geles branch office to keep pace with the growing busi- 
ness. The offices are undergoing rearrangement with- 
out slowing the increasing tempo of sales. 

> . * 

From Denver Still the Western Urge.—W. R. (Billy) 
Carey, well known to practically all the stationery 
travelers in the middle western and coast regions, and 
for the last five years with the Stationers Corporation 
of Los Angeles, got his start in the stationery business 
with Kistler’s in Denver over twenty-four years ago. 
He began young—he must have—for he is one of the 
young men still. His long service in the field has given 
him a valuable acquaintance with traveling men of two 
generations—the old and middle aged men and the 
younger men and the “cubs.” 

Mr. Carey “emigrated” to Los Angeles about nine 
years ago and almost immediately secured a position 
with the Schwabacher-Frey Company, with whom he 
remained four years, then became associated with the 
Stationers Corporation. 

> 7 > 

Royal in Santa Monica.—The Royal Typewriter Com- 
pany, Inc., has opened an agency at 203 Santa Monica 
boulevard, Santa Monica, under the management of 
C. C. Morrison and the general supervision of Man- 
ager Ralls of the company’s Los Angeles branch office, 
which, by the way now embraces 7,000 square feet of 
space on the second floor at 1031 South Broadway, 
beautifully furnished and arranged to serve the utmost 
convenience. Mr. Ralls says business is excellent and 
is keeping time with the industrial expansion now ap- 
parently taking place. 

. 7 = 

The Mitchells Get Dusty.—Passing through Kansas 
on their way home from California this spring Colonel 
and Mrs. Charles L. Mitchell of Topeka drove five hours 
through one of the worst dust storms Kausas ever 
had. So thick was the air with superfine dust that 
it was impossible to see the front end of the hood 
from the driver’s seat. They had to cut the speed of 
their automobile to a snail’s pace, and kept their horn 
going like that of a steamboat coming around the bend. 
Despite all precautions, they had four very narrow 
escapes from possible injury or worse. Mr. Mitchell 
thus graphically describes the adventure: “We trav- 
elled for about five hours crossing Kansas through one 
of the worst dust storms Kansas has had, and six times 
we had to stop our car when we realized we were off 
the slab. The dust was so dense we could not see the 
front of our engine. * * * We expected every moment 
that some big bus or truck would ram our ‘caboose’ 
from the back, or that some wild-eyed gazabo might 
smash into us from the front. We did not have vision 
of more than ten or fifteen feet at any time during 
four hours. Four couples of kids in an old Cadillac 
bumped our bumper and fender, but the blow was a 
glancing one and did little damage. Later we learned 
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“It’s good business to 
sell the machine that 
the world is buying”! 


Again in 1935...as a matter of fact, for more than the 30th 
consecutive year... Underwood produced and sold more 


, The Champion Keyboard in a Typewriter 
typewriters than any other manufacturer in the world. Selling for Less Than $50 


The answer is, of course, that year by year the 


T ; ac : : Typewriter-wise dealers have declared that the Universal represents the 
rwood Typew s off more in speed, in 
l nde ype riter has S ered — greatest Portable value of the day. It offers the famous Champion Keyboard 


writing ease, in durability and up-to-the-minute writing that everyone is talking about...a new longer line space lever...new 


features And depend upon it the world’s preference for and more readable centering and marginal scales ...and a new overnight- 
ts ; 2 “i type carrying case. It retails complete for $49.50. Every Underwood 
typewriters that bear the name, Underwood, has had Its Typewriter is backed by nation-wide, company-owned service facilities. 


influence on the sale of Underwood Portables. 

Follow the road to bigger Portable profits by keeping 
pace, step by step, with the Typewriter Leaders of the 
World. Stock...display...push...sell the Underwood. It’s 
good business to sell the machine that the world is buying. 


UNDERWO 


Typewriter Divisions 


UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters Accounting Machines Adding Machines 
Carbon Paper, Ribbous and other Supplies 


ONE PARK AVENUE NEW YORK, N. Y. 


Sales and Service Everywhere 


Underwood Elliott Fisher Speeds the World’s Business 


UNIVERSAL 
PORTABLE 
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Aluminum Chairs 


LY to Every Office 
4 
en Y4, Pin 


¥ 4 t/ 
ag ae 
THE REAL REASON for modernizing an office is to make it a Ff 
pleasanter, more comfortable, more efficient place to work in 
. . » a more beautiful place for customers and clients to visit. = 
Nothing can contribute more to this end than GF Aluminum 4 
Chairs—now available in many models to all GF Dealers. 3 


With the vast opportunity for new-equipment sales presented 
by the rapid upswing in business activity, GF places its dealers 











in a position second-to-none on the road to profits. Ten 

distinct chair models, designed and built to meet the most National Stationers Association Annual Con- 
exacting demands for modern office seating, are ready to give vention and Business Show, September 21, 
customers the advantages of expert craftsmanship combined 22, 23, 24, at the Palmer House, Chicago 
with mass production. Write fér complete details. 











4No. 3326> 4No. 3324> 


METAL BUSINESS 
EQUIPMENT 
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- are Vitally Essential 


- 


Modernization Program 





No, 2035 





No. 2327 





No. 2324 Neo. 2325 


FEATURES 


Typically modern in appearance. * 
fort. * 
depreciation and maintenance. * 


Maximum com- 
Stronger, lighter, more durable. + Lowest 
Bassick Flotilt 
Permanent 
finishes of natural aluminum, sand-blast aluminum or 
grained effects. * Large chairs upholstered in genu- 
ine leather — smaller chairs in best grade fabrikoid. 


swivel irons — ball-bearing casters. * 


THE GENERAL FIREPROOFING 
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COMPANY, YOUNGSTOWN, OHIO 











Pages 





; 4 describing 
WWlustrating *” thods #  aaaadl 
storage — om public and institut 





banks, busine® 
























A Real Sales and 
PROFIT Builder 


Tell Us How Many! 


Hen is a new, timely, powerful selling aid to help 
you build sales and profits on LIBERTY Boxes. Should 
be placed in the hands of every one of your custom- 
ers and prospects with storage filing to do. Furnished 
imprinted and without cost in such quantity as you 
need. Just off the press. A booklet of 24 pages, show- 
ing installations of LIBERTY Boxes, the 22 standard | 
sizes, giving interesting stories to explain why users | 
prefer LIBERTY Boxes. A powerful sales argument to 
win new users, to increase sales to present users. 


The mid-year transfer is coming. This booklet 
will be a great help to you to increase sales. 
Tell us how many customers and prospects you 
have who are storage-filing minded. We will 
promptly imprint and deliver the booklets to you. 





National Stationers Association 
Annual Convention 
Chicago—Sept. 21st, 22nd, 23rd, 24th 


BANKERS BOX COMPANY: 


536-538 S. Clark St. + Chicago, Illinois 


Established 1918 
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that about thirty miles from where they bumped into 
us their car collided with a truck and was reduced to 
scrap. Luckily nobody was seriously hurt. 

“When we reached the hotel at 7:30 that evening 
the casual observer would not have been able to dis- 
tinguish us from a couple recently arrived from Ethio- 
pia, so far as complexion was concerned. We were so 
plastered with dust that Mrs. Mitchell stood in the 
hallway and had the maid apply a whisk broom and 
a towel to get the heaviest of the dust load off before 
even entering the room.” 

Col. Mitchell was chairman of the Reception and 
Glad Hand Committee appointed to meet members of 
the Eighth Rotary District which takes in the state of 
Kansas. They recently held a conference of the forty- 
seven clubs of the state at Topeka. The Colonel says 
he has smiled so much that his face hurts and has 
shaken hands so frequently that his right hand and 
arm are about paralyzed. In 1926 he was Eighth Dis- 
trict governor and went with the other Rotary gover- 
nors on a trip to England and Belgium—an interna- 
tional Rotary convention. 





Consumer demand for Cube- 
Stands, created by advertising in the Saturday Evening Post, 
Colliers, Fortune, Liberty, Time, Literary Digest and other 
general publications, has exceeded anticipations considerably, 
—— a production schedule of three eight-hour shifts 


Carter’s Cube-Stands on Parade. 


a day. e polished black stands, each equipped with a holder 

for a fountain pen and a “cube” bottle of Carter’s Ink, have 

achieved a wide popularity, with prospects for a continued 
expansion of market. 


ee 


“HOPACO” OF HONOLULU 


Clad in the soft black velvet known to the modern 
paper manufacturer as velure, Hopaco, house organ of 


| the Honolulu Paper Company, makes a fine impression. 


The March number is rich in pictorial appeal achieved 
through half tone and sketch. The type is distinctive. 
The whole effect produced indicates that it is the brain 
child of a lively-minded editorial staff. 

From its pages those who think of Hawaii in terms of 
hula and ukulele will gain insight into thriving busi- 
ness activity in the Islands. 

Among the featured articles is one captioned “Waia- 
lua Goes Y and E,” which describes the modernization 
of the company’s offices wherein are kept the records 
of one of the most successful sugar plantations in 
Hawaii. 

Several views of the new offices show the pleasing 
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Engineered ahead of the times—each R. C. 
ALLEN mode! offers additional features 
at the same price, or the same features 
at a lower price, or both. 


over KO models 





for UNERRING ACCURACY 
and PROVED DURABILITY 





MODEL S83 1o0oee€E T E N cowuwvuewm™MN RBagtérruuas? = 


The fastest moving adding machine line in the country. Modernly designed 
...Teliable ... sturdy. Portables hand operated... in six, seven and eight 
columns... starting at $55 .. . Heavy Duty Models in seven, eight, nine and 


ten columns, electric and hand ... straight adding and with direct subtrac- 
tion. Features comprise double automatic clear signals, positive one stroke 
ribbon reverse, smooth easy handle pull light key depression, high speed 
“Stepped-up” keyboard, automatic ciphers and VISIBLE DIALS. 


Correspondence invited with Office Managers, Distributors and Dealers, Foreign and Domestic. 


ALLEN CALCULATORS, INC. 1824 New York Trust Bldg., 22 East 40th Street. New York City 


pigs PReeeP ED DURA BILIT Y 


Allen Calculators, Inc. 
1824 New York Trust Bldg., 22 East 40th Street, New York, N. Y. 


=~ 


Please mail descriptive literature and prices on R. C. ALLEN Adding Machines. 


iaress.. . : Stee eee eee ee eee ee ee ee ee a 
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U HL Steel 


Adjustable S qT O © L S 





No. 626-28 Stool 


Comfortable, substantial, rigid, the U HL 
626 High Desk Stools are especially con- 
venient and durable in places where equip- 
ment is given hard usage by many people. 
Special analysis cold rolled steel is formed 
into a sturdy frame—*‘Built like a bridge.”’ 
Broad restful seat; ball and socket steel 
feet always rest flat on floor even though 
stool is tipped. If backrest is desired it is 
available in our No. 7206 line. Stools are 





17, 19, 22, 25 and 28 inch minimum heights, | 


each adjustable 4144 inches up. All except 
the 17 and 19 inch heights have foot rests. 


| This line is in especial demand for use of 

bank tellers, county and municipal clerks, 

_ draftsmen, restaurant cashiers, box office 
managers, etc. 


Office Equipment Dealers who keep in close 
touch with their trade have frequent gp- 
portunity to sell many No. 626 stools, as well 
as “Little Dandy” Typewriter Stands, 
Economy Stands, ‘‘Postur-Chairs,”’ fixed 
height stools, and the many other popular 
items of the UHL line. Check it over and 
recommend it on occasion. Catalog on 


request. 
The Toledo Metal 


Furniture Company 
1600 Hastings St. Toledo, Ohio 
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result secured by the logical arrangement of proper 
equipment. Attention is called to the fact that this is 
the second “Y and E” installation ordered by Castle & 
Cooke for plantations they represent. The first being 
Ewa, which was completed last year. 

Another interesting article is devoted to personnel 
of the Honolulu Paper Company naming and picturing 
the men in charge of its various divisions. 

Other articles refer to the gift shop and book depart- 
ment. Among the major lines around which the com- 
pany’s business is built are Marchant Calculating Ma- 
chine Company, Royal Typewriter Company, Inc., W. A. 
Sheaffer Pen Company, Stow-Davis Furniture Com- 
pany, and Yawman and Erbe Manufacturing Company. 

Further reference to this issue of Hopaco is made in 
an article by J. G. Nolph, Jr., elsewhere in this issue. 


—_—_>———_ 
WEBSTER DEALER MAKES SALES FROM SIDEWALK 
Carl (Split Second) Seltzer of the Tribune Printing 
and Supply Company, Great Falls, Montana, who spe- 
cializes on the Webster line of ribbons and carbons, 





Carl “Split-Second” Seltzer (Behind the Star), Selling to 
Passersby Outside Tribune Store. 


could see no reason why he should confine his efforts to 
store selling. Accordingly he set up shop on the side- 
walk in front of the Tribune store where the photog- 
rapher found him actively selling Star Brand ribbons 
and MultiKopy carbon paper. The gentleman with the 
star for Star Brand is Mr. Seltzer. 

The nickname “Split Second” deserves more than 
mention. Mr. Seltzer serves as timekeeper at wrestling 
matches. He is particular to see that the bouts last 
the full time and not a second nor a split second over 
time. His father and the late Charles Russell were 
cowboys together and both became famous as cowboy 
artists. Both were friends of Will Rogers. 


—_——_—___—_- 
TWO REMINGTON RAND SALESMEN PROMOTED 
As a reward for exceptional service and ability in 


the selling field, two salesmen were recently promoted 
to the posts of branch manager by the Remington 


| Rand, Inc., typewriter division. 


A. L. Plexico, who possessed more than thirteen years 
of outstanding achievement in the Richmond, Va., 
office, becomes typewriter division manager at Bir- 
mingham, Ala. Mr. Plexico, who is a native southerner, 
was a telegrapher before joining the Remington Rand 
organization. 

The second promotion is that of H. P. Otto, who 
takes charge of the Worcester, Mass., branch. He 
joined Remington Rand directly after graduating from 
the University of Pittsburgh in 1933 and in his short 
career has won recognition for his ability at Bingham- 
ton, N. Y., Erie, Pa., and Philadelphia. 
































EASY TO SHOW THE 
EXTRA VALUE 


IN THESE OXFORD FILES 


The man who is “from Missouri” is your best pros- 





pect on Oxford Files—for these files are so chock full 
of value that they will soften the heart of the hardest 
buyer. 

Many users of inferior storage and transfer files buy 
in haste and repent at leisure. This creates your op- 
portunity to offer these splendid Oxford Files—avail- 
able in three useful grades, so that a careful selection 
may now be made of the grade to meet each require- 
ment, with assurance of complete satisfaction. 


OXFORD FILING SUPPLY COMPANY 
340-A Morgan Avenue BROOKLYN, N. Y. 


With superior value and 


three fine grades to select 


ST. LOUIS FACTORY: 


from, you can concentrate 
125 South 8th Street ~e 


your sales effort more than 
ever on this line of Oxford 
storage and transfer files. 


To help you with your 
selling, we have prepared a 





special 3 color 4 page leaf- 
let on the three files. Send 
for your copy today. 


STANDARD 


HEAVY DUTY 


SEMI-STEEL 








RO 
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Extra Quality and Value ee 
distinguish 

Jasper Chair Company 
CHAIRS 





YASpER, \N& 


Substantial construction in solid walnut and in 
birch, upholstered in a fine variety of genuine 
leathers from Dixie, Eagle and Vealskin to full top 
grain are formed into these chairs in a way that 
assures long, satisfactory service. The wide vari- 
ety of design available, the many grades and colors 
of leather, enable everyone to make a selection 
harmonizing with the individual office interior be- 
ing furnished. 





No. 880 





Comparison of this exceptional quality with our 
price-list testifies to the value and sales oppor- 
tunity in the line. Every dealer in office furniture 
should bear in mind this quality and value. You 
will find frequent occasion to recommend some par- 
ticular chair—to your profit. A study of our cat- 
alog is well worth your while and a copy will be 
send you on request. 


JASPER CHAIR COMPANY 
JASPER, INDIANA 


Geo. A. Litchtield, Sales Mer 


R. J. Freeman (Eastern eee Pose cccns.. 


505 Fifth Ave., New York eee 
James S. Fowls (Southern 
3414 Euclid Heights Blvd 


E. W. Thomas (Southwest 
Daytona Beach, Fla 


S. H. MacDonald (West 
521 Lloyd Blidg., Seattle, Wash. 





W. H. Brown (Chicago-Midwest) No. 881 
6708 Glenwood Ave., Chicago 
phone ROGers Park 3644) 
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INSTALLATION FEATURES REMINGTON 


FILE CABINETS 
Winning a contract over thirty-six competitive bid- 
ders in a spirited play for business, W. E. Norman of 
the Norfolk branch office recently made an installation 
of one carload of Remington Rand, Inc., Aristocrat V 
file cabinets. 
The installation was made for an interrogatory tax 








Be 


A CARLOAD 
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CITY @ NORFOLK © 
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Carload of Remington Rand Files Going to Be Installed in City 
Offices of City of Norfolk. 


form filing plan at Norfolk and entailed a vast amount 
of work and planning before the order was secured. 
Mr. Norman, however, was on the job and not only sold 
the files but actually devised the system to be used in 
connection with them. Included in the order were a 
1000-division Variadex system and 90,000 Remcraft 
folders. 

But even that wasn’t sufficient for the Remington 
Rand hustling representative. After successfully in- 
stalling the system, which will modernize the city’s tax 
record keeping, he obtained further orders for Safe- 
Cabinets, six more filing cabinets for different sized 
forms, loose leaf binders and forms and an accounting 
machine. 

ee ee 
BANKERS BOX ISSUES FILING TEXTBOOK 

Based on the theory that advertising copy should 
render readers a service in illustrating, describing and 
fitting a given product to the circumstances of the 
reader, the Bankers Box Company, Chicago, has re- 
cently issued a new booklet entitled “A Textbook on 
Economical Storage Filing.” 

The new textbook tells the story of Liberty storage 
boxes and how they are being used in leading banks 
and other business establishments to solve the storage 
filing problems. The text matter gives representative 
stories demonstrating how trouble and’ sometimes 
heavy expense results from poor storage filing meth- 
ods. It also offers a brief yet definite and clear pro- 
gram or method of economical and systematic storage 
filing. 

—_>————_ 
HOLMES COMPLETES SPRING TRIP 

A. B. Holmes, vice-president and general manager 
of the Columbia Ribbon & Carbon Manufacturing 
Company, recently returned from an interesting Spring 
sales survey which occupied nearly a month. 

Mr. Holmes’ itinerary included the Columbia branch 
offices at Pittsburgh, Cincinnati, Nashville, Louisville, 
Kansas City, Minneapolis, Milwaukee, Chicago, Winni- 
peg, Toronto and Montreal. He was optimistic over the 
business outlook everywhere and declared that sale 
totals, higher now than those of last year, will in- 
crease even more. 
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@ The ‘‘Non-Skid Easel’’ Stenographic 
Note Book gives every advantage of ex- 
pensive covers and gadgets at a cost (in 
use) even less than that of ordinary 
sewed books. 

The ‘‘Non-Skid’’ Edge permits the 
book to stand at any angle convenient 
to better sight or easier posture, and it 
stays where you put it. 

Its leaves are smooth enough for the 
finest pen but they have that velvet sur- 
face that takes pencil perfectly. There’s 
no “hump” to bother in writing. 

We will send you a sample book on 


request . . . without obligation, of course. 
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ROCKWELL” BARNES 
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Rubberized Hair Cushion Seat 2°," 


POSTURE CHAIRS CAN BE 


ATTRACTIVE 
AS WELL AS 


COMFORTABLE 





Thick. 





93'. FL 
Rubberized Hair Cushion Seat 2°(" Thick. 
Padded Leather Back. 


MILWAUKEE CHAIR CO. 


MILWAUKEE, WISCONSIN - »\ 
j 


Makers of FINE CHAIRS 
For Over a Half a Century 
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INTERESTING NEW SALES CARD BOOSTS KAHN’S 
“SCRAPPY” PEN 

A new twelve-on-card display, recently issued to 

dealers by the company, is boosting sales for the 

“Scrappy” fountain pen, manufactured to sell for 

twenty-five cents by David Kahn, Inc., North Bergen, 


| NJ. 





The advertising card is going into circulation with 





Kahn’s “Scrappy” Pen Display Card 


shipments which leave the factory. According to of- 
ficials of the company large increases in sales have 
been noted wherever the attractive card is shown. 

The new pen is a self-filler with a 14-karat gold 
plated steel point and is adorned with the picture of 
“Scrappy,” the well-known comic-sheet character. 

Coincident with the issuance of the card, David 
Kahn, Inc., has ready for distribution a new catalogue 
which may be obtained by writing to the company’s 
headquarters. 

a 

WELDON ROBERTS AD WINS DEALER PRAISE 

In the April issue of Office Appliances appeared a 
two-page insert of the Weldon Roberts Rubber Com- 
pany which was a beautifully-colored reproduction of 
the firm’s many lines of erasers. 

The insert was a remarkable piece of work because 
of its attractive layout and faithful reproduction and 
coloring of the forty erasers which appeared on it. 

Shortly after the advertisement appeared the Weldon 
Roberts Company received requests from dealers in all 
parts of the country asking for copies of the insert in 
order that they might utilize them in their own pub- 
licity programs. 

As a result of the requests the Weldon Roberts Rub- 
ber Company has printed a large number of copies of 
the insert on the reverse side of which, as a further 
aid to dealers, has been printed a complete price list 
of the various eraser lines shown in the picture. 

Dealers interested in obtaining copies of the insert 
should write to the company’s home offices at Newark, 
N. J. 


A 























They Can Take It! 











Weis Metal Tabbed Pressboard guides and indexes are so well 
made they can stand a lot of use and abuse. Yes, they do cost 
a little more than ordinary guides and indexes, but they last 
so long the chances are one cannot remember when they were 
purchased or the price. Talk Weis Metal Tabbed guides and 
indexes to your customers and reap the benefit of larger profits 
per unit sale. We have free advertising material to help you 


tell °em so you can sell ’em. 
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MONROE Sf CLS” “MICHIGAN 










































































No Use Boys 








You’re up against a Weis Duo Top. The combina- 
tion of Supertex Manila folding stock and our 
secret process of glueing the folded-over double 
top makes it almost impossible to separate the two 
sheets. That’s why Duo Top Filing Folders wear, 
and wear and wear—they’re hard to bend and don’t 
become dog-eared. If a double topped folder 
doesn’t stay put, it’s worse than the old style 
single top. Weis Duo Tops stay put. 





MONROE € J coe MICHIGAN 



































Both Are Tough 











Ever try tearing one of our heavy weight Natural 
Kraft Duo Topped filing folders across the top of 
tabs? You'll have as hard a job doing it as the 
bull has chewing it. It’s tough for both. There’s 
a strength and sturdiness to the rugged texture of 
Natural Kraft Duo Tops that convinces one that 
they have honest-to-goodness long-time wearing 
qualities. They’re made to give service at low cost 
and they do it. 


MONROE Sf Cle MICHIGAN 


































































Indexed Filing Folders 








You as a dealer may be very familiar with indexed filing folders 
as every-day filing units, but do your customers know they are 
made and available? All Weis Supertex Manila indexed filing 
folders are made of heavy weight Duo Topped stock—the kind 
that never splits or comes apart where the folder is Duo Topped 

a guarantee of long life and satisfactory service. Tell ’em 


and sell ’em. And we will help you tell ’em. 


The Weis Manufacturing Company 
Monroe Sf cle Michigan 


New York: 54-56 Franklin Street 


Chicago: — Associated Stationers Boston:—Adams, Cushing & Foster, 
Supply Co. Incorporated 
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STATIONERS, INC., OPENS NEW STORE 


The formal opening of the new quarters of Station- 
ers, Inc., at 38 North Pennsylvania street, Indianap- 
olis, was held Tuesday, April 7, when hundreds of 
friends and customers of the firm visited the new 
ground floor site which provides more than 6,000 feet 
of display space. 

The move to newer and larger quarters represents 
the steady expansion of the company which was started 


| 








Interior and Exterior Views of the Stationers, Inc., New 
Store in Indianapolis. 


by a group of enterprising business men of Indianap- | 
olis in August, 1932. In the past four years, however, 
the organization has grown from a business of modest 
proportions to one which handles and carries an im- 
posing array of merchandise. 

Included in the lines which Stationers, Inc., carries | 
are the following: Acco Products, Inc.; Ace Fastener 
Corporation; G. J. Aigner Company; Berger Manufac- | 
turing Company; Blaisdell Pencil Company; Dennison | 
Manufacturing Company; A. B. Dick Company; | 
George E. Fox & Company; Hampden Manufacturing | 
Company; C. Howard Hunt Pen Company, Imperial | 
Methods Company, The Macey Company; Markwell | 
Manufacturing Company; National Blank Book Com- | 
pany; Neva-Clog Products Company; Parker Pen Com- | 
pany; Parrott Speed Fastener Corporation; Peerless | 
Key Company, Inc.; Quality Park Envelope Company; | 
Sanford Manufacturing Company; W. A. Sheaffer Pen | 
Company; Stein Bros. Manufacturing Company, Inc.; 
Victor Safe & Equipment Company; Wabash Cabinet | 
Company; F. S. Webster Company. 


The new store is efficiently designed and laid out | 
into departments so that service may be rendered cus- 
tomers with a minimum of delay. A staff of trained | 
salesmen for both inside and outside work is on the | 
job under the direction of the firm’s three officers, | 
President Harold E. Ruch, Vice-president Horace R. | 
Ellis and Secretary-treasurer Merritt L. Ober. 








| cilis the LEAD. COLUMBUS con- 
| tains famous A. W. Faber lead 








‘Get off your hands Mr. Dealer! 


COLUMBUS 





SALES ARE 
STANDING 


UP! 


COLUMBUS sales are standing 
up because more and more 
users are leaning towards 
America’s best-writing 5c pen- 
cil. There’s no substitute for 
quality and COLUMBUS qual- 
ity is a matter of record. 


Everybody knows that the most 
important part of any lead pen- 


encased in finest cedar wood. 
Striking in appearance, brightly 
polished in yellow with red rub- 
ber eraser tip, COLUMBUS is 
available in 5 popular degrees. 


| Give COLUMBUS a “play on 
position” on your counter. Fea- 
ture the colorful COLUMBUS 
display and watch your sales 
mount by leaps and bounds. 


COLUMBUS is a companion product to 
world-famous “Castell” Drawing Pencils, 
sold in every civilized country on earth 
and sponsored in America by A. W. 
Faber, Inc. 


AW. 





Order now from 


A. W. FABER, Inc. Newark, N. J. 
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It’s the “Tops 


The QUALITY-BILT Double-Top Ex- 
panding File Jacket is one of the best 
selling items in the stationery business. 














THEY SUST 
WONT BREAA 


THESE 
TABS ARE THE 
TOUCHE ST 
LZVELR/ 
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Made in letter and legal sizes in 1", 142” 
and 2” expanding gussets. 


Costs much less than other expanding filing 
containers, and is particularly adapted for 
grouped letters, orders, contracts, etc. Re- 
inforced tabs insure greater wear. 





QUAL/TY PARK ENV 


Listed on page 18 of our No. 35 Catalog. 


Write for samples 


QUALITY PARK 
ENVELOPE CO. 


11-116 Merchandise Mart 
CHICAGO 


Factory at St. Paul 
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HUOTT ENDS SECOND LENGTHY TRIP 
Edmund Huott, president of the Frank A. Weeks 
Manufacturing Company, New York, recently com- 
pleted a lengthy and leisurely journey through Can- 
ada, returning by way of Toronto to Detroit where he 
attended the Wholesale Stationers convention on May 
25. 


Previous to his Canadian trip, Mr. Huott sailed 
aboard the Steamship Calamares to Jamaica via Ha- 
vana with his life-long friend Eugene Lynch, who is 
head of the Assay for the United States Government 
in New York. 





Truck Is Rolling Advertisement.—Wherever this vehicle goes 
it is a mute announcer of the various lines carried by Crane & 
Company, of Topeka, Kansas. Attractive blinds on the truck 
tell the people of Topeka and vicinity of the lines carried and 
the activities engaged in by Crane & Company. 
en 
PREMIUM ASSOCIATION EXPOSITION 


Three well-known firms in the office equipment in- 
dustry presented attractive exhibits at the National 
Premium Buyers Exposition held in the Palmer House, 
Chicago, from May 4 to May 8, inclusive. 

The Autopoint Company, 1801 Foster avenue, Chi- 
cago, maintained a highly decorated exhibition booth 
which contained several displays of automatic pencils, 
billfolds, key cases, pocket secretaries, pocket postal 
scales and memorandum pads. One of the feature dis- 
plays was allotted to a handsome selection of newest 
models of the Gits knife, the distribution of which was 
recently taken over by the Autopoint Company. Those 
in charge of the booth were S. G. Barrett, T. K. Bledsoe, 
C. N. Cahill and R. H. Porter. 

Another clever exhibit which attracted a large num- 
ber of visitors to the booth was that of the Eberhard 
Faber Pencil Company, 37 Greenpoint avenue, Brook- 
lyn, N. Y. This booth contained several varieties of 
Eberhard Faber lead pencils, pen holders and two new 
lines of novelties, consisting of colored rubber poker 
chips and soft rubber coasters for drinking glasses. 
This exhibit was in charge of Norman L. Pearce, A. C. 
Van Horne and H. O. Atwood. 

The Eagle Pencil Company, 703 East Thirteenth 
street, New York, also made a good showing of school 
equipment, pens and pencil sets, fountain pens and 
mechanical pencils. This booth was in charge of S. H. 
Engelberg. 

SSS on 
BUSINESS CENSUS REACHES MACHINE STAGE 


With the returns and schedules from every part of 
the country turned into the Department of Commerce 
office in Philadelphia, the 1935 Census of Business has 
now reached the machine stage, according to Chief 
Statistician Fred A. Gosnell. 

The data for the census was collected after many 
crews spent several months in the fleld collecting the 
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Quality 
Uniformity 


Dependability 
Fair Dealing. 





PLATENS AND OFFICE MA- . 
CHINE ROLLS of every deserip- Over Thir ly Years Ago we saw the 


tion. need of a reliable source of supply for the typewriter dealer 


and we were the first to give this service. Now typewriter 
dealers all over the world know that Amesco stands for 
THE ARISTOCRAT — King of Highest Quality, Absolute Uniformity and Unquestioned 


Quiet Platens. Dependability. 


LARGEST STOCK of all makes Our P roof ?-- Customers ¢ + om 
of office machine parts. Fifty Foreign Countries and 48 States in the United States 


are on our ledgers. 


TRUE-MARK Ribbons and Carbon 
Paper. 


Typewriter Satisfaction js assures 
when machines are rebuilt and equipped with Amesco 


Products. WE LIVE UP TO OUR UNIVERSAL REPU- 
MERCURY BRAND Pure Silk Rib- —. 
» rATION. 
ons. 


Thirty Three Years ot specialized 
NICKEL PLATING and JAPAN- service to typewriter dealers only. We have never sold 
NING. typewriters either wholesale or retail, and, therefore, have 


never been your competitors. 


THOUSANDS of other office ma- 
chine necessities. 5 Branch Offices and 13 Conveniently Located Agencies 


AMES SUPPLY COMPANY 


564 West Randolph Street, Chicago, Ill. 


37 Murray Street 583 Market Street 206 Lane Street 617 Commercial PI. 
New York San Francisco Dallas New Orleans 
Atlanta Cleveland London, Eng. Minneapolis« Pittsburgh 
Boston Denver Los Angeles Philadelphia Seattle 


Cincinnati Mexico, D. F. Washington. D. C. 
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PROFITABLE 
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With STEELCASE 


LL over.the country, Steelcase Dealers are making ‘“‘extra profits”’ 

because they are supplying the right type of counters, display 

cases, etc. for every job. Installations conforming to all modern re- 
quirements are now made possible with Steelcase Equipment. 








In many instances, orders for complete office equipment are being 
, secured where formerly an order for a few desks and filing cases was all 
that could be anticipated. 

Steelcase Counters are available with built-in files, drawers, display 
cases, glass or linoleum tops, concealed lights, and every other worth- 
while sales feature. The amazing flexibility of the line provides for 
the utmost ease in figuring, ordering and installing. 


Write at once for full details explaining how you may command 
‘‘extra profits’? by handling the Steelcase Line. 


METAL OFFICE FURNITURE COMPANY, GRAND RAPIDS, MICHIGAN 
I EEL! MOLL LLLLLEANL EEL ILLES ELLE SS TE ED 





ol. =. "2. 
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material which will later be shown for wholesale trade, 
by kinds of business, volume of business and other 
classifications. 

There remains now, according to Mr. Gosnell, the 


| 


“machine” work which will punch, sort and tabulate | 


the schedules. After the various cards are run through 
the punchers, sorters and tabulators the data from 
them will be transferred by hand to the final tables. 
These, in turn, after being printed will be issued for 
States and counties and for cities down to 5,000 popu- 
lation. None of the business firms from which data 


' 


was received for the census will be identified with the | 


final reports. 
—_—_~<——_—_ 


DECATUR HAS NEW EQUIPMENT HOUSE 


The Decatur Office Equipment Company is a recent 
addition to the business houses of that city. 
Frank Davis. Associated with him are Mrs. Davis and 
Paul Parsons. 

This business starts under favorable auspices, as it 
enjoys the Mimeograph lines and the L. C. Smith & 
Corona Typewriters Inc. In addition the company sells 
steel office equipment and office machine items. A com- 
plete line of Mimeograph and typewriter papers is car- 
ried. “Type Bar” brand ribbons and carbon papers 
are featured. 

While this business is handling local trade at the 
present time, Mr. Davis plans in the near future to 
cover the surrounding territory with sales and service 
men. 

-_ 8 eH 
NEW ROYAL MANAGERS 


Entering the Royal Typewriter Company as manager 
of the Knoxville branch August 1, 1934, G. M. Spurlin 
was appointed April 1, 1936, to the managership of the 
district office at Atlanta, Ga. The success and experi- 
ence he gained at Knoxville marked him as the logical 
man for the Atlanta post. 

Succeeding Mr. Spurlin as manager at Knoxville is 
A. R. Coleman, who associated himself with the com- 
pany August 18, 1934, as a salesman. Having won an 
appointment to the Montgomery office, he prosecuted 





A. R. Coleman G. M. Spurlin 


his duties with such effectiveness as to qualify for 
manager at Knoxville. 
With a long career of selling for the Royal Type- 


writer Company in Boston, dating back to August 15, | 


1923, L. G. Williams was appointed manager of the 
Lawrence office March 1, 1936. 
mqvendiiiainias 
DAVIS OCCUPIES NEW QUARTERS 
The Davis Typewriter Company, whose slogan, 
“Things to Write With” bears out its lines of fountain 
pens and typewriters, last month moved into larger and 
more modern quarters at 103 West Tenth street, Erie, 
Pa. J. M. Davis is the proprietor. 


| 
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HANDSOME COVERS 


THAT LEND DIGNITY 
TO THEIR CONTENTS 


A versatile and popular line, 
Complete with ACCO FASTENERS 


Here IS a beautifully styled line that you can 
sell at a fine profit to business and professional men and students. 
These ACCO items are unsurpassed for all brief cover requirements, 


| from the most important financial and business presentations to the 


It is | 
located at 122 South Main street, and conducted by | 








| 
| 


most modest sort of students’ briefs and “lab” sheets. 
Brief covers, equipped with ACCO Fasteners, 
are not only more efficient, but their appear- 
ance implies a “plus value” 
that makes for quicker 
sales. 


STUDY THESE 
ITEMS CAREFULLY — 
Then Send Us Your Order! 


STYLE WA For your 
finest trade. One piece, 
flexible brief cover, made 
of finest grade Kroydon 
stock. Waxed, moisture- 
proof surface. Five col- 
ors: Black, Quaker Drab, 
Autumn Brown, Colonial 
Buff, Midnight Blue. 
Equipped with ACCO 
FASTENER for 814” 


centers. 








© 
STYLE WB An __ out- 
standing, wear-resisting 
brief cover. Tough, 
’ leatherlike stock, levant 
—% grain. Colors: Olive 
7 Green, Brown, Black and 
ey Blue. 
=) a : . 
+ Equipped with ACCO 
<i FASTENER for 814” 
centers. 
* 








STYLE WC In a cover stock 
especially made to withstand 
rough usage—and to sell at a 
| figure that will enable you to 
| 
| 





meet the “price”’ competition of 
inferior items. 5 colors—gray, 
green, black, tan, blue. 











May be equipped with ACCO 
FASTENER for 8's" centers. 


All three covers may be pur- 
| chased with or without 
J ACCO Fasteners. 


SNE! SE 
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ACCO PRODUCTS, Ine. 
39th Ave. & 24th St., Long Island City, N.Y. 


CANADA ENGLAND 
Acco Canadian Ltd. Acco Company Ltd. 
Toronto London 











.. 


FREE bi < : 
SWIVELING ... EASY ROLLING 
AND 


EASY SELLING 









What does an office worker want most in an 
fice chair caster? 
Above all—easy rolling, easy swiveling, 


quiet action. That's why a demonstration of 
Faultless Double Ball Bearing Office Chair 
Casters seldom fails to clinch an order. Not 
merely for one set, but for the whole office. 


Faultless Office Chair Casters swivel freely 
»n two complete rows of hardened 
teel balls. They roll without 
eHort silently saving strength 
The Cushion Tread Ruberex Wheel 
for hard floors and the Rockite 
Wheel for use on carpets never 






No 


queal—-never arind or arate. They Bearing Cas- 
rolll The overall height of these a, M 
casters is the lowest possible for W heel 

this highly efficient type of construction 

Hence, the No. 2479 Double Ball Bearing Caster is a leader for sales 


of other Faultless hoor protection equipment shown below. Write for 
stalog and facts about this profit earning line. 


CUSHION CHAIR GLIDES 


Faultless quiet ( "ush- 
ton Chair Glides are 
mounted in live rub- 
her Steel reinforc- 






ing frame prevents 


nail pulling out 





DESK CUPS 


Faultleses Unbreakabl: 
Rockite cupe for heary 
fattonary Jurntture } 
tect floor coverss 


Round and square 





FAULTLESS CASTER CORPORATION 
Dept. OA-6, Evansville, Indiana 


Branches in principal cities. Canadian Factory: 


Stratford, Ontario 


CASTERS’ 








Double ‘Ball 
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BREITENSTEIN GOES TO DETROIT 
H. L. Breitenstein, who has represented the All-Steel- 
Equip Company, Aurora, Ill, for the past twelve years, 
both on the road and in the home office, last month 
was appointed district manager in Detroit. 
Mr. Breitenstein takes to his new post a thorough 


| knowledge of All-Steel-Equip products as well as a 





H. L. Breitenstein 


deep understanding of office equipment distributor 
problems gained through his long service with the com- 
pany. He will use his experience to render the highest 
possible service to dealers in the Detroit area. 
Coming originally from Denver, Colo., Mr. Breiten- 


| stein was for a time employed in the advertising de- 





| 


partment of the International Harvester Company. He 
is a graduate of Iowa State college. 

The new All-Steel-Equip Detroit office will be located 
at 311 Donovan building, in the heart of the business 
district. 

LAIRD’S OF OAKLAND IN NEW HOME 

Laird’s Stationery, at Oakland, Calif., is now operat- 
ing in a fine new store at 306-08 Thirteenth street, 
Oakland. The business was founded two and one-half 
years ago by Ernest C. Laird to provide its community 
with “Everything for the Office.” 

Mr. Laird moved to Oakland from Detroit, Mich., 
nine years ago. He has been in the Oakland stationery 


, A, 


- 


ray 





Front of Laird’s New Store 


field nine years, and covers the East Bay region, pro- 
viding the business houses and manufacturing plants 
with their requirements for office equipment and sup- 
plies. 

The new store has a frontage of seventy feet on the 
north side of Thirteenth street, where two large win- 
dows afford excellent display facilities. The store itself 
is about seventy feet deep. The office is on the mez- 
zanine floor. 


ES 


]- 
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PINNACLE 


Glen Ceve, N. Y., U.S.A. 





Lendeon, England 





Milan, Italy 





Sydney, Australia 
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Pre-eminent! 


P INNACLE owes ils pre-eminence lo a rare combi- 


nalion of priceless assels: 


NTERNATIONAL facilities in operation, in 
manufacturing, in purchasing, in research, in 
resources; 


ATION-WIDE and world wide recognition as a 
definite standard of value; 


OTEWORTHY qualities of dependability and 
uniformity ; 


face of the most unusual and difficult service 


ARBON Papers and Ribbons in a complete line 
to meet all the requirements of the modern 


ollice; 


ONG wear and outstanding beauty of write 
characteristics that are assured. 


Wa CHIEVEMENT of the highest degree—in the 


XCEPTIONAL results — from PINNACLE’s 
widely known merits—and a definite demand for 
PINNACLE by name! 


There IS A Difference! 
PINNACLE “has everything.” Your inquiry is invited. 


COLUMBIA RIBBON & CARBON MFG. CO., Ine. 
Main Office and Factory Glen Ceve, L. I., N. Y. 





Export Department—305-313 East 45th St., N. Y. City 


COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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me Nnperial LEADS THE WAY! 


WITH THE EXCLUSIVE, REVOLUTIONARY NEW TEMPERDESK GROUP... 
A MASTERPIECE OF FUNCTIONAL STYLING FOR THE MODERN OFFICE 





The Imperial TEMPERDESK 
has won instant acceptance. 
Dealers everywhere have rec- 
ognized its merchandising 
possibilities. 

It’s the first truly modern office 
furniture — modern in design — 
modern in material. It brings to 
the offices of business executives 
and professional men the same 
contemporary beauty and practical 
utility they demand in their motor 
cars and homes. 

The Imperial TEMPERDESK 
Group is functional in design— 
with rounded corners, wide chro- 
mium drawer pulls and recessed 
bases of stainless steel. It’s made of 
Masonite Tempered Presdwood—a 
tough, dense new form of wood 
that resists heat, water! and abra- 
sion. 

Imperial Dealers everywhere are 
“cashing in’? on these demon- 
strable features. The TEMPER- 
DESK Group will be on display in 
the model office of the Masonite 
House, Texas Centennial, Dallas, 
opening June 6. Write today for 
the demonstration brochure con- 
taining full details, and the com- 
plete merchandising program. 





No. 3061 Executive Desk—60" «x 
34° =x 30%". The Temperdesk 
Group includes two flat top desks, 
(Covered by a secretarial desk, two tables, a 
L. S. Design bookcase, a telephone cabinet, a 
Patents.) costumer and four steel chairs. 


















AND A COMPLETE LINE OF OUTSTANDING WOOD DESK VALUES 
TO BRING THE DEALER THE MOST SUBSTANTIAL PROFITS... 





Imperial Wood Desks, too, are en- 
joying an ever-growing preference 
among alert office furniture dealers 
and discerning customers. 

There are many good reasons for 
this steady increase in popularity. 
First, Imperial Wood Desks con- 
stitute a widely diversified line to 
meet every office meed. In ad- 
dition, they combine good styling, 
sound construction, uniform fin- 
ish and unusual eye appeal with 
price range that enables every dealer 
to sell the greatest number of pros- 
pects and to realize the most sub- 
stantial profits. 

Dealers everywhere are building 
new office furniture volume with 
the aid of the Imperial Desk Selling 
Kit. Write for a copy if you do not 
have it. Also, if you do not have 
complete information on the new 
Imperial Portable Typewriter Desk, 
be sure to ask for it. It’s the sales 
sensation of the year!) 







No. 22611Flat!Top Desk — 60" x 
34° x 3056". Made of Combination 
Walnut. One of eight pieces in 
the complete No. 2200 Series. 










~ IMPERIAL DESK COMPANY « EVANSVILLE, IND. ga 
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MARBER APPOINTS FIVE NEW REPRESENTATIVES 

For the purpose of expanding the sales organization 
for its new Pointmaster pencil sharpener, the Marber 
Company, 20 East Jackson boulevard, Chicago, last 
month appointed five new district representatives. 

The appointees and their allotted territory, are: 
Kenneth T. Sprague, 4176 Fourth avenue, Los Angeles, 
to cover California, Washington and Oregon; E. H. 
Barnard, 89 Broad street, Boston, to cover all New 
England; Horace T. Hamilton, 718 Mercantile build- 
ing, Dallas, Oklahoma, Texas, Arkansas and Louisiana; 
A. E. Besser, 271 Norwalk avenue, Buffalo, New York 
state and western half of Pennsylvania; Charles S. 
Bruder, 6222 Washington avenue, Philadelphia, eastern 
half of Pennsylvania, Maryland, southern half of New 
Jersey and Delaware. 


—_—- <> - —— 








This Beautiful Window Shown by The Freck’s Stationery Com- | 


pany, Portland, Ore., During the Retailer’s Annual “Spring Open- 

ing” Won the Blue Ribbon Award This Year.—Flowers and an 

Underwood portable typewriter were the chief ingredients for 
the handsome display. 


— <a 
L. C. SMITH VACATION CONTEST IS ON 

May and June offer branch managers and salesmen 

of L. C. Smith and Corona Typewriters Inc., and deal- 

ers handling Standard and Silent L. C. Smiths, the L. 

C. Smith Vacation Contest. Cash prizes will be given 

for use on vacations. A night letter sent to branch 


managers by Vice President J. B. McCormick launched | 


the contest. Rules governing the activities followed. A 
large poster with a heading showing vacation scenes 
was sent to all contestants as a stimulator. It ex- 
plained the prizes and offered other pertinent infor- 
mation. Five groups have been established among the 
branches, with three cash prizes for each. Individual 
prizes also will be given. Quotas have been set by 
which winners will be determined. Contestants will be 
kept posted by the home office as to their standings. 
aa Se 
FOX IN NEW QUARTERS 

With more than 25,000 square feet of space at its dis- 
posal, George E. Fox & Company, manufacturers of 
the Fox line of office specialties, last month moved into 
new offices and plant at 412-420 Orleans street, Chicago. 

The move was undertaken, according to George E. 


Fox, president of the company, as a means of provid- | 


ing additional room for the increased manufacture of 


the firm’s Lyno desk pads, clip boards, Perma desk tops | 


and desk trays. 
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To writers there’s naught like the 
story; 
Accountants in figures delight. 
But when errors occur there’s no 
g ory 
°Till ELLIPTIC comes march- 
ing in sight! 


LL purpose! That sums up 

the story on ELLIPTIC—the 
Weldon Roberts Eraser No. 121. 
It erases both pencil and ink. It 
combines in one eraser the vir- 
tues of many. 


ELLIPTIC is made of a spe- 
cially compounded gray rubber 
in the popular oval shape. 


You'll sell a lot of ELLIPTIC. 
Weldon Roberts Erasers are 
made to sell that way. To real- 
ize on the demand, let your 
customers know that you feature 
Weldon Roberts Erasers. 


WELDON ROBERTS 
RUBBER CO. 


America’s Eraser Specialists 


New Jersey, U. S. A. 


Newark 


Weldon Robert» 


: SAAAL) 


ui Ka 





Lovct mistaker in any language 











Mr. Fox issues an invitation to everyone connected | 


' 
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FOUNT=O-I8K 


>rP WRITING SETS 4 
An Entirely New Principle 





Quantity ink supply Clean pen . . . Clean 
. visible ink 

No well filling 

No pen filling 


Writes every time 

Continuous writing 
No dipping Sensational cost saver 
No evaporation U nfailing service 


No dirt or oxidation 





No. 4 

Che perfect performance of FOUNT-O-LNK makes writ- 
ing a pleasure. The Sets come complete with pen and 
ink ready to go. 

The supply bottle of ink is screwed in an inverted posi- 
tion into the base of the Set. A capillary feed rod in the 
ink bottle controls an even flow of ink into a reservoir 
well in the base. The ink supply is sealed against evap- 
oration, dirt or oxidation. 

When the pen is not in use, the nib rests in the ink 
ready to write immediately it touches the paper. The 
capillary feed of the pen draws up sufficient ink to write 
i page or two without dipping. 

Large pen and ink users will find that FOUNT-O-INK 
will save over 50°; of their present costs. 


FOUNT-O-INK Writing Sets come in assorted models, 
colors and prices. Pen Points to suit every one. 


FOUNT-O-INK has rapid fire sales possibilities and re- 
. I ; 
peat orders for extra sets and supplies are assured. 


Some choice territories still available. 


Many of our Distributors are in need of high-grade 
specialty salesmen. 


WRITE FOR DETAILED INFORMATION 


GREGORY INK COMPANY 


2650-52 Pasadena Ave. 
Los Angeles, Calif., U.S.A. 





Triplex Quadrex 
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with the trade to visit the new plant where they may 
view the well-arranged offices and sample rooms in 
which every line manufactured by the company is on 
exhibition. 
——_—_>—_—_ 
VISITOR FROM CHINA STUDIES ADDRESSOGRAPH- 
MULTIGRAPH 
Durant Chen, vice-president of the Business Equip- 
ment Corporation of Shanghai, China, is in Cleveland 
studying a three-month course in multi-lithing and 
business and sales methods at the Addressograph- 
Multigraph plant in Euclid. His company distributes 
Addressograph-Multigraph products and when he re- 
turns to China he plans to undertake the task of per- 
suading heads of hundreds of business offices, educa- 
tional organizations, and industrial plants that their 
hand-operated duplicating machines are outmoded.— 
AK 
—_——_—<o——— - 
MARVIN COMPANY STAGES SLOGAN CONTEST 
As a means of stimulating interest of its products 
throughout the industry, the Marvin Envelope & Paper 
Company, 626 Federal street, Chicago, recently 
launched a slogan contest for printers and stationers 
in the United States. The event which closes July 3 
will result in the presentation of prizes totaling $100. 
The contest is easy, entrants being required only 
to send in a slogan for the Marvin Envelope & Paper 
Company in less than 100 words. Any and all printers 
and stationers anywhere in the United States are elig- 
ible and each one is permitted to send in as many en- 
tries as they desire, each entry being accompanied by 
twelve Marvin labels. 
—_——__ 


PRUITT INC. OPENS LOAN COMPANY 

Pruitt Inc., 172 North LaSalle street, Chicago, manu- 
facturer of office machinery and stationery, has estab- 
lished a loan company at 116 Genesee street, Wauke- 
gan, Ill. The new offices comprise a suite of four rooms. 
S. L. Delove is the manager. 

The new enterprise is a natural outgrowth of their 
business experience. Having sold machines on time 
and contract for years, the development of a credit 
department was an inevitable step, which is extended 
now in the new undertaking. Office Appliances proffers 
cordial good wishes for its success. 

——<—___ 

OFFICE APPLIANCES AND THE MODEL HOME 

On May 14 a private pre-view of Photo Murals was 
held by the Model Home of America at the Frank 
Randt Studios, 45 West 57 Street, New York. Spon- 
sored by the Oppenheimer Advertising Agency, it pre- 
sented exhibits by manufacturers of goods and mate- 
rials used in building, furnishing, and equipping homes. 
Among the exhibitors were producers of merchandise 
used in the field of office appliances: Hanson Scale 
Company, Chicago; Howell Company, St. Charles, IIL, 
makers of modern office desks and chairs; Mutschler 
Brothers Company, Nappanee, Ind., producers of 
tables; and L. C. Smith and Corona Typewriters, Inc. 

a 
RILEY GIVES FULL TIME TO OWN BUSINESS 

W. F. Riley, formerly connected with the Monroe 
Calculating Machine Company, Inc., for a considerable 
time, last month resigned from that organization so 
that he may devote his entire time to his own business, 
Calculators Incorporated, 540-544 Insurance Exchange 
building, Detroit. The principal lines handled by Mr. 
Riley’s firm are the Friden calculator, Ormig duplica- 
tor and the Plus adding machine. 
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*% There are two main requirements 
for profitable office equipment sell- 
ing —— a complete, carefully planned 
sales program and a full line of 
quality merchandise. Art Metal 
dealers have both. 

Art Metal’s new sales campaign 


portfolio offers dealers a real helping 


hand to get more sales. This com- 


ART METAL CONSTRUCTION COMPANY 
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combination come profits 


ylete sales plan provides practical 
| I I I 


helps for locating the prospect, 
developing a sale, and maintaining 
contact —in a word it offers a 
method for getting the maximum 
share of the office equipment sales 
in the territory. 


The Art 
desks, files. 


Metal line contains 


counter files, safes. 








shelving, transfer cases and filing 
supplies in a wide variety of models 
and price ranges. 

This is the combination for greater 
profits in office equipment selling. 

There are a few territories in 
which the Art Metal franchise is 
open to active outfitters. Write our 
information. 


agency division for 


JAMESTOWN. NEW YORE 





ae 
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Make Some Money for Yourself! 


Harter Steel Office Chairs— Smartly Styled and 
Light in Weight— Are Easy to Sell 





HECOLUMBIAN SUITE—soenthusi- 

astically received—proves there is a 

genuine demand for steel office chairs 
that are luxuriously comfortable and beau- 
tifully designed. Many office appliance 
dealers are right now making real profits on 
the Harter Line. You can do likewise. 


One reason the Columbian Suite is proving 
so popular is that here, for the first time, is 
rich styling in steel, the result of expert de- 
signing. Into this series is built the lifetime 
ruggedness of Harter steel construction, 
with less weight than found in comparable 
models of wood. Most important, this dis- 


tinguished line is very moderately priced— 
quality and style considered. 


Columbian chair frames are rigid, sturdy 
All joints are electrically welded—neither 
bolted nor riveted—and cannot loosen with 
use. Satin smooth finishes are attained 
through the use of four coats of finishing 
materials, baked at high temperatures, in- 
suring great durability. 


Remember—with the Columbian Suite you 
can offer your best prospects something 
brand new and make money doing so. We 
will gladly send complete details—write for 
our dealer proposition. 


THE HARTER CORPORATION 


Manufacturers of the World’s Finest Steel Seating Equipment 
STURGIS, MICHIGAN 
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REMINGTON RAND PLAYS GOOD BASKETBALL 

Romping away with thirty-one wins out of thirty- 
four tries during the 1935-36 season, the Remington 
Rand basketball girls shot through to their second con- 
secutive city championship of Buffalo. They played 





Listed as the city 
champions of Buffalo, the girls are (Standing, left to right) : 
Ethel Schultz, Kitty Craigie, Vespasian Pennel, coach; Phyllis 
Peacock, Jane Lear, manager. Seated: Florence Niemic, Flossie 


Remington Rand Girls Basketball Team. 


Rogers, Evelyn Jaeckle, Viola Palka, Ruth Stamm. In fore- 
ground are trophies emblematic of the Fillmore League cham- 
pionship and the city title. 


out their share of the Fillmore League schedule with- 
out a defeat. 

Of the three games lost, one was taken by the cham- 
pions of the Cleveland league; the other two were 
dropped on road trips. 

—_ 
BUSINESS SERVICE OPENED AT DES MOINES 


Ed G. Focht, who had been with the Frye Manufac- 
turing Company at Des Moines, Iowa, has organized 
his own business at 523 Sixth avenue, Des Moines, Iowa. 
He is a dealer for the Pacific Carbon & Ribbon Manu- 
facturing Company, and also handles general office sup- 
plies and supplies for duplicating machines. 

Prior to his connection with the Frye Manufactur- 
ing Company Mr. Focht had been engaged in business 
at Kansas City, Chicago, Los Angeles and other cities. 
He has territory in sixty Iowa counties for Copy Papers 
Company, Inc. 

SOCIAL SECURITY BOOKLETS READY 


Three booklets which explain in detail the working 
of the various Social Security Act phases have been 
prepared by the United States government and are 


ready for distribution, according to Frank Bane, execu- | 
tive director of the Social Security Board at Washing- | 


ton. Copies of the booklets may be obtained by writing 
to the Superintendent of Documents, Washington, 
D. C. 





| 
| 
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PLUS 


Adding (Calculator 
WITH NEW LIGHTNING KEYBOARD 


HALF AS BIG—TWICE AS FAST 





the 


SPEED . 


. . Like greased lightning- 
fastest key-drive adding calculator—faster 
mechanically than the swiftest hand. 


ACCURACY ... Simplified precision con- 
struction with the same light and evenly 
balanced depression stroke for all keys, 
PLUS+ reduces error. Adds up to $9,999,- 
999.99. 


PORTABLE ... PLUS-+- weighs only 5% 
pounds or 6 pounds in its beautiful attaché 
type carrying case. 


PLUS— . is ideal for the schooled or the 
occasional operator—a finer adding calcu- 
lator at a lower price. 


EXCLUSIVE DISTRIBUTORS 
ARE NOW BEING APPOINTED 


S. W. ALLEN COMPANY 


Mitchell Street, Orange, N. J. 


+> 

















Dealers find this Chair 
a ready seller 


It’s the No. 1 Eff & C Scienti- 
fically Correct Posture Chair 
for stenographers and clerks 


Alert dealers are capitalizing the trend to 
posture seating. Acceptance and demand 
have increased rapidly during the last twelve 
months. Push the sale of a chair such as the 
one shown above and you will be gratified at 
the result. 


No. | Eff & C Ball Bearing Swivel Chair is a 
perfect posture chair for stenographers and 
other office workers. Sturdily constructed. 
Simple and positive adjustments. Genuine 
| leather upholstering. 134” sponge rubber seat 
pad. Ball bearing casters are standard equip 
ment. Furnished in a variety of color finishes. 
Adjustable in height from 17” to 21 14”. 


| Drop us a line TODAY and we will send you 
full particulars promptly about this profitable, 
| business building line. 


THE FRITZ-CROSS COMPANY 
304 East Fourth Street 
SAINT PAUL, MINNESOTA 

















OFFICE APPLIANCES 


HAAK REACHES 79TH BIRTHDAY 

Fred D. Haak, dean of all Yawman and Erbe sales- 
men and a noted figure to the trade in Rochester and 
western New York, celebrates his seventy-ninth birth- 
day on May 5 and is still going strong. 

Mr. Haak, better known as “Pop” to his hundreds 
of associates in the territory which he has covered for 
the past thirty-seven years, possesses the enviable rec- 


| ord of always being near the top when the various 








sales contests come to an end. 

With a mere mention of the birthday Mr. Haak con- 
tinued on the job with the avowed intention of main- 
taining his high rank among the “Y and E” sales staff 
stars. 





Victor Safe & Equipment Company Booth At 
Recent New Haven Cost Accountant Business Show. 
—This interesting and attractive exhibit featured 
Victor visible equipment and Rand Mak-ur-own 
index tabs and was arranged by the Tuttle, More- 
house & Taylor Company, Victor agents. 
aemidnidine 


BRADNER SMITH TO HANDLE “REPLY-O-BLOTTER” 


Bradner Smith & Company, 333 South Desplaines 
street, Chicago, last month was appointed western 
agents for the Reply-O-Blotter, a novel blotter for ad- 
vertising purposes equipped with a reply-card device. 
The blotter has a slot cut into one side in which is a 
card bearing the name and address of the person to 
whom it is mailed. When removed from the blotter the 
card carries an advertising message from the firm by 
which it is sent. 

slates 


BRANCH RECOVERS FROM ILLNESS 


Pearl J. Branch, of 1206 East Iowa street, Evansville, 
Ind., agent for the Royal typewriter and general type- 
writer repair man, has been sick for the past several 
weeks, but is better now and is on the road again. Mr. 
Branch covers a large territory in southern Indiana 
and has a fine trade worked up. He says the repair 
business is especially good at this time. He has been 
located in Evansville for a number of years—-WBC 

> - 

LAWRENCE PRINTING COMPANY BUYS McLEAN 

The Lawrence Printing Company, Inc., of Greenwood, 


| Miss., which has been active in the state for several 


years, has purchased the very modern printing and 


| Office supply business of the McLean Company, Tupelo, 


Miss. Ellett Lawrence, president, will bring his family 
to Tupelo to reside-—CG 
—_——_—>—_ 
SCHADE OPENS OWN BUSINESS 


B. C. Schade, for a number of years connected with 
L. C. Smith & Corona Typewriters, Inc., at Birming- 
ham, Ala., has gone into business for himself and is 
now operating the Schade Office Machine Company at 
214 Clark building, Birmingham.—RHB 





“Little things,” if not watched closely, can cause dissatisfaction and plenty 
of trouble for the office equipment dealer. 

f INVINCIBLE has had one policy from the beginning—no detail is small 
enough to be overlooked or neglected. 
The result has been a long series of installations that have steadily built 
up the INVINCIBLE reputation for thorough workmanship. 
Have you noticed how more and more dealers are swinging to the INVIN- 
CIBLE line? Satisfied customers, repeat orders, increasing profit volume 
for dealers—that’s the reason why. 


Have you seen our latest catalog? 


It’s more than a catalog. It’s a sales manual that you can really use in your selli 
work. It illustrates and describes many “under the paint” features—exclusive ad- 
vantages that are valuable selling tools for INVINCIBLE dealers. Send the coupon 


below for your copy. 


¢ “GO AHEAD WITH INVINCIBLE” 
far INVINCIBLE METAL FURNITURE CO. 
; g Factory and Executive Offices, Manitowoc, Wis. 
— NEW YORK CHICAGO LOS ANGELES 
Tam \ Zam 





Mane NC, 

Seng Woe, Ge Mey 
STEEL FURNITURE 0S A caalny  e PURN ey 
DESKS . . . FILE CABINETS Bet hl i 
COUNTERS . . . CUPBOARDS ea” ae: mation « 9 
CONCEALED SAFES . . . LETTER i, BPO gee Davinci 
TRAYS ... WASTE BASKETS...ETC. fj Coney, es chy 








102 


MADE IN 
U.S.A, 








WITH 10 BIG IMPROVEMENTS 





Piencs news!—Hotchkiss has taken the 
popular Stapling Plier, built into it all the latest 
Hotchkiss features and is producing it right 
here in the U.S.A. where production control 
will guarantee you Hotchkiss quality and 
Hotchkiss service. 

The new Hotchkiss Plier is H 52 and it’s a 
whale of a value—with bigger capacity (70 
staples instead of 50)—longer range (11'6” in- 
stead of 1”)—and sturdier construction all over. 

H 52 is the model to recommend to all your 
customers who want a light weight handy-to- 
use plier for home, office, school, store, factory. 
Send your order in NOW for your first ship- 
ment of H 52 Pliers and H 52 Chisel Pointed 
Staples (.016” by .026” gauge with .275” crown 
and 44” legs—70 per strip—5000 per box). 
Be among the first to offer the latest 1936 
model. 


Check These Features! 


1. Holds 70 staples (the H 54 holds 50) 

2. New patented front plate 

3. Patented handle spring assembly 

!. New feeder and follower 

>. All springs enclosed 

6. New hardened pin and roller in front 
lever 

Solid sleeve screws 

8. Steel frame and new anvil 

9. Range 11" (it is only I" in the H 54) 





10. MADE IN NORWALK, CONNECTICUT 


THE HOTCHKISS SALES CO. 


NORWALK CONNECTICUT 


Vational Stationers Association Convention. 


Palmer House, Chicago, Sept. 21, 22, 23, 24 


HOTCHKISS 





| 








OFFICE APPLIANCES 


LYON PRINTS ATTRACTIVE CIRCULAR 

Lyon Metal Products, Incorporated, of Aurora, Illi- 
nois, makers of steel furniture and cabinets, has a new 
four-page circular presenting their line of storage and 
wardrobe cabinets. 

A column of sketches in black against a light olive 
green background, occupying one margin of the cover, 
shows their vertical cabinets in use. A similar layout 
on the back presents their line of Li-Flat cabinets. 
Inside pages show photo cuts in dark olive green, with 
descriptions and specifications. Judicious use of red 
lines completes an attractive printing job. 

Copies will be sent dealers on request. 

aa ae 
TRANSYLVANIA SHOWS GF CHAIRS 

The Transylvania Printing Company, 106-108 North 
Upper street, Lexington, Ky., held a spring initial show- 
ing of a new line of office chairs made of aluminum 
by The General Fireproofing Company. William S. Mil- 
ler, of Columbus, Ohio, district manager of The Gen- 
eral Fireproofing Company, was at the store. The 
Lexington firm is exclusive agent for these chairs in 
Lexington and the surrounding area. The event, a 
two-day special, was well attended.—CG 

seicinlgitiiliniatinns 
ACCO CHICAGO BRANCH MOVES 

Acco Products, Inc., Long Island City, N. Y., last 
month announced the change of address of its Chicago 
branch to Room 325, 222 West Adams street. The move, 
according to Branch Manager William J. Boyd, was 
made because of the necessity of increased office and 
stock space brought about by steadily mounting sales. 

+ 
PRICE OPENS HARRISON STORE 


J. G. “Jerry” Price, proprietor of a stationery and 
office supply house at West Plains, Mo., recently opened 
a second store at Harrison, Ark., to be known as the 
Price-Jones Office Supply Company. The new estab- 
lishment is under the management of Dwight L. Rus- 


sell. 
> 


HILLER APPOINTED SECURITY AGENT 
Hiller Office Supply Company, 28 South Pennsylva- 
nia street, has been appointed by the Security Steel 
Equipment Corporation, of Avenel, N. J., as distributor 
for steel desks, office furniture, safes and steel shelv- 
ing in this area.——CG 
ition 
ALFORO OPENS TYPEWRITER SERVICE 
The Interboro Typewriter Service has been estab- 
lished by E. D. Alforo at 45 Fourth avenue, New York, 
N. Y., and will specialize in typewriters and adding 
machines, according to an announcement made last 


month. 
> 


NEW OFFICE MACHINE FIRM OPENS 

The South Denver Typewriter-Adding Machine Com- 
pany has opened at 89 Broadway under the manage- 
ment of William Archenhold and James Sloan. The 
firm will handle all makes of typewriters and carry a 
complete line of office supplies—ATW 

SCHUYLER EXCHANGE MOVES 

Adding considerable new stock to its line of Mimeo- 
graphs, typewriters, adding machines and office equip- 
ment, the Schuyler Typewriter Exchange last month 
moved from 8 West Forty-fifth street to new quarters 
at 57 West Forty-fifth street, New York City. 


cor 
file 
or 
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PULL- TUCK — the simplest, most 
convenient improvement ever mode in 
file pockets or wallets no strings 
o: tape-ties. This attention getting 
YoawmanotE sales leader makes it easy 
to introduce the ““Yand E” Line 
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ELLING 


KEEPS YOUR PROFITS ROLLING IN 





Twin selling doubles profits — and cuts down sales resistance. That's why the 
dealer that sells both ’Y and E” Office Equipment and “Y and E” System 
Supplies has such a big sales advantage—to say nothing of the convenience 
of one source of supply. 


That is why progressive dealers seek the “ Yand E” Franchise. It is the sign 
of complete Office Equipment and System Supplies —and the sign of the 
dealer with an unequalled profit opportunity. 
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TAKE THE ““WASTE” 
OUT OF 


WADTE 
BADKE| 
SELLING 


ate Handling several lines of baskets means 
tying up your money, boosting your inventory 


WASTE. 


































Stocking incomplete lines means losing sales 


WASTE. 


Saddling yourself with slow-moving lines 
means giving away profitable space in your 


store WASTE. 


Selling inferior baskets means dissatisfied 
customers, fewer repeat sales —WASTE. 


Canco takes the waste out of waste basket 
selling—oflers you a fast moving, profitable 
line. Complete, for every type of customer. 
Styled for every type of market— institution, 
ollice, home. Canco baskets will lower your 
inventory, increase your turnover, show you 


steadier profit. 


Canco baskets are metal, fireproof, durable. 
Hlandsomely lithographed in oak, mahogany, 
and walnut finishes, as well as green and white. 
They are priced to today’s needs; they are 
staunchly built by a company famous for 
metal work. We urge you to get the facts. 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


City Park Avenue and Hamilton St. 
TOLEDO, OHIO 














OFFICE APPLIANCES 


PACIFIC NORTHWEST NOTES 

Officers of Lowman & Hanford Company, pioneer 
stationers and printers of Seattle, were re-elected at 
the recent annual meeting of the Puget Sound com- 
pany, at which satisfactory progress for the year just 
closed was reported. All of the board of trustees were 
also re-elected. 

Re-election of officers was as follows: president, 
Thomas M. Pelly, who has also recently been chosen as 
president of the Pacific Northwest Stationers Associa- 
tion; vice-president, Owen G. Bayless; treasurer, B. 
Pelly; and secretary, F. G. Pratt. With the company 
for more than a quarter century of service, Mr. Pratt 
has been superintendent of the printing plant of the 
Lowman & Hanford organization. 

= x * 

Modernizing office procedure and practice in city of- 
fices of Tacoma in a big way, further business machines 
are being secured for municipal departments in the 
Puget Sound community. Following in the wake of 
previous large orders for addressing machines, the pub- 
lic utilities department has found the need of a ma- 
chine to address communications, bills, and other 
paper. So Commissioner Ira S. Davidson introduced an 
ordinance in the city council asking for $5,900 from the 
light and water funds to buy rush equipment. 

+ ” 7 

A spectacular new store has been taken by the Time 
Equipment Company at 916 Third avenue, Seattle, 
where expansion of the time device organization has 
taken place. Two windows are devoted to all manner 
of time recording instruments for offices, factories. 
stores and other types of manufacturing and retail 
businesses, as is the well-arranged store interior. Time 
recording and timing devices of all types are stocked 
in the new set up that includes sales, service and sup- 
plies of a timely nature. 

* = * 

Venetian blinds for remodeling and modernization 
of offices in Seattle are being demanded by many busi- 
ness executives. This new equipment strikes a modern 
note along with other types of business furnishings. A 
number of Seattle offices have been equipped this 
Spring with the popular type of shades for controlling 
the light and sunshine, and indications point to further 
modernization by means of the window ornaments that 
put a new slant in the interior of offices for the execu- 
tive, the reception room, and offices for members of 
the staff. * 4 

Seattle business-machine and appliance dealers await 
with considerable interest the forthcoming annual con- 
vention of the advertising clubs of the Pacific Coast, 
to convene in Seattle, July 5 to 9. Why? Because at 
that time Thomas J. Watson, president of the Interna- 
tional Business Machine Corporation of New York City, 
and Merrill B. Sands, vice-president of the Dictaphone 
Sales Corporation of New York City, will be two of the 
principal speakers, with real messages for advertising 
and business men of the entire section. Mr. Sands, 
who will have a prominent part in the program, is also 
an executive in the National Office Management As- 
sociation, the Office Appliance Manufacturers Insti- 
tute, and the National Sales Managers Association. At 
one time he was an officer in one of the leading ad- 
vertising agencies of the nation, which has offices in 
foreign lands. 

* * > 

The de Voss Desk Company, of 717-721 Third avenue, 
Seattle, dealers in office furniture and equipment, were 
called upon to provide office furniture for the magnif- 
icent new headquarters of the Seattle branch of the 











MARK OF QUALITY 


HELP YOU TO BUILD 
BETTER BUSINESS 


For almost 100 years, consumers have ac- 
cepted the L. L. Brown watermark as a guar- 
antee of utmost service in records and mazi- 
mum impressiveness in stationery. Rigid ad- 
herence to quality standards* gives it greater 
prestige today than ever before. You capi- 





you a copy. 


talize this unique distinction when you use 
and recommend L. L. Brown papers. You 
gain ready access to the more profitable busi- 
ness which results from supplying your custo- 
mers with record books, forms and stationery 
of {itme-pfoven permanence, quality and value: 


This convenient portfolio will help you 
to identify yourself with the very desir- 
able L. L. Brown Quality Market. A 
request on your letter-head will bring 
Address: L. L. Brown 


Paper Company, Adams, Massachusetts. 





L.L.BROWN 


Ledger, Line anid kyond 


® QUALITY EXCLUSIVELY 





since 1849 


PAPERS 









ATLANTA 
AUGUSTA. 
BALTIMORE 
BALTIMORE. 
BALTIMORE 
BOSTON 
BOSTON 
BOSTON 
BOSTON 
BILLINGS 
CHARLOTTE 
CHARLOTTE 
CHICAGO 
CHICAGO 
CINCINNATI 
CLEVELAND 
COLUMBIA 
COLUMBUS 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
DETROIT 
ERIE 

FORT WORTH. 
FRESNO 
GRAND RAPIDS 
GREENSBORO 
HARRISBURG 
HARTFORD 
HOUSTON 
HOLYOKE 
JACKSONVILLE 
KANSAS CITY 
LANSING 

LOS ANGELES 
LOS ANGELES 
MEMPHIS 
MIAMI 
MILWAL KEE 
MINNEAPOLIS 
MOBILE 
NEWARK 
NEW HAVEN 
NEW YORK CITY 
NEW YORK CITY 


LITY 


Each of these agents has a Mill 
Information Book which gives 
complete data about L. L. 
Brown products and samples 
of all stock items. Thus he is 
ready to give you full informa- 


SS) eee 
ALBUQUERQUE..... 


NEW HAVEN The Rourke-Eno Paper Company, Inc. 


C hese leading PAPER MERCHANTS are equipped 
lo serve you on L. L. BROWN quality papers 





and promptly get it: for you. 


tion about any L. L. Brown 
paper. If the particular grade 

which you want is not stocked 

in his territory, he will gladly 





oes .. Hudson Valley Paper Company 
Company 


The New Mexico Paper 

.... The Whitaker Paper Company 

.. The Arnold-Roberts Company 

.. Chas. W. Beers & Company 

... J. Francis Hock & Company 

. The Whitaker Paper Company 

.. The Arnold-Roberts Company 
.Century Paper Company, Inc. 

.. Cook-Vivian Company, Inc. 

... Storrs & Bement Company 

... Carpenter Paper Company 
...Caskie Paper Company, Inc. 

. Virginia Paper Company 

..Messinger Paper Company 

. Bradner Smith & Company 

. The Whitaker Paper Company 

The Cleveland Paper Company 
Epes-Fitzgerald Paper Company 
....Seiote Paper Company 

. Ohmsted-Kirk Company 

The Carter, Rice & Carpenter Paper Co. 
Newhouse Paper Company 

.... Butler Paper Company 

The Paper House of Michigan 

.Durico Paper Company 
....Ohmsted-Kirk Company 

.Zellerbach Paper Company 

.Carpenter Paper Company 

Dillard Paper Company, Inc. 

Johnston, Keffer & Trout 

The Rourke-Eno Paper Company, Inc. 
..L. S. Besworth Company 

......dudd Paper Company 
Jacksonville Paper Company 
Missouri-Interstate Paper Company 
The Dudley Paper Company 
Gena Paper Company 
Sierra Paper Company 
Tayloe Paper Company 
Everglade Paper Company 
Bradner Smith & Company 
Minneapolis Paper Company 
Partin Paper Company 

J. E. Linde Paper Company 


Storrs & Bement Company 


F. W. Anderson & Company, Inc. 
H. P. Andrews Paper Company 


THIS CATALOG 





See catalog for stock lines. 


PF. A. Flinn, Inc.............. ........-NEW YORK CITY 
Forest Company, Inc............... NEW YORK CITY 
J. E. Linde Paper Company..............NEW YORK CITY 
Miller & Wright Paper Company.......... NEW YORK CITY 
Johan F. Sarle Company, Inc.. .... .......NEW YORK CITY 
Schlosser Paper Corp..................... NEW YORK CITY 
The Old Gurtinien Peass Company..... NORFOLK 
Zellerbach Paper Company......... “ OAKLAND 
Carpenter Paper Company of Oklahoma OKLAHOMA CITY 
Field-Hamilton-Smith Paper Company . ... OMAHA 
Central Paper Company......... es ... ORLANDO 
The Garrett-Buchanan Company. .. PHILADELPHIA 
Paper Merchants, Inc....... .. ....... PHILADELPHIA 
The Thomas W. Price Company. .. PHILADELPHIA 
Satterthwaite-Cobaugh Company .... PHILADELPHIA 
D. L. Ward Company...... .. .. PHILADELPHIA 
Zellerbach Paper Company. . PHOENIX 
The Alling & Cory Company. PITTSBURGH 
The Whitaker Paper Company .. PITTSBURGH 
Consumers Paper Corp... .. .. .... POCATELLO 
C. M. Rice Paper Company... PORTLAND, ME. 
Carter, Rice & Company, Corp. PORTLAND, ORE. 
Zellerbach Paper Company..... ... PORTLAND, ORE. 
The Arnold-Roberts Company....... ...... PROVIDENCE 
R. L. Greene Paper Company... ... PROVIDENCE 
Storrs & Bement Company.... ...... PROVIDENCE 
Epes-Fitzgerald Paper Company RALEIGH 
Van Reed Paper Company , READING 
B. W. Wilson Paper Company . RICHMOND 
R. M. Myers & Company, fon ROCHESTER 
The Papercraft Company....... ST. LOUIS 
Inter-City Paper Company ST. PAUL 
Zellerbach Paper Company... .... SACRAMENTO 
Zellerbach Paper Company...... ... SALT LAKE CITY 
General Paper Company...... .SAN FRANCISCO 

Atlantic Pa ‘ompany ........ SAVANNAH 

Zellerbach Pap Company.......... SEATTLE 

Tri-State W Paper Company... .. SHREVEPORT 

Zellerbach Paper Company. . SPOKANE 

J. & F. B. Garrett Company...... SYRACUSE 

Tampa Paper Company. TAMPA 

The Commerce Paper c ompany....... TOLEDO 

Troy Paper Corp... ... ities 6 . TROY 

Butler ‘a i oaieeny TULSA 

Olmsted-Kirk Company WACO 

Stanford Paper Company WASHINGTON 

The Whitaker Paper Company ; WHEELING 

Western Newspaper Union WICHITA 

H. A. Whiteman & Company WILKES-BARRE 


IS YOUR GUIDE 


to a full range of quality record and correspondence papers. It 
makes it easy for you to recommend the precise paper which is 


most suited to a given use. 


Get a copy today from any L. L. 


Brown agent — it will prove very helpful for quick reference. 


BROWN’S Linen Ledger Brown's FINE 
ADVANCE Linen Ledger 
GREYLOCK Linen Ledger 


L.L.BRO 


RESISTALL Linen Ledger 
RESISTALL Index Bristol 


WN PAPER COMPANY 
Established 1840 


ADAMS, MASSACHUSETTS 


GREYLOCK Bond 


Brown's LINEN Brown's LINEN TYPEWRITER 
ADVANCE Bond ADVANCE Bond TYPEWRITER 





GREYLOCK Bond TYPEWRITER 
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Montag Furnace Company, which was opened mid- 
May at Fifth avenue and Battery street, Seattle. 


* * 6 


The Remington-Rand Company introduced to Se- 
attle, Tacoma and other cities of the region recently, 
Miss Hortense Stollnitz, world’s fastest typist. In Se- 
attle demonstrations, which were sponsored by the 
large business machine company, Miss Stollnitz thrilled 
young typing students at the Broadway Public High 
school and a private business college. At Tacoma 
throngs were drawn to Racine’s Western Institute of 
business training in the Tacoma building to witness 
her phenomenal typing skill and demonstration of the 
capacity of the typewriter for sustained speed. 


* * * 


The Port Angeles (Wash.) School Board is equipping 
its Jefferson High school with a battery of new type- 
writers. Bids were recently received by the school board 
of this West Washington city for furnishing six noise- 
less and fourteen standard typewriters for student in- 


struction. 
SS = * 


New honors have been bestowed upon Owen Bayless, 
executive of Lowman & Hanford Company, stationers 
and printers of Seattle, in his recent election as trus- 
tee for three years of the Purchasing Agents’ Asso- 
ciation of Washington. 


* * * 


Among new factories recently established is that of 
the Independent Ink Company, at 2549 Jefferson ave- 
nue, Tacoma, Wash. 

* * . 


Evidence of his consistent growth, Eddie Vines is 
preparing to open a larger Vines “Pen Hospital,” fea- 
turing fountain pens, greeting cards and similar sta- 
tionery lines, at 1319 Fourth avenue, Seattle. Another 
Vines Pen Shop, operated by Margaret Vines, is lo- 
cated at 1516 Second avenue. Before opening his own 
place of business several years ago, Mr. Vines was with 
Trick and Murray of Seattle. 


* * * 


Estate valued at $72,015.03 has been left by Lauron 
N. Hanford, president of Lowman & Hanford Company 
of Seattle, at the time of his death last December. In- 
ventory and appraisal files for probate in Seattle shows 
the estate of the pioneer stationer to include real 
estate, personal property, stocks and bonds, to the 
value of the amount indicated. The appraisal was made 
by T. N. Kelly, E. W. Hoffman, and Roy D. Robinson. 
Since the noted head of the large stationery house died 
intestate, and since his next of kin surviving are Mrs. 
Florence B. Hanford, widow, and Mrs. Eleanor Hanford, 
his mother, the widow will receive all the personal 
property, valued at $55,275, while the real property, 
valued at $16,740, will be equally shared by widow and 
mother. 


* * t 


E. Don Ross, president of the Irwin-Hodson Com- 
pany of Portland, Ore., and for many years equally 
prominent in stationery and credit circles of Portland, 
is going East this month. As ex-president of the Na- 
tional Association of Credit Men, he will attend the 
forty-first annual convention of national credit execu- 
tives, at Richmond, Va., June 8-12, inclusive. Mr. Ross 
is also past president of the Portland Credit Men’s As- 
sociation. —_CML 
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Dealers 


The VAIL Way 
























One hundred percent co-operation for 
Yy its dealers has always been the guiding 
Yy policy of the Vail Manufacturing Com- 
pany. 







When our dealers profit . . . we profit. 
So it’s Dollars To Dealers .. . The Vail 


I, Way. 








YY Vail Products meet every requirement 
Yj, of service, quality and price. Made of 
Y the highest quality materials, their 





brilliant finish, attractive packaging 
and sturdy construction insure quick 
turnover. 












Your order is handled as soon as it 
comes in... full stocks . . . speedy de- 
livery, active merchandising helps and 
















































fair profits . . . small wonder progres- 
sive dealers prefer Vail Products and 
co-operation. 


IMPORTANT 


Make your plans now to come to Chicago for 
the 1936 Convention of the National Stationers 
Association, Sept. 21-22-23-24, at the Palmer 
House. 












You’re bound to gather hundreds of new busi- 
ness getting ideas, meet old friends and make 
new ones. We'll be looking for You! 






Write for IWustrated Price List 
covering our complete line 


VAIL 


Manufacturing 
Company 


1752-58 E. 75th St. Chicago, Ill. 









0-00 Fe ee ON s- 8 
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MEILINK 
SAFE DRAWERS 


Offer MOBILE 
FIRE PROTECTION 
FOR RECORDS 







FURNACE 

TESTED 
All Meilink 
Safe Drawers 
bear the Meil- 
ink One Hour 


Labels. 


Showing a Ledger 
Size Safe Drawer 
with Posting Tray 
Equipment 


Every Office Needs These 
Handy Efficient Units 


Unmatched in possible interior features and sizes 
that will meet the needs of the modern office, giving 
fire protection for any combination of records all 
contained in a single unit. 
It is unnecessary to leave important records, cor- 
respondence, etc. without fire protection. The 
Meilink Safe Drawer brings the protection right 
to the worker's desk. There's no loss of time—no 
heavy loads to carry from place to place—just roll 
the Meilink Safe Drawer to the desk where the work 
is being done. 
Three Size Drawers 

' . . . 

Letter Size « Cap Size « Ledger Size 
If you do not have the full information on these 
units write or wire today for prices and discounts. 
The Meilink Safe Drawer opens up a new field in 
selling fire protection. 


The Lowest Cost Protection in 


Meilink's History 
e 


Meilink-Built 
Fire-Resistive Products for Every Business 
Office and Home Use 
Provide “‘Better Protection’’—35 Years of Protection Service 


Modern Systems of Cash Protection 


MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 

















OFFICE APPLIANCES 


DISPLAY RACK SAVES FLOOR SPACE 


Dealers who are confronted by the problem of dis- 
playing effectively such flat items as desk pads, chair 
cushions, folders, etc., will be interested in the inex- 
pensive but effective display rack that was worked out 
for Wanamaker’s by Polar Manufacturing Company, 
Philadelphia, Pa. The president of that company, 
M. R. Landes, will supply blue-prints free on request 
to dealers who wish to make similar racks adapted to 
their own stores. Wanamaker’s was so well pleased 
with the first rack that a second was ordered. Both 








Polar Space-Saving Display Rack 


were supplemented by two show cases for displaying 
such articles as ink stands and ash trays. Properly 
stocked and lighted, the resulting arrangement pro- 
duced twice the volume of business that was done be- 
fore it was installed, according to a statement of Mr. 
Landes. 

The racks were made to fit available wall space. One 
of them is eight feet high, seven feet wide, and fifteen 
inches deep at the base. The shelves are graduated 
to narrower depths as they rise, the top of the rack 
standing out only three inches from the wall. 

Using such racks, the dealer is able to put before his 
customers an assembly of related articles of various 
shapes and sizes. In Mr. Landes’ words, “it simply 
spreads the merchandise out before the eyes of the 
customer—and certainly makes a set-up that not only 
makes it easy for the salesman to sell, but makes it 
easy for the customer to buy—carrying out the old say- 
ing that merchandise well-displayed is half sold.” 


> 
HONOR MISS WIRTENSON OF ROYAL 


In recognition of her twenty-five years of service as 
employment manager of the New York office of the 
Royal Typewriter Company, a celebration was held 
recently in honor of Miss Florence Wirtenson. On be- 
half of President E. C. Faustmann and the company, 
H. H. Vreeland, chairman of the board of directors, 
presented her a platinum wrist watch studded with 
diamonds, and a bouquet of flowers, acknowledging 
her long and efficient services. Miss Wirtenson entered 
the employ of the company as employment manager 
and has held the position ever since. In his closing 
words at the presentation, Mr. Vreeland offered the 
comment—which went unchallenged—that any person 
who could hold for twenty-five years the position she 
has held for that period must be good. 
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e's Out! 


The Original and only authentic 


OFFICE EQUIPMENT BLUE BOOK 


(1936) 








The BLUE BOOR tells you instantly 
the minimum value and SPOT CASH 
price RELIABLE will pay for 


l. Adding-Caleculating 
Machines. 
as 2. Typewriters. 


3. Billing-Bookkeeping 
Machines. 


RELIABLE will 
fund the pure 
price in full, if and 4. Addressing. Dictating, 
Se Duplicating, and other 
Miscellaneous 
Machines. 


received, during 1936 
of a value n excess 
of $50.00, based o1 
these llowances > Checkwriters. 











ROGRESSIVE dealers everywhere will welcome with en 
thusiasm this valuable Office Equipment BLUE BOOK 
for 19 36. 
Briefly, it enables wide-awake dealers to keep posted at all times 
on mechanical office equipment valuations. 


It eliminates the element of gamble in buying. And “right’ 
buying is the battle half won. 

Valuations have been totally revised over those shown in RE 
LIABLE’S 1935 Blue Book. Some have been reduced and 
others again materially increased. Valuations copied (or shall 
we say, adopted) by others from RELIABLE’S 1975 Blue Book 
are obsolete. 


You are not required to write first . . . ship anything you wish 
¥ , 

and check will be mailed you the same day your shipment 

is received. Many times you will be pleasantly surprised by a 

larger remittance than the Blue Book calls for, because on 

machines heavily in demand liberal premiums are offered. 


RELIABLE’S BLUE BOOK also shows the latest 1936 allow- 


ances made on typewriters by the various manufacturers. 


If properly mad us ot th S book will earn you many, many 
tim it ] 


s S valu luring its lifetime 
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BOOK 





A valuation schedule 
of used mechanical 


office equipment 





TENTH YEAR—APRIL |, 1936 
SECOND EDITION 
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Copyright 1936 


4 TYPEWRITERCADDING 
& MACHINE (r/o ; 


303 W. MONROE ST. CHICAGO 





Please attach coupon to your business card or 
letterhead as evidence that you are entitled to 


this confidential information 


OA6B 


Reliable Typewriter & Adding Mach. Corp. 


303 W. Monroe St., Chicago. 


Gentlemen: 


Please find enclosed $3.50 in payment of a copy of your 1936 


OFFICE EQUIPMENT BLUE BOOK. 


It is understood this amount will be refunded when and as soon 
as I have shipped to you equipment of a value in excess of $50.00, 
based on the allowances shown therein. 








110 


OFFICE APPLIANCES 


Bassick 


CASTERS AND FLOOR PROTECTION EQUIPMENT 








This practical, attractive 
display block is creating 
business for Bassick dealers 
Write for Catalog No. 113 
and information about how 
you cansecure this sales help 





DIAMOND-ARROW BALL-BEARING CASTERS 
“THE ACCEPTED STANDARD OF QUALITY” 





NOMAR 
RUBBER DESK SHOES 











RUBBER 











CUSHION SLIDES 








NOMAR FURNITURE RESTS 





THE BASSICK LINE is the outstand- 
ing line of office chair casters and floor 
protection equipment. In quality and in 


completeness, Bassick offers a real oppor- 
P ppo 


tunity to office equipment dealers for a 
profitable volume of business. Write 
for catalog No. 113 and ask for com- 


plete information on Bassick sales helps. 


THE BASSICK COMPANY «+ BRIDGEPORT, CONNECTICUT 


Canadian Factory : STEWART-WARNER-ALEMITE CORPORATION OF CANADA, LTD., BELLEVILLE, ONTARIO 
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COMEBACK BY TYPEWRITER VETERAN 

Jos. K. Cole, an old time typewriter man well known 
throughout the middle west, Minnesota and Wisconsin, 
is again active in the typewriter field. After a long 
illness of nearly three years he has returned to the 
field, having established the Cole Typewriter & Office 
Equipment Company, with stores at The Dalls and at 
Bend, Ore. About three years ago he was obliged to 
give up the dealership at Eugene, Ore., for the Under- 
wood Elliott Fisher Company. He retired from busi- 
ness temporarily and went to a hospital for a serious 
operation which had been pending some time. He 
spent two years in recuperating, and returned to work 
in eastern Oregon for the L. C. Smith & Corona Type- 
writers Inc., and was able to make a complete come- 
back. 

March 1, 1936, he gave up his position as a salesman 
and took up the dealership for the L. C. Smith & Corona 
for eastern Oregon. While he is still covering this 
territory he supervises stores at the Dalls and at Bend. 

Mr. Cole started in the typewriter business at St. 
Paul, Minn., in 1892 with his brother, A. B. Cole. The 
latter is now owner of the Oregon Typewriter Company, 
operating at Portland. 


Began with Smith Premier 

He started with the Smith Premier Typewriter Com- 
pany when that company opened its first office in the 
northwest at St. Paul. Fred A. Dennison was the first 
manager at St. Paul. Afterwards the Cole brothers 
worked for Mr. Spendley, W. G. Lenderson and Harry 
Humphrey. A. B. Cole went to Chicago with the Smith 
Premier Company shortly after Harry Humphrey was 
transferred to the Chicago office as manager. Joe went 
to Milwaukee with the Remington Typewriter Com- 
pany. Later he was manager at Oshkosh nearly eight 
years. Later he became manager for the Monarch 
Typewriter Company, and opened its first office at Min- 
neapolis. In 1909 he resigned this position and went 
to Portland, Ore. There he joined his brother, A. B., 
who at that time was with the Underwood Typewriter 
Company. 

After a number of successful years at Portland as 
city salesman, he joined the sales staff of the Royal 
Typewriter Company, Inc., under C. E. F. Russ, man- 
ager. Mr. Russ and he pioneered the Royal in Port- 
land. After that Mr. Russ was made manager at San 
Francisco, and Mr. Cole joined him there as national 
accounts man. Later he was appointed manager at 
Fresno, Calif., where he continued two years. Then he 
resigned, and returned to Portland with the Underwood 
Typewriter Company. He remained there a few years, 
and was then given the dealership for the Underwood 
Elliott Fisher Company at Eugene, Ore. He continued 
there until 1932, when he was compelled to give up the 
business because of ill health. As Mr. Cole says, he 


gave up the typewriter for good. However, after re- 


gaining his health completely he had to get back into 
the game again. 

Mr. Cole believes that the field which he has just en- 
tered is a good one, and to prove his confidence in the 
territory he points to the two stores—one at The Dalls 
and the other at Bend. He continues to handle the 
L. C. Smith & Corona line, together with a full line of 
rebuilt typewriters, adding machines, filing equipment, 
office supplies of all kinds and all makes of new port- 
able machines. 


Thanks for Friendships in Trade 


“Joe” wishes to thank his many, many friends in the 
typewriter and office supply business at this time for 
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The Shipman-W ard 
Trademark is a symbol 
of service and the 
speed with which it is 
rendered. Look to Mer- 
cury for same day de- 
liveries. 





SHIPMAN-WARD 
MFG. CO, CHICAGO 


TRADE MARK 


is Your GUARANTEE 
of 100% SATISFACTION 
7 

ERS 20: iE 


... and Every SHIPMAN- 
WARD De Luxe PLATEN 
IS GUARANTEED 


e 
NOW they’re GRADED 
LABELED - WRAPPED 
TABBED 


Dealers everywhere have already 


enthusiastically accepted Shi - 
Ward’s new idea of platen identifi 
cation because; first, it eliminates 
errors; second, saves extra calls for 
service man} and third, tells them 
instantly the grade of platen best 
suited for their customer’s need. 
This new system also made ordering 
a lot easier. 


The Wrapper too, oil-proof and 
made of green cellophane and 
sealed with an easily detachable tab 
was indeed a welcome thought. It 
protects the rubber and at the same 
time made a pleasing package. 

Why not give this new Shipman- 
Ward Platen a thorough try-out 
today? We give same day service 
and prepay the postage one way. 


A Grade for Every Need 


Grade 1. fx, 400g Benn. 4 cot eons 
Grade 2. yr | mg office use requiring 
Grade 3. Ly oy pre — office use requiring 
Grade 4. Wiving eto § catbon copes”? 
Grade 5. Pir topien required. 810 1 copies. 











SHIPMAN-WARD MFG. CO. 


CHICAGO 


4401 RAVENSWOOD AVE., 
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pred ine Clelion te. 
The Trend lo Dictaphone 


& Sweeps On pfs, 


r— 


\ 
To your secretary, it means 
all that note-taking time is 
released for valuable work. 
To you, it means instant dic- 
tation facilities always avail 
able, without dependence 
on anybody else. That's why 
we say this modern dictat- 
ing instrument doubles your 
ability to get things done 

We want Dictaphones to 
prove their value before a 


> H. Peddrick, Jr. V.-P.& Gen 
Mgr., United Feidspar Corp 


Miss Joyce says, “The clear 
Nuphonic reproduction of 
the new Dictaphone gives 
me greater speed and 


\ 
“ 


dollar changes hands. With 
thatin mind expose yourself 
just a bit to the unrealized 
story of what they could do 
for you. Note the coupon 
below, and send now forthe 
booklet, “‘What Is An 
Office Anyway?”’ Anybody 
interested in more profit for 
himself or his stockholders 
will find this booklet well 
worth reading. 





DIGPAP HONS 





accuracy.” 
The word DICTAPHONE is the Registered Trade-Mark of Dictaphone Corporation, 
Makers of Dictating Machines and Accessories to whict nid Trade Mark is Applied 
A few overseas territories are open for our valuable exclusive franchise 
For full particulars, write to our International Division, Bridgeport, Conn 











Some companies that have recently swung to Dictaphone: 


John Wood Manufacturing Co., 


Chicago Motor Club, Chicago, II! 


Conshohocken, Pa Seagram-Distillers Corp., N. Y. C. 
Globe-W ernicke Co., Cincinnati, Ohio National Dairy Assn. , St. Louis,Mo 
Metzger-Parker Company, Portland, Ore 
eT eecesceececceccese 
Dictaphone Sales Corporation, 420 Lexington Avenue, New York, N. Y 


In Canada—137 Wellington St., West, Toronto 


I want to see your representative 


Please send 


me my copy of ‘What Is An Office Anyway?” 
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their true friendship to him when he was laid up at 
the hospital—and afterwards for nearly three years, 
and for their friendly thoughts in wishing him all kinds 
of success in this new venture. With his personality 
and many friends, this veteran should make fine prog- 
ress with his new establishment. 

To the many typewriter men of the pioneering days 
“Joe” sends greetings to those who did not know where 
he had landed for a comeback. He says, “Once a type- 
writer man, always a typewriter man.” He still loves 
the ladies, “and then, boys, you know it’s the climate. 
No foolin’!” 

Mr. Cole has exclusive agencies for the L. C. Smith 
& Corona Typewriters Inc., West Made Desks, Spring- 
field Manifold Company, and expects to land a type- 
writer line, and an adding machine and a good stencil 
and ink line and carbon paper under his own brands. 





darned 
good one is this habit of turning out to wel- 
come visitors to Havana, recently enjoyed 
by Stanley M. Babson, editor of Bates Brev- 
ities, house organ of the Bates Manufacturing 


Spanish Custom.—And a 


An Old 


Company. From left to right: Julian Gutier- 

rez, Jose T. Gutierrez, Bates distributor for 

the territory ; Mr. and Mrs. Babson, Teodoro 
Gutierrez and M. L. de Landaluce. 


~_ 
NITSCHKE OPENS PRINTING PLANT 

The Nitschke Brothers, 50 East Gay street, Columbus, 
Ohio, dealer in stationery and office supplies for many 
years, have organized a subsidiary company, the 
Nitschke Printing & Lithography Company, 31-33 West 
Gay street, to conduct a complete printing business. 
The original firm of Nitschke Brothers was formed in 
1881, but became a purely office supply company in 
1924, when the printing functions were discontinued. 
Meanwhile, members of the family carried on the of- 
fice supply and stationery business. James W. Nitschke, 
president of the new company, a graduate of the col- 
lege of law at Ohio State university and a member of 
the Ohio State Bar Association, re-established the com- 
pany in 1931 at the old address. Other officers of the 
company are Malcolm L. Vice, vice-president, and Shel- 
ton R. Finley, plant superintendent. The stationery 
store will remain at 50 East Gay street—AK 

a 
STATIONERS CORPORATION MOVES 

The Stationers Specialty Corporation, manufacturers 
of the Staco line of desk pads, sets and accessories, 
last month moved into new quarters at 19 West Twen- 
ty-first street, New York City. At the new iocation 
the corporation has newly decorated and enlarged 
sales rooms, offices and work rooms to which a large 
number of men and women paid a visit in response to 
an invitation of officials of the company shortly after 
the task of moving furniture and equipment was com- 
pleted. 
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YUM NK ME tWECA and 25% FASTER 


Niacara has again set the pace in the stencil 
duplicator field with the introduction of an all- 
metal duplicator . . . all-steel electric-drive cabinet, 
all-steel machine base, all-metal duplicator and all- 
metal slip sheeter. A new achievement in modern 
design has been combined with added strength 
of construction. Every phase of Niagara operation 
has been brought to a new all-time high efficiency. 
@ With the inception of the steel cabinet, the speed 
of electric-drive Niagaras has been increased 
25°, @ All-steel cabinets will be ready for delivery 
out of the New York Plant (to Eastern points) at 
the beginning of this month, and out of the San 
Francisco Plant (to Western points) by the middle 
of the month. Full particulars will gladly be fur- 


nished upon request. 


NIAGARA DUPLICATOR CO. 


5815 THIRD STREET « SAN FRANCISCO « U.S.A. © CABLE “NIADO” 
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yYOUcan do ut with 
TRANSFILE 


(TRADEMARK) 


Mid-year transfer season is your opportunity. 
Business and professional houses in your territory 
are going to transfer their records. Replacements 
and new installations will be needed. Everything 
is in your favor to make a real clean-up on the 
transfer case business with TRANSFILES the col- 
lapsible corrugated filing cases that look and act 
like your regular steel office files. You need but 
introduce them—they sell themselves. 


TRANSFILES do a better job for a longer time—yet 
they cost no more. There is a TRANSFILE for every 
purse and purpose, a special size and type for 
each requirement. 


Make sure you have an adequate stock of TRANS- 
FILES. And if you haven't tried TRANSFILES yet, a 
free sample awaits your inquiry. 


GUIDE SYSTEM & SUPPLY CO. 


> 335 CANAL ST., NEW YORK, N. Y. 





POPULAR 


OFFICE APPLIANCES 


TRANSFILE FEATURES 


STEEL DRAWER FRONT 
attractively finished in 
olive green—outside of 
the box finished to 
match. 

STEEL ROLLER BEAR- 
ING DRAWER SUSPEN- 
SION—the heavier the 
load the easier the roll. 
STEEL REINFORCED 
front and back of the 
case. 

2-WAY INTERLOCK 


simple and effective. 


12 


SIZES 








FOLLOW BLOCK to 
keep records upright. 


EXTRA HEAVY 


DRAWER _ construction 
with drawer inside 
smooth, 


EASE OF ASSEMBLY— 
no screws, bolts or tools 
needed. 


LOW COST—a fraction 
of the cost of steel. 


DURABILITY which only 
TRANSFILE can give. 


] 
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HOUSTON OFFICE MACHINE HOUSE HAS GOOD 
LINES 

The Adding Machine & Office Equipment Company, 
1307 Capitol avenue, Houston, Texas, was organized in 
August, 1935, by Chas. H. Voiers and H. W. Rutherford, 
both men of long experience in the office machine 
field. Mr. Rutherford was a silent partner until this 
spring. The business has shown a steady increase 


each month, and the principals are working to build 


it up to a commanding position in its territory. 

Mr. Voiers had been a branch manager for the Bur- 
roughs Adding Machine Company at Oklahoma City, 
Okla., fourteen years. 


Mr. Rutherford had been with Ditto, Inc., and its | 


predecessor company (Commercial Duplicator Com- 
pany). He opened an office at Louisville, Ky., in 1914, 
after an initial experience in the office machine field 
with the Underwood Typewriter Company at Lexing- 
ton, Ky., in 1906. In January, 1916, he was sent to 
Cincinnati to open an office in that city. After six 
years in Cincinnati he was sent to Oklahoma City; 
then to Kansas City and later to Houston, for Ditto, 
Inc. Mr. Rutherford’s record indicates that he was 
able to bring the Houston office to the eighth in busi- 
ness standing of over fifty offices with a record of 107 
per cent of quota. 

The Adding Machine & Office Equipment Company 
has shown a steady increase and the partners are 
working to put the business in a commanding position 
in its territory. The company has a number of ex- 
cellent lines, including the Barrett Adding machine, 
Speed-O-Print duplicator, Autocopy, Inc.; it also car- 
ries rebuilt adding machines, stencil duplicators, check 
writers, addressing machines, calculating machines, 
office furniture and filing equipment, etc. It will con- 
sider propositions from any responsible manufacturer 
needing representation in Houston. 

a een 


ROYAL PORTABLES FOR GRADUATES 


The Royal Typewriter Company is now engaged in 
a nation-wide advertising campaign featuring the en- 
tire line of Royal portables. This campaign, directed 
primarily at the graduate, will employ the rotogravure 
sections of fifty newspapers and twenty-five national 
magazines. In addition, special folders, displays and 
other materials will be supplied to dealers. The cam- 
paign began the first of May and will continue through 
June. 

Special emphasis will be placed in this campaign on 
the new Royal Deluxe portable, which has proved very 
popular since its introduction in February. Continu- 
ing the unprecedented acceleration of monthly sales, 
more Royal portable typewriters were sold in March, 


1936, than in any previous March. The nation-wide 


portable campaign will probably give Royal portables 
an impetus that will be felt all through the ensuing 
months of 1936. 

Particular stress will fall in this campaign on two 
ideas: “Buy by comparison” and “Deal with your local 
dealer; he knows portable typewriters.” A new em- 
blem indicative of the authorized portable dealer will 
be publicized in the campaign. 

FULTON CONCERN MOVES 


The stationery store of Larry Beadles has been 
moved to 208 Main street, Fulton, Ky. The lines car- 
ried include office and school supplies, and in addition 
books, school supplies, magazines, toys, greeting cards, 
magazines, etc. The former location had been occu- 
pied since May, 1928. 


SHER-MAN 
STAND 


... with Steel 
Stationery Cabinet 


¥% Stationery supplies are right under your 
hand yet never in the way with this new under- 
shelf stationery cabinet mounted on either 
shelf of any type Sher-Man tubular steel type- 
writer stand. The cabinet and shelf can be 
folded down out of the way when the machine 





is not in use. 

The cabinet has four letter size shelves and 
two envelope compartments. 

Meet the established demand for a complete, 
efficient typewriter stand. Display one of the 
new Sher-Man stands with a stationery cabi- 
net. It will sell itself. 


SHERMAN-MANSON MFG. COMPANY 


625 SOUTH KOLMAR AVENUE * CHICAGO 
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Specials! 


Some manufacturers tolerate 
them as necessary evils 
but we are organized to 


Specialize 
in Specials 








Whether you look to us for 
your regular stock Filing Sup- 
plies or not we want you to 
know that we welcome orders 
for specials, large or small, and 
give them careful and prompt 
attention regardless of size or 
origin. Prices, too, have the 
same consideration. Tables in 
our price list enable you to 
determine cost in advance in 
many instances. 


Nothing as C onvincing asa Trial 


= 


(he Wabash Cabinet Co. 








“‘Wabash~Indiana. 
The Wabash Cabinet Co., Wabash, Ind. 
Please send Complete Information about your line, with 


price list, terms, etc. No obligation 


Name 


Addr is 
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NORTHWEST TRAVELERS NOTES 
By A. J. Nordstrom, Correspondent 


Merrill Hasty, Sengbuscher, has become quite adept 
at a game of skill, which he will be glad to teach to 
any traveler or dealer on the payment of a small fee, 
at the conclusion of the game. And it is usually the 
dealer who pays and pays—so says our informer—the 
ever present Club “G” man. 

Eddie (Signet) Friedman, Herb (Pierpont) Morgan, 
Roy (Micrometric) Clarke, and Stan (Y. and E.) 
Griebel bought a carload of automobiles together, all 
purchasing the same make of car. It has been reported 
that a club purchase was made by this group, which 
action was brought on through habit of collating or- 
ders, to make the quantity discount. Anyway these 
four “Knights of the Grip” are doing their best to prove 
to the stationery trade that prosperity has really 
rounded the corner, by helping out the automotive in- 
dustry. 

Bill Wallace, of Bainbridge, Kimpton & Haupt, re- 
ports that his business shows quite an improvement, 
which coming from Bill really means that business is 
wonderful. 

* e « 

Uncle Charley Underwood reports enthusiastically 

on his success with the new Fibroin stencil. 
* + = 

Won’t be long now, the “fish stories” will be filtering 
through, from such fishing experts as Rudy Johnson, 
with his “catfish tales,” Stan Hall of Koch Brothers 
(he fishes bullheads), Karl Kiesel, the tarpon and sail- 
fish man who will soon hie himself off to Balsam Lake 
for the summer months. Cliff Talty, a pike fisherman, 
who really does catch ’em. How big they are we don’t 
know, but as to numbers he generally gets the limit. 
As an expert fisherman Cliff says it is not necessary 
to travel a thousand miles from home to catch a nice 
mess of fish. It’s all in knowing the habits of the finny 
tribe, when, where and how to catch them. These se- 
crets will be divulged by Cliff to anyone sufficiently in- 
terested, upon payment of the proper fee for his book 
on “The ways of the poor Fish.” 

+ * * 

That expansive smile decorating the face of Dick 
(Smead) Perrin is due to the fact that Mrs. Perrin pre- 
sented him with twin girls, early in May. 

. > > 

In the next issue we hope to be able to give the de- 
tails of the annual Twin City Stationers Golf Tourna- 
ment. Charley Reagan and Einar Carlson, the “75” 
shooters, will probably issue a challenge to Art Walker 
and Bobby Roberts, another pair of “par” golfers, at 
this meeting. And what a match that will be. The 
travelers are doing their best, to get Win Gonser, Des 
Moines sharpshooter, to attend this meeting along 
with Ken Hedeen and Frank Zeller, to show the Twin 
City boys how it is done in the Tallcorn State. Al 
Sundberg of Duluth is another of the “low score” 
group to lay a bet on. Fred Fenne, Stan Griebel and 
Claude Fleet talk a good golf game, but if they prac- 
ticed a bit more the dealers might be given a little 
competition, instead of riding roughshod over the 
Travelers as they have in the past. The entertainment 
will be a little bit out of the ordinary, details of which 
will be given in the next issue. 

> + * 

Our old friend Jim Campbell pinchhit for Harry 

Spurlock in Iowa and Minnesota while Harry made a 
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NTRODUCING the Carter “Cube 

Stand” a stunning and practical 
replacement for the old-fashioned open 
inkwell. 
ished black surface and striking sim- 
plicity of design. Practical, because it 
is made to hold the extra-big Cube of 
Carter’s Ink, designed to fit any pen. 
And when the original Cube is emptied, 
a new one can be inserted easily and 





Stunning, because of its pol- 


m. 
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* The Carter Cube has a 

- } ost j Pi 

; ide mout/ r easy dipping 
ana filling ... and a leak- 
proof o cay fAal pen 
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CARTERS INK 


The Carter's Ink Company, Boston, New York, Chicago, Montreal 
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a practical Desk Stand 
FOR CARTER’S INK CUBES! 


without muss. Rubber treads, too, 
give the Stand a non-skid firmness. 
NATIONALLY ADVERTISED 
As part of the standard equipment in 
business offices everywhere, this product 
offers you a large and entirely new 
market. And a special advertising cam- 
paign in leading national magazines will 
promote the “Cube Stand” for home 
as well as office use. 










© For a limited time, 
Carter makes a price 
on a Cube and “Cube 
Stand” combination 
$0 that you can offer 
it at a real bargain. 


ET 


FINEST FOR 
FOUNTAIN PENS 
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( BUSINESS 
! SHOW 
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} ; AMERICA'S EFFIC/JENCY EXPOS/TION 
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COMMERCE HALL 
Port Authority Building 
Eighth Ave. and 15th St 


NEW YORK CITY 


National Business Show Company, Inc. 


Frank E.Tupper, President 
50 Church Street New York 
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trip out to the coast during April and May. Many of 
the Travelers who tried to contact buyers on May first 
in the Twin Cities were out of luck as this was the day 
the Apostles and Kels opened the 1936 baseball season. 


$$ 
SPRING FURNITURE SHOW BRINGS NEW STYLES 


New styles in various types of office furniture formed 
the keynote of the Spring showing held last month at 
the Furniture Mart and the Merchandise Mart in Chi- 
cago. 

Although practically every company centered its en- 
deavors on the exhibition of household furniture, many 
of the firms made capital presentations of furniture 
for the office. Among these in the Furniture Mart 
were: 

The Howell Company, St. Charles, Ill—An attractive 
showing of Chromsteel desks and chairs of a modern 
pattern supplemented by a fine exhibition of garden 
and outdoor furniture. William McCredie, secretary 
and treasurer of the company, was in charge. 

Imperial Desk Company, Evansville, Ind.—This ex- 
hibit was featured by a line of beautiful and modern- 
istic desks for both the office and the home. Hand- 
some book cases in many styles and sizes added an 
attractiveness to the general ensemble. R. C. Hamilton 
was in charge. 

Jasper Seating Company, Jasper, Ind.—This company 
confined its showing almost exclusively to household 
furniture, maintaining an office furniture display at 
529 South Wabash avenue. W. J. Gosman was in 
charge. 

Murphy Chair Company, Inc., Owensboro, Ky.—New 
posture chairs many of which were upholstered in vari- 
colored and attractive leather, were on exhibition in 
this display. This line vied for popularity with another 
consisting of oak executive chairs, both swivel and side 
and handsomely decorated. Mr. O’Malley was in 
charge. 

Louisville Chair & Furniture Company, Louisville, 
Ky.—A fine display of household furniture featured 
the display rooms of this company, with Milton P. Con- 
rad in attendance. 

Tell City Chair Company, Tell City, Ind.—This firm 
showed an exclusive line of posture chairs of the execu- 
tive and stenographic variety, as well as straight and 
arm chairs attractively done in walnut and mahogany. 
J. H. O’Toole in charge. 

St. Johns Table Company, Cadillac, Mich.—Fine di- 
nette suites and living room tables of all sizes and types 
were placed on exhibition by this firm with H. M. 
Petrie in charge. 





Exhibitors in the Merchandise Mart included the fol- 
lowing: 

Wabash Cabinet Company, Wabash, Ind.—A fine line 
of desks, chairs, tables, bookcases and lamps arranged 
in suites was the offering here of E. V. Hughes. The 
various arrangements were made for the purpose of 
stressing the distinctive differences of the numerous 
styles on exhibition. 

High Point Bending & Chair Company, Siler City, 
N. C.—Another clever and attractive showing of the 
best in household furniture under the supervision of 
Clarence Brown. In addition there was a varied selec- 
tion of office straight and arm chairs. 

Mutschler Bros. Company, Nappanee, Ind.—House- 
hold furniture placed in an artistic setting with a novel 
and lavish lighting arrangement was the keynote of 
this exhibit, with William Mueller in charge. 

Majestic Lounge Company, Inc., New York, N. Y.— 
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The Beauty of Posture 


The grace of Diana, the vigor of Venus 

the sparkling eye, the bloom of cheek, a 
spring in the feet and a song in the heart— 
these are the common characteristics of 
those who sit in Artility Posture Chairs. 


A tired body, a drawn face, lack-lustre 
eyes, a misformed back and a caved-in 
chest, a sallow skin, no real zest for work 
and too tired to play after the daily grind 
is over: these are the characteristics of 
ordinary office chair users. 

An office equipment dealer has a direct 
obligation to his community to offer only 
He should look 


upon his sales of chairs from the humani- 


the best type of seating. 


tarian standpoint, for chairs may build 


health—or tear it down. 


Dealers, write today for descriptive 
literature, prices and terms. Cash 
in on the well deserved popularity 
of Artility Office Chairs. 


Artility Metal Products, Inc. 


601 Monger Building 


Elkhart, Indiana 
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Lets talk PROFIT- 
that’s why DORSON, ur. 


IS THE SALES SENSATION 
AMONG TIME STAMPS 


DORSON, JR., is the fastest selling time stamp 
on the market today. Why? Because DORSON, 
JR., sells on sight. Because it is unconditionally 
guaranteed. Because it is built to withstand the 
roughest use. Because it is accurate always. 
And above all, because it is made as a time stamp 
should be made—by expert time instrument 
makers. It is the product of 23 years’ experience. 


Your customers are instantly drawn to DOR- 
SON, Jr., by its ultimate beauty of design, sturdi- 
ness of construction, highest quality materials 
and craftsmanship, precision workmanship and 
features which only DORSON, Jr.. can offer. These 
include a special stamp rest that keeps type off 
ink pad when not in use, preventing gumming 
and rotting of type, hand set dater and 40-hour 
lever clock movement. In the marked superior- 
ity of DORSON, Jr., lie sure profits for you. 
Investigate DORSON, Jr., today! 


DISTRIBUTORS 


Consolidated Stamp Mfg. The Louis Melind Co.. 
362 W. Chicago Ave.. 


Chicago, Il. 


Company 
47 Church St., 
New York, N. Y. 
593 Market St.. 


The Superior Type Co. ; ‘ ag 
San Francisco, Calif. 


3940 Ravenswood Ave. 


‘ hicago, iil. . 
The Eagle Stamp Works, 


162 N. Franklin St.. 
Chicago, Ul. 


368 Market St.. 
San Franci«eco, Calif. 


DORSON TIME 


INSTRUMENTS CO. 
605 W. Washington Bivd., Chicago, Ill. 




















OFFICE APPLIANCES 
An excellent line of new completely-upholstered office 
chairs and lounges featured the exhibition here. In 
addition to the regular lines were several new pieces 
which were being shown for the first time this season. 
M. V. Follin was in charge. 

Sikes Company, Inc., Buffalo, N. Y.—This company 
was again featuring its three fine colonial office suites 
consisting of the Valley Forge, the Hamilton and the 
Jefferson ensembles. 

- > 
ASHEVILLE HOUSE OWNERSHIP CHANGED 


Fleming Talman has purchased the interests of 
Burt L. Ownbey in Ownbey-Talman, Inc., a commer- 
cial stationery house at Asheville, N. C., and is now 
conducting the business under the name of Talman 
Office Supply & Equipment Company at 8 College 
street. 

Mr. Talman enjoys a wide acquaintance in western 
Carolina among business houses which he has served. 
The established policy of handling high grade office 
equipment and supplies is being continued, and effi- 
cient service is a watchword. 

A novel thought expressed by this organization is 
that it is a “one-stop” store, which indicates that the 
business man, or his assistants, can select all their 
requirements for office machines and requisites under 
one roof. Among the utilities for the office available 
to customers of this store are high grade desks, filing 
cabinets, office supplies, printing and engraving. 

This business was founded in 1933, when President 
Roosevelt was inaugurated, and shortly after the store 
opened for business, all the banks closed. That tied 
up Mr. Talman’s liquid funds. The business pushed 
ahead on very limited capital and has been worked 
up to one of the largest and most complete houses in 
the line in western North Carolina. Some excellent 
utilities are carried, including Columbia Ribbon & Car- 
bon Company, Inc., products. The General Fireproof- 
ing Company, Boorum & Pease Company, Herring- 
Hall-Marvin Safe Company and other nationally 
known lines products. 

Complete control of this business was bought May 
1, by Mr. Talman, which continues under favorable 
auspices. 

MARKWELL ISSUES LEAFLETS 


The Markwell Manufacturing Company, Inc., 200 
Hudson street, N. Y., has available for distribution to 
salesmen and sales managers two interesting leaflets 
entitled “Patented Staples vs. Standard Staples,” and 
“A Tribute to Engineering Ingenuity and True Dealer 
Policy.” 

It is claimed that these two pamphlets are a liberal 
education in efficient merchandising and appropriate 
dealer policy. The company points out in these pamph- 
lets how, through cooperation with the dealer and a 
diligent course in merchandising to the dealer, it is 
able to contribute largely to stabilization of an indus- 
try. Also, how a line of merchandise, sold largely in 
the past on a direct-to-user basis, was brought back 
on a profitable basis to the local office supply dealers. 

Those interested in receiving these pamphlets free 
should address their request to the sales manager of 
the Markwell Manufacturing Company. 

4 a 
LINCOLN CORP. TAKES NEW QUARTERS 

The Lincoln Office Supply Corporation, formerly lo- 
cated at 245 Fifth avenue, New York, N. Y., last month 
moved into larger quarters at 15 West Twenty-fourth 
street. 
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MORE MONEY 
TOMORROW 
with 
PORTABLE 
TYPEWRITERS y 
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SEND IN 
THIS 


WHEN YOU buy a suit of clothes, you want _ If you can offer your prospects a more com- 


to see a choice of patterns and prices. You're _ plete line of portables than the next dealer, COUPON 
not satisfied with a store that shows you only you're bound to make more money. And you TODAY 
two or three models. Neither is the man or can trade up—sell a higher profit model in 

woman who wants to buy a portable type- _ hundreds of cases. fou 
writer. They expect you to have a portable That's why you should get the facts about HIGHER 
suited to their specific typing needs. Remington's complete line. PROFITS 


STOCK-UP TRADE-UP RING-UP TOMORROW 
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& ’ REMINGTON RAND INC., PORTABLE DIVISION b 
. LO§ E. 42ND 8ST., NEW YORK, N. Y. 

Ss a 
— A | . ° 
® Dear Sirs * 
a 6 
. } . Please show me how I can make more moncy tomor- ' 
wit A] ' row than I did today with Portable Typewriters. : 
e 8 No obligation, of course. ' 
8 ‘ 
; + 
' 
s Name e 
® ' 
a Address 7 
z ' 
PORTABLE TYPEWRITERS _" , ° 
® City State + 
8 4 
JUNIOR MODEI STREAMLINED MODEL § SPECIAL MODEL NO. I - ’ 
' 
REMINGTON NOISELESS PORTABLE NOISELESS NO. 7 DESK MODELS NO.5 aND9Q SS ee eB SF SSBB SR GZ SST BEBE SSBB Bee ee eS oe 
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Efficient for their 
particular 


of 


uses 


POt RING 
APPLYING 
SPREADING 


make SANFORD’S the 
oulslanding Ink and 
idhesive Line on 
lhe market 


These Sanrorp products will be popular with your 
customers and will bring them back for more of 
these modern packages. 


National Stationers Association 
innual Convention and Business Shou 
September 21, 22, 23, 24 


at the Palmer House in Chicago 








OFFICE APPLIANCES 


Y AND E BASEBALL CONTEST OVER 


Tying in with the national interest aroused in the 
present baseball season, two stimulating sales baseball 
contests were staged last month by the Yawman and 
Erbe Manufacturing Company, Rochester, N. Y., for 
the firm’s branch salesmen and district managers or 
salesmen. 

The contest rivalry was considerably spurred in the 
race by the prize money which is to be divided among 
(1) the home run hitters, (2) the batting champs, 
(3) the pennant winners and (4) the “most valuable” 
teams. 

Each traveler played as a team and met every other 
traveler twice. The winner of each day’s game was 
determined by the team which obtained the higher 
percentage of quota. The traveler who won the largest 
percentage of his games was the pennant winner— 
percentages to be figured the same as in major leagues, 
by dividing the games won by the number of games 
played. 

Every day a traveler made quota he was credited 
with a home run. At the conclusion of the contest the 
leading home run hitters participated in the home run 
hitter’s pool. There was also prize money for the bat- 
ting champs, made up of players getting the highest 
percentage of quota for the month. 

The “most valuable” teams in the league were de- 
termined by those obtaining the most home runs, and 
those that finished highest among the batting champs. 
These teams likewise participated in the prize money, 
which increases in proportion to the percentage of 
quota attained by the travelers or branches as a whole. 


Winners will be announced this month. 
—_—_——_—___ 
ROYAL COLUMBUS BRANCH MOVES 


The Columbus, Ohio, branch of the Royal Typewriter 
Company, has moved its offices from 137 East Gay 
street to 17 North Fourth street, announced G. C. Kin- 
namon, Columbus manager. The move into space more 
than two and one-half times the size of the former 
location was made because of a sharp increase in the 
firm’s business. The year was the largest in the Co- 
lumbus branch’s history by thirty-nine per cent and 
the first quarter of 1936 showed a twenty-one per cent 
increase over the corresponding period of 1935, Mr. 
Kinnamon declared. 

Mr. Kinnamon has been with the Royal Company for 
twenty-six years, coming to Columbus in 1913 as man- 
ager. With him are D. E. Decker, city salesman, who 
has been in the business here for thirty years; C. J. 
Bailey, in the business for twenty years, fifteen of 
which were with Royal; and Deem Dunbar, service 
foreman of the local branch, who has been with the 
branch for fifteen years.—AK 

—_—_—_—>—_—_——_ 
TOM GANNAWAY OKLAHOMA DISTRICT AGENT 

Tom Gannaway has been appointed to the position 
of District Agent for Oklahoma by the Marchant Cal- 
culating Machine Company, Oakland, California. Of- 
fices have been established in Tulsa and Oklahoma 
City. 

His friends join his employers in their expression of 
appreciation at being “particularly fortunate in hav- 
ing a man whose long and successful experience in the 
office appliance field so eminently qualifies him .. .” 


——--_ +>. -- 
ATLAS TYPEWRITER COMPANY MOVES 
The Atlas Typewriter Company formerly located at 
2 East Thirty-third street, New York, N. Y., last month 
moved into larger quarters at 316 Fifth avenue. 
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WEDDINGS 


SHEPPARD-JACKSON 

John W. Sheppard, son of the president of the C. E. 
Sheppard Company, manufacturers of Cesco loose leaf 
equipment, was married on May 16 to Miss Rose Day 
Jackson of New Haven, Conn. 

The ceremony was performed in the Christ Episcopal 
church at New Haven followed by a reception at the 
New Haven Lawn Club. A large crowd of relatives 
and friends of the bride and groom were present dur- 














Mr. and Mrs. John W. Sheppard 
) 


(Stan-Art Photos, N. Y 


ing the ceremony including Charles E. Sheppard, pres- 
ident of the firm, and the bride’s father who is editor 
and publisher of the New Haven Register. A holiday 
was declared at the Sheppard plant on Long Island so 
that the bridegroom’s business associates might also 
attend the wedding. 

The bride attended Mrs. Day’s school, the Shipley 
school at Bryn Mawr and Vassar college, while the 
bridegroom prepared at Taft school and graduated 
from Yale University in 1932. He is a member of the 
Yale Club and the Comedy Club of New York and the 
Sons of the American Revolution. 

Upon graduating from college Mr. Sheppard joined 
the Cesco organization serving in the various depart- 
ments to obtain a thorough knowledge of the business 
he is destined to head. He is at present a junior exec- 
utive specializing in sales and production. 

ee es 
BROWN-HOMUTH 

Bruce B. Brown, of the Consolidated Ribbon & Car- 
bon Company, Chicago, and Miss Eleanor Homuth, 
daughter of Mr. and Mrs. Frank E. Stephan, of River- 
side, were married at Berwyn, IIl., on May 14. 

Mr. Brown is well-known through the industry in 
the Middle West and is a prominent member of the II- 
linois Carbon & Ribbon Dealers Association. He and 
his bride were the recipients of scores of congratula- 
tory messages when news of their marriage was re- 
ceived. 

Following a short honeymoon the couple returned 





Woob CARD CABINETS 


Combine beauty and economy 
to a remarkable degree 


No. 503 (top) No. 504 (lower) 


No. 503-3 (top) No. 504-3 (lower) 


Walnut, Mahogany and Oak Finishes 
Solid and Sectional 
All Standard Card Sizes 


IMPERIAL METHODS CO. 
Forest Park, Illinois 
C. J. Schubert, Jr., 


Western Representative, 
307 E. Third St., Los Angeles 


Gerard D. White 
100 Worth St., 
New York City 
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DO 
YOU 
KNOW 
weAl.... 


In the furnishing of recovered platens we draw 
on thirty years experience in the manufacture 
of rubber and the grinding of the cylinder? 
And that our recovered platens are the only 
ones where under one roof the rubber is man- 
ufactured and the cylinders covered and 
ground? Platens for every kind of office 
machine! 


MATERIAL 


That only the finest grade of white crepe rub- 
ber is used? The same grade of rubber is used 
for recovers as is now used on many new ma- 
chines? And when we say *“*Non-Hardening™ 
we mean just exactly that. 


PINNING 


That ours is the only recovered platen in which 
the cover is pinned to the core with counter- 
sunk steel pins! 


DENSITY 


Scientific testing for density is an old story 
with us. So is marking the density on each 
platen. And we furnish 5 densities for type- 
writer platens, 2 for Adding Machines, 3 for 
Duplicators, 2 for Multigraph platens and 2 
for Addressograph rolls. 


SERVICE 


Prompt service from 16 convenient distribut- 
ing points. 


GUARANTEE 


Every one of our platens is unconditionally 
guaranteed. 


AMERICAN WRITING MACHINE CO. 


374 Broadway New York, N. Y. 
ESTABLISHED 1880 


PROOF COUPON ... MAIL TODAY 


American Writing Machine Co. 
374 Broadway. New York City 


I would like to know more about your Invincible platens 
and roll«. 


Name 
Street 


City and State 


OA 636 











OFFICE APPLIANCES 


to Chicago and announced they will make their home 
at 452-A North Austin boulevard, Oak Park 
— 
STITES-PHILLIPS 
The marriage of James B. Stites, popular representa- 
tive in the South of the Automatic Pencil Sharpener 
Company and other firms, and Miss Mary Ann Phillips 
took place at New Orleans, La., on Saturday, May 2. 
Mr. Stites, better known among intimate friends as 
“Cigar” Jimmie Stites, also represents the J. L. Hanson 
Company of Chicago in his amblings through the 
southern territory. 
> 
SEATTLE NEWS NOTES 


Members of the Seattle Typewriter Dealers Associa- 
tion devoted both fortnightly meetings in May to a 
discussion and revision of suggested minimum retail 
sales prices of standard and portable rebuilt and re- 
conditioned typewriters. H. O. Harvey and Don John- 
son head the committee. 

The April gatherings were devoted to the matter of 
having “trade-ins” reported by all dealers in Seattle, 
including four manufacturers. 

Ways and means of coping with the pawnshops on 
the sale of new portables were also discussed, and sev- 
eral of the manufacturers agreed not to sell to any 
pawnshop. It was charged that any individual could 
obtain two certain makes of portables at discounts for 
cash thereby hurting sales of legitimate dealers. 

Twenty-seven portable typewriters were stolen on 
Friday, April 10, from the Seattle office of Remington- 


Rand, Inc. The serial numbers of these machines 
were: 
No. 7, H37264: No. 8’s, E28042, E28052: Noiseless, 


N68025, N73072; No. 1’s, P44695, and P44713; Noiseless, 

75096, N78098. No. 5’s—V838077, V839136, V839369, 
V847368, V847369, V847370, V847376, V847379, V847386, 
V847394, V847398, V847399, V847401, V847404, V847405, 
V847407, V847409, V847411. 

Don Johnson, Washington Typewriter Company, re- 
ports considerable interest in his window which was 
designed along the lines of a recent Sundstrand add- 
ing machine advertisement. A series of large, colored 
wood figures dangle from the ceiling over the latest 
models of adding machines. 

Lyle Goss, assistant manager of the University Book- 
store, left Seattle May 1 to attend the annual conven- 
tion of University Bookstore buyers in New York City. 
Following this gathering, he will attend other meetings 
on the Atlantic Coast, and then turn to the Big Three 
colleges where he will study the university book stores 
of Harvard, Princeton, and Yale. He expects to return 
to Seattle about June 1—JCJM 

> 
NEWS NOTES FROM CANADA 

C. J. Gillooly, president of the Canada Carbon & Rib- 
bon Company, Ltd., 510 King street, East, Toronto, 
spent his vacation at Atlantic City. 

The Toronto Commercial Stationers’ Association at 
their annual meeting elected as their new president 
A. W. McNaughton of the W. V. Dawson Company, Ltd., 
Toronto, makers of typewriter paper. Walter Stewart 
is the new secretary-treasurer 


The business activity of H. J. Walmsley and Lloyd 
Magill, 3914 Simcoe street, North, Oshawa, Ont., has 
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A NEW type of Rotary 
Stencil Duplicator that 
creates an entirely new 
field and opens many 
new avenues of profit- 
able business for the 
trade. It is a machine 
specially suited for 
post cards, menus, and 
other similar work. 


LIST PRICE 
Slightly Higher 
West of Denver 
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The NEW JUNIOR Model offers a low-priced 
duplicating machine that combines operation 
simplicity and economy with rugged sturdi- 


ness and accurate registration. It takes a 
small stencil that lists at $1.75 per quire. The 
saving on other supplies is in proportion. 


WRITE TODAY FOR DEALER’S CATALOG 


1. 


Nn 


[es ) 








FEATURES 


ESPECIALLY DESIGNED 
FOR POST CARDS AND 
MENUS 


. PRINTING SURFACE 


5% x 8% 


. SIZE OF SHEET—POST 


CARD TO 6x9% 


. AUTOMATIC RELEASE 


OF CYLINDER AND 
ROLLER 


. INSIDE INKING 


LOW COST OF SUPPLIES 
ACCURATE REGISTRA- 
TION 

RAISING OR LOWERING 
OF PRINT 


. LIGHT SHIPPING 


WEIGHT 


. FULLY GUARANTEED 
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been expanded through their purchasing the business 
of G. Robertshaw, which will be carried on under the 
name of Walmsley and Magill at 1914 Simcoe street, 
South. A complete stock of office supplies, stationery, 
typewriters, and office machines will be handled. 
. ° = 

The loss to the Eagle Pencil Company, Toronto, 
through the death of their export manager, Mr. Mar- 
tinez, reported in the last issue of Office Appliances, 
was followed in a few weeks by the death of W. H. Har- 
vey. He had been selling for the company for forty- 
eight years, and was well known in Canada. His death 
resulted from a bus accident near Toronto. 





. = 7 
iawrtiee- Well known in many large cities of the United States 
BO ee (Left)—Cello-Clips are easily attached | and Canada, George H. Hewitt, stamp and stencil man- 
“ ‘% to paper, board, or cloth sheets intended . . , . 
for filing . . . easily snapped on or off ufacturer, died suddenly in his home in West Van- 
orizomtal rods.  (Abore)—Counter | conver last month. Born in Toronto more than sev- 


height installation of Cello-Clip files. 
enty years ago, he came to Vancouver in 1900 and 


A LOOSE-LEAF VE RT| CAL FILE established a small marking device business which be- 


came the firm of George H. Hewitt Company, Ltd., 932 
Homer street, Vancouver. He was an active member 
for BLUE PRINTS and LARGE SHEETS of the International Stamp Manufacturers’ Associa- 
The Cello-Clip file provides a convenient, economical es 
and practical method for filing blue prints, tracings, 
drawings, art work, and maps that should not be 
folded or rolled . . . prevents loss and damage .. . 
saves time and money. 


Cello-Clip files are furnished in counter height and 
full height cabinets; also open racks for vaults . . . 
each can be equipped with one or more horizontal 
rod assemblies for vertical filing . . . another exclu- 
sive, patented Globe-Wernicke product. 


j F ee ‘ed Ci Pt Ch st. -This s “ig e 

Steel Storage and Wardrobe Cabinets on ts aactas cee Se carat 
iti ith , sale of No. 7 Dr. Sea es 

Offer Many Opportunities for Sales acca counties with ian be Oo Dr. 


Seat Chemical Company, 178 North Franklin 






















Globe-Wernicke storage and wardrobe cabinets are made street, Chicago. 
in a variety of styles and sizes to accommodate every storage . 
requirement and the floor space available . . . two grades —_—~>—___- 
. attractive green, or walnut and mahogany grained finishes. 7 7 
They can be used anywhere in the office, HOTEL RED BOOK OUT SOON ‘ 
factory, garage, or home. Contents are The Hotel Red Book for 1936 will be out this month. 
protected from loss or damage and Its main editorial theme is travel. 
kept clean and quickly accessible. It will contain a complete directory, with notes, of 
Additional information about national and military parks, monuments, battlefield 
os files, storage cup- sites, cemeteries, and other points of interest to trav- 
pod pe Rega gr elers. There will be special articles on travel, prepared 
tails of our proposition by figures like J. J. Pelley, president of the Association 
for dealers will gladly of American Railroads; George A. Kelly of the Pullman 
be furnished upon Company, Senator Copeland, Representative Clarence 


request. 


F. Lea, Elmer Jenkins of the A. A. A., Glenwood J. Sher- 
rard of the A. H. A. Travel Committee, Seymour Weiss 
and Vernon G. Cardy, chairmen, respectively, of the 
Hotel Red Book Committees for the United States and 
Canada. Sir Francis Towle, president of the Interna- 
tional Hotel Alliance, also contributes, taking the op- 
portunity to urge travel-minded Americans to see their 
own country. Arno B. Cammerer, director of the Na- 
tional Park Service, reviews the work of the Federal 
Government in preserving our national parks. 
= o A two-color map showing the United States and the 
/ ° rincipal parts of Canada will be included in the vol- 
obe-Wern ic om a feature which has not appeared in previous 
Cincinnati, Ohio editions for several years. 
Copies may be secured by writing Emerson D. Owen, 
Editor and Manager, Hotel Red Book, 221 West 57th 
street, New York, 
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“SONG WRITING” WINDOW WINS APPLAUSE 


One of the most unusual and effective advertising 
stunts engaged in by office appliance dealers in Colum- 
bia, S. C., was the “Song Writing Contest’”—a window 
display idea—promoted by the Columbia Merchants 
Association, and participated in by The State Company 
and R. L. Bryan and Company. 

Thousands of people entered the contest, standing 
for hours before various windows and trying to see 
what popular song fitted the display of the dealers 
and merchants. 

The State Company window included a house, sur- 
rounded by various books, most of which had some al- 
lusion to “Carolina.” Office equipment was also dis- 
played, everything being built around the miniature 
house. The correct title of the song represented by the 
display was “My Carolina Home.” 

R. L. Bryan and Company placed a varied display of 
appliances and merchandise in its window. In the 
background was a tissue paper streamer effect and be- 
hind this curtain were bits of cardboard cut out in the 
shape of musical notes. In the center of the display, 
but mixed in with other merchandise, was a minia- 
ture jug. The title of this song was “The Little Brown 
Jug.” 

Forty-two merchants participated in the contest. 
Prizes offered were fifty dollar, twenty-five dollar, fif- 
teen dollar, ten dollar and nine five dollar awards. Each 
contestant had to go into one of the stores and pro- 
cure an entry blank, which listed the names of the 
firms participating in the contest, as well as the songs 
from which contestants were to select the appropriate 
title for each window. Each participant signed the 
blanks, after filling in the names of the song, and had 
to return to one of the establishments and present it 
there in person. No one was allowed to mail in en- 
tries —JW 

es 
U. E. F. BAKER BOWS SAW AND SAWS BOW 


F. R. Baker, Underwood Elliott Fisher salesman of 
Lima, O., makes music with an ordinary saw and a 
cello bow. His proficiency is attested by the fact that 
he plays solos with the Kiwanis orchestra, to which 
he has belonged since 1921, and fills engagements for 
practically all the churches and service clubs of Lima 
and environs. Further testimony—and an amusing 
incident as well—is the letter he received after an en- 
tertainment-demonstration before a class of shorthand 
students. The young lady who wrote him is obviously 
a sportswoman as well as a connoisseur of music, as 
an excerpt of her note reveals: 

“I’m inclined to believe, with the rest of the mem- 
bers (of my class), that you missed your calling. You 
should have been an entertainer instead of a typewriter 
salesman. 

“It takes a lot of ‘intestinal fortitude’ for a girl to 
say what I’ve said to a man who is my father’s com- 
petitor; but competitor or no competitor, I thought you 
were good! Good luck! 

Yours truly, 
Miss ZENITH HODGEs.” 
—__—- 
PLANS COMPLETED FOR INTERNATIONAL 
SCHOOLS CONTEST 


Final plans have been completed for the Fourth An- 
nual International Commercial Schools Contest to be 
staged at the Hotel Sherman in Chicago on June 24 
and 25. According to W. C. Maxwell, manager of the 
annual event, the registration of candidates in the 
various classes has exceeded all expectations and will 
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G/W steel = shelving 
provides economical 
storage at Otterbach 
Brothers Candy Co., 
Louisville, Kentucky. 


An installation of 

G/W steel shelving in 

a large New Bealend 
electric plant. 








INCREASE YOUR BUSINESS BY 
SELLING G/W STEEL SHELVING 


There are countless opportunities for the sale of 
G/W steel shelving, which provides economical 
storage for a business lifetime. It can be used for 
nearly every kind of business—manufacturing, whole- 
sale and retail—as well as by public institutions. 


Steel shelving is easy to install and can be adapted 
to individual needs and the floor space available. 
Units may be added and the entire assembly 
changed to meet new requirements or moved to a 
different place with 100% salvage. Built entirely 
of steel with baked enamel finish, it will not burn 
and does not deteriorate. 


Many office equipment dealers are adding a shelv- 
ing department to increase their sales and profits. 
When necessary, we are glad to help them with 
estimates or quotations on large or small jobs. 
Write for catalog, prices and more information 
about how you can make money with this line. 


oi 


Send for a Copy of 
our Steel Shelving 


Catalog 






rear Globe-Wernicke 


Potet beber 06 rum wii 





























° PILOT e CADET 


The World's Largest 
i 


SELLING LINE 


In every type of office appliance and supplies there is 
some one name that stands out as the leader —a certain 
manufacturer whose name is often synonymous with 
the general class of articles he produces. 


In stapling machines it’s ACE... the world’s largest 


selling lime... the line that has pioneered revolu- 
tionary improvements and, as a result, has popularized 
stapling ... the line that has made stapling mach- 


ines and staples standard stationery articles. 


lo thousands of alert dealers all over the world the 


words “stapling machine” and **ACE”™ are synonymous. 
When you talk and sell 
Stapling Machines — 
talk and sell ACE 
ACE PILOT CADET 
No. 102 No. 402 No. 302 


The leader and the A medium-size ma- This model is con- 
incorporating *tructed like the PI- 
LOT. with a short 
magazine and base. 
The CADET brings 
"Re al Stapling Satis- 

“to the small 
and 
triple plated, the tothedesksofdoctors. 


largest selling model chine. 
of the line, represent- 
ing the 
achievement in the 
art of stapling The jam-proof perform- 
Built of steel 


threugheut and 


the essential features 
highest 4 
that make for truly 


ACE is also the most anee. 





economical fasat- 
ener, considering 
that it is teuilt to 
last a lifetime. Fas- PILOT is an easy teachers. and 
tens 35-40 sheet« of winner in its price students. Fastens 
average-weight 210 35-40 sheets of aver- 
paper. Leads 210 age-weight paper. 
standard staples with 

, inch lees Weight 


elass. Leads 


tands ra with 
- dard staples wit Leads 105 standard 
Weight staples with ‘4 inch 
20 oF It o- legs. Weight Il on, 


Price $6.00 Price $4.00 Price $3.00 


Lifetime Guarantee Ten-year Guarantee Five-year Guarantee 


» inch legs. 


Prices Apply East of Rockies 


ACE FASTENER CORP. 


Chicago. 


3415 N.Ashland Ave. 


MAKER 


THE WORLDS BEST STAPLING MACHINES 
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probably result in a record number of entries 

The events are to be held in three classes, Class A 
Class B—amateur tests; Class C open 
contests. In Class A the subjects will consist of short- 
hand, typewriting, bookkeeping, machine calculation 
and dictating machine operation. In Class B there 
are only three subjects, shorthand, typewriting and 
bookkeeping, and in Class C shorthand, typewriting 
and dictating machine operation. 

There will be two special events for business per- 
sonnel, consisting of a fifteen minute contest of ma- 
chine transcription of letters from the dictating ma- 
chine and a 1200 word “take” of business letters at 
125 word dictation rate, transcription time fifteen min- 
utes. 


novice tests 


— 
FIRST UNDERWOOD RADIO WINNERS ANNOUNCED 

The first ten boys and girls to win an Underwood 
Universal portable as a result of the Underwood Elliott 
Fisher Company and Ward Baking Company “Scoop” 
Ward Press Club radio contest were announced last 
month. 

The clever advertising campaign with which dealers 
tie up by means of handsome two-color posters issued 








Ward 


“Scoop” 


by Underwood Elliott Fisher, requires that all children 


participating obtain application cards from their 
neighborhood grocers or. other merchants. They are 
then given certificates of membership in the “Scoop” 


Ward Press Club together with attractive circulars de- 
scribing the Underwood portable machine 

Winners of the contest which will last for thirteen 
weeks are chosen from those who submit the best news 
report during the preceding week. In addition to the 
broadcast over twenty stations of the Columbia Broad- 
casting System, the campaign is also advertised in the 
colored comic sections of ten newspapers throughout 
the nation. The radio stations are located in the fol- 
lowing cities: 

Akron, Albany, Baltimore, Bangor, Boston, Bridge- 
port, Chicago, Cleveland, Columbus, Detroit, Hartford, 
New York, Philadelphia, Providence, St. Louis, Utica, 
Wheeling, Worcester, Youngstown. 

The winners of the first contest were: 

Sylvia Logan, Brooklyn; Dale Hesterly, St. Louis; 
Marilyn de Roos, Chicago; Frank Fowlds, Detroit; Wil- 
liam Hura, Youngstown; Lillian Schroeder, Baltimore; 
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IROQUOIS 


IROQUOIS 


WON-CELLULOSE 


DRY STENCILS 


PITTSBURGH 
DRY STENCIL CO. 


FLANNERY BUILDING 





DEALERS:—See for yourselves the additional sales opportunities 
and increased profits which will result from the sale of lroquois. 


Pittsburgh Dry Stencil Co., Flannery Building, Pittsburgh, Pa. 
Offices: Los Angeles Pittsburgh New York 





aye A | L PITTSBURGH DRY STENCIL CO., FLANNERY BLDG., PITTSBURGH, PA. 


€ oO U 2 oO N Please send details and samples of Iroquois for Duplicator. 
y Firm Name Attention Mr. 


Street City State 
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TYPEWRITER IRON 


An iron made specially for a popular 
priced, single back post stenographer’s chair. 
Adjustment for both height of back and 
angle of back is provided for at the base of 


C } 
the back post. 


B a LAN ( E D ACT | 0 N The spring tension adjustment provides 
CH q R | R 0 NS an easily controlled motion for the back rest. 



















A COMPLETE LINE OF OFFICE 
—TYPEWRITER—STOOL— 
AND JUVENILE IRONS. 
CATALOGUE ON REQUEST. 
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Patented 





NEARLY TWENTY YEARS EXPERIENCE IN BUILDING CHAIR IRONS 


Collier-Keyworth Co. 
Gardner, Mass., U.S.A. 
















Experience 
that Counts 


SIXTY years of desk making has 
this definite implication — Jasper 
Desk Co. desks have given consist- 
ent satisfaction. That is because of 
expert construction, designs are 
kept up to date and only best qual- 
ity materials are used. And yet 
















The above design is 
also available in ma- 
hegany (Ne, 917) 
and wainut (Ne. 
1017). 

























NO. 817 
New York Ware- 
house: 573 Broad- 


yo New York, WN. 









popular number. 

Felt quartered —_-. 

ve lengths—48 
inohes; 32 and Me 






Chicago Representa- 
w.kH 


ene ~ 
Jasper Desk Co. desks are reason- 6708 ait i 
ably priced. — ile 


Our cataleg presents a wide range of styles. We'll gladly send a copy. 


JASPER DESK COMPANY, JASPER, IND. 
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Jack Daily, Cleveland; Arlene Ballou, Fulton, N. Y.; 
Lawrence Rice, Charlestown, and George McCarthy, 
Jersey City. 

an . 
RELIABLE ISSUES OFFICE EQUIPMENT BLUE BOOK 

A new blue book, containing a valuation schedule of 
used mechanical office equipment, was issued recently 
by Reliable Typewriter & Adding Machine Corpora- 
tion, 303 West Monroe street, Chicago. The new book 
which was arranged and edited by Arthur B. Froeh- 
lich, vice-president and general manager of the com- 
pany, and is listed to sell for $3.50, is brought up to 
date on prices on adding machines, billing-bookkeep- 
ing machines, checkwriters, typewriters and miscella- 
neous machines. 

The Blue Book, which has been published by the 
Reliable Typewriter & Adding Machine Corporation 
for ten years, is considered one of the business barom- 
eters of the field and is invaluable for keeping dealers 
posted at all times on the value of every type of office 
machine anywhere in the country. 

According to Mr. Froehlich many months of hard 
work go into the compilations found in the Blue Book 
with the result that when it is completed and pub- 
lished it is an unfailing guide for those dealing in the 
various machines included in its pages. 





This Display Sells Cel-U-Dex.—Combining grace, utility 
and ease of stock control this is an ideal piece for counter 
or window. The display is of ebony-colored wood with 
four colors and an aluminum-coated front. Twenty-four 


compartments contain five feet of Cel-U-Dex each, accord- 
ing to officials of the Cel-U-Dex Corporation, 1 Main 
street, Brooklyn, N. Y. 
—_—_<g——__— 
NEW ORDER AT McCOWAT-MERCER PRINTING 
COMPANY 


The McCowat-Mercer Printing Company’s new sta- 
tionery store at Jackson, Tenn., was opened formally 
in May by J. S. Gest, president and general manager. 
One of the oldest in Jackson, with a record of service 
since 1904, the company has introduced new systems of 
merchandising and newly arranged departments. Mer- 
chandise is displayed in the open, with no counters, 
and late stocks are featured. The new location is just 
south of the former store at Church and LaFayette. 
The office supply and stationery firm offices are on the 
mezzanine floor. Printing machinery is on the fourth 
floor and in the basement.—CG 

SEE “ine bee 
PREMIER INSTALLS OFFICE SUPPLY DEPARTMENT 

The Premier Printing Company, of 123 East Pearl 
street, Jackson, Miss., has installed an office supply 
department under the direction of L. V. Brice and 
E. A. Childress —RHB 
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lu Used and Recommended By 
the Trade for Half a Century 


© “M & M” Type- 
writer Ribbons 
and Carbon Paper 
have set a stand- 
ard for Relia- 
bility. Unsur- 
passed for all 
legal and 
commer- 
cial 
work. 


eo-M & V” Type- 
writer Carbon Pa- 


44 
pint RIBBON 


— 


durability and den- iim 


pers have success- 


fully maintained a 





well earned reputa- ‘ 


tion for uniformity, 


sity of color, always 


producing sharp, 


clear, lasting copies. The Cm Yellow Round Box 


The entire ‘“‘M & V”’ organization is pre- 


pared to assist you to increased sales 
and profits by offeri 


(A) Highest quality typewriter rib- 
bons and carbon paper 
(B) A wide range of fair prices 


(C) The most complete line obtain- 
able 


(D) Sensible advertising and Sales 
Helps 


(E) A Service Department for the 
selection of material to meet the 
individual needs of each con- 
sumer 


(F) Full Protection 


You will find it to your advantage to write 
for catalog, pricesand complete information. 


MITTAG & VOLGER, INC. 
Principal Office and Factories, PARK RIDGE, N. J. 
Agencies Throughout the World 
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SALES RESPONSE- 
these items have it! 


the 


questions: 


get answers to these four important 


1 Will its sales increase sufficiently—will 


it respond? 
2 Will it bring repeat sales? 
3 Does it carry sufficient profit margin? 


t Will it help the reputation of my store? 


There's a hearty **yes’’ to every question when 


you put these Sengbusch leaders to the test 


*% Self-Closing Inkstands 

*% Dip A Day Pens 

*% Dip A Day Desk Sets 

*% Ideal Sanitary Moisteners 
*% No-Over-Flo Sponge Cups 


% Kleradesk File Units 


There are attrac- 
tive counter and 
window cards like 
this available for 
featuring each 
and all of the 
Sengbusch 
leaders. Descrip- 
tive circulars and 
blotters with 
your imprint are 
also supplied on 
request. 


write 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 
615 Sengbusch Bldg. Milwaukee, Wis. 
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DUPRE STARTS ON TEXAS JAUNT 

After spending two days in the home offices at Jack 
sonville, Fla., following his return from an extensive 
dealer installation trip through New England, the 
Eastern states and the Great Lakes territory, Ben 
DuPre, president, Fibroin Stencil Corporation, started 
late last month on a journey through Texas to Los 
Angeles and Seattle. 

In the Texas territory Mr. DuPre will introduce deal- 
ers to Charles Todd, Fibroin’s new representative in 
the area. From Texas he will continue through the 
northwestern states to Seattle and then down the coast 
to Los Angeles. 

In his journeying Mr. DuPre is introducing the Gold 
Bond Fibroin stencil which, through a new process of 
coating the gelatin, makes the stencil impervious to 
water. 

_— 
NEW ENGLAND TRAVELERS NOTES 

The 1936-7 program of the Boston Stationers Asso- 
ciation is as follows: May 18, 1936, regular meeting; 
June 25-26 regional convention; July 31, stationers’ 
sail; October, regular meeting; November, regular meet- 
ing; February, 1937, annual banquet; March, annual 
meeting. 

April 13 is surely a lucky day and number for the 
New England Travelers Club, because on that evening 
one of their parties was held at the Fox and Hounds 
Club, Boston. The boys started gathering early, and 
when dinner was served promptly at seven o’clock 
about fifty members and guests were. in attendance. 
Mr. Brooks, president of the club, had the pleasure of 
introducing Mr. Stacy, advertising manager of the 
Spencerian Pen Company, and among the well-known 
out-of-town members were Jerry Gurska, Ted Hargen, 
Bud Shreiner, Mort Chute, Gene DuLaney and Jack 
Kennedy. After a splendid dinner, impromptu enter- 
tainment was furnished by the solos of Gene DuLaney, 
Joe Murphy, one of the guests, Jack Kennedy and Jim 
Inman. Among the guests present were Sam Narcus, 
Al Rebhan, Guy Blake, Jim Towhill, Tom Jordan, 
Benny Willander and Rodney Dodge. The two Dell 
boys, Garry and Paul, were very much in evidence as 
was also Ted Hargen, who told the amusing incident 
which took place on his birthday, April 9, when he was 
showered with telegrams, all of which came “collect.” 
A floor show ended a most enjoyable evening. 

A. S. Hyland Company of Fitchburg has completely 
renovated its large store. The new office and clerical 
department are now in the rear and in a most attrac- 
tive set-up. The store has been completely painted in 
white with new enameling of show cases and wall 
cases. Mr. Hyland now has a complete line of artists’ 
materials, which occupies a department by itself in the 
rear of the store. All of which certainly indicates that 
this man Scott Hyland is going places. 

+ + x 

Walter Wilson of Preston & Rounds Company, Provi- 
dence, now sports an automobile plate which reads, 
“N.S.F.D.” He wishes to advise everybody that this 
does not mean that he is fire chief of the Nova Scotia 
Fire Department. He is the popular chief of the North 
Scituate, R. I. Fire Department. 

Harold Stahmer of Wilson-Jones Company has been 
transferred from his old territory. We know the sta- 
tioners will feel the loss of Harold’s genial presence. 


a * ~ 


We are glad to report that Philip Morris of Nashua, 
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CON F dl sea oe 


IS NECESSARY IN BUSINESS 


CONFIDENCE IN THE MERCHANDISE 
CONFIDENCE IN THE MANUFACTURER 


COLUMBIA 


Has Won the Confidence 
of the Dealers Because 


the High Standard of 


MATERIAL—WORKMANSHIP—SERVICE 
HAS NEVER BEEN LOWERED 















MBIA STEEL EQUIPMENT COMPANY 
PHILADELPHIA 










OFFICE AND SHOW ROOM LINCOLN LIBERTY BUILDING 





























GOOD REFERENCE BOOKS 


FOR YOUR PAPER SAMPLE FILE .. . These sample books will be gladly sent to 


manufacturing stationers on request from printing department superintendent, or salesmen. 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 

MILLS AT HAMILTON, OHIO...CANTON, N. C... HOUSTON, TEXAS 
Manufacturers of Coated and Uncoated Advertisers’ and Publishers’ Papers, Cardboards, and Bonds . . . Over 1,500,000 Pounds a Day 
District Sales Offices; NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI 
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yh WE qi AUNM The NU-MARK Metal 
= : Ed y 7 o « Typewriter Stand will out- 


sell coviling within a 50% 
higher price range, on today's market; that it is the ONE Stand that is positively 









OBBLE-PROOF .. . RIGID .. . STURDY . . . that it challenges competi- 
tion. 
_ y ’ _ % ‘ ‘ y 
“rete tein LEADING DEALERS SAY 
ters 
Devacketic side A LEADING CHICAGO DEALER . . . “We don'tsee how you can make any money at this low 
Leaves that can Price. The NU-MARK Stand is magnificent. . . . Confirmation of our order of 1000 will be mailed to you.” 
Pe Fe: sed or 4 LEADING ST.LOUIS DEALER | . . “ Our first 200 NU-MARK Stands went like hot cakes. 
a r ™ No other typewriter stand anywhere near its price, even approximates it.’’ 
enty of Leg Room 
on either side. A SOCIAL LEADER ... “It is the only stand that | 


Steel Comstrec< would permit into my home. It's handsome. and easy to 
tion, with noise handle.” 
resisting 5-ply 


gumwood top. 
Finished iin 
GREEN, WAL- 
N U T or 
MAHOGANY. 





Side Leaves 






SLIGHTLY Shipped Knoc ked 
HIGHER — os. NU-MARK Metal Stands spell profit to the dealer. They 





whip sales resistance, and sell on sight. Our Guarantee 
protects you, and builds new business. 


WRITE FOR LUXURIOUS BEAUTY 
DEALERS’ PRICE LIST AT BARGAIN PRICES 


Made of Steel Construction, with special features on 
which patents have been applied for, the NU-MARK 
METAL STAND is a beautiful piece of furniture that 
graces an office or home. It is a mark of distinction to 


N O T ‘a carry the NU-MARK line. 
“won WU-MARK 
~ 9 an erin —— soonetticn, ~ OFFICE E Q UIPMEN T co. 
imit territories an oreign Countries rite 

orton deal 19 N. 7th St., ST. LOUIS, MO. 






























MAJESTIC 

NO. 581 SETTEE 
CHAIR AND LOVE SEAT 
rO MATCH 


hhh hed ty 


the 
46 
42.55, 0 
+ ewes. 


There is a distinctive character in this Majestic 
creation. For the reception room it adds a 
touch of beauty and refinement appreciated 
at first glance by everyone. Fashioned by MAJESTIC LOUNGE COMPANY, Inc. 
Majestic it maintains all the standards for NEW YORK SHOWROOM AND OFFICES: 6 W. 18th St., NEW YORK 
luxury and stamina. To see it is to desire it. CHICAGO SHOWROOM: MERCHANDISE MART 

FACTORY: BRIDGEPORT 
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who has been seriously ill with pneumonia, and Dave 
Donaldson, of Lowell, who recently underwent a major 
operation, are both recovering and are well on the road 
to normal health. 

. > 

Mrs. Frank Horie, returning from a trip to New York 
with Frank, slipped while at the Bond Hotel and frac- 
tured two ribs, but is now around as usual. 

> > > 

Fred L. Jeffers of Burt & Jeffers, Hartford, broke his 
leg recently when a filing cabinet dropped on it. He 
will be laid up for some time. Leo Burt is, therefore, 
working overtime. 

. > - 

William H. Holland, formerly with Thomas Groom 
& Company, has become associated with the sales staff 
of Blake & Rebhan. 

> . * 

Those dealers who cut prices are usually not very 
good at arithmetic or they wouldn’t make the slashes 
they do. The next time you are tempted to cut prices, 
look up this article and consult the table given below 
and ask yourself whether the cutting of the price will 
increase your volume of sales to make up for the loss 
shown. 

Anyone can decide to cut prices! It takes real mer- 
chandising endeavor to get regular prices when you 
believe the man will go elsewhere. However, stick to 
your guns and you will stay in business. The other 
fellow is headed to bankruptcy. 

Here’s another angle to look at when considering 
price cutting. Let’s say your overhead a month is $200. 
If you have cut to such a point that you are only mak- 
ing 10%, you must do a monthly volume of $2,000 to 
pay your overhead. If, however, you are getting a 
3314% profit, you will only have to do a total business 
of $600.00 to earn your $200.00 overhead. 

The giving of a discount is, of course, the easiest way 
to close a sale, it is also the easiest way of putting 
business into the “red ink” side of the ledger. Red 
ink does not pay salaries, rents or profits. It makes 
some people think the rest of the world is against 
them. 

A 3% cut means a 13.6% increase in sales is neces- 
sary. 

A 5% cut means a 25.0% increase. 

A 74% cut means a 42.8% increase. 

A 10% cut means a 67.0% increase. 

A 15% cut means a 150% increase. 

A 20% cut means a 400% increase. 

NOW—to reverse the process, or increase the prices: 

A 3% increase means the same profit on 90% of the 
same value. 

A 5% increase means the same profit on 83.5% of 
the same value. 

A 714% increase means the same profit on 77.07% of 
the same value. 

A 10% increase means the same profit on 71.5% of 
the same value. 

A 15% increase means the same profit on 62.5% of 
the same value. 

A 20% increase means the same profit on 55.5% of 


the same value. 


(Reprinted from the “Photographic Dealer” Maga- | 


zine by the Esterbrook Weekly Bulletin.) 
« > * 

Smith’s Office Equipment Company, Fall River, Mass., 
report a splendid success of its business show which 
was held at the Mellen hotel, Fall River, March 30 and 
31. There were over 400 in attendance during these 
two days, and sales results, to say nothing of numerous 
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Every Test Isa 


Triumph for 


C€EN-TR-KOTED 
CARBON PAPER 


and 
The Perfected Cen-Tr-Koted 
Backing Sheet 


The sure way to secure clean, sharp 
carbon copies . . . and to build satis- 
fied carbon-paper business. 


Send for our helpful 
booklet ‘‘ Carbon 
Paper Facts.”’ It will 
be sent to you free on 
request and will give 


you many informa- 
tive facts on Carbon 
Paper. 





An Exclusive Agency on Grand Prize 
Carbons and Ribbons in your city 
is a sure step toward greater profits. 
Write for our dealer proposition 


booklet. 
€ 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 


J. Francts O'Connor, Pres. 








and Factory: 1451 Harrison St., San Francisco 


Chicago: 608 So. Dearborn St. 


Head Office 


Los Angeles Houston, Texas Portland, Ore. Denver 








we 


- 








PARDON 
U S if we appear 


over-enthusiastic...but 
we only reflect the com- 
ments of actual users 


There are times in the life of a manufacturer 
when, after much thought, time, experience and 
expenditure, an article of outstanding merit is 
produced. Such is the case with the new J-30 
NEVA-CLOG Stapling Plier—the model identi- 
fied by the “Extra Rivet.” 


This is a machine you will be proud to sell. It 
hardly needs a guarantee—its performance and 
sales record have written in unmistakable words 
its own guarantee. Customers have used it and 
come back for more. Dealers everywhere are 
profiting by the steadily increasing sales of the 
Model J-30 and the resultant EXTRA repeat 
staple business. 


To our dealers who have not realized the full 
possibilities of this machine, this message is ex- 
pressly directed. If we could convey just a por- 
tion of our enthusiasm it would not be necessary 
to urge you to place an order. We realize the 
“proof of the pudding is in the eating.” so send 
in your order if only for a sample. Give it any 
reasonable test and if you don’t agree it is a 
stapler of unusual merit, send it back and it will 
cost you nothing. 


MODEL J-30 STAPLING PLIER 83.50 


Displays and Circulars Gratis 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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prospects for the future, were most encouraging. Mr. 
Smith is now planning for next year’s business show, 
which promises to be better in every respect than the 
one recently held. 

*€ * * 

The American League baseball season for Boston was 
opened with a fine representative group from the 
Travelers Club, and in addition the Samuel Ward Com- 
pany contributed eight baseball fans for this gala day. 
It sure looks good to see some of the busy merchants 
and travelers taking recreational time out. 

* ” + 

Mrs. Edgar M. Berry, wife of Edgar M. Berry of Lor- 
ing, Short & Harmon, Portland, Maine, died on Sun- 
day, April 5. Funeral services were held at Rangeley, 
Maine, on Wednesday, April 8. 

The death of Elizabeth Ann Traver, daughter of 
Doc Traver, has also been reported. Sympathy is ex- 
tended to Mr. Berry and Mr. and Mrs. Traver. 

a . > 

The above news items were gleaned from the N.E.T. 
Club News, official organ of the New England Travelers’ 
Club. 

ee 


COLLEGE STORES STAGE BUYING CONFERENCE 

Sixty-nine exhibitors combined to form an interest- 
ing and attractive display of complete college mer- 
chandise at the second annual buying conference of 
the National Association of College Stores, held at the 
McAlpin hotel, New York, May 12 to 15. 

The conference opened on Wednesday with a gen- 
eral meeting at which James H. Lott, vice-president of 
association presided. The buying show opened after 
Executive Secretary Donald G. Lyman presented to the 
assembled members information on the various co- 
Operative buying agreements and contracts which are 
now in effect. 

A feature of the four-day meeting was the award- 
ing of prizes to five exhibitors for the best displays at 
the show. Those named winners were: 

The National Blank Book Company, Holyoke, Mass., 
first prize; The Norsid Company of New York, second 
prize; the Chilton Pen Company, Inc., Long Island, 
third prize; Eberhard Faber Pencil Company, fourth 
prize, and the Wahl Company, Chicago, fifth prize. 

Tentative plans to combine the 1937 summer con- 
vention and the buying conference as one major event, 
will be discussed when the association holds its four- 
teenth annual convention at Cincinnati on July 12 


to 16. 
ee 


BROWN PAPER COMPANY CONTINUES EXPANSION 


Continuing its recently launched program of nation- 
wide expansion, the L. L. Brown Paper Company of 
Adams, Mass., last month appointed four more exclu- 
sive agents to handle its products in various sections 
of the country. 

The firms which will represent the L. L. Brown Com- 
pany are: 

The Shiner-Sien Paper Company of San Antonio, 
Texas, which will be distributor in that area for 
Brown’s Linen Ledger and Greylock Linen Ledger; the 
West Coast Paper Company of Seattle, Wash., and the 
Northern Paper Company, Tacoma, Wash., who are 
now agents for the Greylock Linen Ledger and the 
Central Paper Company, Newark, N. J., which will han 
dle the Brown's Linen Ledger, Advance Bond, Greylock 
Linen Ledger and Brown’s Fine 
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Every dealer who makes the 


| “MASTER GRADE” 


UNDERWOOD 


the backbone of his business 

is always ten jumps ahead of 

his competitors. It is complete. 
It has everything. 








THE WHOLESALE TYPEWRITER CoO. ‘ 


Factory and General Offices: 155 Sixth Ave., New York, U. S. A. 
Cable: Saletype 


2 
NO OTHER REBUILT HAS ALL THESE FEATURES 


























1. Chromium plated parts. 6. Complete new cork and rub- 
2. Eye Ease Keyboard. ber feed roll assembly. 
3. Crackle Finish non-glare front 7. Genuine Underwood parts. 
plate. 8. Precision built. 
9 


4. Individual key action control. . Guarantee Bond sealed to each 














5. New style feet and cylinder machine. 
knobs. 10. Only official rebuilt Underwood. sd 
EASY OPERATING =. "OF PLATE 
oer —— AUD Al race ‘ou. ome 
* HOLES 


















CASE HARDENED 
REAR ROLLER 





Sleelyy-Age 









Guint 
ROLLER 
. ° _ ~ STRESS 
Following Are the Paramount Features of the ROLLER 
teel Age Upright Units: io 
. . ‘* *. . Guinot 
1) New Positive Side Locking Compressors. 
5 : BALL.BEARING 
2) Each Drawer Operating On a 10 Roller ROD KNOB FRONT ROLLERS 
Galvanized Suspension. PROGRESSIVE ROLLER 
SUSPENSION 
(GALVANIZED) DRAWER 
3) Removable Case Channels. a 
1) Flush Top and Bottoms. Entirely New. HEAVY UPRIG oe 
. CHANNELS . CROSS-BRACE GUSSET 
y : , ' — ELECTRO WELDED 10 
5) Channel and Z-Bar Reinforcements. ——— VERTICAL REINFORCEMENTS 


oy 
ELECTRO WELDED TO 


6) Gliders On Bottom of Case. 


BOTTOM PLATE ARC GE 


7) Entirely Electro-Welded Construction. ACETYLINE WELDED TO BOTTOM PLATE 
‘ END UPRIGH WITH! GUIDERS I 
: . : EACH CORNER 
8) Center Shelves Welded to Vertical Reinforce- BASE PLATE Fut 
WITH END UPRIGHTS 
SLAMS 


ments By Using Extra Cross Brace Gussets. 


CORRY-JAMESTOWN MFG. CORP. 
CORRY, PENNA. 


bxport Dept.. 5713 Euclid Ave., Cleveland, Ohio Cable Address CORJAM 
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BALTIMORI BOSTON NEW YORK CHICAGO LOS ANGELES 


One 
Drawer 


FILING UNITS 






\ recent advertisement in this peri- 
odical brought us many new perma- 
nent customers. 


FLOATING ROLLER BEARINGS 
SIDE LOCKING FOLLOWER BLOCK 


DRAWER REINFORCEMENT 
AND RUNNER OF 14 GAUGE ANGLE PLATE 


SOLID BRONZE LABEL HOLDER AND HARDWARE Here is a file with a hundred and one 
uses that dealers everywhere have ac- 
claimed the champion in its field. 
Made in both letter and legal sizes 
and all finishes. Locks may be added 


Write for Descriptive Pamphlet if desired. 


PEERLESS STEEL EQUIPMENT CO. 
UNRUH and HASBROOK STS., PHILADELPHIA, PA. 














Stationers = Ribbon & Carbon Dealers 


PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE—always 
has been. Our line is STRICTLY A DEALER’S LINE— 

Inked ribbons—Carbon papers—Roll carbons—Honest Values— 
Uniform Goods—developed through years of experience in meeting 
and solving Ribbon and Carbon problems. 
Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
“The Complete Line” TION. 
Originators and Sole Manufacturers of Cleangrip and Whitedge 
Efficiency Typewriter Carbon. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N.Y. 
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PASSED AWAY. 


Cc. D. PARNHAM 


Charles D. Parnham, district sales manager in the 
home office territory of The General Fireproofing Com- 
pany and a veteran of the office equipment industry, 
died Tuesday, May 5, following a lengthy illness. He 
was sixty-six years of age. 

The passing of Mr. Parnham came as a severe shock 
to his hundreds of friends and associates who had be- 
come intimately acquainted with him during his many 
years of service with The General Fireproofing Com- 
pany. 

Mr. Parnham’s career with General Fireproofing 
dates back to 1922 when he joined the firm and was 





i 








The Late C. D. Parnham 


appointed contract manager. He held that position, 
working up an enviable reputation in the field, until 
1933 when he was transferred to the job he held at the 
time of his death. 

In 1896 he entered the steel furniture industry when 
he became associated with the Art Metal Construction 
Company. From 1904 to 1909 he was located at At- 
lanta, Ga., in the capacity of branch and district sales 
manager. His ability as well as his charming per- 
sonality which endeared him to everyone won him 
recognition and from 1909 to 1917 he was given head- 
quarters in Kansas City where he held the position of 
branch and district sales manager of three cities, 
namely, Kansas City, St. Louis and St. Joseph. During 
this period Mr. Parnham was given the title of western 
district manager. 

In 1917, the year of America’s entry into the world 
war, Mr. Parnham resigned his position to launch a 
private venture and for five years operated a bronze 
foundry in Kansas City. He returned to The General 
Fireproofing Company in 1922. 

Other members of Mr. Parnham’s family are also 
prominently identified with the steel furniture indus- 
try, his father having been associated with Art Metal 
for a number of years. His brother, Ralph Parnham, 


is at present with the Watson Manufacturing Com- | 
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2% Million Prospects 
Saw This Advertising 


: 5A OF PAPER 
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SASTENING 
The Give AE* 
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Here is one of the recent Bates Stapler ad- 
vertisements that appeared in Colliers’ Weekly. 
This advertising is building business for you, 
for we refer the inquiries to our dealers. You 
get the profit on the original sale, and on 
the constant refill business that follows. 
Push Bates—the modern stapler. Remember 
it is the dealers’ stapler; it is not canvassed. 


_ 


—— 





pany while his son, Charles, is with The Berger Manu- | 


facturing Company’s branch office in Chicago. 


Mr. Parnham is survived by his widow as well as his | 


son and brother. 


rts 
- 


rte 


¥. 
so} 


E. M. WALTERS 


Eugene M. Walters, seventy-four years, pioneer in 
book and stationery circles of Seattle and the Puget 
Sound region, died in Seattle this May. He came to 


Seattle during its struggling village days in 1887, and ' 


Bates 


QUALITY PRODUCTS 


THE BATES MFG. CO., Orange, N.J. + New York Office: 30 Vesey St. 


Makers of Bates Numbering Machines, Bates Indexes, Bates 
File Fasteners, Bates Eyeleters, Mun-Kee Stamp Pads, etc. 





ne) 
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PRONTO} 


Collapsible Storage File 





It’s transfer time! 
YOUR CUSTOMERS NEED PRONTOS 


The mid-year transfer season is here. Thousands 
of concerns will insist on genuine PRONTOS. 
Because of their low cost it is no longer necessary 
to bundle up records in the old fashioned way. 
PRONTO dealers are planning a big season. 
You will have one too if you approach the mid- 


year with a good display of PRONTOS. Check 


over your stock and order now! 


PRONTO FILE CORPORATION 
636 BROADWAY NEW YORK, N. Y. 
EE 
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aided in the early development of the city. He was the 
former proprietor of the Archway Book Store of Sea- 
ttle, with its original founder, Frank B. Wilson. Born 
in France on May 24, 1862, he came to this country at 
the age of three years, and to Seattle when he was 
twenty-five years old. At the home at 3004 Norman 
street, Seattle, his widow, Mrs. Margaret Walters, sur- 
vives him. At San Francisco, his son, Robert, survives. 
Funeral was held in Seattle—CML 
bt 

Z. M. CRANE 

Zenas Marshall Crane, well-known paper manufac- 
turer of Dalton, Mass., died at Boston on Wednesday, 
April 29, following a lengthy illness. He was fifty-eight 
years of age. 

Mr. Crane had arrived in Boston only a few days 
before his passing, from Sarasota, Fla. His condition 
was so serious that he was taken to the Phillips House 
of the Massachusetts General hospital, where his con- 
dition grew steadily worse until the end came. 

Mr. Crane was born at Dalton on March 5, 1878, the 
son of the late Zenas and Ellen Kittredge Crane. He 
was a nephew of the late United States Senator W. 
Murray Crane. It was shortly after his graduation 
from Yale in 1900 that Mr. Crane became identified 


_with the paper manufacturing establishment which 


was established by his great-grandfather in 1801. 

At the time of his death, he was president of Z. and 
W. M. Crane; vice-president of Crane & Company, a 
director of the Boston & Albany railroad, Berkshire 
Life Insurance Company, and the Pittsfield Third Na- 
tional Bank and Trust Company. Throughout his life, 


| Mr. Crane contributed generously toward maintenance 


of the Pittsfield Boys’ Club and the Berkshire Museum. 
The family established a fund of $100,000 toward 
education of needy college students from Dalton. 
Mr. Crane was a member of the Yale Clubs of New 


| York and Boston, and the Knickerbocker, Explorers, 


River and Recess Clubs of New York. In addition to 


| his home at Dalton he owned a large stock farm at 


Windsor, Mass., a plantation at Jacksonboro, S. C., a 
winter home at Sarasota and an apartment in Park 
avenue, New York. 

Mr. Crane, who never married, is survived by a sister, 


| Mrs. Samuel Gilbert Colt, of Pittsfield, and several 


nephews and nieces. 
i 
WILLIAM HENRY KISTLER 

At his desk until two days before his death, William 
Henry Kistler, president of the Kistler Stationery 
Company, and pioneer Denver business leader, died 
May 18 after an illness of several months. He was sev- 
enty-eight years of age. 

The seven-story home of the Kistler stationery, 


| printing, and office supply business had its beginning 
| in a one-room bindery on Fifteenth street between 


Larimer and Lawrence streets in pioneer Denver. A 
few years later Mr. Kistler moved to larger quarters at 
Fifteenth and Arapahoe streets. As the city grew 
away from the conjunction of the Platte river and 
Cherry Creek, Mr. Kistler moved with it, next erecting 
a three-story building on Lawrence street, between 
Sixteenth and Seventeenth streets, where, for thirty 
years he engaged in a wholesale and retail stationery 
business. The present seven-story building at 1636 
Champa street was opened in December, 1916. 

Although Mr. Kistler had been in failing health for 
a year he refused to retire and spent a few hours each 
day at his office. He was at his desk as usual on Sat- 
urday. He passed away Monday night. 

Mr. Kistler was born in Springfield, Illinois, in 1858 
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products. for their leather goods profits! 


SUMMER AND FALL CATALOG NOW READY—WRITE FOR IT 








It is our privilege to supply the entire require- 
ments in leather goods of some of the leading 
stationers of the country. This privilege has ¢ 
been earned and retained by building sturdy \ 
service into smartly styled business cases. 


¢ BRIEFCASE 


you 


A complete line of all styles 


Whether your customer is a struggling student or a 
captain of industry, STEBCO provides for his needs. 
awe For every known purpose, a case is provided in a price 
o2 om range which you profitably handle. We solicit your 
zipper, 
3 pockets, Tuck- inspection of the new, modern line of Stebco business 
A-Way handles. cases. Write for catalog . .. or samples . . . or have 
Top Grain Cow- hide, | lined, the STEBCO representative talk leather goods profits 
| turned edges. A favorite with ex- with you. It will be a good investment on your part!!!! 





ecutives. r 
} Think of any style of case . . . Stein Bros. make it. 


STEIN BROS. MFG. CO. 


New York—Empire State Bldg., 564 West Adams Street San Francisco—833 Market 
E. R. Manning in charge CHICAGO St., Herman Halper in charge 


































Sufficient protection, compact 1O<hetet 


storage and instant reference, 5 
are provided in ample measure in Solid Gold 
= Reinforced 


SCHWAB j ae 
| ia Point.... 






to retail 


at 
50c z 
on a card 
Latest Pearl 
tag - Round barreled 


self-filler with gold 
plated trimmings, 
chased band and 
black end. 10-kt. 
solid gold rein- 
forced point. 


And the Schwab Representative now has an additional 
opportunity for sales. Government requirements of 
information on individual business make advisable 
adequate fire protection of all records. Schwab Safes 
are proof against extremities of fire and theft—are built 
to house all office records and documents in the most 
effective, convenient and economical way. Let us send 


you full details of the Schwab sales plan. 
David Kahn, Inc. 


The Schwab Safe Company Me, whet tee Mow fesney 


LAFAY ETTE, INDIANA Since 1896....the World's Finest Popular Priced Writing tastruments 
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THE SPLENDID SALES RECORD OF THIS BEAUTIFUL GEORGIAN 
proves 


what 
can be 
done! 





No. 5000—28x52 
32x52 
34x60 
36x72 










When first introduced, this fine desk was all solid exterior parts American black 
the choice of a number of dealers who walnut, as well as the drawers. The re- 
had studied the preference of their trade sults for these dealers have surpassed all 
and decided to exhibit genuine quality expectation and proved that there is a 
furniture, which is so outstanding in the strong demand for office furniture of 





Pool shipments with Neu Indiana Chairs GEORGIAN. Four joint choicest quality and distinction. Order one, make 
offer saving in time and freight worth in matched butt American black walnut a special display of it. Results will be 
vestigation top, sides, back and drawer fronts, with most gratifying. 


INDIANA DESK COMPANY JASPER, INDIANA 


PROGRESS 


ADDING 
MACHINE 


ROLLS 















NEW INDIANA 
OFFICE CHAIRS 


Take advantage of this 
furniture sales 










opportunity 


arene ars Are SUPERIOR moderately priced rolls—made from 
good volume for bright white paper—strong—tintless—tightly wound— 
Dealers who stock full footage—feed perfectly in any machine, and give 
and display it. clear sharp impressions. 

; The PROGRESS self-display will sell more rolls for 


you. Write for advertising pieces, sample strips and 
information pertaining to this line and 

OTHER ROLL SPECIALTIES, PROGRESS Cash 
Register Rolls, Telautograph Rolls, Teletype Rolls, 
Mailer Rolls. 


No. C.301 






An interesting variety of demand numbers, made of , 

Solid Walnut, or Birch, Imit. Walnut or Mahogany. Ask about DESPLAINES and VAN BUREN Adding 

Shipments pooled with Indiana Desks if desired. Machine Rolls—created to meet the demand for good 
quality, low priced rolls. 


Catalog and details on request. 


New Indiana Chair Co. Bradner Smith & Company 


JASPER INDIANA 333 So. Despiaines St. Chicago, Illinois 
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and went to Colorado in the spring of 1870. He leaves 
a widow and two children, a son, Erle O. Kistler, and 
a daughter, Mrs. Adolph Coors Jr. of Golden, Colo.— 
ATW 
it 
A. 8S. WERREMEYER 
Arthur S. Werremeyer, owner of the A. S. Werre- 
meyer Printing and Stationery Company and active 
member in a number of civic organizations in St. Louis, 
died following a long illness at a St. Louis hospital, 
May 5. He was sixty-two. / Y // 
Funeral services were held May 8 at the Zion Evan- : / 
gelical church, with interment at Zion cemetery. $ and FORMS for EVER A 
Mr. Werremeyer was elected to the St. Louis Board 4 y N€_ 
of Education in 1927 for a six-year term. He served EERE Mitt 222, fe) 
as vice-president of the Citizens’ Civic Plan Commit- SS = : ——— 
tee in 1916-17, and later became first vice president of <A 


of the Citizens’ Bond Issue Supervisory Committee and 
. + 
This Automatic 
He was a former president of the Associated Printers’ 


the Citizens’ Civic Needs Committee, which formulated 

plans for the $87,000,000 municipal bond issue for nu- FOR PERMANENT 
in 1923 was a member of the Community Fund Board 

Organization, a past president of the North St. Louis 

Business Men’s Association, past president of the Beau- 


merous improvement projects. He was also a member FILIN G 
of Directors. 
mont High School Patrons’ Association and of the Blair 


School Patrons’ Association. He was also a member of Transfer tee tc hese 

several Masonic organizations. unique economical binder will enable 

Besides his widow, whose residence is at 2907 Sullivan your salesmen to get new and lasting 

avenue, he is survived by a son, Erwin A. Werremeyer; business. Appeals instantly to larger 

a daughter, Mrs. Ruth Haviland, and two grandsons, users—Department Stores Public 
‘ ] 

Raymond and Warren Haviland.—HB Utilities, In surance Companies, 


% oh 
E. W. CHILDS 

The passing of Edward W. Childs, grandson of Shu- 
bael Davis Childs, who founded S. D. Childs & Com- 
pany, removes another of the elders of the Chicago 
stationery field. He passed away May 17 after a brief 
illness. His company was established in 1837, and 
rates with the oldest Chicago business houses. 

The Childs retail establishment was a landmark of 
the Chicago loop until several years ago when the 
building on South Clark street was razed to make space — 


for the new Field building. At that time S. D. Childs Banks, etc. Its fae principle of 
& Company gave up the loop store, and handled its post construction creates a tremen- 
trade through salesmen operating from a plant on dous potential market. Descriptive 
Sheldon street. Booklet with dummy samples on re- 


E. W. Childs was active in the Chicago Association quest. 
of Commerce, the Minute Men of the Constitution, and 


he H ilton Club, and al h j - 
se eee SS 00 Oe ee EQUIPMENT for 
ALL PURPOSES 


Surviving are his widow, Mrs. Alberta Bird Childs; 
two daughters—Mrs. John P. Lawton and Miss Alberta 


Childs, and one son, S. D. Childs, IIT. The Cesco Line comprises a complete 
ses range of Binders and Forms—Visible 


Record Books, Pen and Machine 


MRS. S. A. MITCHELL 
Mrs. Sally Ann Mitchell, mother of Charles L. Posted Records, Peg Boards, Catalog 
Covers and all types of housing de- 


Mitchell, secretary of Crane & Company, Topeka, Kan- | . . 
sas, died Monday, May 11, at the Carmelite Sisters | vices, Send for Catalog and details 
Home, Kenosha. She was eighty-five years of age. 

Born in Benton Township, Lake County, IIl., on July = 
1, 1850, the daughter of the late Mr. and Mrs. John " st oo i 
Connel, Mrs. Mitchell spent her early life and attended | 
school at Pleasant Prairie township. 

She moved to Kenosha shortly after her marriage to 
John Charles Mitchell on January 3, 1872, where she 
made her home and was for many years a member of 
the First Methodist Episcopal church. 

Mrs. Mitchell is survived by two other sons, Frank 





of our exclusive agency plan. 
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Announcing a New Line 


OF WASTEBASKETS 
AND WASTEBARRELS 


New—with outstanding features. Lasts longer 


because it withstands hard knocks at the two 
points most subjected to blows—the top and bot- 
tom edges. 


Scientifically constructed one-piece 
no-joint metal rims 
(see diagram) give 
added rigidity and 
greatly increase 


thecontainer 
throughout. 





This is how one-piece 
rim at the top is 
scientifically con- 
structed to gain ex- 
traordinary rigidity 





STYLE NO. 18 

Retail 
Style Bot- Wi Price 

No. tom Tep Ugt. Lhe Dow 
i3 ™ Ww 13 i% $5.70 
4 10 13 4 2 7.70 
5 10 13 15 2 8.00 
8 10 13 8 2% 8.50 





steel bottoms. Made in four 
sizes. 
ish, in olive green, mahog 
any, walnut, ivory-white or 
pastel green. 

Wastebarrels also made in 
four standard sizes, but 
several smaller sizes than 
those listed below can be 
furnished. Straight side walls 
in fibre or steel with steel 
bottoms. Same colors as 
wastebaskets. 





STYLE NO. 260 


Steel Wr. Retail Price 


Ne. Lhe Diam. Het. No, Lhe. Fibre Steel 

140 4'4 13 24 1400 6 18.00 Dos. 24.00 Doz. 
165 5 13 w 1650 9 24.00 Doz. 30.00 Doz 
200 6% 16% 22 2000 83, 24.00 Doz. 30.00 Doz. 
260 ™% 16% 30 2600 10% 30.00 Doz. 36.00 Doz. 


Note the very low prices. Together with highest quality ma- 
terials and construction, they afford you increased sales 


The Cleveland Container Co. 
S. Hermitage and W. Pershing Rd. 
Chieage. Til. 
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H. Mitchell, of Globe, Ariz., and Elmer J. Mitchell, of 
Kenosha; two daughters, Mrs. John Proctor, of Des 
Moines, Iowa, and Mrs. Isabelle Momsen of Livingston, 


| Mont., and six grandchildren. 


Funeral services were held on Wednesday, May 13, 


| interment following in the family plot at Green Ridge 


the durability of | 


cemetery. 
MRS. M. L. BALCH 

Mrs. Margaret L. Balch, whose son, Harry Balch, is 
manager of the Chicago branch of the Quality Park 
Envelope Company, died May 3 at the family’s Cape 
Cod residence following an illness of more than five 
years. 

Mrs. Balch, who was seventy-four years of age, main- 
tained a home in Boston but had retired to the Cape 
Cod house in an attempt to improve her health. Born 
in England in 1862 she came to the United States as a 
child, spending practically the balance of her life in 
New England. 

Besides her son, Mrs. Balch is survived by her hus- 
band, Charles Balch, and a daughter, Mrs. Evelyn O. 
Nolan, of Boston. 

The funeral services were held at Boston on May 6 
with interment following in Calvary cemetery. 


¥ 
x¢ 


¥. y. ¥. 
> if x 


HARRY A. BLACKWELL 
Harry Arthur Blackwell, vice-president of Blackwell- 
Wielandy Company, St. Louis, died April 24 of a par- 
alytic stroke at Raton, N. M., where he had lived for 
the last three years. He was fifty-four. years old. 
Mr. Blackwell was born in Las Vegas, New Mexico, 
and went to St. Louis as a boy. After attending the 


| Smith Academy he entered the stationery business with 


Washable enamel fin- | 


his father. A resident of St. Louis for forty years, he 
was a member of the St. Louis Country Club and the 
Racquet Club. Well known in the stationery trade, 
he will be remembered by many friends who will regret 
his passing. 

He is survived by his son, Harry A. Blackwell, Jr., 
Boston; his brother, Charles A. Blackwell, Long Island; 
and his three sisters, Mrs. Stuart Aldrich, Providence, 
R. I.; Mrs. Jane B. Christopher, Long Beach, Cal.; and 


Wastebaskets have tapered | Mrs. Parmlet Herrick, Cleveland, O.; the latter a daugh- 


tough fibre sidewalls and | 


ter-in-law of the late Myron T. Herrick, ambassador 
to France. 

Interment was at Carrolton, Mo., in the family ceme- 
tery lot. 

i 
H. E. MURRAY 

Herbert Eastwood Murray, who with several asso- 
ciates in 1920 organized the Manifold Company, Cleve- 
land, Ohio, and was president and general manager 
until the firm merged with the United Autographic 
Register Company, Chicago, died April 3. He was sixty- 
five years of age. 

Mr. Murray is survived by his widow, two daughters, 
two sisters and three brothers, one of whom is con- 
nected with the United Autographic Register Com- 
pany. AK 

i 
H. F. MARQUARDT 

Henry F. Marquardt, for many years a representative 
of the Roaring Spring Blank Book Company at Phila- 
delphia, Baltimore and Washington territory, died 
May 3 at Drexel Hill, Pa., following a lengthy illness. 
He was sixty-one years of age. 

For twenty-five years Mr. Marquardt was on the sales 
staff of the Roaring Spring Blank Book Company. Dur- 
ing his quarter-century of service he made hundreds 
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DEALERS! 


A STRONG SALES STORY TO 
PASS ON 


Lyon Steel Folding Chairs 
; offer an attractive dealer prop- 
: osition. The sales story be- 
t __—_—— 7 hind them is clean-cut and 
No. 434—66x36 inches | effective. Some of the high 
| | spots are— 
| 



























' Special comfort design, 
Rash Phhiinen safety construction, at- 
tractive finishes. 


i a for a 
. 74 , 7wy in to the foot. 
| STRONGER THAN EVER Genged in unl of & 


| 3 or 4 for easy hand- 


. ling. 
(Complete Line rag Good Stock, Styles with steel, cane 


or upholstered seats and 


| on hand at all times. backs, with or without 
arms, curved or straight 
SEND FOR INFORMATION seats. 

l : . : : oy pelts eatin to dealers are the wide 
| bg Ic ? a. ’ ad i 4 
| Desirable territory still open for moves coogeeales (2 ovtry conmealty-@e oo. 
- ° : , territories dealer connections can be made. Write 
| experienced salesmen. us for details. 


LYON METAL PRODUCTS, INCORPORATED, 2106 River St., Aurora, Ill, 


-<carere” | LYOReaee 

















DARNELL 
Office Chair 


CASTERS 


e BUILD and HOLD 
BUSINESS 









The Table Shown Is: 
St. Johns Office Table No. 24 
Northern Grey Elm. Golden Fin- 
ish. Top, %” thick. Legs, 2%” 
square, 6 sizes: 24x36, 27x42, 
27x48, 27x54, 27x60 and 30x72. 
Shipped K. D.; Packed two of 

one top-size in crate. 









Featuring the Darnell Patented 
Double Ball-Bearing Sw i vel 
















Your customers will appreciate the smooth, ef- 
fortless, quiet operation of Darnell Casters. Fam- 
ous because they 


FINE WORKMANSHIP... GOOD LOOKS....AND | Aiways SWAWEL, and ROWE 
EXT RA STRENGTH. .. That’s the St. Johns Formula! —Darnell Casters have longer life and give the 


maximum of floor protection. Made of highest 
T. JOHNS Tables have been “favorites since 1868.” quality materials throughout. 
And the table shown here is a good example of why. Office Furniture and Appliances Factory- 
Being the world’s largest table factory, St. Johns nat- Se re pe omy aeons the 
eases . 2 anuja urer . 
urally has the facilities to build extra value into every ee ee ee 











piece ... yet offer a price range on office tables that 
attracts 95° of your trade! Standard office colors, D A R N E 4 L Write for 
golden, mahogany or walnut; sizes from 24x36 to 34x72; CORPORATION, LTD. FREE Sample 
all equipped with dove-tailed drawers, 3-ply bottoms. P. O. Box 4027-O, Ste. B Set of Darnell 
Ample capacity. Write today for catalog, supplement, Noiseless 
: Long Beach, Californie Glides 
and prices 
24 E, 22nd St., New York City and Special 
36 N. Clinton, Chicego, Illinois Proposition 
ST. JOHNS TABLE COMPANY for Darwell 
aiers 














CADILLAC, MICHIGAN 
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Guide 


Look for this TRADE MARK 
when you look for Ring Books. 
For the past 30 years it has 
stood for quality plus. 


The most complete line of Ring 
Books made backed by a 
manufacturer whose policy is 
100°; for dealer cooperation at 


all times. 


Why not switch to 


TRUSSELL Now! 


TRUSSELL MANUFACTURING CO 
Poughkeepsie N. Y 














OFFICE APPLIANCES 














A COMPLETE LINE 
Correct in Design 
Honestly Built 
At the Right Price 





Glad to send catalog 





Jasper Seating Co. 


JASPER, INDIANA 
CHICAGO: L. H. Farber NEW YORK: 
529 S. Wabash Ave. Office Furniture Warehouse 
Telephone WEBeter 3217 573 Broadway 











: kek 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(0. B. Patent 1.789.633. Canadian Patent 834.059. Other patente pending) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 





cations. 
Kilian Manufacturing Corporation 
107 North Franklin Street Syracuse, New York 








40 SHEETS 
80 SHEETS 


120 SHEETS 


16 LB. EQUIVALENT) 


The No. 13 Heavy-duty Speed Fastener takes 
them all!! The triple duty qualities of this 
machine answer the ever- 
increasing demand for an all- 
around stapler at a popular price. 
Rugged, versa- 
tile and hand- 
some, it is a ne- 
cessity in every 
office, store and 
factory. AND 
IT IS SELL- 
ING!!! 










USES 3 SIZES 
OF STAPLES 





PARROT SPEED FASTENER CORP. 
37-18 Northern Blvd., LONG ISLAND CITY, N. Y. 
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of friends throughout the industry all of whom were 
deeply shocked at his passing. 

Mr. Marquardt is survived by his widow, Mrs. Elfrida 
Marquardt, one son, H. Fred Marquardt, and a grand- 
son. Following funeral services held at the family | 
residence interment was at Evergreen cemetery, Eliza- 
beth, N. J. 


CORA BATES ODEN 


Mrs. Cora Bates Oden, the widow of Charles V. Oden, | | 


who was well-known in the typewriter industry as an 
exponent of speed with accuracy in typing and the 
author of a book on the history of typewriter develop- 
ment, died May 11 at the home of a brother at Water- 
down, (near Hamilton) Ontario. Mrs. Oden had been 
in failing health for some time and her passing was 
not entirely unexpected. 

Following funeral services at Waterdown the body 
was taken to Peoria, Ill., for interment in the family 





plot wherein rests the body of her husband who died | 
in July, 1925. | 


FREDERICK POST 


Funeral services were held on Friday, May 15, at the | 
People’s church, Chicago, for Frederick Post, veteran | 
drawing material dealer who died May 11 at his home, 
5627 North Newcastle avenue. He was seventy-three | 
years of age. 

Mr. Post was a native of Germany, coming to Chi- | 
cago when a young man. He and his widow, Anna, 
who survives him, would have celebrated their golden | 
wedding anniversary on May 27. 

Besides the widow, Mr. Post is survived by four | 
daughters and a son. 


ROSS HAWKINS 


Surviving an automobile accident March 30, in which | 
he suffered a concussion and a fractured collar bone, 
and seemingly on his way to recovery, Ross Hawkins, | 
father of H. E. Hawkins of the Stationers Loose Leaf | 
Company of Milwaukee, passed away in Kansas City 
April 24, 1936, aged eighty-six. 

Friends extend his son their warm sympathy. 


H. P. ROBERTS 


Henry P. Roberts, whose career in the business 
world played an important part in the development | 
of the dictaphone, and who retired in 1934, died May | 
18 at the family residence, 1213 East Twenty-third | 
street, Brooklyn, N. Y. He was sixty-seven years of | 
age. 

In 1896 Mr. Roberts joined the Columbia Phono- 
graph Company and since that time has been con- | 
nected with the Dictaphone Company. During his | 
lifetime he developed some of the first dictating ma- 
chines ever placed in use. He also perfected sixty-one 
items, including the mouthpiece, on present models. 
For his unceasing work he was made head of the New 
York office of the dictaphone division of the Colum- 
bia Phonograph Company in 1903. 

Mr. Roberts is survived by a widow, Mrs. Anna D. B. 
Roberts; a son, Henry C. Roberts; two daughters, Mrs. 
Harry J. Etchells and Mrs. Albert M. Ross, and his 
mother, Mrs. Julia Elizabeth Roberts. 

Mr. Roberts’ father was the late Henry C. Roberts, 
a coal and iron executive who trained his son for a/| 
career of electrical engineering. 








Peneil Pushers 


Since we distribute our products only 
through legitimate dealers and wholesalers, 
we are able to concentrate all of our mer- 
chandising efforts in behalf of these outlets. 
Mohican electrical signs, counter packs, win- 
dow displays, counter cards and blotters are 
unusually forceful sales aids, for they have 
been produced only after the most careful 
study and preparation. They have been so 
created as to make them well able to pay 
their way in dealers’ display space, the de- 
mands on which are heavy. As a result they 
are truly pencil “pushers” in the cash- 
register sense of the word. With dealer 
helps that actually promote sales, together 
with a generous margin of profit, you can 
readily see that Mohican Pencils are natural 
money-makers for you. Write today for 


prices. 


Mehican Pencil Company 


Manufacturers 


Philadelphia, Pa. 


SENECA-MOHICAN+DAWN-+GREAT 


Graphite,Crayons and Copying 
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COOK BUYS BUSINESS 

- , — E. D. Cook, former service foreman for the Royal 
i ” t F Typewriter Company at Fort Wayne, Texas, last month 

purchased and reorganized the Typewriter Inspection 


S T R 0 \ G E S T o Company, Lima, Ohio. 


Pe Mr. Cook possesses a fund of experience in the field, 
MADE | 


GREEN-EDGE Ea 


STORAGE FILES 


Pat. Nov., 1928 
eDOUBLE THICK 

CONSTRUCTION 
Walls and bottom double thick high 


grade fibre board Long life 
cannot bulge 


@ NO TROUBLESOME FAST- 
ENINGS 














\\ 


























Patented design eliminates the neces- 
sity of troublesome fastening devices. 
Simply lift the lid Nothing to 
fasten or unfasten 


e ABSOLUTELY DUSTPROOF 
Snug fitting cover with tuck-in flap 
no openings. Keeps records 

clean and legible forever 


@ REINFORCED EDGES 


Edges securely clothbound. Adds 
to strength and appearance 


Above Is Substantial Part of One of First Orders Filled 
by Mr. Cook When He Reorganized New Business. 











Th OO} 











having covered the Lima territory for the company 
which he now owns and which was then known as the 
Typewriter Inspection Company, Inc. For the past six 
years he also held the position of branch manager for 
the same firm. 

As part of an expansion program Mr. Cook is seek- 








Send for 
Demonstration 


Sample Today 


C.L.BARKLEY &CO. 


ESTABLISHED 1921 
cManufacturers of Filing Supplies. 
517 S. JEFFERSON STREET CHICAGO, ILL 














)87 0 























E. D. Cook 


ing connections with any office machine company 
which is not yet represented in the Lima territory. 
— 
KOH-I-NOOR COMPANY ISSUES NEW CATALOGUE 
A new and attractive eighteen-page catalogue, car- 
rying illustrations of most of the firm’s lines, was 
| issued last month by the Koh-I-Noor Pencil Company, 
Inc., 373 Fourth avenue, New York, N. Y. The booklet, 
enclosed in a green cover, is printed on light tan paper 
and fully describes and illustrates the Koh-I-Noor line 
of graphite and colored chalks, technicolors, square 








Respirator Cushions 


— | sticks and holders, sketching leads, pen holders, erasers 
(eol and Comfortable and sharpeners and other miscellaneous items. Deal- 
Air-Conditioned and Ventilated ers may obtain a copy of the new catalogue by writing 

to the Koh-I-Noor Company’s home office. 

by Respiration 
—— 

Your custemers will ea epee your calling WILLIAMSON IS ON SICK LIST 
Respirator Cushions O. B. Williamson, manager of the Fort Smith, Ark., 
te their attention branch of the Underwood Elliott Fisher Company, has 


— : 7" been ordered by his physician to cease his business ac- 
— es oan tivities for some time due to a recent illness. His many 

Watertown, Wis.. U.S. A. friends wish Mr. Williamson a speedy and complete re- 
covery 
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_ PELOUZE POSTAL SCALES 
| CASH REGISTER | Svir‘pttcel sos by cones. Simply reed the 


dial and affix the postage. 
f. fj 
* , 
x me 


17 


Improvements in 1935 
- 


| NO ADVANCE -~ 
IN PRICES. 








ey finished in Green 


or Gold Bronze. 


Leadin 
Wholesale 
Stationers 

Distributors 


































Precision Sh 
ae 
Performance ) | 
“ uf Jf | , ; 
| : a as _ Pelouze Manufacturing Company 


| 232-42 East Ohio Street, Chicago 
| Member Wholesale Stationers Association 






PAPER PRODUCTS 
MANUFACTURING CO. 


2000 Howard Street 
DETROIT, MICHIGAN 


—|——— 

























They're An Office 
NECESSITY 





For real profit with minimum 
sales effort—sell Nagel - Chase 
Ash-Away Smokers. High quality 
construction and finish put them 
in a class by themselves and the 
sturdy, substantially-built Ash- 
Away mechanism is a guarantee 
against trouble and complaint. 


i 
PERFECTION METALS 
for ring books and post binders— 


a service for manufacturing stationers 


Your needs in various sizes of ring or post binder 
metals can be quickly and accurately supplied 
from our ample facilities. 

Many manufacturers and wholesalers can best 
keep their trade informed by means of loose leaf 
catalogs. By using PERFECTION metals, you 
can provide them with fast action binders, durable 
for lifetime service. The information is thus kept 
up to date, complete and at low cost. Sales and 
service manuals, too, are most efficient when in 


Select from 37 different styles and 
finishes, with choice of colors. 
Ash-Away Smokers cover the com- 
plete retail price range from The 
to $15.00. 

Sell a quality smoker line. Write 
today for complete details and 
special price lists.* 


loose leaf form. 
Be sure to have our catalog on file. It will help 
you realize on many opportunities. 


LOOSE LEAF METALS CO., INC. 


CHI 


2811 NORTH ASHLAND AVE 








6816-6824 Arsenal St. ST. LOUIS, MO. 
Pacific Coast Representative *EASY WAY TO ANSWER: @ out 
S. & D. Loose Leaf Co., 427 San Pedro St., Los Angeles letterhead. 








Guaranteed oer 
ANY FIRE 
for 


ONE HOUR 


the 


—=-\"" Walz 


SECURITY CHEST 


also in 
mottled 
brown 
inside 
finish 





Built with two outstanding motives—maximum 
PROTECTION for your customer—multiplied 
PROFITS for you 


Wrile for descriptive circular and prices on our four numbers 
l'ntil markets show a decided move upwards, we are quoting a 


nery generous special discount Listed from $8.50 to $99.50 
GEO. J. WALZ 
112 WESLEY AVENU@! OAK PARK, ILLINOIS 
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Service 


WILL GET YOU more 
Summer Business 


~ 

, MMER is a_ good time to send your 
men out making friends. Send them out with the 
Imperial Carbon Paper Merchandiser and start 
getting that carbon business you've been losing. 


Many of your customers are not using the best 
carbon paper for their requirements. With the 
Imperial Merchandiser you can show them ex- 
actly what they should use for their individual 
needs. You can improve their work, lower their 


costs, increase efliciency. 


The Imperial Merchandiser helps you render a 
real service to customers—service that spells more 
business and better profits. Send for details on 
the Merchandiser and Imperial quality carbon 


papers now. 


IMPERIAL MANUFACTURING CO. 
The Manufacturer with the Dealer's Viewpoint 
Owned and Operated by PEERLESS KEY CO., INC. 
401-407 Mulberry St., Newark, N. J. 
New York: 321 Broadway Chicago: 19 So. Wells St. 


The iM PERIAL 
Carbon  WERCHANDISER 


Paper 


oe National Stationers Association Annual Convention 
and business Show, September 21, 22, 23, 24 at the 
Palmer House in Chicago. 























STREAMLINE 
Steel Truck Table 





Steck Ne. 30-2436 
Height 30 inches 
Tep 24x36 inches 











Useful for many purposes in banks and business 
offices. Sturdily built. Easy rolling 5-inch cas- 
ters. Permanent lacquer finish. Will give years 
of satisfactory service. Can be furnished in any 
desired size. Send specifications for prices. 


LEFEBURE CORPORATION, CEDAR RAPIDS, IOWA 








TWIRLIT crit 





WAM. ti 


Demonstration ~ thy 
Se IIs It! priced from $950 1.54975 


What a convenience for everyone who issues 
Mimeographed instruction sheets, bulletins, study 
programs, recipes, etc. Entire print order is 
punched in a moment or two. The punching en- 
courages the recipient to file the sheet at once in 
his notebook or catalog eliminating danger of loss. 
And in the library, when preparing magazines for 
the binder, TWIRLIT is most practical. Goes 
through a half inch thickness of paper, one, two or 
three holes, four sizes, '\4 to 13/32 inch. 

Truly, TWIRLIT offers a unique service, in general 
demand. A profitable item for Stationers. For 
full details, write 


Mitchell Binder Co. MARYLAND 
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AUSTIN TYPEWRITER HOUSE MOVES 
The Barrow Typewriter Company, Austin, Texas, has 


moved from 906 Congress avenue to 129 West Seventh | 


street. This business was purchased by Mr. and Mrs. 
Carl M. Wilson January 1, 1936. 











Carl M. Wilson 


agency for the L. C. Smith typewriter, Corona type- 
writers and The Dictaphone. 

Mrs. Wilson is the former Miriam Owens, who was 
associated a number of years with the Barrow Type- 
writer Company. Both Mr. and Mrs. Wilson attended 
the University of Texas. Mr. Wilson resided at Dalhart 
before he went to Austin. The organization of the 
Barrow Typewriter Company also includes the follow- 
ing: Andrew Jacobsen, Martin H. Manning and Bert 
Roselle. 

ee et 
CLEVELAND NEWS NOTES 


The May meeting of the Cleveland Typewriter and 
Adding Machine Dealers Association was held at Ho- 
tel Allerton with dinner preceding the meeting. The 
attendance was only fair due to hot weather. The 
newly elected officers took up their duties. There was 
general discussion of ways and means of improving 
business and how to combat unfair trade practices. 
The annual outing will be held in July at a date to be 
decided later and at which there will be a baseball 
game and other sports events. 

. > > 

The Cleveland Typewriter Company, 1709 Euclid 
avenue, store was badly damaged by fire when an em- 
ploye lighted a cigarette while another employe was 
spraying inflammable cleaning fluid on a machine. 
Estimated damage was $1,000. Harry Katz, proprietor, 
was in New York awaiting a steamer to take him to 
Poland. He returned to Cleveland immediately upon 
hearing of the fire and will sail later. Mrs. Katz and 
the several employes fled to the street when the flames 
swept through the store. Traffic on Euclid avenue was 
badly snarled by the blaze. Temporary offices were 
opened upstairs until the store can be renovated. 

. . 8 

Wirtshafters, Inc., typewriter dealers and stationers, 
at Prospect avenue and East Ninth street, now have 
their repair department in a room on East Ninth 
street where the public can see their repair men over- 
hauling machines. Benches are next to the window 
so that the entire process can be watched. The idea is 
proving an excellent advertisement for the company. 

* > a 

By June 6 approximately 200 new men will have at- 
tended the four sales schools of the Addressograph- 
Multigraph Corporation and have joined the com- 
pany’s sales force. The sessions were held on the six- 





It has the Austin | 


\\ 






with These A-S-E 
‘*Best Sellers’’ 


Because they are built right, look right 
and priced right—A-S-E Cabinets, 
Lockers, Shelving, ete., are making 
sales for dealers. 


In your territory there are many 
markets for A-S-E equipment. . . 
offices, stores, plants, clubs, schools, 
ete. The list is long —and the busi- 
ness that dealers are getting is good. 
A-S-E has 23 years’ experience in the 
field of designing and manufacturing 
steel specialties. And A-S-E offers 


you advantageous prices 

and discounts. Write to- A-S-E 
day for complete litera- Combination 
ture and discount sheets. Cabinet 














Calendars 


We can supply every kind of 
Calendar that is made, Flat or 
Arch type. We supply window dis- 
plays, dealers’ aids and envelope 


stuffers. Write for information. 







FRANK A. WEEKS 
\ Manufacturing Co. 


Manufacturers and 
Wholesale Stationers 
and Exporters—sta- 
tioners’ glassware, 
hardware and 
stationers’ special- 
ties, calendars. 


309 BROADWAY, 
NEW YORK, N. Y. 


Our new catalogue vs just off 
the press. Write for yours 














They Stamp the Names and Identify 
the Laundry with the 


FULTON Laundry Marking Outfit 


for marking all types of washable clothing and linens for 


FAMILY USE HOTELS 
SCHOOLS CAMPS 
HOSPITALS INSTITUTIONS, ete. 


also Tennis Balls, Garden Tools and Countless other items. 





\ ith summer just around the cor- 
ner, your customers will go big for this 
item. Everything Complete— 
) three alphabets of rubber type and 
> two sets of figures, a dry 
i stamp pad, bottle of 
special black indelible 
linen marking ink—ab- 
solutely run-proof, color- 
fast and of exceedingly 
W fine quality, and one line 
type holder, spacer, 
brush and tweezers. 
B One dozen boxes, each 
- 3%x3 , attractively de- 
signed to appeal to women, packed in a 
striking display carton. Send for your Fulton 


|\ FULTON / 


\ indelible / 





* y » Laundry Marking Out- 
I i L T 0 N fits Now Feature 
SPECIALTY CoO. — right away for 

vig sales! 


ELIZABETH, N. J. 
Sales Office: 200 Fifth Avenue, New York City 











$750 
Office Machine Stand 


REDUCED TO 
ONLY 





The All-Purpose Stand for Home or Office 


All Metal Stand Can oo oe i pe 

- writers, ing Machines, 
Sliding Book Shelf Addressographs, Tele- 
Easy Rolling Casters 


phones, Etc.—At home for 
Olive Green Finish 


all standard and portable 
machines, Homework, as 
26” High—18” Wide 
14” Deep. 


service trays, etc. Packed 
ready for shipment, WGT 
Take Advantage of This Low Price NOW! 


12 Ibs. 





THE ORIGINATORS OF “NU-TYPE” Stand 
526 PRUITT BLDG. CHICAGO 
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teenth floor of the Hotel Allerton and daily trips were 
made to the factory at Euclid. The men came from 
various parts of the United States and Canada. Fac- 
tory officials were in charge. 
| Two schools were devoted to instruction of the Mul- 
| tigraph and two to the Addressograph, particular at- 
| tention being given to the new Model 900 portable elec- 
tric addressograph that has just been introduced.— 
AED 
————~<_—-—- 
OFFICE SUPPLIES CORP. FORMED 


| The former Muskegon branch of the Tisch-Hine 
|Company of Grand Rapids, Mich., which was opened 

three years ago by Henry TenHoor, last month was 
| 








Henry TenHoor 


purchased and reorganized as Office Supplies, Inc. 

| The men who, in addition to Mr. TenHoor organized 
the new company and the posts they fill are as fol- 
lows: Matias Massot, president; William Browne, sec- 
retary. Mr. TenHoor is treasurer and manager. 

The company is the exclusive distributor in western 
Michigan for the Browne-Morse line of office supplies, 
and has a sales staff composed of Mr. TenHoor, John 
R. Achterhoff, and Ralph W. Apple. 

—--— oH” 
BETTER PACKAGES, INC., ISSUES 
“COUNTERBOY” BOOK 
| Dealing with its line of Counterboy package-sealing 
| machines, a new and attractive loose-leaf catalogue has 
recently been published by Better Packages, Inc., of 
Shelton, Conn. 

The new catalogue is dressed in a neat green cover 
upon which is printed “Counterboy for Better Pack- 
ages and Safer Shipments.” It contains five pages well- 
illustrated and fully describing the many Counterboy 
machines which the company manufactures to meet 
the requirements of practically every type of shipper. 

Copies of the new catalogue may be obtained by 
writing to the firm’s home offices or to the Chicago 

| branch office at 325 West Huron street. 
| a 
FRIDEN APPOINTS SEVEN NEW AGENTS 

Continuing its program of expansion, which will ulti- 
mately result in representation in every section of the 
United States, Friden Calculating Machine Company, 
Inc., Oakland, Calif., last month appointed seven new 
agencies in various parts of the country. 

Those named to represent Friden are: 

J. H. Shinn, St. Louis, Mo.; Hugh P. Chrisp, Albany, 
N. Y.; Arthur L. Jones, New Orleans, La.; A. B. Con- 
nolly, Evansville, Ind.; H. A. Tippins, Savannah, Ga.; 
H. B. Gooch, Birmingham, Ala., and R. M. Bowers, Mem- 

phis, Tenn. 
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M six Cok 


THE NEW PAPER FASTENER 
SMOOTH * QUICK * SECURE 
POINTS OF SUPERIORITY 


1. A finger pressure slides the lock-bar to one side, re- 
leasing both prongs simultaneously. 


2. Though the lock-bar releases easily, it binds both prongs 
securely—-avoids accidental opening. 


3. Entire face of SlideLok Fastener closes so no parts are 
exposed to catch or tear other papers. 


4. SlideLok Fasteners open and close much more quickly, 
reducing usual filing time at least a half. 


5. File clerks like the absence of loops or catches that 
usually require thumb-nail urge to open. 





6. SlideLok prices enable you to supply these advantages 
without added cost to the user. 


Samples and prices gladly sent. 


JOSEPHSON MFG. CORP. 
401-403 West 14th St. New York, N. Y. 


DEALERS:—With all these exclusive features you can sell SlideLoks readily 
—and we will protect you and your territory too. Get the details of our 
sales plan today. 


Cha, 


CARBONS 
AND 
RIBBONS 



























Quality products that assure con- 
sistent, topnotch performance 
through the year—packed in col- 
orful, jetdiien containers that 
make introduction and getting in 
service so much easier. Feature 
this line! Codo carbons and rib- 
bons are guaranteed for five years 
against deterioration in stock. 
They have been accepted exclu- 
sively in hundreds of offices by 
reason of high grade and uniform 
results. We shall be glad to help 
you solve your ribbon and carbon 
problem. 


Codo Mfg. Corp. 


Coraopolis, Penna. 


New York Chicago 
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N. Ss. A. (No Smoking Allowed) 
CONVENTION 


CHICAGO, ILL., SEPT. 21-22-23-24 

















2... NIGHT-LIFE* 


wt 1110400" Aitho we have no “Great White Way”’ 
~ Our night-life here is very gay. 
\ We think you'll find our Randolph St. 
~* Pretty classy, pretty nt. 
e 
| We have cafes and clubs galore, 
A couple million . . . maybe more, 
The sweetest bands, the hottest floor- 
shows, 

Full of girls with classy torshows. 

s 
It’s much too early yet to know, 
But MAYBE there willbe a SHOW... 
, Although if DRAMA’S at a minima, 
wo There’s ALWAYS, goodness knows, 
) the CINEMA! 


*Next Month .. .. “Sight-Seeing Tour” 


AUTOPOINT COMPANY 


1801 Foster Avenue, Chicago 








Foldorse 


by WARSHAW 

















ERE'S the greatest combination of 

quality and price in reinforced filing 
folders you can buy. Of good stock made 
by automatic machinery for precision 
and uniformity, you can bank on WAR- 
SHAW reinforced Folders to is your 
customers remarkable service. 


Stock up now for transfer time. 
WARSHAW MFG. CO., Inc. | 
1 MAIN ST., BROOKLYN, N. Y. 


GUIDES ,. INDEX CARDS , REINFORCED FOLDERS 
PROTEX STICKONS « MENDING TAPE « GUMMED INDEX TABS 
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Build Business with Bentson 
700 


There’s extra quality in the rigid 
construction, easy drawer move- 
ment on our improved cradle-type 
progressive suspension slide, 
smooth furniture steel case and 
top, carefully fitted dustproof 
front, and high grade finish in 
Olive Green, grained Walnut or 


Mahogany. 
Bentson 700 


is representative of the 
value in the several pop- 
ular Bentson grades. 
A wide range of sizes 
and combinations is 
available. Illustrated 
folder and prices on 
request. 


The 


Bentson Mes. Co. 


Aurora, Illinois 

















1, CHICAGO 








Graphic 
DUPLICATOR ROLLS 


Statistics prove that today there are more 
gelatin duplicators in actual use than stencil 
machines. Every machine is a potential user = 
of gelatin rolls or films and other hecto- 
graphic supplies—which assure a substantial 
and repeating aye to the progressive dealer 
who can supp y them. 

For more than 25 years Graphic Duplicator Rolls 
have been recognized everywhere for their uniform- 
ity, lasting quality and dependability. Only the 
highest grade of materials are used in our controlled 
manufacturing process to secure finest copying qual- 
ities. Graphic Rolls are furnished with spindles to 
fit any make of duplicator. 

Write us today for our dealer’s proposition and 
our new illustrated Price List. 


GRAPHIC DUPLICATOR COMPANY 
148 Lafayette St. New York, N. Y. 
BOSTON CLEVELAND 


Manufacturers of a Complete Line of 
| Duplicating Machines and Supplies | 
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“We'll standardize 


on these cards” 





HE reaction to business cards done on Wiggins - 
Scored Card Stock and carried in a Wiggins Compact Binder, is one of 
quality regardless of what they cost. No matter if they be elaborately 
engraved or humbly printed, the feeling is that they could not possibly 
have been done better for the money. 

Quite naturally any executive who receives one of these cards thinks of 
their application to his own firm. Very likely he will tell his secretary 
to ask the stationer about them on her next visit. 

Through communication with any paper merchant listed here, or with 
us, you will receive samples and full details for filing of the cards that 
tear from tabs with perfect edges. 


The JOHN B. WIGGINS COMPANY, 1162 Fullerton Avenue, Chicago 


(Originators ef Scored Cards) 


New York Gity: Richard C. Loessk Co. St. Lowls: Tobey Fine Papers, inc. 
Pitteburgh: The Chat&eld & Woods Co. Grand Rapids: Carpenter Paper Co. 
Detroit: Seaman-Patriek Paper Co. Heuston: L. &. Boswerth Co., Ine. 


WIGGINS 


BOOK FORM CARDS 
COMPACT BINDERS 














Good Desks for Little 
‘ Money ! 
i If your customer has a lim- 
i ited budget help him to 


\ use “WISE economy'— 
i Sell him Alma Desks and | 


ih 


' Tables. | 


" STURDY CONSTRUCTION | 
\ NICE APPEARANCE 
LOW PRICE 











| ALMA DESK COMPANY | 


| High Point, N. C. | 
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BOORUM & PEASE DEMONSTRATING OUTFITS 


A demonstration outfit for the use of salesmen and 
dealers in selling visible equipment has recently been 
made by the Boorum & Pease Company, 84 Hudson 
avenue, Brooklyn, N. Y. 

The outfit consists of one V872M binder and twenty- 
eight celluloid tab indexes lettered according to busi- 
nesses, industries and professions. Under these tabs 
are placed specimen copies of over 100 stock forms with 
which can be clearly demonstrated the visibility and 
alignment and other features. In front of the binder 
is a price list of visible equipment arranged in visible 
index style for quick reference and a new price list 
of special visible forms in fourteen different sizes and 
four grades of paper. 

ae ee 
IOWA DEALERS TO MEET ON JUNE 2 

As a means of holding one more meeting before the 
National Convention takes place in September, deal- 
ers in the seventh district gathered at the Montrose 
Hotel in Cedar Rapids, Iowa, on June 2. 

According to Regional Governor J. O. Popple, the 
meeting was strictly for business and without enter- 
tainment. Those who took part in the program in 
addition to Mr. Popple were National President B. J. 
Bristoll, J. S. Parrott of Waterloo, Iowa, and Walton A. 
Keller. 

———< 
MID-WEST TRAVELERS WELCOME NEW MEMBERS 

The Mid-West Travelers Club last month welcomed 
six new members all of whom joined the organization 
during the April convention in Kansas City. The new- 
comers are: 

D. A. MacDougall, Stationers Loose Leaf Company; 
Wilford Harrison, B. J. Goodrich Company; Fred D. 
Pitt, Pitt Corporation; Tom Quickel, Postindex Com- 
pany; Carl M. Schutz, Eagle Pencil Company, and 
Hy Linden, Ace Fastener Corporation. 

——_>——_—— 
ST. LOUIS STATIONERS TO HOLD PICNIC 

The Stationers Association of Greater St. Louis will 
hold its first annual picnic late this month, according 
to a decision made at the monthly meeting held on 
May 18. At the same time it was announced that 
I. Vota, Wallace Pencil Company, will be chairman of 
a committee on arrangements.—HB 

pan AES 
UTILITY ENLARGES QUARTERS 

As part of a program of expansion recently launched 
by W. B. E. Elson, sales manager of the firm, the Utility 
Supply Company of Chicago has increased its quarters 
and now occupies four floors of two buildings at 305- 
319 West Monroe street. 

In addition to increasing its sales staff the company 
also issues a “Stationery Buyers Guide” of which 75,000 
copies are mailed every month. 

cuntenniiiiiaianiiad 
GOODHAND FINDS BUSINESS GOOD 

Early in May, Larry Goodhand of the Oxford Filing 
Supply Company, completed a month’s trip calling upon 
dealers in Illinois, Wisconsin, Minnesota and North 
Dakota. He reported that business was good in every 
area and that dealers are expressing confidence in the 
future. 

——_~<>—— 
BALTIMORE COMPANY MOVES 

Due to the rapid growth of business and manufac- 
turing activity, the Baltimore Dictating Machine Com- 
pany last month moved into new quarters at 343 St. 
Paul place where it now occupies two entire floors. 
G. A. Harrington is manager of the company. 
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STURGIS 


POSTURE CHAIRS 


The Favorite 
Line for 
Quick Profits 


Adjustable 
Without Tools 


A Model for 
Every Need 









No. 595-DS 
This new Sturgis a 
Chair is upholstered in gen- 
a EAGLE-OTTAWA leath- 
ers over rubberized curled 
hair cushions. (Seat cushion 









3%” thiek; back cushion 
1%” thick. } It represents 
the last w in Posture 
Chairs. 


SOLD EXCLUSIVELY THROUGH DEALERS 


STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 











GET 
THIS 


PEERLESS «= 


FOR BETTER BUSINESS 


EERLESS has a sales-aid that is 

selling rubber typewriter keys 
quicker than anything yet devised. 
Peerless dealers are cashing in on it. 
You, too, are invited to send for de- 
tails and start building your key 
business to better proportions. 


Peerless Typewriter Keys have 
more than 20 years of experience 
behind them. Peerless is the known 
brand—the brand with the “Se- 
curity” feature—the line of least 
resistance—the only complete line 
sold through dealers. Concentrate 
on Peerless and you'll concentrate 

National Stationers As- On profits. 
sociation Annual Con- 
vention and Business 
Show, September 21, 22, 


PEERLESS KEY CO., Ine. 


Manufacturers of the only aes a of 
rubber keys sold through dealer: 


General Office and eet 
407 Mulberry St., Newark, N. J. 


Chicago: 19 So. Wells St. 


23, 24 at the Palmer 
House in Chicago. 


New York: 176 Fulton St. 
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OFFICE APPLIANCES 





SEE THE JULY ISSUE 


for Announcement of 


THE NEW 


FIORSIN 


“GOLD BOND” 


DRY STENCIL 


“The Quality Is 
Sealed In"’ 


WRITE TO US FOR 
SAMPLES AND DETAILS 
GUARANTEED 


— 3 ome, 





STENCIL CORPORATION 


306 WEST ADAMS STREET... ..~-JACKSONVILLE, FLORIDA 


COMPLETE STOCKS AT 
PHILADELPHIA CHICAGO BOSTON 
LOS ANGELES SAN FRANCISCO 


DALLAS 











BUSINESS OPPORTUNITIES 





Important to Manufacturers 


The following detailed inquiries, received direct from readers of OrrFict 
APPLIANCES, are tangible business opportunities. : 
Where inqguirers submit references mention ts made in the item. 


Wanted Abroad 


French Importer Seeks Machines and Furniture.—-M. Marcel Crespe, 3 
Place Mi-Careme, St. Etienne, France, wishes to hear from American 
manufacturers and exporters which can supply new and rebuilt office 
machines and rebuilt furniture. 


Wanted Here at Home 


Skilled Machine Representation at Houston.—The Adding Machine & 
Equipment Company, 1307 Capitol avenue, Houston, Texas, wishes to 
hear from any reputable concern wishing representation in that vicinity 
This business is operated by Hudson W. Rutherford and C. H. Voiers 
The lines now handled include the Barrett adding machine, Speed-O-Print 
duplicator, Autocopy, and a full line of rebuilt adding machines, type 
writers, Multigraphs, stencil duplicating machines, checkwriters, address 
ing machines, calculating machines, office furniture, filing cabinets, etc 
The principals of this business have had over forty years’ experience in 
the office machine and equipment fields. 


Salesman Offers Services on Pacific Coast.—A salesman covering the Pa 
cific Coast states can do justice to an additional line which will not 
conflict with steel office furniture or filing supplies. An additional line 
taking in all of the western states, including California, would be given 
close attention. Please address Mes. 74, care of Office Appliances, 417 
South Dearborn street, Chicago, Ill. 


Machine and Supplies Distribution Open.—The Dooley Typewriter Com 
pany, 314 Eighth street, Augusta, Ga., is in a position to take on lines 
allied with the office machine and supply business. He has had an ex 
tended experience in the typewriter field, having been a sub-branch man 
ager at Johnson City, Tenn., for the Underwood Elliott Fisher Company, 


Knoxville and Chattanooga, Tenn. 


Patriarch of Bible Manuscript 
The South African Printer and Stationer said that what is claimed to 
be the oldest New Testament manuscript in any language has been found 
at the Rhylands Library, Manchester, England. It is of the second cen 
tury, inscribed on a piece of papyrus 34%x2% inches. This scrap is two 
centuries older than the Codex Sinaiticus. 








STATIONER Y¥ 








- 


BUSINE 





HOWELL 
Chromsteel 


You can make a real profit 
ih this business-like, modern 
ELL line! Sell the better ef- 
of Howell CHROM.- 
jture! Sell the beauty 
GHROMSTEEL con- _ 
a named ~> ae 


relicil 





Chicago, Iti.-George E. Fox & Company has moved from 319 West Ohio 
street to 412-20 Orleans street, where increased space is occupied. 


Chicago, I1i.—Ink Specialties Company, Inc., an established business, 
515 South Laflin street, has been chartered to deal in office supplies; 
incorporators—F. B. Canode, L. C. Mann and Esther Siegel. 


Chicago, ii1.—Earle E. Miller has joined the local staff of the Swigart 
Paper Company, calling on the stationery trade. He had been connected 
previously with the Chicago branch of the Quality Park Envelope Company 


Chicago, lii.—The National Brief Case Manufacturing Company, Inc., 
an established business, has amended its charter, increasing the number 
of shares from 150 shares par value to 400 shares non par value; the 
number of directors has been changed. 


Chicago, til.—-The Oxford Stationery & Printing Company has been 
opened at 327 South LaSalle street. The principals are Benjamin Quacken- 
bush and Reinhart Brenn, who have had experience in other local stores 


Glendale, Calif.—George A. Yetter has opened a new stationery and of- 
fice supply store at 104% East Broadway. 





indianapolis, ind.—Stationers, Inc., has moved from 107 North Penn- 
sylvania street to 38 North Pennsylvania street, where increased space 
is occupied. 


Jackson, Miss.—An office supply department has been opened by the 
Premier Printing Company, 123 East Pearl street. 


Jersey City, N. J.—J. Nimitz Stationery Company has been recorded 
with the county clerk as a stationery and office supply business. 


Kentville, Nova Scotia.—R. D. Chisholm has occupied a new $20,000 
business block on Webster street. 


has succeeded the former 


Muskegon, Mich.—Office Supplies, Inc., 
Henry 


Muskegon branch of the Tisch-Hine Company, Grand Rapids. 
Ten Hoor is treasurer and manager. 


New York, N. Y.—The Stationers Corporation has moved to 19 West 
Twenty-first street. 


San Francisco, Calif.—H. G. Roehm, Pacific Coast manager for the 
Eaton Paper Corporation, 770 Mission street, is leaving soon for his annual 
trip to Hawaii 


San Francisco, Calif.—-The Charles R. Barry Company, 430 Brannan 
street, has become distributor for the Artgum Brand Erasers now produced 
by the Rosenthal Company, 45 East Seventeenth Street, New York, N. Y. 


San Francisco, Calif.—Arthur 0. Carlson, for the Charles R. Barry Com 
pany, 430 Frannon street, is now making the Pacific territory to the 
south in a thorough canvass for the various lines the Barry Company rep 
resents. Leland C. Adams is covering the territory to the north. 


San Francisco, Calif.—The Gabriel Printing & Stationery Company, a 
printing and retail stationery business, is located at 584 California Street 
It is operated by Julius Gabriel, and is the successor to the business of the 
Gabriel-Meyerfield Company, Ltd., which was liquidated recently 
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As 


UTILITY 
slain” 





SELL COPYHOLDERS 


You can easily 
show your cus- 
tomers the vital 
need of this 
equipment, Mr. 
Dealer! And, at 
attractive 
profit. The 
business is 
there: Let us 
help you get it. 

















TURNAPAGE 


The dependability 
of Error-No is well 
known — used in 
thousands of 
offices. Turn-A 
Page, at last fills 
that demand for a 
folding model. 
Actually turns 


pages! 
THE DAWN MFG. CORP. 


OR- (Div. of Hall-Welter Co. Inc.) 
R ROR-NO 181 St. Paul St., Rochester, N.Y. 


=<] ELIMINATES POSTAGE WASTE 













= like these 
new Utility Stands— 
or are ideal for typewriters, 

ing machines, etc. Sturdy 
steel! construction with attrac- 
tively finished wood veneer tops 
made according to rigid ASCO re- 
quirements. ith or without easily 
operated, convenient side tables. 
Roll silently without effort on rub- 
ber tire casters. Beautifully finished 
in green, walnut, mahogany or oak. 
Get a sample table today. 





















ART STEEL CO., Inc. 
300 E. 145th Street 
NEW YORK, N. Y. 




























een 
Improved 
Triner No. 9-T 
| meets postal 
tolerance of 
ONLY FIVE 
GRAINS 
CARBONS and RIBBONS 
| Increased “le 
Will be found economical for the reason Markets 9 oz. x 4 ot. 
i . . 
they possess DURABILITY resulting in Never belere wore the postales sala 
maximum wear and longer life. ing. With a tolerance of only five grains now permitted 
many business concerns are wasting money in over-post- 
age because ordinary scales cannot indicate a five-grain 
This is just one of the reasons why the variation and thousands of scales now in use are inade- 
quate. Your market for Triners is thereby greatly in- 
Dealer should carry the BUCKI LINE. creased. 
Other reasons lie in the Buckeye Merchandis- i ee Lh o- aieved Soh pirate 
| ing Plan which will be explained upon re- = aoe Ee cae mth parts, >: 
uest dable and lasting service. Capacities nine ounces to 
— Sour puna in various models, with computing cherts 
on those of one pound and over. 
The Buckeye Ribbon & Carbon Co. Send for detailed description and prices 
1458-1468 East 55th St. Cleveland, Ohio 


TRINER SCALE & MFG. CO. 


A copy ef the Buckeye Booklet awaits your request. * 
Budiese ave found & taGenenedite. 2714 W. 2ist Street Chicage, Hlineis 
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¥ Convertible 
CUSHION 





Popular the Year ‘round 
Especially in demand NOW 


The CONVERTIBLE offers exceptional opportunity for 
profitable business through the summer season. The 
fibre side makes a cool, comfortable seat, protects the 
eclething and is long wearing and durable. For win- 
ter, the cushion is reversed, putting the velvet cordu- 
rey surface in use. 

The “Perfect” line includes several other numbers no- 
tably the EX DCUTIVE, a 2-inch sponge rubber cushion 
covered with thick pile velour, boxed edges, in brown, 
green, taupe, blue and mareen—the COMMERCIAL, 
ene inch, and the JUNIOR “the inch thick. 
STATION PE RS—full details will be sent you promptly 

on request. 


The Perfect Rubber Seat Cushion Co. 


5200 Akron Street Philadelphia, Penna. 

















DICTATOR duplicating INK 
—- 





PROVEN 


Satisfactory 


IN EVERY DAY 
DUPLICATING AND 


Profitable 


IN THE DEALER'S 
EVERY DAY SALES 


4 


MAAN 





(LLLLLL LS 


All the ingredients of DICTATOR Inks are tested and 
proven uniform quality. Laboratory analysis tells us 
whether raw material supplied conforms to our high 
standards. Clear, strong impressions from typed or 
stylus cut stencils always result. DICTATOR Inks are 
supplied in three distinct qualities, and provide cor- 
rect grades for all rotary duplicators. Glad to send 
samples and prices. 


NK SPECIALTIES COMPANY 
FRED B. CANODE 
519 S. Lafiin St. Chicago, Illinois 
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The 
Pay-of f 








QUEEN RIBBON 4 CARBON CO 
maw vorx 


Business “‘pays off on re- 
sults — not alibis — only re- 





sults count. 


If you concentrate on 
*“Queen”’ Ribbons and Car- 
bons you are sure to be there 
at the “‘pay off’? — they give 
results. Try them. 


QUEEN RIBBON & CARBON CO., Inc. 
360 Furman St. Brooklyn, N. Y. 


Manufacturers of a complete line. Inked ribbons for a 
variety of purposes. Carbon in rolls for every need. 





Created by The 
NATIONAL Winner 


No. 902 


NBC Design 902 is a 
typical National crea- 
tion. Of ultra-modern 
design, smart fabrics 
and genuine leather, 
here is the realization 
of a really stylish brief 
case. Eight pock- 

ets, sliding 
handles. 


















A style for 
every practical 
purpose—that 
is why National 
dealers can satisfy all 
needs. 


Uniform 
high qual- 
ity always! 


A great variety to choose from at attractive prices. 
Two and three-way zipper envelopes, ring book zip- 
pers, Tuck tite locks, button fasteners, one to ten 


pockets, all types of finishes. 


Be sure to write TODAY for your copy of the National 
Catalog! 


NATIONAL BRIEF CASE MFG. CO. 


512 So. Peoria St., Chicago, Il. 
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TYPEWRITERS 





Augusta, Ga.— The Dooley Typewriter Company has been established 
here by E. S. Dooley at 314 Eighth street. This business has the agency 
for the Royal Typewriter Company, Inc. Mr. Dooley had been connected 
formerly with the Underwood Elliott Fisher Company at several Tennessee 
points 

Bend, Ore.—The Cole Typewriter & Office Equipment Company has 
been established by Jos. King Cole, a veteran of the typewriter fleld in 
various sections of the country with prominent manufacturers 

Birmingham, Ala.—B. C. Schade has opened the Schade Office Machine 
Company at 214 Clark building. He had been formerly with the L. ¢ 
Smith & Corona Typewriters Inc 

Chicago, §#1.—The annual outing and picnic of the Chicago Typewriter 


Dealers Association will be held June 27 


Columbus, Ohio.-The local branch of the Royal Typewriter Company, 
Inc., has moved from 137 East Gay street to 17 North Fourth street 

Corpus Christi, Texas.—L. S. Marmion has been added to the country 
sales staff of the Royal Typewriter Company, Inc., clearing his business 
through the San Antonio branch 

Denver, Colo.—-The South Denver Typewriter-Adding Machine Company 
has been opened at 89 Broadway. William Archenhold and James 8S 
Sloan are the principals 

Erie, Penna.—The Davis Typewriter Company has moved to more com- 
modious and modern quarters at 103 West Tenth street. 

Indianapolis, Ind.-—Stationers, Inc., has opened a new store at 38 North 
Pennsylvania street. The company has a fine array of commercial sta- 
tionery items 

Lima, Ohio.—-E. D. Cook has acquired the Typewriter Inspection Com- 
pany He had been formerly with the service department of the Royal 
Typewriter Company, Inc., at Fort Wayne, Texas. 

New York, N. Y.—The Atlas Typewriter Company has moved from 
2 East Thirty-third street to 316 Fifth avenue. 

New York, N. Y.—A. E. Tongue, who had been with the advertising de- 
partment of the Underwood Elliott Fisher Company, has joined Chrysler 
Motors, at headquarters 

New York, N. Y.—D. Alforo has established the Interboro Typewriter 
Service at 45 Fourth avenue; typewriters and adding machines are han- 
died. 

New York, N. Y¥Y.—The Schuyler Typewriter Exchange has moved from 
8 West Forty-fifth street to 57 West Forty-fifth street, permitting an in- 
crease in the stocks carried 

Philadelphia, Penna.—The Paul Typewriter Company, 3927 South Juni- 
per street, has been registered as a commercial title in the common pleas 
court by John DiPaolo, 2927 South Juniper street 

Richmond, Va.—A. L. Plexico has been appointed typewriter division 
manager by the Remington typewriter division of Remington Rand, Inc., 
at Birmingham, Ala. 

San Francisco, Calif.—The Markwell Bay Cities Company, 22 Battery 
street, is now carrying in stock the CTQ Type Cleaning preparation put 
out by the Markwell Manufacturing Company, and reports that sales are 
very satisfactory. 

San Francisco, Calif.__The Schwabacher-Frey Stationery Company have 
made some commendable improvements in the display and sales set-up of 
their typewriter section. The essence of it is that the machines themselves 
show well in three tiers behind glass Convenient are desks with paper 
handy for buyers to test out the machines for themselves. Schwabacher- 
Frey began merchandising portables in 1933, and this is now one of its 
important departments 

San Francisco, Calif.—C. H. Billington, in charge of the Smith-Corona 
office, reports sales holding a sizable margin above those of last year 
Considering the fact that last year was so heavy a season in this section 
because of the rapid increase in office expansion, this is a good record 
Mr. Billington attributes it in part at least to the increasing popularity 
of the portable as a home machine. This in turn is increasing the demand 
for gift purposes with an increase of sales for the Holiday season 

Worcester, Mass.—H. P. Otto has been appointed manager of the local 
typewriter division of Remington Rand, Inc. 


eee LL————————eeE 


ADDING MACHINES 


New York, N. Y¥Y.—Swift Calculators, Inc., has been chartered to deal 
in adding, calculating and typewriting mechanisms; capital stock, 200 
shares preferred; 1,000 shares common; Wm. Matthews, charter repre- 
sentative, 420 Lexington avenue 

Oakland, Calif.—-Tom Gannaway has become district agent for the Mar- 
chant Calculating Machine Company with offices at Tulsa and Oklahoma 
City 

Philadelphia, Penna.—-The Merchants’ Cash Register Company, Inc., 
Twenty-second at Chestnut street, has been chartered under the state 
business corporation law to manufacture, buy, sell, lease, exchange, 
service, and supplying repair parts and supplies for cash registers, add- 
ing machines, bookkeeping machines, calculating and billing and posting 
machines; George Pressman, charter representative, 603 Franklin Trust 
building 

Rochester, N. Y.—A. E. Henderson Sales & Service, Inc., has been 
chartered to deal in accounting, adding and calculating machines and 
office furniture; capital stock, 300 shares non par value; Joseph Kauf- 
man, charter representative, 703 Union Trust Building, Rochester. 


OTHER MACHINE &@ 


Cleveland, Ohio.—Joseph H. Duncan and Albert Porter, executives of 
the Addressograph-Multigraph Corporation, have resigned from their of- 
ficial positions because of their inability to attend meetings regularly. 

Jacksonville, Fia.—Ben DuPre, president of the Fibroin Stencil Cor- 
poration, is on an extended trip which will carry him through Texas to 
Los Angeles and Seattle 

New York, N. Y.—The Automatic Business Machine Company (Robo- 
typer of Pittsburgh) has opened a New York branch at 342 Madison 
avenue. 




















IN asking for bids recently on supplies for the 
engineering department of the Panama Canal, the 
item for drawing ink read: Higgins only. 

A not uncommon occurrence, as you know, in 
satisfying the needs of large buyers; commercial, 
professional and educational. To them, and to the 
individual artist, architect and engineer, Higgins is 
drawing ink and drawing ink is Higgins. And now 
that Higgins comes in its modern, more convenient 
bottle, it is easier to use and, we hope, easier for 
you to sell. 


CHAS. M. HIGGINS & CO,., INC. 
271 NINTH STREET, BROOKLYN, N. ¥. 











piste WANT 
SS. —~ TO CALL 


on ALL Your 


Customers 


EVERY 
DAY? 


Write at once for your 
free supply of these blot- 


ters with your name 
prominently imprinted. 
Put them on every cus- 
tomer’s desk as a con- 
stant reminder that you 
are Stationery Headquar- 
ters. They give all the 
correct rules for punc- 
tuation clearly, concisely. 
Business men, stenographers all letter writers appre- 
ciate their convenience. 






~ — 
~ 
Arian 
Seay 
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Such follow-ups create profit-making repeat sales. And take advan- 
tage of other free tried and tested Spencerian sales aids that sell 


these famous, smooth-writing, durable pens made for every writing 
purpose. A powerful new-business building Signature Contest 
brings potential customers for every item you stock. Colorful, self- 
selling displays boost volume. 


Write for complete details of this comprehensive Spencerian Plan to 
increase sales. 


(2X SINCE 1858 


THE BEST PEN NAME 


349 Broadway Dept. P New York 




















OUR NEW 
MONARCH BRAND 


TUFF-PRESS 


* “THE TOP” 
bility. Practically indestructible. 


in toughness and dura- 


Lowest 


* “THE BOTTOM” in price. 


ever quoted. 


Let your customers tear off the tabs on the 
samples which we will furnish. The demon- 
stration that outsells reputation. 


For your own protection and profit see samples and 
prices before buying more guides. 


Grand 


Rapids Michigan 














TIFFANY STANDS 








j Patented adjust- 
able head, raising 
and lowering device 
and leg leveling de- 
vice, this stand meets 
every general office 
business machine re- 
quirement and at the 
same time possesses 
an attractive appear- 
ance so desired in 
modern office furni- 
ture. Built in two 
heights, 26 and 35 
inches 


Constructed of angle steel, nol tubing, 
with welded steel web reinforced corners, the 
new TIFFANY stand is more rigid than the 
old style. Swaying is eliminated. 

One olive-green crackle steel leaf is furnished as 
standard and may be mounted as operator desires, on 
either side of stand. This leaf is easily raised and lowered 
with one hand, but, once raised, it cannot be knocked or 
jarred down. It must be lowered by operator. Addition- 
al leaf may be mounted on the stand at nominal extra cost. 

Dealers—-WRITE TODAY for descriptive folder 
showing other models and ask for our attractive sales prop- 
osition. 


TIFFANY STAND COMPANY 


3725 Commonwealth Ave. St. Louis, Mo. 














OFFICE APPLIANCES 


San Francisco, Calif.—O. H. Davison, 74 New Montgomery street, repre- 
senting the Neva-Clog and some other lines, has just returned from a 
successful trip through the Pacific Northwest 

San Francisco, Calif.—The National Cash Register Company, San Fran- 
cisco branch, has now fine headquarters at 775 Mission street. A three 
story building remodeled and redecorated inside and out, the great double 
front, each side with a single pane, makes a remarkable window display 








7 we owmb tee § 


Chicago, tli.—-C. G. Stiles, formerly with the Detroit branch of the Yaw- 
man and Erbe Manufacturing Company, has been put in charge here. His 
predecessor, J. A. Sweeny, is now a member of the Manhattan sales or- 
ganization, New York. 

Chicago, I11.—Acco Products has moved its local branch from the Daily 
News Building to Room 325, 222 West Adams street. W. J. Boyd, the 
branch manager, found it necessary to get additional space for stock 
and display facilities 

Detroit, Mich.—-L. R. Addington has been put in charge of the local 
branch of the Yawman and Erbe Manufacturing Company. His predeces- 
sor, C. G. Stiles, has been appointed manager of the Chicago branch 

Kings, New York, N. Y.—Metropolitan Business Service, Inc., has been 
chartered to deal in office furniture, fixtures and conveniences; capital 
stock, $5,000; incorporators—A. G. Sherman, E. P. Gully, I. Mitchell; 
charter representative, Fitzgerald, Stapleton and Mahon, 25 Broadway. 





Los Angeles, Calif.—Fletcher J. Swan, manager of the filing equipment 
division of the Grimes-Stassforth Stationery Company, reports consider- 
able increase since spring trade opened. Much additional space has been 
allowed them The exclusive distribution in Los Angeles of the Victor 
Visible Record Equipment put out by the Victor Safe & Equipment Com- 
pany has helped them considerably. Among a number of considerable in- 
stallations Mr. Swan mentions one for the General Motors plant, which in- 
cluded ninety Shaw-Walker desks, 125 aluminum chairs, thirty files, and 
miscellaneous equipment to match 

New York, N. Y¥.—Everlast Woodworking Company, Inc., has been 
chartered to deal in office furniture; capital stock, $10,000; A. Kasman, 
charter representative, 116 Nassau street, New York. 

Rochester, N. Y.—Fred Haak, veteran traveler for the Yawman and 
Erbe Manufacturing Company, celebrated his seventy-ninth birthday May 

still going strong 

Toledo, Ohio.-—The Office Equipment & Supply Company, 236 Summit 
street, is a new concern here 








Loose Lear 


Elizabeth, N. J.—Fire in the coarse paper stock of S. E. & M 
Inc., April 24, caused slight loss. 

San Francisco, Calif.—The Western Loose Leaf Company, 1045 Sansome 
is now carrying stocks for distribution in San Francisco, Los Angeles, and 
Salt Lake City They are producers of the Master Craft loose-leaf system, 
as well as the U-Za-Gane binders. Loose leaf forms, and filing supplies, 
binders, indexes, filing folders, cards and card indexes, both of their own 
production and of some lines for which they are representatives are among 
the items they offer. Their equipment for quick special order work has 
been brought to top notch 








Vernon, 








PENS AND PENCILS 


Philadelphia, Penna.—-The National Pen Company, 730 Sansom street, 
has been registered as a commercial title in the Common Pleas Court by 
Bernard B. Miller, 5856 Cedar avenue. 

San Francisco, Calif.—-The Parker Pen Company at 220 Post street, has 
enlarged its floor space from 1800 ft. to 4,000 sq. ft., thus giving needed 
additional room for complete display, for office work, and for service 


equipment 
—_—__~<+--.- 


Nirvana for Fountain Pen Users 

An advertisement in Papier und Schreibwaren Zeitung (Vienna) offer 
a fountain pen free if the owner has lost his pen. This proposition is 
made by the manufacturer of the ‘‘Napoleon’’ fountain pen, which sells 
at six schillings We seem to recall that another Napoleon lost his all 
in a rash venture 

The Napoleon fountain pen is sold at I, Tuchlauben, Vienna 
phone number is U-20-101. 





The tel 








ING DEVI 


Atlanta, Ga.—The Southern Stamp & Stencil Company has moved into 
its new building, erected on the site of that occupied many years at 
Forsyth and Walton streets. This business has been operating fifteen 
years, and now occupies about thirty per cent more space than hereto- 
fore. This business is operated by R. C. McCoy and T. K. Fuller. 


—_———_.——_—_ 
Report that Burroughs Abandons German Market 


The Tenger Schreibmaschien und Buro-Bedarf Zeitung (Vienna) relays 
from Germany a report that the Burroughs Adding Machine company 
has given up its sales activities in Germany. In the future the company 





will confine its activities to the service and repair of machines which are 
in use in Germany 
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Double Purpose—Doubly Useful 
No. 400 SPEED-MO 


TYPE BRUSH and CLEANER 


Users find our Cleaner as efficient for removing spots 
from clothing, gloves, hats, and fabric shoes, as for 
cleaning type. 

Typists and others are enthusiastic over our special 
new Cleaner Outfit. It includes the regular black bristle 
brush for type, and an extra snow-white bristle brush for 
clothing, gloves, etc. Ideal for traveling or home use. 
It’s a useful product now made doubly useful. 


Cash in on this smart item; write us now. 


41 Jason St. RIVET-O MFG. CO. Orange, Mass. 














CROWN 


Typewriter Ribbons and Carbon Papers 





Whether a consumer, a dealer or a dis 
tributor, the Crown line should meet your 
every requirement. Its wide variety of 
weights and finishes of carbon and the ex- 
cellence of the fabric and inks, which readily 
adapt themselves to the various typewriter 
ribbon needs, enable you to provide and 
maintain satisfactory service. 


Write today for full details covering our 
profit-yielding proposition. 


The Crown Ribbon & Carbon Mfg. Co. 
782-790 St. Paul St. ROCHESTER, N. Y. 


Geod Impressions for More Than a Quarter Century 
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What business needs is a good 
moistener for the office. No “ifs,” 
4 no muss, no fuss with... 
e “MOISEN-IT” 

A wet sponge stays wet until 
you need it—and then is likely to 
be as dry as a bone. 

Most offices have many opera- 
tions each day calling for mois- 
ture. And the Colytt “Moisen-It” 
is the perfect way to supply and 

/ apply moisture—for any office 
P need, such as sealing, labeling, 
stamping, counting, etc. 
Moisture is supplied by capil- 
lary attraction, through a brush, 
from a reservoir; always at hand. 
Good looking, too, and will last 
a lifetime. To see it is to want it, 
if one is an office man or woman. 
An imposing and convincing 
counter display is at your service. 
The Colytt “Moisen-It” retails 
for $1.50. Write for discounts. 














Rea 
Yre COLYTT LABORATORIES 


CHICAGO 





565 W. WASHINGTON BLVD. 














IF YOU'RE “FROM MISSOURI” 
Let Us Prove Our Claims About 


CORRASABLE BOND! 





If you think it’s impossible to cleanly erase a whole 
paragraph with an ordinary pencil eraser, try 
Eaton’s CORRASABLE BOND and make a test 
yourself! This amazing new paper is just what you 
need in your office to save time and money spent in 
correcting errors and ruining paper which won’t 
erase cleanly. Ask your dealer for samples and 
prices! 


EATON PAPER CORPORATION 


Pittsfield, Massachusetts 


New York: 21 East 40th Street . . . Chicago: 25 East Jackson Blvd 
Stocked in San Francisco at 770 Mission Street 
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OFFICE APPLIANCES 








Catalog 


Shows several new numbers we have added in 
the last two years. The line is COMPLETE 
in every detail on all styles and sizes of desk 
calendars, stands and pads, as well as “DAILY 
DATE” pads and “TODAY-IS” calendars for 
resale commercial uses, as well as for advertising. 
High grade materials and workmanship, plus 
unusually long runs in our factories, create 
a remarkable combination of quality and low 
price. A three cent investment will convince 
you that these statements are facts. 


Perfect Peerless Calendar Co. 


219 Seuth Dearborn St. Chicage, U.S. A. 














No. F 1660 


JACKSON DESKS 
are QUALITY BUILT 
CLEAR THROUGH 


BUILT LIKE A STONE WALL 





JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 


WESTERN REPRESENTATIVE 
Raynes Davis, P. O. Box 1273, Les Angeles 




















A CONTINUOUS TRADE BUILDER 
AND MONEY MAKER 





PROFIT AND GOODWILL 
IS CREATED WHEN YOU SELL 


INTERNATIONAL 


TY PEW RITE R 


G0860000606090 


Munson Suppry Co., 348 Hudson St., New York City 


Please send information about the New Key 
New Package and Counter Display to 


Name 


Address 


Cily Slale 














STYLE AND COMFORT 
AT A MINIMUM COsT 
With all construction features that con- 
tribute to the durability and comfort 
essential for office chairs, Murphy gives | 
these additional, positive recommendations 
-“Correctly designed chairs at prices con- 
sistent with quality.” 
Don’t compare pictures or catalogs! 
Order samples and be convinced. 


MURPHY CHAIR COMPANY, Ine. 
OWENSBORO, KENTUCKY 





== 
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RIBBONS AND CARBONS| 


Glen Cove, L. I., N. Y. A. B. Holmes, vice president and general man | 
ager of the Columbia Ribbon & Carbon Manufacturing Company, made 
an extended swing through the central west and Canadian points a short 


time ago 


New York, N. Y.—The Central Ribbon & Carbon Company has been 
chartered to deal in carbon paper, inked ribbons; Harry Selowitz, char- | 
ter representative, 163-18 Jamaica avenue, Jamaica, L. 1., N. Y¥. | 


Philadeiphia, Penna.—The Unique Typewriter Supply Company, 1213 
Arch street, has been registered as a commercial title in the common 
pleas court by Thomas H. Hindle, selling manifolding paper and type 
writer paper direct to consumers. This business has been operating more 
than twenty-five years. Jay J. Krout is general manager of this business 


Rochester, N. Y.-_Waxon-Carboff Company, 444 Central avenue, is a new 
concern manufacturing manifolding supplies 


~<-—— 


United States Exports of Typewriter Ribbons, Carbon Paper. Duplicating Machine 
Supplies, Filing Folders and index Cards, March, 1936 
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Pupli 
4750 cating 
Filing folders, ma- 
ndex cards, chines. 
and 9395 parts, 
other office 9393 Typewriter and sup 
forms. Carbon paper ribbons plies for 
Countries la Value Lb Value Doz Value Value. 
Austria ses 66 $ 37 132 $ 363 § 123 
Azores and Madeira 
Islands , 84 esse 
Belgium va 753 «§ 49 194 1 526 1,800 
Czechoslovakia 163 114 59 169 see 
Finland 1,996 6 8 752 
France . ate 185 ee ¢ 1,836 a6 
Greece ‘ : seus 140 143 38 
Irish Free State 651 311 97 203 3,367 
Italy 960 1,228 - 458 
Netherlands 9,008 1,459 253 162 640 1,725 2,28: 
Norway 292 198 558 138 10 607 
Portugal 235 32 69 , 
Spain 5 11 348 22 48 
Sweden ee 270 20¢ 1,040 2 770 2 
Switzerland ..... 3, 460 665 205 29 1 
Albania , is 8 4 14 4 12 
United Kingdom 5 1,203 7.061 5,204 2 
Canada eence 17 5,147 3,349 1,662 2.149 9 
British Honduras 43 - ee aoe es 
Costa Rica.. 789 2338 gn 81 39 119 18 
Guatemala . ae 43 97 212 225 53 2'2 3 
Honduras 2.63% R3E 159 129 P 29 5S 
Nicaragua 52: 202 174 173 68 131 9 
Panama , 429 296 700 424 a4 112 380 
Salvador 1,365 47 50 60 20 68 10 
Mexico . 060 1,467 664 608 684 1,380 3 125 
Miquelon and St. Pierre 
Islands . 66 4¢ eae e< 26 
Newfoundland and 
Labrador 65 gx g "8 272 
Bermuda . 320 523 ee a cease 
Jamaica 917 2 g8 42 19 68 9 
Trindad and Tobag 88 45 124 95 if 164 1,838 
Other British West 
Indies —— 195 72 190 9 a 
Cuba 2,992 1,040 920 2.810 1,468 523 1,66! 
Dominican Republic 620 220 208 272 1 9 393 
Netherland West Indies. 7,694 000 227 220 15 33 43 
Haiti, Republic of 17 10 10 6 14 3 
Argentina ‘ 1,288 51 S37 163 21 692 339 
Bolivia : 2 18 474 ‘1! 07 1,0°3 21 
Brazil . 72 188 2.414 1,344 22 78 1,335 
Chile 205 18 1,175 779 110 287 197 
Colombia 1,808 814 TR6 1,127 om 2,453 74 
Eeuador .... 29 48 20 65 
Surinam ‘ 142 87 11 33 
French Guiana 2 4 6 14 
Paraguay 3.3 740 ro 
Peru ° 1,3 $21 08 179 114 29 129 
Uruguay os 3 84 154 52 in ha 
Venezuela 1 297 ") 772 80 2R8 145 
Saudi Arabia 2 221 7 
British India 7 161 11,669 5,740 327 S3$ 
British Malaya 4,09 992 “2 70 40 385 
Ceylon 67 27 3¢ én 
China 3,979 791 280 173 87 es 
Netherland India she 115 1,587 784 173 816 
French Indo-China cone i37 | 
Hong Kong 12 393 117 299 
Iraq f 4 iia 
Tapan ‘ O24 2 11,240 6,522 R1 214 ra 
Kwantung 171 148 22 78 502 
Palestine ‘ 16 4 Pye 
Tran oes gn 44 136 4nn a7 
Philippine Islands 10,785 654 8.724 3,410 1,4 2.756 1,190 
Syrta rs R4 5 ) 69 . 
Turkey 123 129 
Other Asia R92 o 220 
Australia ‘ lf 21 2,566 1,390 207 340 1,205 
French Oceania... 24 4 . pees 74 
New Zealand. ; 3 7 er . 61 204 27 
Ethiopia . . os 6 17 
British East Africa 348 292 84 1938 
Union of South Africa 454 229 1.886 1.189 23% RRo aro | 
Other British South | 
ce eceecece 185 55 : eees esee 
Egypt ; 135 2 wo 12° 210 5e2 | 
Algeria sees 59 0 126 237 
Madagascar : 2 3 
Other French Africa 17 33 
Liberia .. 70 37 ‘ ‘ 
Morocco 500 42 
Mozambique .. #9 231 ‘ } 5 
Other Portuguese | 
Africa ..... 256 74 ~~ 
Canary Islands 77 12 97 58 27 86 
Total . 93,592 $30,368 79,270 $44,431 15,284 $33,621 $41,832 
Shipments to: 
awall . ee 42,529 $14,095 2.535 $ 1,757 227 $ 776 $ 1,863 
Puerto Rico 12,813 2,624 1,643 g92 184 443 76 | 


Virgin Islands : 180 


WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 


TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 


Estertrvuk 


the pen with a 
DOUBLE GUARANTEE 


... and here are our 
Unconditional Guarantees 


So carefully are Esterbrook Pens inspected 
and packed that if you find one imperfect 
pen, or if you find less than the specified 
quantity in the box purchased, you may 
return the unused pens and recetvea new 
box of pens carrying the same symbol 
number absolutely free. 

ESTERBROOK STEEL PEN MFG. ©0. 
Camden, N. J., U. 5. A. 
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APPLIANCES 


OFFICT 








U.S. TYPEWRITER RIBBON MEG. Co. 






RIBBONS 


CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street 


Philadelphia, Penna. 




















DEALERS Cash in on this FAST-SELLING AUTOMATIC | 


ASTERLRAPH 


AUTOMATIC FEED ~- AUTOMATIC /MKING NCLOSED DRUM 





Three Models, All Closed Drum, 
Automatic Inking, Low Price. DUPLICATOR 
Model A, completely automatic, Auto- a 

matic Feed, Automatic Inking. 







Aggressive dealers are cashing in on 
this wonderful line of Mastergraph 
duplicators, they are simple in con- 
struction, speedy in opera- 
tion, beautiful in design, 
and small number of parts 
make it popular with users 
and a profitable trade 
builder for DEALERS 


Write for complete infor- 
mation on our liberal dealer 
franchise 


THE AUTOMATIC MASTERGRAPH DUPLICATOR CO. 
807 Walnut Street, Des Moines, lowa 









You can Actually Staple 
from 2 sheets up to 

a Pile of Paper 

This Thick (3%") 


with the New 


ACME No. 


Heavy Duty 
Hand Stapler 












STAPLE 
COMPANY 


1643-1647 Haddon Ave. 
CAMDEN.N. J. 











Card-cases, any size; loose-leaf envelopes, punched; 
menu covers; lectory record protectors; teg holders; 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (slow-burning) transparent cellulose. We 
build to fit your particular need. Write us for details. 





MARKILO COMPANY, Mfrs. 


3633c S. Racine Ave. Chicago, U.S. A, 





ig AMERICAN 


EXTRA PROFIT 


because of quick turnover. Here's 
the ONE machine that fits all office 






needs. 

Consecutive—dupli- 

cate — triplicate — $ 5 0 
quadruplicate—r e - RETAIL 
peat. 


AMERICAN NUMBERING MACHINE CO. 


224 Shepherd Ave. Branches: 
Brooklyn, A Chicago Los Angeles 
London ris 











Rebuilt 


ADDRESSOGRAPHS 
MIMEOGRAPHS 
ELLIOTT-FISHERS 
COMPTOMETERS 
MONROES, etc. 


Bought and Sold 


United Typewriter and 


Adding Machine Co., Inc. 
813—14th Street, N.W. 
Washington, D. C. 














u-bdja- 
Brands 


DUPLICATOR INKS 


DU-WA-CO Duplicating Ink is more than 
just an ink. It is a part of the satisfaction 
in accomplished workmanship in the duplicat- 
ing room, critical endurance in your advertis- 
ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


unham-(xSatson 


Manufacturers of Ink Specialties 
644 SO. CLARK ST., CHICAGO 





Coast Distributors 
West Coast Duplicator 
Supply Ce., 431 Bush St.. 
San Francisco, Calif. 
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New STEEL SAFE 


Defender 


Most economical SAFE in 
the Country—/ow price 


Seller can make big money giving 
attention fo this proposition 





Inside—15 in. high; 12 wide; 13 deep. Weight 240 lbs. 


Write HILLSBERG CO. Jefferson St., Syracuse, N. Y. 














@ AICO GRIP TUBULAR EDGE @ 





i 


TPUOSE f is, in con- 
I nenthnes aid ocabene <7 . f LENGTH? a 
dex tabbing represent a © \ 
number of reasons for sak eE “<4 8 COLORS 
public preference of ‘ © al 3 ‘ 
this improved tabbing. A ey 3 SIZ ES 
€<0 \ 
‘ <9 \ yr x 
ce = This and other popular selling AICO 
Me products are described in our catalog 
. yours for the asking. 

G. J. AIGNER CO., 503 S. Jefferson Street . . . Chicago 


e G:-J-AIGNER:-CO @ 
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IF IT’S NOT IN YOUR STOCK 
DRAW ON OURS 








IN NEW YORK STOCK 


CAL CAMERON 
155 LEONARD ST. 
NEW YORK, N. Y. 




















is non-protein 
non-cellulose 


This new 
STENCIL 








Splendid 
Dealer 

Consignment 
Proposition 


STABRO MFG. CO.., Inc. 
391 Fulton St. Brooklyn, N. Y. 






cael ich E a M E N 


are the shock troops in the army of 
business. 


Their equipment must be the best. 
Sell them. 


Beach's 
“Common Sense" 
Expense Books 


Order your stock from the 


BEACH PUBLISHING CO. 
1351 Book Bidg. Detroit 














DEALERS WANTED 


(One in a territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will get 
more key business by sell- 
ing 


MASTER 
SPEED KEYS 


(no rubber to wear out) 
Write for our interest- 
ing proposition. 

Speed Key Mfg. Co., Inc. 
299 Columbus Place 











Brooklyn N. ¥. 








FIRE-FILE “3O" 


$6 Announcing a genuine 

Shaw-Walker Fire-File to 
sell at this amazingly low price (slightly 
higher in Central and Western zones). 
Brings fire protection within reach of 
every office you serve. Brings you a 
new sales and profit opportunity. 
Nothing else like it available to 
dealers. Franchise in your city may 
be open. Write — 


GHAW-WALKER 


MUSKEGON. MICHIGAN 
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Sell DOPPCRAFT for Volume 


in stationers. leather goods 

















The DoppCraft line offers volume pos- 
sibilities to enterprising stationers. It 
is one of excellent quality, reasonably 
priced. 
signs in the line are zipper envelopes, 
ring binders, secretary cases, brief 
cases, in various styles and leathers to 
meet every demand. Write for par- 
ticulars 


Charles Doppelt & Co. 
412 Orleans St. 


OFFICE APPLIANCES 


Among the many popular de- 











Chicago, Ill. 



























Toe the line to type cleaner profits with Clarotype It is the one Stencil Manufacturers and Distributors Should 

type cleaner that is making steady repeat profits for more than 4,000 Write to 

lealers 

Clarotype sets up the second sale because it actually cleans type 

writer type quickly and thoroughly And stenographers prefer the well 

made, handy dauber which makes brushing unnecess: ary 

Why stand still with non-repeat, hard to push type cleaners on your 

shelf? Clarotype retails for 50 mie ond ian nnd a liberal availa TECHNY, ILLINOIS 

Order a dozen or more today from your jobber or direct from us - 

Take advantage of our tested advertising aids supplied free Fer Quotations on: BACKING SHEETS, STYLUS 

And watch your type cleaner sales go up 

rs Chines Tax WAAs Shateen Geert, ther Yok Cm PENS, LETTERING GUIDES, STENCILSCOPES, 
STENCIL FOLDER BOXES and CUSHION SHEETS 

P42S°S°52$252S°2S25 _- « 2S ee ee ee ee = sl 














_——<—<— ee ee 
eee ee 


The “Aluminum” Pocket Sea 
and other MARKING DEVICES 





POCKET SEALS 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 


SPECIMEN IMPRESSION 








ee eee ee ee ee ee ee ee ee 
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STENCILS. 


some stenci 


t ° 
Stencil — that WN BRAND Stencils. 


oup or : isappear ! : 3 
ons 1 headaches SAND. Samples will con 
8 


aoe CuO cite for them. Lad 
vince you RANDS, 
FAWN EXwe York, N.Y. 


Your stenci 












Stanley R.Bristow 
24 Central Ave.West Orange.N.J. 





1AL Digs 
— w RAD TR 
¢t° Up. 
0) 9 ceil 709 


@ 


Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 














Meilicke. Systems 
cover computations 


of Payrolls 
Time 
Interest 
Tonnage 
Unit Costs 
Express and 
Freight Charges 
Discount 


Etc. 
End Mistakes—Double Speed with Precaiculated, 
Verified Answers 


Meilicke. Systems, Inc. 








3468 No.Clark St. Chicago, Illinois 
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151-T BLUE 
161-T RED 
AND 16 OTHER 
BRILLIANT 
COLORS 







WITH NEW PATENT ““SSemtuese™ STRING DEVICE 





b/atis0es PENCIL CO. PHILADELPHIA U.S.A. 


RRR 
9 THIS NEW ALL-METAL 
, REVOLVING DISPLAY 
CABINET 














ZIPIT 






= THE NEW 
SU Page vinks apd chee TIME SAVING 
‘and CARBON 


ner and pushless hangers, 
will ring up many an extra dime CARBON PAPER : ; 
on your cash register. Territory now being 
i inns , * ar allotted. 
. new revolving display cabinet is Send f 4 
given free with an order for 72 nc lor sempres on 
assorted window front packets. agency proposition — 



















— gn amos a IT SELLS 
s...order from your jobber. 

: PHILLIPS PROCESS CO., Inc. 
MOORE PUSH-PIN CO. 82 ST. PAUL ST., ROCHESTER, N. Y. 











113-125 Berkley St., Phila. 




















DIP-NO-MORE A ——e oy | ee VICTOR- 


yo. 3a cyt 

















ame weest SO ns meee athe 
The Ideal a Hy A] (2s thee = 8 STENCILS AND INKS — 
Applicator AND CORRECTION FLUID | 
for ink erasing e 
Want full details? 
Send today for 
rhe last drop is SAMPLES 
applied as easily as the first. A tap releases it—bent * 
neck prevents overflow—always ready and always : 
effective. Write for further details. The Victor Safe & 
H. A. INK ERADICATOR COMPANY Equipment Co. Inc. 





1707 Zerega Ave., New York, N. Y. 
Cable: ERADICATOR 


Soll 


PRECISION Ro 
REBUILT yals 
for Quick Sales —Big Profits a 
and Repeat Orders Pend, 
Write today for the new REGAL Merchandising Plan 


Regal Jypowniter Company, Inc. 


DEPT. C 


75 Uarick St., Now York, N.Y. 








‘cittmaster 
THE VERTICAL PENCIL SHARPENER 
Insures 


Pencil Economy 


Magic Mounting Base 
(Sold Separate) 
Permits Use of Sharpener 
On Desk or Glass 

MFG. BY 


MARBER COMPANY 
20 E. JACKSON - CHICAGO 
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STATIONERS / 175 your 
wD (aMIAVAL IAL 


SOLD 


LINE. 
S7TEELL STRONG 
CCT, Me os Ye - 


PRODUCTS AZ 
PS ONLY 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure . . . with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, etc. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL STRONG “PRODUCTS 








P=] 
cm 










COIN 
TRAYS 








BILL STRAPS 


THE C.L.DOWNEY CO. 





CLARK ST 


NCINNATI,.O 


9 
Cl 
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OPENS LIKE A BOOK 


CURMANCO SORTING TRAY 


ties for current filing. With the 









double flare references are 








quickly referred to. Saves 
3 time for daily work. Sold with 
out index, gives you a profit 
on the tray and your indexes 
Made to stand hard use, saves 






its cost many times over 
115 Letter size . $3.50 
Olive Green Art Steel 116 Cap size . . 4.50 
STAPLE ITEM. ORDER STOCK TODAY. 


Currier Manufacturing Company 
26 N. W. Terminal Bidg., Minneapolis, Minn. 












There's a Hanson Model for 
every postal need. Send for 
descriptive literature 


More Scales! 


Five 
pounds 
by half 


ounces 


Sell 


There’s a wide market 












for shipping scales, as 
well as those designed 
for regular postal and 
air mail use — if you 
know how to reach it! 


Let HANSON Ideas 
Help You 


Hanson service does not stop at me- 
chanical perfection. There's a success- 
ful merchandising plan available to all 
Hanson dealers—write for it today. 


HANSON SCALE CO. 


525 N. Ada St., Chicago 








BRIGHT 
IDEAS 


IN LEATHER 
FURNITURE 
Characteristic of all 
BRIGHT creations 1s 


that evidence of finesse 
only true craftsmen ob- 





tain. Here the buyer of No, 210€ 
leather office furniture 
finds an expression of CHIPPENDALE 


originality so desired. SOLID WALNUT 


Every BRIGHT num- 
ber is a real value 

quality attractively 
priced. Every dealer 
can make more money 
selling them. You try it! 





No. 210R 


BRIGHT CHAIR CO. Inc., 
127-133 BLEECKER ST. 
NEW YORK, N. Y 


Our profusely illustrated catalog 
will be sent to every inquiring 
office furniture dealer. Write for 
it now. Your first order will con- 
vince you. 





LOOSE LEAF 


F. B. 


Bind sheets orderly and se- 
curely. Fit any width of 
sheets or distance between 
punch centers, capacity regu- 
lated by interchangeable 
posts. $3.50 per dozen sets, 
f. o. b. N. Y. Request on 
your letterhead brings sam- 
ple and details. 


F. B. Mfg. Co., 





HOLDER 


1228 Intervale Ave. 
New York, N. Y. 











The 


ADAMS 


Ideal BOOK RING 


THAT FLATTENED JOINT is there 

for a purpose—to keep the ring al- 

PATENTED ways right side up. No need to hunt 

PES. 17.1820 JAN. 11. 1028 
wovV. 6.1823 


and fumble to find the place where 
the ring opens, if it’s an Adams ring. 


Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 
invented for perforated sheets or 
binders of all sorts. Allows binder or 
sheets to lie flat when open at any 
point. The enlarged joint, nicely 
rounded and smoothed, keeps ring 
right side up in position to be in- 

stantly unlocked. 
through your wholesaler. We also 
nexpensive loose lea! metals. 


Order 
manufacture | 
Henry T. Adams Mig. Co. 35! Se files Av. 


Seven Sizes 
inside Diameters: 


No. 000,%."’ No. I, ive’’ 

No. 00,%'’ Wo. 2, 1%’’ 

No. 6%’ No. 4, 2%" 
Ne. 6, 3”’ 
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Grippit ALLEN-WALES 
Holds 
like 

Rubber 


A record of more than 25 years’ satis- 
factory service recommends Allen-Wales 
Adding Machines and The Allen- 
Wales Franchise to office machine 
Dealers of experience and sales 
power equal to a_ first-class 
oposition. We offer a valuable 
usiness getting opportunity. 
Write today for details. 






This special adhesive sticks with a sinewy, 

flexible grip. Grippitted work can be stripped Bands 

off like adhesive tape, permitting paste-ups 

to be removed, positions to be changed Allen-Wales 

Adding Machine 
Corporation 


515 Madisen Ave. New Verk, N. Y. 


Write for Free Tube 
and Profit Story 


Harriman-Wetts Propucrs Co + 200Summer Str - Beston 





























— -- ; meen q\ 
The Jype Cleaner ye sor A 
Jypists. Like — cy xv CG 
sf 
MARTENS “oR p —_ 
Quick, clean and thorough— hy! VISE CLIPS 
and no mess. Sure typists go for we superior pe 1, the Vise a. stays 
. . 6 put-——-never slips sideways or out — 
gra it. (we you getting wy ofit does not catch on adjoining papers. "The Kling 
on this fast moving item : ost Klip is a flat, spring steel clip—the best of its kind. 
dealers are. Get our free intro- Packed in the well-known orange and black boxes, 
ductory offer today. and each box serves as its own little tray. Handy 
neat—inexpensive. Write today for samples and information, 
120 E. 28th Street GEORGE B. GRAFF COMPANY 
MARTENS TYPE CLEANER CO. jew York, N.Y. 64 Washburn Ave. Cambridge, Mass. 











for Perfect PROFIT WITH 


Impressions SHEAFFER'S 
ROOCO BETTER THAN ‘Gee 








DUPLICATOR INKS 





Both open and closed drum stencil 
duplicators produce first class results | ATI oO N AL AV E RAG a 


with this high quality ink. Samples 


ee RETAIL SALES UNIT 























H. D. RO OSEN COMPANY ... DEAL WITH THE LEADER AND BE ONE! 
Brooklyn, N. Y. Chicago W. A. SHEAFFER PEN CO., FORT MADISON, IA. 
Factory, foot 20th St. 609 S. Clark St. 














| Inspect the high quality and get the 
Ready to LL | attractive prices of Browne-Morse 
XA _ office equipment and supplies. Put 

“CET your stock in order with merchan- 


dise that sells. . . . . The Retail 
Trade is hitting a new high level. 





LOOSE-LEAF 
VERTICAL Are You Prepared TO CASH IN 
| on improved business conditions? Write today. 
pew salted | _ Begin now to sell more with real profits. 
Pnecicl ‘CELSDEX’ lll | 
checnaeieee 9 eT gfon 6S CBrowne-Morse Company 








CEL-U-DEX CORP, | Main Street BROOKLYN. NEW YORK 








MUSKEGON, MICHIGAN 
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Meer old friends, make new ones...See a lot, learn a lot, have a grand time...Go back home 
with a flock of new, money-making ideas . . . You owe it to yourself... Let’s GO ... 11th Annual 
Convention of the National Association of Typewriter and Office Ma- 
chine Dealers, Hotel Muehlbach, Kansas City, Mo... June 15, 16 and 17. 
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wn roy! * ROYAL TYPEWRITER COMPANY, Inc., 2 Park Avenue, New York City 


rd.- 0. 
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A Stencil Duplicator? 


First, let us look at the stencil duplicator’s advantages. A stencil is made with the 
same ease as typing or writing on an ordinary sheet of paper. Copies may be run on 
almost any kind of paper at speeds varying from 30 to 40 a minute on hand-fed ma- 
chines up to 120 copies a minute on automatics such as the Model 34 Lettergraph 

illust.). The inks used are similar to printing inks and produce permanent copies. 


The stencil duplicator is ideal, therefore, for producing bulletins, price lists, form 
letters, office forms and the vast amount of literature that must be produced speedily 
in quantities up to 5,000 or more copies and at low cost. Heyer manufactures eight 
stencil duplicators ranging in price from $15.00 to $90.00, a line that provides a stencil 
duplicator for every purse. 


or Gelatin Duplicator? 


The Gelatin duplicator is ideal for runs up to 100 copies and for this quantity is 
unquestionably the cheapest. The Master Copy is made on paper with Hektograph 
Typewriter Ribbon, Carbon Paper, Pencil or Ink, and transferred to the gelatin sur- 
face where it deposits enough ink to produce up to 100 copies. 


Gelatin duplicators are widely used by schools in producing copies of tests, maps, 
seatwork, etc.; by restaurants to produce menus; by offices to produce short runs of 
bulletins, price lists and on hundreds of other jobs where only a few copies are wanted. 
Heyer makes eighteen gelatin duplicators. Prices range from $1.25 for the Post Card 
Hektograph to $39.50 for the Super Efficiency (illust.). Whether it be for a school 
teacher or a large industry, you will find the correct duplicator in The Heyer Line. 


13445 
BOTH! 
































t’s good business 
to sell the machine 
that the world 


is buying!” 





Again in 1935 and for the 30th consecutive 
year, Underwood produced and sold more type- 
writers than any other manufacturer in the world. 


SEE PAGE 73 


UNDERWOOD 
Foilable ‘Iypewu 


























i 
Typewriter Division 
UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and other Supplies 
One Park Avenue, New York, N. Y. 

Sales and Service Everywhere 
Underwood Elliott Fisher Speeds the World's Business 



































